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GENERAL  INFORMATKHI 


** Seven  out  of  10  married  women  reading  this 
article  ivill  be  widoivs  some  day.” 


With  this  rather  startling  pronouncement.  Woman’s  Page  writer  Pat 
Dalton  opened  a  recent  series  of  articles  in  the  Chicago  Daily  News.  She 
followed  it  with  a  thorough  study  o{  the  steps  to  ward  off  financial  panic 
and  the  ways  to  hiieet  widowhood  with  poise  and  peace  of  mind. 

It  was  the  kind  of  public  service  material  Chicago  Daily  News  readers 
have  come  to  expect.  This  time  the  response  was  more  than  expected. 

Banks  asked  permission  to  reprint  the  series.  Insurance  companies 
and  lawyers  wrote  and  telephoned  their  praise.  Business  was  stepped  up 
in  probate  courts  and  law'  offices  because  hundreds  of  men  were  ordered 
by  their  wives  to  make  out  wills  before  returning  home. 

One  firm  put  the  six  stories  into  booklet  form  and  offered  it  to  the 
public.  The  offer  was  publicized  only  in  a  one-inch  box  with  the  last 
article  that  appeared  in  the  Daily  News  on  Saturday. 

Within  a  few  days  the  firm  received  almost  7,000  individual  requests 
for  reprints,  more  than  25  times  the  response  to  previous  comparable 
offers  by  the  same  firm  on  television. 


In  the  Chicago  Daily  News,  the  women's  columns  are  always  sprightly^ 
practical  and  stimulating.  They  help  Chicago  area  women  run  their  homes. 


CHICAGO  DAILY  NEWS 
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— Like  the  Ed  Lahey-David  Kraslow  series 
pinpointing  scores  of  proposed  budgetary  items 
that  contribute  to  federal  waste. 


ED  LAHEY 
Bureau  Chief 


in  the  Nation's  Capitail 


The  two  big  wire  services  and  other  great 
newspapers’  Washington  press  corps  do  an  admirable  job 
of  covering  the  fast  breaking  news. 

But  few  can  compare  with  these  five  Knight  Newspapers’ 
experts  when  it  comes  to  digging  below  the  surface  and 
unearthing  information  that  "generates”  news. 


Dedicated  to 

Investigative 
Reporting 


. .  I  Hill  —i-— -i—  DAVID  KRA8LDW 

— Like  Jim  HaswelVs  disclosure  early  in  1958  that  the 
St.  Lawrence  Seaway  would  cost  the  staggering  sum  of 
llfl  million  dollars,  and  might  require  another  three  years 
for  completion  of  channels,  docks  and  harbors. 

JIM  HA8WEI.L 

—Like  Don  Oberdorfer’s  opening  of  a  new  frontier 
in  news  writing  during  presidential  campaigns  by  weekly  analyses 
of  the  doings  and  sayings  of  the  travelling  candidates. 

I__i_  _____  _____  ______  DON  OBERDOREER 


—Like  Bob  Hoyt's  revealing  that  Walter  Reuther 
had  personally  called  on  Speaker  Sam  Rayburn  urging 
a  showdown  vote  on  the  labor  bill  then  languishing  in  the  House. 

-  BOB  HOYT  __  mmhh  bwh 

Under  the  leadership  of  veteran  investigative  reporter  Lahey, 
this  highly  mobile,  energetic  and  creative  Washington  team 
consistently  delivers  a  "plus”  report  to  the  readers  of 
the  four  Knight  newspapers  and  to  readers  of  papers 
subscribing  to  the  Chicago  Daily  News  Wire  Service, 
which  also  receives  their  Washington  reports. 

AKRON  BEACON  JOURNAL  Pttmt  ifttt 

<Zn»  (Charlotte  (I9)b»rver  Sbe  iKiatni  H«ralb 
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Author  of  top-ranking  best  seller  “ONLY  IN  AMERICA"  .  .  . 
in  12th  printing  in  less  than  a  year 

Thrust  into  a  new  role  of  columnist  just 
a  few  weeks  ago  (Feb.  15),  Harry 
Golden’s  witty,  perceptive  and  exhilara¬ 
ting  comment  has  captivated  America’s 
largest  newspaper- reading  audiences. 


Among  early 
Atlanta  Journal  &  Constitution 
Baltimore  News  Post 
Chicago  Tribune 
Dayton  News 
Grand  Rapids  Herald 
Greensboro  Daily  News 
Hartford  Courant 
Jamaica  Daily  Press 
Madison  Capitol-Times 
Muskegon  Chronicle 

New  York  World 
Nashville  Tennessean 
Norfolk  Virginian-Pilot 
Philadelphia  Inquirer 
Raleigh  News 

San  Antonio  Express  &  News 
Saginaw  News 
Schenectady  Union-Star 
St.  Petersburg  Times 
Tulsa  World 
Ottawa  Citizen 

Winston-Salem  . 


subscribers: 

Boston  Globe 
Charlotte  Observer 
Cleveland  Press 
Detroit  Free  Press 
Ft.  Worth  Star-Telegram 
Harrisburg  Patriot 
Houston  Post 
Los  Angeles  Examiner 
Miami  Daily  News 
New  Brunswick  Home  News 
■Telegram  &  Sun 

Newark  Star-Ledger 
Pittsburgh  Press 
Portland  Oregonian 
Roanoke  Times 
San  Bernardino  S\m 
San  Francisco  Chronicle 
St.  Louis  Globe-Democrat 
Toledo  Blade 
Washington  Daily  News 
Victoria  Colonist 
Lima  1 -Sentinel 


When  you  see  Harry  Golden’s 
ONLY  IN  AMERICA,  you,  too,  will  want  it. 

■Ill  Wiu  (jolleci  je/i  smjiies,  tfm/es.  iilffl 


John  N.  Wheeler 
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EDITOR  &  PUBLISHER  CALENDAR 


March  7-9 — Northwest  Mechanical  Conference,  16th  annual,  Hotel  Si. 
Paul.  St.  Paul,  Minn. 

March  8-10— SNPA  Mechanical  Conference  (Western  Division),  Hotil 
Texas,  Fort  Worth,  Tex. 

March  12-1^— Mid-A6antic  Newspaper  Mechanical  Conference,  Shelbourns 
Hotel.  Atlantic  City.  New  Jersey. 

March  13-1^— Michigan  Press  Photography  Conference,  Michigan  Ststi 
I  University,  Lansing,  Mich. 

March  13-14— Virginia  Press  Association,  15th  annual  Old  Dominion  Advsr- 
I  tising  Conference,  Motor  House,  Williamsburg,  Va. 

j  March  15-17 — Central  States  Circulation  Managers  Association,  Spring 
convention,  Pick-Congress  Hotel,  Chicago. 

!  March  15-18 — New  York  State  Circulation  Managers  Association,  meeting, 
Hotel  Roosevelt,  New  York  City. 

March  16-27 — American  Press  Institute  seminar.  Managing  Editors  and 
News  Editors,  Columbia  University,  New  York  City. 

March  19-21 — Pennsylvania  Society  of  Newspaper  Editors,  seminar  Nittany 
Lion  Inn,  University  Park,  Pa. 

March  2ft— United  States  Basketball  Writers  Association,  Spring  maat'ng, 
Kentucky  Hotel,  Louisville,  Ky. 

March  21-23 — Midwest  Crculatlon  Managers'  Association,  annual  convan- 
tlon,  Kansas  City,  Mo. 

I  March  23-24 — Inter  American  Press  Association,  Board  of  Directors  maat 
Ing,  San  Salvador. 

March  23-28 — Seminar  on  crime  news  reporting.  Northwestern  Univarsity'i 
School  of  Law  and  Medill  School  of  Journalism,  Evanston,  III. 

April  3-^-HoosIor  State  Press  Association,  silver  anniversary  convant'on, 
Marott  Hotel,  Indianapolis,  Ind. 

April  3-4 — Nevada  State  Press  Association  convention.  Las  Vegas,  Nev. 

I  April  4— United  Press  International  Broadcasters  of  Minnesota  Association 
^  Spring  meeting,  Radlsson  Hotel,  Minneapolis,  Minn. 

April  5-8- — National  Retail  Merchants  Association,  Sales  Promotion  Division, 
convention,  Eden  Roc  Hotel,  Miami  Beach,  Ra. 

April  6-17 — American  Press  Institute  seminar  Classified  Advertising,  Co¬ 
lumbia  University,  New  York  City. 

April  13 — Canadian  Press  Executive  Committee,  CP  Head  OfRce,  Toronto. 

April  14 — Canadian  Press,  Spring  meeting  of  Board,  Royal  York  Hotd 
Toronto. 

April  15 — Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 

April  16— Canadian  Daily  Newspaper  Publishers  Association  Board  cl 
'  Directors,  Royal  York  Hotel,  Toronto. 

April  16-18 — American  Society  of  Newspaper  Editors,  annual  mesting. 

’  Hotel  Statler,  Washington,  D.C. 

April  16-18 — Nebraska  Press  Association  annual  convention,  Lincoln,  Nabr 

April  16-18 — North  Dakota  Press  Association,  annual  convention.  Plainsman 
Hotel,  Williston,  N.  Dak. 

April  16-  18 — Association  of  American  Editorial  Cartoonists,  annual  tnMl- 
Ing,  The  Sheraton-Carlton,  Washington,  D.C. 

April  17 — Canadian  Daily  Newspaper  Publishers  Association  annual  meat- 
ing.  Royal  York  Hotel,  Toronto. 

I  April  19-21  — Northern  States  Circulation  Managers  Association,  sami- 
annual  meeting,  Curtis  Hotel,  Minneapolis,  Minn. 

April  19-21  — Inter-State  Circulation  Managers'  Association,  Spring  con¬ 
vention,  Lord  Baltimore  Hotel,  Baltimore,  Md. 

April  19-21— Controllers  Institute  of  America,  Eastern  Conference,  Job" 
Marshall  Hotel,  Richmond,  Va. 

April  20-23 — American  Newspaper  Publishers  Association,  73rd  annual 
convention,  Waldorf-Astoria,  New  York. 

April  23-25 — American  Association  of  Advertising  Agencies,  annual  me«*- 
I  ing.  The  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

I  April  27-May  2 — Journalism  Week,  School  of  Journalism  and  Communica- 
1  tions.  University  of  Florida,  Gainesville,  Fla. 

I  April  27-May  8 — American  Press  Institute  seminar  Publishers,  Editors  ana 
Chief  News  Executives  of  newspapers  under  50,000  circulation,  Columbia. 

April  30-May  1-2 — Illinois  Editor  and  Publisher  Highway  Traffic  Safely 
Seminar,  Hotel  St.  Nicholas,  Springfield,  III. 

May  1-3 — Texas  Association  of  Sigma  Delta  Chi,  annual  convention.  Hole 
\  Galvez,  Galveston,  Texas.  , 

I  May  1-3 — Florida  Press  Association,  Spring  convention.  School  of  Journa- 
I  ism  and  Communications,  University  of  Florida,  Gainesville,  Fla. 


Vol.  92,  No.  10,  March  7,  1959,  Editor  &  Publisher,  the  Fourth  ; 

published  every  Saturday  by  Editor  &  Publisher  Co.,  Inc.  Editorial  and  W*' 
ness  offices  at  Suite  1700,  iMmes  Tower.  1475  Broadway,  New  York  36. 
(Printed  by  Hughes  Printinsr  Co.,  East  Stroudsburiz,  Pa.)  Second  cl^ 
privilesres  authorized  at  East  Stroudsbursr,  Pa.  under  Act  of  March  3,  1379, 
Titles  pate.ited  and  Registered  and  contents  Oopyrifrhtcd  1959  by  the 
Publisher  Co.,  Inc.  Anntial  subscription  $6.50  in  United  States  and  po8^»^ 
and  in  Car.ada.  All  other  countries,  $10.00.  Payment  in  Sterling  may  w  Ojr 
to  E&P  “American  Account"  First  National  City  Bank  of  N.  Y.,  115  Old 
St.,  London,  or  to  the  Australia  and  New  Zealand  Bank  Limited, 


Flxchange  Branch,  SS  Pitt  St.,  Sydney,  N.  S.  W. 

Postmaster :  if  undelivered,  please  send  form  3679  to  FJditor  &  Publisher  if- 


Inc.,  1475  Broadway,  New  York  36,  N.  Y. 

EDITOR  8C  PUBLISHER  for  March  7,  19^ 


2 


No.  101  in  a  series  of  friendly  talks... 


What  Is  News? 

It’s  A  Show  That  Attracts 
70  Million  People 


Last  year’s  Academy  Awards  telecast  had  the  largest  audience  of  any 
show  in  the  whole  1957-58  television  season,  more  than  70,000,000  people. 

This  year’s  Academy  Awards  telecast  is  expected  to  attract  even  more 
viewers  than  ever  before.  The  show,  which  will  run  an  hour  and  three  quarters, 
will  be  held  Monday  night,  April  6,  over  the  NBC-TV  network  beginning  at 
10:30  PM  EST. 

When  more  than  70,000,000  people  stay  up  late  to  see  which  movie  per¬ 
sonalities  and  productions  are  going  to  win  the  year’s  honors,  it  is  obvious 
that  they  are  deeply  interested.  In  fact,  they  are  already  interested,  snatching 
at  every  piece  of  information  about  the  Academy  Awards  that  they  can  get. 

For  this  reason  we  suggest  that  newspapers  give  the  greatest  possible 
coverage  to  the  preparations  for  the  Awards  telecast.  They  will  be  doing  them¬ 
selves  and  their  readers  a  service  that  will  bring  rich  rewards. 


The  Council  of  Wlotion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.Y, 


6ET  MORE  OUT  OF  LIFE. ..60  OUT  TO  A  MOVIE 
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NAMES  YOU  KNOW  .  .  .  MEAN 
PAYROLL  DOUGH! 


One  of  the  reasons  Tulso  is  consistently  at  the  top 
in  per  capita  income,  is  the  fact  it  is  the  "home  office" 
for  many  of  the  leading  oil  companies  of  the  world 
Steady  payrolls  .  .  .  high  payrolls  .  .  .  responsive  to 
your  selling  efforts!  Remember,  you're  not  "in"  Okla¬ 
homa,  unless  you're  in  Tulso! 

For  More  Business,  Use  the  Oil  Capitol  Newspapers 


TULSA  WORLD 


MORNING  •  EVENING  •  SUNDAY 


Represented  Nationally  by  The  Branham  Co.  Offlees  in  Principal  U.S.A.  Cities 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

.  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

.  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 
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Scout-Trained  Newsmen 


IN  OBSERVANCE  of  National  Cub  Scout  Newspaper  Week,  Cub 
Scout  Neil  Goldberg  wrote  The  Herald  of  Westchester,  White 
Plains,  N.  Y.,  inquiring  whether  Scouting  helps  train  future 
reporters.  It  developed  all  staffers  are  former  Scouts.  One,  who 
had  attained  the  high  rank  of  Eagle  Scout,  answered: 

Nothing— college  education,  included — has  helped  me  more  in 
the  newspaper  business  than  my  Scout  background.  Funny  thing 
was,  I  didn't  realize  it  until  1  got  to  thinking  over  your  letter, 
Neil.  Let’s  see  if  I  can  get  it  down  to  concrete  examples. 

Trustworthy — ^Nothing  is  needed  more  by  a  reporter  than  news 
sources  that  trust  him. 

Loyal — A  good  reporter  has  to  be  loyal  to  his  employer,  his 
readers,  himself  and  The  Truth  which  he  is  constantly  seeking. 

Helpful — Well,  Neil,  there  isn’t  any  room  in  the  newspaper 
business  any  more  for  the  rude,  belligerent  hat-on-the-back-of-the- 
head  type.  They  once  made  movies  about  him.  But  he  never  gels 
anywhere.  A  good  reporter  is  a  friend  to  all  in  need  of  help. 

Friendly — The  man  who  isn’t  friendly,  a  champion  of  those 
who  need  a  friend,  just  doesn’t  fit  in  this  business. 

f.’ourfeoHs— You  may  have  heard  that  reporters  are  “wise  guys!" 
Yes,  there  are  a  few.  But  they  are  poor  reporters.  Ever  notire 
that  the  last  words  said  in  every  Presidential  news  conference  are, 
“Thank  you,  Mr.  Prsident?’’ 

Kind — It  can  be  a  story  about  a  little  boy  who  lost  his  dog.  Or 
a  feature  on  a  poor  family  that  needs  the  community’s  help. 
Kindness  is  an  essential  ingredient  in  every  human-interest  stoiy'. 
Without  kindness,  there  wouldn’t  be  any  warm,  wonderful  storie; 
like  those. 

Obedient — The  Boss  says,  “Get  the  story’’— and  you  must  gel  it. 
Cheerful — I’ve  known  some  downright  gloomy  types  in  this 
business.  But  it’s  the  cheerful  one  who  brightens  up  the  Gty 
Room,  the  press  room  and  the  composing  room. 

Thri/ty— Well,  in  the  old  days,  this  might  not  have  been  a 
reporter’s  principal  virtue.  But  nearly  every  one  of  us  today  has 
a  family  to  support  and  we’re  pretty  thrifty. 

Brave — The  history  of  journalism  is  full  of  courageous  reporters 
who  have  died  covering  wars,  fires,  floods.  Reporters  have  gone 
to  jail  rather  than  violate  a  principle  of  Freedom  of  the  Press- 
And  countless  reporters  have  stood  up  to  tyranny. 

Clean — ^Tliis  doesn’t  mean  just  clean  of  body.  More  important 
is  being  Qean  in  our  relationships  with  people.  The  best  thing 
that  can  be  said  of  a  reporter  is:  “He’s  a  go^  guy.” 

Reverent — Religion  is  a  personal  thing,  Neil.  But,  no  matter 
how  they  worship,  most  of  the  reporters  1  know  have  a  real  rev¬ 
erence  toward  God. 

'That  about  finishes  the  list.  But  you  might  be  interested  in 
knowing  that  I  remembered  the  Scout  Law  without  looking  it  op- 
Many  years  have  passed  since  I  first  learned  that  Law.  But  I 
haven’t  forgotten  it. 

Caroline  K.  Simon,  appointed  New  York  Secretary  of  State  by 
Gov.  Nelson  Rockefeller,  poses  for  news  photogs  in  her  stocking 
feet — because  she  is  tall.  .  .  .  Hartford  Courant  carrier  Tommy 
Cascone,  Jr.,  18,  is  considered  technically  one  of  the  top 
ventriloquists  of  the  country.  .  .  .  Carl  Shires,  Richmond  Netes 
Leader  police  reporter,  won  a  turkey  in  two  tries  at  a  turkey 
shoot  he  was  covering. 

— Writes  James  W.  Hart,  director  of  employe  publications,  Continental 
Can  Co.:  “During  the  time  I  worked  with  Harry  Grayson  at  NEA,  and 
with  the  United  Press  in  Pittsburgh  and  Baltimore,  I  saw  a  number  of 
fine  story  leads.  My  all-time  favorite,  though,  was  put  together  by  Bill 
McCormack  for  a  Washington  paper  while  I  was  a  grade-schooler:  ‘The 
batteries  for  last  night’s  game  were  Joe  Louis  pitching  and  Max  Baw 
i  catching.’  The  punniest  one  I  ever  wrote:  ‘Baltimore,  now  one  of  the 
(  world’s  great  air-minded  cities,  still  doesn’t  have  an  air-conditioned  mayor. 

1  He  thinks  flying  is  for  the  birds’.”  .  .  ,  After  floods  damaged  his  homfc 
j  Charles  Etheridge,  makeup  editor,  Dayton  (Ohio)  Journal  Herald,  found 
his  desk  drawer  crammed  with  money  contributed  by  fellow  employes  and 
a  check  from  his  publisher.  .  .  .  Watch-us-grow  item  in  the  Doylestown 
(Pa.)  Daily  Intelligencer:  “The  population  of  Bucks  County  increaw 
6.2  last  year.”  .  .  .  E.  L.  Dale,  editor-publisher,  Carthage  (Mo.)  Ever^ 
Press,  was  honored  at  a  luncheon  for  his  50  years  as  a  community  leader. 
...  Willie  Snow  Ethridge,  wife  of  Mark  Ethridge,  Louisville  (Ky-l 
1  Courier -Journal  publisher,  is  author  of  a  new  novel  about  the  foundini 
of  Georgia,  “Summer  Thunder”  (Coward-McCann). 
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Watching  the  women  go  buy  is  an 
important  dollar  and  cents  matter  with 
Oregon  retailers.  Because  of  their  close 
observation  of  results,  they  place  the  bulk 
of  their  advertising  budgets  in  the  one 
newspaper  that’s  big  as  all  Oregon,  The  Oregonian. 

How  big  is  The  Oregon  Retail  Market? 
Almost  S2V2  billion  annually.  That’s  more 
than  twice  as  big  as  San  Francisco  or 
Pittsburgh  and  almost  three  times  Miami! 

The  0rcQoiticin 

POITIANO.  OKECON 

fijggesf  Advertising  Voice  in  the  Sales-Rush  State 

Largest  Circulation  Newspaper  in  the  Northwest,  233,  856  Daily;  296,143  Sunday 

Represented  Nationally  by  Moloney,  Regan  &  Schmitt,  Inc.  member  of 


00  BUY. .  .  WATCH  THE  WOMEN  <30  BUY. 


WATCH  THE  WOMEN  GO  BUY. . .  WATCH  THE  WOMEN 


The  Portland  10-year 
chon9e...at  a  glance* 


Dotly  Circu^ohon 


Totol  Advcftising 


Sources;  Soles  Monagement 
Survey  of  Buying  Power, 
Moy  10,  1958; 

ABC  Publishers'  Statement, 
6  months  ending 
Sept.  30,  1958. 
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Crime  News  and  Trials 

T  T  is  still  jxjpular  to  blame  newspapers  for  all  manner  of  evil 
w^hether  or  not  they  are  guilty.  It  gets  to  be  ridiculous  at  times. 
For  instance,  an  Arkansas  legislator  accused  unnamed  newspapers  of 
deliberately  misquoting  p>eople  and  introducing  a  bill  requiring  news¬ 
papers  to  publish  corrections.  All  a  }:)erson  would  have  to  do  is  claim 
he  had  been  misquoted  and  the  newspaper  would  be  forced  to  give 
equal  space  and  treatment  to  the  correction. 

The  serious  attacks,  however,  are  coming  from  the  judiciary.  They 
are  serious  because  of  the  authority  with  which  these  people  speak 
regardless  of  their  facts  or  lack  of  them. 

In  Cleveland,  Ohio,  a  Probate  Court  judge  charged  newsmen  with 
hvpocrisy,  of  being  in  a  “dirty  business”  and  profiting  on  printetl 
smut.  He  said  “judges  and  lawyers  don’t  trust  the  newspapers  to  be 
fair-minded  and  ethical  in  exercising  the  privilege  of  taking  court¬ 
room  pictures.”  We  don’t  know  where  he  got  his  information  because 
while  he  was  making  those  statements  two  different  judges  in  Los 
.\ngeles  were  o|)ening  their  courts  to  news  photographers.  One  was 
a  divorce  case  and  the  other  a  murder  trial.  In  the  latter  case  the 
defense  attorney  gave  a  stipulation  prior  to  trial  that  he  had  no 
objection  to  the  presence  of  photographers  during  the  trial. 

In  Florida,  the  state  supreme  court  sent  a  murder  case  back  to  a 
local  court  for  retrial  and  went  out  of  its  way  to  denounce  newspapers 
for  “trial  by  newspaper.”  The  decision  for  granting  a  new  trial  had 
nothing  to  do  with  newspaper  behavior.  The  court’s  attack  was  purely 
gratuitous.  It  apparently  seemed  like  a  good  time  for  a  high  level 
admonition  that  newspapers  should  refrain  from  printing  pre-trial 
news.  The  threat  of  contempt  was  offered  as  an  alternative  if  news- 
jjapers  do  not  heed  the  advice. 

In  California,  the  ultimate  was  reached  when  a  judge  declared  a 
mis-trial  and  blamed  it  on  the  newspaiiers  because  they  accurately 
re|>ortcd  what  he  had  said  from  the  bench  in  the  jury’s  absence.  In 
granting  defense  counsel’s  motion  for  a  mis-trial  because  the  jury 
had  been  able  to  read  the  judge’s  statement  w'hich  was  prejudicial 
to  the  defendants,  the  judge  said  “newspapers  apparently  do  their 
l)est  to  thwart  the  just  administration  of  justice  in  too  many  cases.” 
And  all  the  newspapers  had  done  was  refrort  what  the  judge  said! 
We  would  like  to  see  all  newspa|jers  take  the  time  and  space  to 
present  their  side  of  the  story  to  their  readers  whenever  jtidges,  or  any¬ 
one  else,  sound  off  so  unfairly. 

Truman’s  Remarks 

'P'oRMER  President  Truman  enjoys  taking  a  crack  at  newspaj>ers  and 
newspapermen — they  seem  to  enjoy  hearing  him  because  whatever 
he  says  always  gets  printed.  This  technique  is  almost  a  trade-mark 
with  him  now.  \Vhenever  Mr.  Truman  is  before  an  audience  of  news¬ 
paper  |)eoj)le  you  can  ex|)ect  a  re-run. 

Unfortunately,  Mr.  Truman  is  not  noted  for  his  accuracy  in  his 
statements  about  the  press.  He  has  Iteen  caught  on  several  errors  of 
fact  and  usually  deals  in  generalizations.  An  example  of  his  exaggera¬ 
tions  was  contained  in  his  remarks  at  the  University  of  Missouri  this 
week  when  he  told  foreign  newspajjermen;  “I  don’t  know  what  a  free 
press  is — I  have  never  seen  one.” 

Regardless  ol  what  his  |}ersonal  jieeve  is  with  the  press  over  what 
is  and  is  not  printed,  we  think  this  crack  is  a  discretlit  to  the  intelli¬ 
gence  of  the  ex-Presidetit.  We  suggest  that  he  review  his  scrap  book 
for  the  weeks  atul  months  immediately  following  the  day  he  was 
sworn  into  office — April  12,  1945 — to  see  what  he  thought  of  the 
press  then  when  it  was  unanimously  sympathetic  to  him  in  trying 
to  help  him  proceed  in  the  world’s  biggest  job. 


Vi'here  there  is  no  vision,  the  people 
perish:  hut  he  that  keepeth  the  Ime, 
happy  is  he.— Proverbs,  XXI\;  18. 


Editor  &  Publisher 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journelist, 
established  March  22,  1884;  Newspaperdom, 
established  March.  1892;  The  Fourth  Estits, 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Chairman  of  the  Board 
James  Wright  Brown 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walter;  Features, 
James  L  Collings,  Ray  Erwin,  Philip  N. 
Schuyler.  George  Thune;  Advertising  News, 
Robert  B.  McIntyre,  Marketing  and  Researelt 
Manager,  Albert  E.  Weis;  Marketing  Con¬ 
sultant,  Ray  B.  Prescott;  Librarian.  Janet 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manager, 
Leach  Laney;  Advertising  Production  Man¬ 
ager,  Bernadette  Borries;  Promotion  Man¬ 
ager,  George  Wilt;  Circulation  Director, 
George  S.  McBride;  Circulation  Manager, 
George  H.  Strate;  Classified  Advertising 
Manager,  J.  C.  H.  Bollinger. 

General  Offices — Suite  1700,  Times  Tower, 
1475  Broadway,  New  York  36,  N.  Y.  — 
BRyant  9-3052. 

BUREAUS 

Washington:  James  J.  Butler,  Manager,  IIW 
National  Press  Bldg.,  ME  8-0823. 

Chicago:  George  A.  Brandenburg.  Mld-W^ 
Editor:  Harry  B.  Mullinix,  Western  Adverfs- 
Ing  Manager;  Grant  Biddle,  Representative. 
360  North  Michigan  Ave.  State  2-4898. 
Boston:  Guy  Livingston,  344  Little  Bldg..  8(1 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  Pf*** 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor;  Duncan  A.  Scott,  Advertlsi^ 
Representative:  85  Post  St.  Garfield  1-7950. 
Los  Angeles:  Frederic  C.  Coonradt, 

spondent.  School  of  Journalism,  University 
of  Southern  California,  3518  University  Ave.. 
Duncan  A.  Scott.  Advertising  Representa¬ 
tive,  1901  West  8th  St.  Dunkirk  8-4151. 
London,  England:  Alan  Delafons,  Manager.  23 
Ethelbert  Road,  BIrchington.  Kent.  Englano- 
Peter  Bostock,  correspondent,  58-a  Ennismore 
Gardens,  London,  SW7, 

Paris,  France:  G.  Langelaan,  Correspondent 
48  Avenue  de  Paris,  Vincennes  (Seine) 
Charter  Member  Audit  Bureau  of  CSrculation*- 
Member  Aaaociated  Busineea  Publiwtiom^ 
mo.  average  net  t>aid  Dec.  31,  1958  iU-ew- 
RenewaU  to  April  30,  1958 — ^78.62%. 

tITOR  &  PUBLISHER  for  March  7,  19^ 


Letters 

Unage: 

Obituary 

Personal: 

Photogri 

Promotir 

Ray  Erw 

Shop  Ti 

Syndicat 

Washinc 


Comp 
event  a 
vriter  i) 
ing  on  I 


Head 

Wor 
ior  (V 

Thoi 
York  , 


Jets 

—Hou 


Five 
land  ( 


Los( 

Beans, 


E  &  P  Index 


Advertising  News  . 

.17-32 

Celendar  . 

.  2 

Classified  Ads  . 

.  68-71 

Classified  Clinic  . 

.  34 

Editorial  Workshop 

.  59 

.  7 

Linage:  January 

40-46 

Obituary  . 

67 

Personals . 

38-40 

Photography  . 

56 

Promotion 

50 

Ray  Erwin's  Colunnn 

4 

Shop  Talk  . 

72 

Syndicates  . 

58 

Washington  Focus  . 

65 

letters 


PRESS  CONGRESS 
OF  THE  WORLD 

Comprehensive  coverage  of  this  notable 
event  at  the  University  o?  Missouri  by  a  staff 
vrHer  is  contained  in  this  issue  of  E  &  P,  start¬ 
ing  on  Page  9  and  continuing  through  Page  II. 

•Skort  ^uked 

Headlines: 

Women  to  Roll  Off  Saturday. — Super¬ 
ior  (Wis.)  Evening  Telegram. 


Thomas  Blank  Is  Dead;  Active 
York  Herald  Tribune. 


Jets  Blast  Off  Japanese  Lady  Mayor. 
—Houston  (Texas)  Post. 

Five  Arrested  In  Empty  House. — Port- 
iond  (Ore.)  Oregonian. 

Loses  Suit  to  Silence  Voice  for  Baked 
Beans. — El  Paso  (Texas)  Herald-Post. 

WWIIIllllllllBIIIIIMIIIIM 

C4RT(K)N  IDEA  OF  THE  WEEK 
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THIS  ONE  WAS  JUST 
for  home  CONSUMPTION' 

Berryman,  Washington  Star 

editor  8c  publisher  for  March  7, 


‘DOUBUING  IIS  BRASS' 

Showbiz  has  no  patent  on  “doubling  in 
brass.”  Newsbiz  was  at  it  too,  long  ago. 

Go  back  a  few  decades  to  mechanical 
help  want  ads  in  E&P,  Fourth  Estate  and 
Publishers  Auxiliary. 

Always  in  demand  was  the  linotyper  or 
duplex  pressman  “who  can  play  trombone 
in  town  band.” 

It  is  the  misfortune  of  Newsbiz  that  to¬ 
day  the  Jay-schools  do  not  teach  trombone. 

Edwin  Kemp 

Wilmington,  Del. 


UNIQUE  CASE 

Too  long  I  have  delayed  in  compliment¬ 
ing  E^P  on  its  steadily  increasing  publi¬ 
cation  of  matter  of  interest  to  newspaper¬ 
men,  in  contrast  to  its  former  policy  of 
being  mainly  a  house  organ  for  publishers 
and  the  non-editorial  departments. 

The  editorial  (Feb.  14)  on  the  Marie 
Torre  case,  in  my  opinion,  is  a  master¬ 
piece  of  “setting  the  record  straight,”  and 
of  pointing  out  to  those  editors  AND  pub¬ 
lishers  who  failed  to  see  its  importance  to 
THEM,  and  to  the  Press  as  a  whole,  the 
vital  significance  of  the  case. 

It  seems  to  me  that  the  Marie  Torre  case 
was  unique  in  that  she  was  NOT  accused 
of  “obstructing  justice”  or  “obstructing” 
judicial  or  police  procedures  by  her  re¬ 
fusal  to  reveal  her  source  of  the  com- 
plained-of  item,  but  was  accused  AND 
CONVICTED  of  refusal  to  aid  a  litigant 
in  a  civil  suit.  In  short,  she  refused  to 
take  sides. 

In  simple,  non-legal  language,  Marie 
Torre  went  to  jail  because  she  refused  to 
be  a  runner  or  a  stoolpigeon  for  a  lawyer 
seeking  to  collect  money  for  his  client. 

R.  D.  Linton 

Nanuet,  N.  Y. 


SILLY  EXTREME 

I  was  deeply  disappointed  this  morn¬ 
ing.  Tearing  the  wire,  I  noted  the  case  of 
Roy  Campanella’s  boy  was  “boiled  down” 
to  a  couple  of  thousand  words. 

If  ever  a  case  was  blown  completely  out 
of  proportion  to  a  silly  extreme  by  the 
wire  services  and  New  York  City’s  scare- 
head  press,  it  was  this  one. 

It  is  unfortunate  that  a  youngster  must 
be  denounced  because  his  father  was  a 
famous  baseball  player,  especially  in  view 
of  the  political  rot,  murder  and  varied  cor¬ 
ruption  that  is  getli  ig  the  journalistic  ho- 
hum  treatment. 

Admitting  there  was  a  “human  interest” 
angle  because  of  Roy’s  accident,  I  still 
claim  the  case  was  blown  clear  out  of 
proportion. 

Sports  Editor,  Frank  Hyde 

Jamestown  (N.Y.)  Post-Journal 

1959 


BIRTHDAY  PAY 

There  is  much  to  be  said  for  unions, 
pro  and  con.  But,  non-reactionaries  may 
find  a  ludicrous  note  in  an  E&P  story 
Feb.  7. 

Newspaper  Guild  members  on  a  New 
Jersey  newspaper  won  a  major  victory  in 
their  recent  contract  negotiations:  They 
get  their  birthdays  off. 

Apparently,  there  was  nothing  else  for 
which  to  negotiate. 

I  once  belonged  to  a  guild  local,  briefly, 
and  feel  strongly  enough  about  the  ex¬ 
perience  to  draw  the  line  on  a  repeat 
performance. 

Management  might  do  well  without  bar¬ 
gaining  for  days  or  weeks  over  benefits 
like  birthdays  as  a  paid  day-off. 

What  about  the  staff  members  who  gave 
up  counting? 

Dayton,  Ohio  Jayne  Ellison 


THOSE  ‘FREE’  LOGS 

J.  EMward  Murray,  managing  editor  of 
the  Los  Angeles  Mirror-News,  seems  to  me 
to  be  barking  up  the  same  old  prop  de¬ 
partment  tree  with  his  blast  at  free  news¬ 
paper  TV  log  space.  It  must  have  occurred 
to  many  CNPA  members  in  his  audience 
that  indirectly,  but  in  fact,  TV  log  space 
isn’t  half  as  “free”  as  would  seem.  Surely 
Mr.  Murray  must  be  keenly  aware  that 
sponsors  of  television  shows  are  also  heavy 
newspaper  advertisers.  E^ch  advertising 
medium  would  seem  to  supplement  the 
other.  It  confuses  a  basic  issue  to  rope 
Pay-TV  into  such  a  discussion;  if  and 
when  it  arrives,  newspaper  policies  will 
undoubtedly  be  tailored  to  the  situation, 
ad-wise. 

At  present,  however,  “free”  radio-TV 
logs  and  columns  are  published  as  circu¬ 
lation-builders  £Uid  in  response  to  reader- 
ship  demand,  not  out  of  altruism  on  the 
part  of  publishers.  Whether  or  not  tele¬ 
vision  is  produced  by  major  film  studios, 
the  medium  remains  more  closely  akin  to 
radio  than  to  movies  at  the  audience  re¬ 
ception  end  of  the  line.  The  TV  viewer 
gets  his  programs  for  free.  Nobody  twists 
his  arm  to  make  him  buy  sponsors’  prod¬ 
ucts,  except  psychologically.  The  same 
viewer,  in  his  role  as  newspaper  reader, 
pays  cash  for  his  morning  or  evening 
paper;  part  of  the  paper’s  sales  pitch  is 
the  complete  radio- TV  log  and  news  con¬ 
cerning  the  mediums. 

Hollywood,  Calif.  Malcolm  Stuart 
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Quite  a  handful  of  news! 


That’s  right.  All  the  news  for  a  ten  day 
period  is  on  this  single  reel  of  The  New 
York  Times  on  Microfilm  ...  a  complete 
record  of  national  and  world  affairs,  easy 
to  file,  easy  to  use. 

Is  your  staff  enjoying  all  the  advantages 
of  having  “the  newspaper  of  record’’  in 
this  handy,  space-saving  form?  It  takes 
up  only  4%  of  the  room  required  for 
newspaper  files  and  clippings.  Yet  you’re 
storing  all  the  news,  all  the  photographs, 
maps,  tables,  charts,  all  the  full  texts  of 
important  documents  and  speeches  that 
are  published  every  day  in  the  only  fully 
indexed  U.  S.  newspaper. 


Only  $190  pays  for  a  full  year’s  service 
starting  with  the  current  (or  a  future) 
month.  It’s  an  investment  that  pays  for 
itself  quickly!  For  with  The  New  York 
Times  on  Microfilm  you  save  96%  of  the 
storage  space  needed  for  newsprint  edi¬ 
tions,  and  you  save  all  the  expense  of 
repairing  or  replacing  them. 

If  you’re  not  using  The  New  York  Times 
on  Microfilm  now,  why  not  give  your 
hard-working  staff  a  lift  by  having 
your  subscription  entered  without  delay? 
You’ll  like  the  fast  service  .  .  .  each  new 
reel  will  be  mailed  to  you  within  four 
days  of  the  ten  day  period  it  covers. 


Keto  Ifork  Simw  ON  MICROFILM 

229  West  iSrd  Street,  New  York  36,  New  York 
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Press  Congress  Studies  Bid 
To  Orbit  on  Biennial  Schedule 


Activities  of  Other  International 
Groups  Described;  Action  Later 


By  Ray  Erwin 

Columbia,  Mo. 
Officers  of  the  Press  Congress 
of  the  World  have  taken  under 
advisement  a  resolution  that 
there  be  organized  a  permanent 
federation  with  a  continuing 
secretariat  based  at  the  Uni¬ 
versity  of  Missouri  School  of 
Journalism. 

Byron  Price,  director  general 
of  the  Congress,  told  E&P  after 
the  sessions  here  this  week  that 
he  believed  Dean  Earl  F.  Eng¬ 
lish  of  the  University  of  Mis¬ 
souri  School  of  Journalism 
would  have  to  make  a  full  study 
of  the  proposition  before  a  de¬ 
cision  is  reached.  He  pointed 
out  that  the  university  is  state- 
owned  and  the  possibilities  will 
have  to  be  investigated  in  con¬ 
nection  with  the  University’s 
charter. 

Dean  English  explained  that 
the  Congress  here  this  week  was 
a  special  event  conducted  in  con¬ 
nection  with  the  50th  anni¬ 
versary  of  the  School  of  Jour¬ 
nalism.  It  was  not  a  continua¬ 
tion  of  the  series  of  official  meet¬ 
ings  of  the  Press  Congress  of 
the  World,  the  last  of  which 
was  held  in  1926. 

Edward  W.  Sowers,  Rolla 
(Mo.)  Daily  News,  offered  the 
resolution,  urging  the  formation 
of  the  Federated  Press  Congress 
of  the  World  with  a  continuing 
®®crotariat  here  and  assemblies 
orbiting  regularly  around  the 
world  every  two  years. 

Hugh  Boyd,  New  Brunswick 
(N.  J.)  Home  News,  said  the 
proposal  requires  detailed  con¬ 
sideration  and  suggested  the 
Blatter  be  referred  to  the  offi¬ 
cers  of  the  Congress. 

The  resolution  came  after  the 
delegates  had  given  detailed 
study  to  other  international 
press  organizations. 

John  R.  Herbert,  Quincy 
(Mass.)  Patriot-Ledger,  de- 
*cnbed  the  work  of  the  Inter¬ 
national  Federation  of  Editors 


of  Joumals,  with  member  soci¬ 
eties  from  18  nations. 

FIEJ  will  hold  its  first  ses¬ 
sion  in  the  U.  S.  in  New  York 
City  next  year. 

The  history  and  work  of  the 
Inter-American  Press  Associa¬ 
tion  were  outlined  by  John  T. 
O’Rourke,  Washington  (D.  C.) 
Daily  News.  He  said  that  in  its 
10  years  it  has  signed  600  mem¬ 
bers,  provides  technical  knowl¬ 
edge,  grants  scholarships  and 
operates  the  Office  of  Certified 
Circulation  for  Latin  America. 


Paul  Block  Jr.,  Toledo  (Ohio) 
Blade,  told  about  the  Interna¬ 
tional  Press  Institute,  which 
has  900  members  from  500  news¬ 
papers  in  38  countries.  It  was 
established  in  1951.  Its  next 
meeting  is  scheduled  in  May  in 
Berlin. 

Mr.  Block  said  the  Interna¬ 
tional  Orgfanization  of  Journal¬ 
ists,  with  headquarters  behind 
the  Iron  Curtain  in  Prague,  ac¬ 
tively  solicits  editors  in  which 
the  I  PI  is  interested. 

“This  activity  under  the  guid¬ 
ance  of  men  who  are  the  enemies 
of  freedom  of  the  press  and  of 
the  free  world’s  independence 
makes  the  continuation  of  the 
work  of  the  IPI  even  more  im¬ 
portant  than  when  it  was  found¬ 
ed  originally,”  he  declared. 


AT  WORLD  PRESS  CONGRESS — Charles  Gombault,  general  manager 
of  France-Soir,  Paris,  and  Mrs.  Gombaulf  arrived  in  New  York  on  an 
Air  France  plane.  They  were  enroufe  to  Columbia,  Mo.,  to  attend  the 
Press  Congress  of  the  World. 


Chong-in  Hong,  Chosun  Ilbo, 
Seoul,  Korea,  declared  the  Kor¬ 
ean  press  fought  for  freedom, 
even  under  Japan.  He  said  the 
press  now  defends  South  Korea 
against  the  Communists. 

“Do  not  abandon  Korean 
journalists  from  the  family  of 
the  free  press,”  Mr.  Hong 
pleaded. 

Rodolfo  Abaunza  Salinas,  El 
Centroamericana,  Leon,  Nica- 
raugua,  credited  the  lAPA  with 
getting  him  out  of  prison  in 
1956.  He  said  a  democratic  cur¬ 
rent  is  sweeping  Central  and 
South  America. 

“Every  citizen  in  the  U.  S. 
should  be  well  informed  through 
the  press,  radio  and  television 
that  a  powerful  storm  is  gath¬ 
ering  in  the  Caribbean,”  said  Dr. 
Abaunza. 

The  Association  of  European 
Journalists,  which  is  in  an  em¬ 
bryonic  state  and  which  con¬ 
cerns  itself  with  editorial  mat¬ 
ters,  was  described  by  Alex¬ 
ander  Stempel,  Nieumwe  Rotter- 
damse  Courant,  Rotterdam,  The 
Netherlands.  It  has  its  head¬ 
quarters  in  Paris. 

Fritz  P.  Molden,  Die  Presse, 
Austria,  speaking  from  experi¬ 
ence  gain^  in  a  country  that 
did  not  have  press  freedom  for 
20  years,  advised  the  IPI  to  ac¬ 
cept  only  members  from  coun¬ 
tries  which  have  press  freedom. 

At  the  closing  session.  Dean 
English  expressed  regn'ct  that 
James  Wright  Brown,  chairman 
of  the  Board  of  Editor  &  Pub¬ 
lisher,  and  an  officer  of  the  first 
World  Press  Congn'css  in  San 
Francisco  in  1915  could  not  be 
present.  However,  he  introduced 
one  man  who  did  attend  that 
assembly — Virgilio  Betteta  of 
Guatemala. 

About  100  delegates  from  38 
countries  participated  in  this 
Congress. 

Truman  Jibes  Press 

Harry  S.  Truman  had  a 
happy  time  engaging  in  his 
pastime  of  twitting  the  press 
at  the  Press  Congrress. 

“I  hear  that  you  have  been 
working  here  for  a  free  press,” 
observed  the  former  President 
with  a  broad  grin.  “I  don’t 
know  what  that  is  as  I  have 
never  seen  one.  I’d  like  to  be 
the  blue  pencil  man  for  a  while 
in  a  newspaper  office  and  cut 
out  the  things  that  ought  to  be 
cut  out.” 

By  reporters’  foolish  ques- 
(Continued  on  page  63) 
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Attack  on  Time  Brings 
A  Volley  of  Applause 


Columbia,  Mo. 

World  Press  Congress  dele¬ 
gates  roundly  applauded  an  at¬ 
tack  on  Time  Magazine  for  pro¬ 
voking  an  international  inci¬ 
dent  in  Bolvia  this  week. 


John  T.  O’Rourke,  editor  of 
the  Washington  (D.C.)  Daily 
News  and  past  president  of  the 
Inter-American  Press  Associa¬ 
tion,  read  this  cable  from  Jose 
Dutriz,  editor  of  La  Presa  of 
San  Salvador. 


“Please  submit  for  discussion 
the  scandalous  case  of  Time 
Magazine  creating  a  disturbance 
in  Bolivia  and  deteriorating  the 
understanding  between  the 
United  States  and  Latin  Amer¬ 
ica.  Time’s  unethical  attitude 
provokes  resentment,  giving  the 
Communists  a  wonderful  op¬ 
portunity  to  spread  their  treach¬ 
erous  tactics.  As  a  colleague  in 
lAPA  and  believing  you  to  rep¬ 
resent  decent  newspapermanship 
I  beg  you  to  deliver  an  exposi¬ 
tion  of  those  unethical  practices 
of  journalism  and  condemn 
Time’s  editors.” 


this  was  very  exciting  news  to 
me.  A  Time  reporter  told  me 
she  had  sent  a  report  to  Time 
about  our  editorial  attitude  to¬ 
ward  President  Eisenhower,  but 
that  what  she  had  reported  bore 
no  resemblance  to  what  Time 
had  printed.  I  never  saw  a  cor¬ 
rection  in  Time,  nor  did  any  offi¬ 
cial  or  staffer  ever  apologize, 
puMicly  or  privately,  to  me.” 

The  editor  also  recalled  an  at¬ 
tack  Time  published  on  the  han¬ 
dling  of  business  news  by  the 
Knight  newspapers  and  said 
that  John  Knight  flatly  termed 
the  Time  report  a  lie.  He  said 
“an  astonishing  number  of  peo¬ 
ple”  have  had  the  same  experi¬ 
ence  with  the  magazine. 

Mr.  O’Rourke  said  he  reads 
Time  to  escape  from  reality  and 
that  its  stories  should  be  labeled 
“news  fiction.” 

The  attack  on  Time  during  a 
session  on  “Access  to  the  News” 
provoked  the  most  prolonged 
applause  of  the  entire  Congress. 


Anonymous  Official 
Mr.  O’Rourke  said  Henry 
Luce  of  Time  refrained  from  re¬ 
vealing  the  name  of  the  Bolivian 
official  who  was  quoted.  He  said 
some  people  will  wonder  wheth¬ 
er  this  anonymous  official  exists 
at  all. 


(Bolivian  officials  protested 
the  article  in  Time’s  Latin- 
American  edition  which  quoted 
a  U.S.  Embassy  officer  as  say¬ 
ing  “we  don’t  have  a  damn  thing 
to  show  for”  the  $129,000,000  of 
Yankee  aid  which  has  been  given 
to  Bolivia  from  1953  to  1958. 


(Henry  R.  Luce,  editor  of 
Time,  said  in  a  statement  that 
he  regretted  the  story  had  been 
made  the  occasion  for  expres¬ 
sions  of  unfriendliness  toward 
the  U.S.  but  he  defended  it  as 
“a  factual  analysis  of  Bolivia’s 
economic  difficulties.” 

(The  quotation  from  the  Em¬ 
bassy  official  did  not  appear  in 
Time’s  U.S.  edition.) 


Truman  in  the  Act 


dared  “We  need  aggressive  re¬ 
porters  to  dig  out  the  news. 
You  may  demand  the  right  of 
access  and  after  you  obtain  it 
do  nothing  about  it.  An  un¬ 
covered  meeting  might  as  well 
be  closed.  Sometimes  there  is 
journalistic  folklore  to  the  ef¬ 
fect  that  we  just  don’t  print 
that  kind  of  news.  Why  not? 
If  it’s  the  public’s  business,  it’s 
our  business.” 

Robert  D.  Swezey,  WDSU, 
New  Orleans,  discus.sed  the 
troubles  of  broadcasters  in  their 
attempts  to  cover  courts. 

“Electronic  journalists  aie  en¬ 
titled  to  the  .same  rights  and 
privileges  as  the  print  journal¬ 
ists,  unless  they  intei'fere  with 
a  free  trial,’  he  asserted. 

Alexander  Stemples,  Nieuwe 
Rotterdamse  Courant,  Rotter¬ 
dam,  The  Netherlands,  told  how 
his  government  tried  to  punish 
a  reporter  by  barring  him  from 
government  offices  for  a  year 
because  he  had  revealed  several 
days  in  advance  portions  of  the 
Queen’s  address  from  the 
throne. 

Mr.  Stem  pels  said  he  knows 
of  only  one  nation  which  has  in 
its  constitution  a  guarantee  of 
the  right  to  free  access  to  news, 
the  new  Republic  of  Germany. 

“All  citizens  have  the  right 
to  all  the  news  that’s  fit  to 
print,”  he  said,  ‘“rhe  journalist 
is  acting  as  a  tnistee  of  the 
public.” 


At  the  closing  dinner  of  the 
Congress,  former  President 
Harry  S.  Truman  added  his 
comments  on  the  Bolivian  situ¬ 
ation. 


Labelled  ‘News  Fiction’ 

Mr.  O’Rourke  told  the  Con¬ 
gress: 

“Once  Time  stated  as  a  mat¬ 
ter  of  flat  news  that  the  Wash¬ 
ington  Daily  News  had  demand¬ 
ed  the  resignation  of  President 
Eisenhower.  Now  since  I  had 
never  published  such  an  editorial 


After  Dictatorship 


“In  view  of  what  happened  in 
Bolivia  this  week,”  he  said,  “the 
President  is  putting  Clare  Booth 
Luce  into  the  grease  by  sending 
her  to  South  America.  I  used 
to  make  the  foreign  policies,  no 
matter  what  Clare  says.” 

Curiously  enough,  the  editors 
who  heard  the  double-barreled 
blast  at  Mr.  Luce  and  his  wife 
were  to  have  lunch  the  next  day 
in  Chicago  as  guests  of  Time. 

Ben  Gilbert,  Washington  (D. 
C.)  Post  &  Times-Herald,  de- 


FROM  IRAN  attending  Press  Con¬ 
gress  are  Dr.  Mostasa  Mesbah 
Zadeh  of  Kayhan  and  Sen.  Abbas 
Massoudi  of  Tehran's  largest  daily, 
Balia'  at. 


GHANA  is  represented  at  the 
Press  Congress  by  Eric  Adjorlolo, 
broadcasting  executive. 


Alfredo  Silva  Carvallo,  La 
Union,  Valparaiso,  Chile,  de¬ 
clared  people  have  an  inherent 
right  to  know  about  things  that 
influence  mankind. 

“The  personal  responsibility 
of  the  reporter  is  equal  to  that 
of  the  paper,”  he  said. 

In  the  discussion  period, 
Virgilio  Albanese,  La  Tribuna, 
Rosario,  Argentina,  said  a  dic¬ 
tator,  when  he  is  ousted,  leaves 
behind  him  the  machinery  for 
press  control  and  the  transition 
period  while  another  administra¬ 
tion  takes  over  is  one  of  extreme 
danger  to  the  free  press. 

He  pointed  out  that  the  press 
can  be  strangled  by  a  lack  of 
licenses  for  the  import  of  ma¬ 
chinery  and  newsprint. 

C.  K.  Bhattacharyya,  head  of 
a  school  of  journalism  in  Cal¬ 
cutta,  India,  said  police  in  In¬ 
dia  have  said  reporters  have  no 
more  right  in  restricted  areas 
than  other  citizens. 


ARABIC  newspapers  of  Lebanon 
have  spokesman  af  Press  Congress 
in  Nasry  Malouf  of  Al  Jarldah. 
Beirut. 


The  pitiful  plight  of  freedom- 
loving  journalists  caught  behind 
the  Iron  Curtain  was  depicted 
by  Nicholas  Pentcheff,  vice- 
president  of  the  International 
Federation  of  Free  Journalists. 

“We  have  asked  the  United 
Nations  to  intervene  to  save  our 
colleagues,”  he  said.  “The  bell 
tolls  for  all  of  us.” 


Russell  Seofiehl 
Moving  lo  Miami 

Miami,  Fla. 

Russell  E.  Scofield  will  join 
the  Miami  Xe^vs  as  advertising 
director  on  April  15.  He  will  re¬ 
place  Robert  Buggeln,  who  left 
the  paper  several  weeks  ago. 

Mr.  Scofield  has  been  adver¬ 
tising  director  of  the  Lexingto* 
(Ky.)  HeraUl  and  Ledger  since 
1940.  He  has  been  associated 
with  those  papers  since  1931  and 
is  a  first  vicepresident  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association. 


1^', 


Union  Ad  Campaign 

Doyle  Dane  Bembach,  Inc. 
has  been  designated  as  the 
agency  to  handle  a  $l,000,000-a- 
year  advei-tising  campaign  for 
the  International  Ladies  Ga^ 
ment  Workers  Union.  News¬ 
papers  and  other  media  will  be 
used  to  promote  respect  for  ^ 
union  label  in  women’s  appard 
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PRESS  CONGRESS  OF  THE  IX  ORLD 


Press  Responsibility  Talks 
Keyed  to  ‘Failure’  in  Cuba 

Reasons  Given  Why  Public  Was 
Dl-Prepared  for  Rebel  Victory 


Columbia,  Mo. 

The  Press  Congress  of  the 
World  opened  here  March  2 
with  several  speakers  criticizing 
press  services  and  newspapers 
for  failure  to  meet  their  full 
responsibility  in  reporting  the 
Castro  revolution  in  depth. 

After  a  panel  had  discussed 
“Responsibility  of  the  Press,” 
Herbert  Lundy,  Portland  (Ore.) 
Oregonian,  raise<l  the  question 
of  Cuban  news  coverage. 

Secwy  the  Fissonce 

“There  is  no  question  that  the 
full  extent  of  the  atrocities  of 
the  Batista  regime  were  not  re¬ 
ported,”  admitted  Frank  J. 
Starzel,  general  manager  of  the 
Associated  Press.  “It’s  equally 
true  that  many  reports  were 
carried  that  were  not  published. 
In  the  two  and  one-half  years, 
we  sent  out  800  di.spatches,  only 
a  small  portion  of  which  were 
published.  The  record  of  the 
atrocities  was  not  visible  on 
police  blotters.  The  essence  of 
the  regime  was  its  secrecy. 

“They  did  not  have  public 


trials,”  Mr.  Starzel  said.  “It  was 
not  possible  to  report  what  would 
have  been  repoi-ted  in  a  free 
country.  But  the  charge  that 
the  American  press  tried  to  hide 
Batista’s  atrocities  is  ridiculous. 
The  implication  is  clear  what 
some  of  the  sources  of  these 
charges  is.” 

John  T.  O’Rourke,  editor  of 
the  Washington  (D.  C.)  Daily 
News  and  a  past  president  of 
the  Inter-American  Press  As¬ 
sociation,  agreed  with  Mr.  Star¬ 
zel. 

“The  stoiy  in  Cuba  represents 
fear  on  the  part  of  North  Amer¬ 
ican  press,”  declared  Mr. 
O’Rourke.  “The  story  was  there 
and  it  was  not  told.  The  reasons 
for  the  failure  were:  1)  Batista’s 
censorship  made  it  hard  to  print 
the  facts,  although  the  plain 
fact  is  that  some  reporters  got 
the  news  out.  2)  Some  i-eporters 
were  a  bit  cynical  as  to  the  ex¬ 
tent  and  social  purposes  of  the 
Cuban  revolution.  3)  indifference 
of  North  American  editors  to¬ 
ward  Latin  American  news. 

“This  forms  a  vicious  circle,” 


Mr.  0’Roui‘ke  said.  “Readers 
were  not  interested  because  they 
did  not  see  stories  about  it.  The 
plain  fact  is  a  profound  change 
is  taking  place  in  Cuba  and  the 
story  has  not  been  told  and  has 
not  been  finished.” 


Personal  (k>nlact 

Jose  M.  Capo,  Diario  de  la 
Marina,  Havana,  said  there  is 
great  interest  in  the  Cuban  sit¬ 
uation  in  the  U.  S.  and  that 
Cubans  are  grateful  for  it. 

“The  primary  difficulty  has 
been  the  genesis  of  the  problem 
was  not  sufficiently  explained,” 
said  Sr.  Capo.  “For  the  last  six 
years,  the  history  of  Cuba  has 
been  unique  in  Latin  America. 
The  basic  reaction  to  the  atroci¬ 
ties  of  Batista  took  place  in  the 
homes.  The  AP  said  it  was  diffi¬ 
cult  to  get  news  because  of  cen¬ 
sorship.  However,  the  problem 
could  have  been  resolved  to  some 
extent  by  personal  contact. 

“The  astonishment  of  people 
in  the  U.  S.  at  the  revolution 
existed  not  only  because  of  in¬ 
correct  reporting  of  facts  but 


also  because  of  the  failure  to 
paint  a  complete  picture  with 
the  antecedents  and  background 
of  the  revolution  shown,”  added 
Sr.  Capo. 

John  Day,  news  director  of 
Columbia  Broadcasting  System, 
said  there  was  no  plot  to  sup¬ 
press  news  but  there  was  a  gen¬ 
eral  failure  to  believe  that  the 
Castro  movement  would  amount 
to  anything.  He  said  he  began 
efforts  in  1967  to  have  CBS  men 
visit  Castro  at  his  mountain 
hideout.  Herbert  L.  Matthews, 
New  York  Times,  beat  him  on 
the  story.  However,  he  sent  a 
correspondent  and  a  cameraman 
with  500  pounds  of  equipment 
into  the  Sierra  Maestra  fastness. 
A  TV  show,  “The  Rebel  of  the 
Sierra  Maestra,”  was  broadcast. 

Mr.  Day  confessed  that  TV 
programs  helped  pi’oduce  a  cir¬ 
cus  atmosphere  for  some  of  the 
atiwity  trials  in  Havana,  but 
he  claimed  this  was  offset  by 
background  programs  and  by 
an  interview  with  Castro. 

Prc!iH  Re<tponsibililies 

Before  this  di.scussion,  there 
were  two  panel  talks  on  “Re¬ 
sponsibility  of  the  Press.” 

Joyce  A.  Swan,  Minneapolis 
(Minn.)  Star  and  Tribune, 
listed  these  six  responsibilities 
of  the  press: 

1)  Pi  int  the  news  accurately 
and  fully,  employing  objective 
reporting.  2)  Remain  free.  3) 
Financially  sound.  4)  Raise  the 
(Continued  on  page  66) 
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TV’s  Impact  on  News 
Elicits  Strong  Views 


Columbia,  Mo.  : 
Television’s  impact  on  news  ] 
presentation  was  debated  with 
strong  arguments  in  a  two-hour 
session  of  the  Press  Congress  : 
of  the  World  here  this  week. 

Samuel  Sharkey,  National 
Broadcasting  Company,  claimed 
he  is  “a  reformed  drunk  living 
in  Hangover  Hall”  because  he 
formerly  worked  for  27  years 
on  newspapers. 

“Some  say  television  is  a 
Johnny-come-lately  simply  be¬ 
cause  they  only  look  at  disk 
jockeys,”  lamented  Mr.  Sharkey. 
“NBC  employs  hundreds  of 
newsmen  all  over  the  country 
and  all  of  them  had  at  least 
five  years  of  newspaper  experi¬ 
ence.  We  are  an  organization 
based  on  news  just  like  the 
printed  media  and  we  will  never 
put  each  other  out  of  business.” 

TV  Guided  Editors 

Mr.  Sharkey  recalled  that 
when  he  worked  for  the  New 
York  Times,  TV  was  monitored 
during  national  political  conven¬ 
tions  of  1952  and  the  McCarthy- 
Army  hearings.  He  said  TV  had 
a  strong  impact  on  how  the 
Times  handled  the  stories. 

“Newspapermen  who  sneer  at 
TV  are  short-sighted,”  he 
charged.  “You  get  more  idea 
about  a  politician  by  watching 
him  in  action.  Now  TV  elects 
presidents  and  it  put  Rockefeller 
over  (as  Governor  of  New 
York). 

The  NBC  executive  ruefully 
confessed  that  when  he  was 
speaking  at  Princeton  Univer¬ 
sity  he  found  that  only  two  out 
of  30  professors  had  TV  sets. 
He  replied  to  the  charge  that 
programs  are  largely  devoted 
to  westerns  and  mysteries  by 
saying  that  the  viewer  need  not 
watch  all  programs  any  more 
than  a  reader  must  read  all  of 
a  newspaper. 

“We  carry  a  lot  of  news  that 
is  spiked  by  telegraph  editors  on 
newspapers,”  Mr.  Sharkey  said. 
“We  have  impact  on  broaden¬ 
ing  the  horizons  of  the  public 
and  we  do  investigative  work. 
We  even  go  so  far  as  to  edi¬ 
torialize.” 

Battling  To  Be  Respectable 

Geoffrey  Cox,  independent 
Television  News  London,  for¬ 
merly  for  20  years  a  newspa¬ 
perman,  told  how  the  first  com¬ 
mercial  television  is  working  in 


England  in  competition  with 
BBC. 

“TV  is  battling  to  become  in¬ 
tellectually  respectable,”  he  ad¬ 
mitted.  “A  child  told  his  father 
he  would  never  be  able  to  hold 
up  his  head  in  school  if  the  fa¬ 
ther  purchased  a  television.” 

He  said  TV  is  a  bad  medium 
for  court  cases  or  Parliament, 
as  it  is  barred  from  both,  but 
he  felt  they  may  be  opened  to 
it  as  the  United  Nations  has 
been. 

“TV  is  a  rocket  and  the  news¬ 
paper  is  the  regiment  of  artil¬ 
lery,”  he  said.  “TV  is  taking 
over  direct  news  and  the  news¬ 
paper  is  more  complementary 
with  the  record.  The  most  im¬ 
portant  communications  field  for 
young  people  is  TV  because  the 
future  spearhead  of  journalism 
lies  here.” 

Distaste  for  TV 

Alicia  Patterson,  editor  and 
publisher  of  Newsday,  Long  Is¬ 
land  N.  Y.,  was  candid  and  cut¬ 
ting  in  expressing  her  distaste 
for  television. 

“TV  is,  of  course,  good  at  a 
few  big  things  like  the  Corona¬ 
tion  or  Hungarian  refugees,  but 
we  can’t  leap  from  lilypad  to 
lilypad,”  she  acidly  reminded. 
“How  much  does  Washington 
get  out  of  a  15-minute  news 
cast?  It  gets  two  or  three  min¬ 
utes  to  try  to  tell  the  complex 
story  of  Washington  develop¬ 
ments.  The  trend  is  away  from 
news  and  toward  vaudeville  in 
TV.  You  say  you  elect  a  Rocke¬ 
feller  because  of  his  happy  smile. 
Is  that  good  or  bad?  Brains 
might  help  as  well  as  looks  in 
politicians. 

“I  see  a  smatter  on  TV  of 
Khrushchev  talking  about  Berlin 
and  suddenly  hear  a  query :  How 
is  your  liver  bile  today?  I  want 
my  crises  one  by  one  without 
reference  to  my  flashy-flashy 
teeth  or  my  soapy-soapy  soap. 
My  liver  is  good  and  it  upsets 
it  to  have  a  jerk  asking  me 
about  it.” 

There  is  a  tendency  in  news¬ 
papers  to  conform  and  offer  the 
same  syndicated  stuff.  Miss  Pat¬ 
terson  said,  adding:  “the  editor 
has  lost  his  heritage.  We  need 
better  writing.  But  the  Fourth 
;  Estate  is  in  business  to  stay  in 
.  spite  of  everything.” 

Can’t  Prohibit  It 

i  Wright  Bryan,  Cleveland 


PANELISTS  at  Press  Congress;  Left  to  right — Frank  J.  Stariel,  generi! 
manager  of  Associated  Press,  Earl  J.  Johnson,  general  news  manager 
of  United  Press  International;  and  Basil  L.  Walters,  editor,  Chicago 
Daily  News. 


(Ohio)  Plain  Dealer,  made  the  “They  steal  from  newspapers 
“shameful  confession  that  he  and  I  am  against  stealing,”  de- 
was  once  a  radio-TV  man  him-  dared  Mr.  Bradley.  “They 


was  once  a  radio-TV  man  him-  dared  Mr.  Bradley.  They 
self.  He  said  delegates  from  should  stop  this  larceny  at  the 
lands  without  television  are  en-  local  level  or  give  us  bylines." 
joying  a  very  happy  situation.  Mr.  Sharkey  disclaimed  ever 
“You  cannot  prohibit  televi-  having  heard  the  complaint  be- 


sion,”  he  lamented.  “We  tried  fore  and  remarked  that  net- 
that  once  with  another  habit-  works  cannot  control  local  st»- 
forming  vice  and  the  law  was  tions. 

repealed.  We  heard  this  same  “Answering  Miss  Patterson's 
series  of  arguments  when  radio  crack  about  vaudeville,”  he  said, 
was  new.  All  newspapermen  “I  would  remind  you  that  news- 
then  searched  their  souls  and  papers  have  comics,  lovelorn 
found  that  each  media  had  its  columns  and  how-to-cure-liver- 
place,  and  they  found  that  ap-  bile  features.” 
petite  of  the  public  for  news  A.  S.  Cowan,  Australian  Fed- 
was  whetted  by  radio.  eration  of  Broadcasting,  i^- 


petite  of  the  public  for  news  A.  S.  Cowan,  Australian  Fed- 
was  whetted  by  radio.  eration  of  Broadcasting,  i^- 

“I  suggest  newsmen  use  TV  as  marked  that  viewers  in  his  coun- 
a  tool  for  tips  and  checking.”  try  like  the  commercials  because 
Donald  Edwards,  British  many  of  them  are  more  enter- 
Broadcasting  Corporation,  an-  taining  than  the  programs, 
other  foi-mer  newspaperman,  re-  Mr.  Bryan  warned  that  the 
marked  that  Cassandi-a,  British  electronic  medium  is  at  least 
newspaper  columnist  who  was  potentially  government -con- 
in  the  audience,  has  immeasur-  trolled  and  that  even  in  the  U.  S. 
ably  more  influence  in  Britain  it  is  licensed.  Mr.  Edwards  le- 
than  anyone  in  television.  plied  that  BBC  is  not  owned  by 

“In  the  greatest  part  of  the  the  Government  and  actually 
world  there  is  no  TV  and  there  told  Winston  Churchill  to  mind 
is  not  a  crisis  every  day,”  Mr.  his  own  business  during  the  last 
Edwards  said.  “TV  is  pathetic.  World  War. 
embarrassing  in  local  news.  Max  Thomas,  Crowley  (La.) 
Sometimes  viewers  are  so  fasci-  Daily  Signal,  said  television  has 
nated  by  a  man’s  smile  or  suit  turned  his  children  into  “illiter- 
that  they  pay  little  attention  to  ate  geniuses.” 
what  he  is  saying  in  an  inter-  Eric  Adjorlolo,  Radio  Ghana, 
view  for  TV.  Acci*a,  colorful  in  the  bright 


what  he  is  saying  in  an  inter-  Eric  Adjorlolo,  Radio  Ghana, 
view  for  TV.  Acci*a,  colorful  in  the  bright 

“The  British  people,  since  the  toga-like  garment  of  his  new 
advent  of  television,  have  found  nation — blue,  red,  gold  and  green 
that  American  politicians  talk  — declared: 


English  and  are  compax’atively 
intelligent  and  this  is  good.” 

The  Final  Prophet 


“Man  must  understand  his 
neighbors  pretty  fast  or  face 
annihilation.  The  power  wielded 
by  the  press  as  molders  of  public 


“The  TV  reporter  is  intake  opinion  should  make  us  bow  our 
and  outgo  and  he  is  the  final  heads  in  humility  but  we  tend 
prophet,”  he  observed.  “The  to  lift  up  our  heads  with  pride, 
camera  is  merciless.  Journalists  Mr.  Adjorlolo  said  the  Ghana 
used  to  be  Bohemians.  The  jour-  radio  broadcasts  in  six  national 
nalist  of  tomorrow  must  be  an  languages  in  addition  to  Eng- 
all-around  person.”  lish.  The  government  owns  it  but 

In  the  discussion  period,  David  the  news  department  is  free  to 
R.  Bradley,  St.  Joseph  (Mo.)  carry  the  news,  official  or  un* 
News-Press,  said  it  raises  his  official.  It  will  be  turned  over  to 
hackles  when  broadcasters  read  a  private  corporation  in  the  near 
news  right  out  of  newspapers,  future. 

EDITOR  OC  PUBLISHER  for  March  7,  195? 


St.  Louis  Globe-Democrat 
Goes  to  Contract  Printing 


Post-Dispatch  Buys  Its  Building 
and  Equipment;  After  Strike  Ends 


I  clause  in  the  event  of  sale  in 

T  future. 

,  1 1 U  1  CX  L  About  330  persons  are  covered 

in  the  Guild  jurisdiction  and 
•  .  •  some  700  other  employees  are 

»-|  T  I  ni*  affected  by  the  shutdown.  The 

X  X  1  Lx  A  -t  Globe-Democrat  said  most  of  the 

Cy  mechanical  help  would  be  re¬ 

tained  in  the  consolidated  plant 
and  it  would  give  severance  or 
three-story  annex  built  in  1948.  pensions  to  those  who  are  let  out 
The  Pulitzer  company  and  do  not  find  employment  else- 
acquired  a  large  site  in  the  west  where.  / 
end  of  the  city  and  prepared  to  The  Globe-Democrat’s  circula- 
build  a  new  plant,  but  these  tion  has  been  around  340,000 
plans  were  abandoned  recently  daily  and  390,000  Sunday. 


St.  Louis  said  they  had  heard  rumors  some  when  civic  leaders  urged  that  Richard 


Amberg, 


When  the  Newspaper  Guild’s  time  ago  of  a  pending  “deal”  the  newspaper  support  its  own  Usher,  said  in  a  statement  that 
strike  which  began  Feb.  21  is  between  the  local  publishers,  the  crusade  for  downtown  redevelop-  the  consolidation  of  mechanical 

settled,  the  St,  Louis  Globe-  announcement  of  the  sale  of  the  ment  by  remaining  downtown.  operations  “is  made  necessary 

Democrat  will  resume  publishing  Globe-Democi’at’s  property  to  The  Globe-Democi’at  building  because  of  the  demands  of^^the 
without  its  own  production  plant,  the  Pulitzer  Company  came  as  of  six  floors  contains  293,604  St.  Louis  Newspaper  Giuld.” 

The  Globe- Democrat,  owned  a  surprise  Feb.  28  just  as  federal  square  feet  of  area  and  has  the  He  explained: 

by  S.  I.  Newhouse  for  the  past  conciliators  were  bringing  union  important  advantage  of  a  direct  “The  third  and  by  far  the 

four  years,  has  sold  its  building  and  management  representatives  railroad  connection  for  delivery  least  expensive  proposal  of  the 
and  printing  facilities  to  the  together  to  discuss  modifie<l  pen-  of  newsprint  and  other  supplies.  Guild  would  cost  this  newspaper 
Pulitzer  Publishing  Company,  sion  plan  proposals.  The  Post-Dispatch  will  move  approximately  $550,000  a  year 


of  newsprint  and  other  supplies.  Guild  would  cost  this  newspaper 
The  Post-Dispatch  will  move  approximately  $550,000  a  year 
most  of  its  equipment  including  for  20  years  for  all  our  em- 
30  units  of  Wood  presses  to  the  ployees.  This  newspaper  has 


Consummation  of  the  agree-  Globe-Democrat  building  where  never  made  as  much  as  $550,000 


which  publishes  the  Post-Dis-  most  of  its  equipment  including  for  20  years  for  all  our  em- 

patch  evening  and  Sunday.  The  Looking  for  a  Home  30  units  of  Wood  presses  to  the  ployees.  This  newspaper  has 

morning  Globe-Democrat  will  be  Consummation  of  the  agree-  Globe-Democrat  building  where  never  made  as  much  as  $550,000 
printed  under  contract.  Its  Sun-  nient  between  Mr.  Newhouse  and  l-^ere  are  18  Goss  units  with  a  year  profit  in  the  years  that 
day  edition  will  be  converted  to  Joseph  Pulitzer  at  this  stage  color  facilities.  A  set  of  old  I  have  been  in  St.  Louis  nor  in 
a  weekend  package  with  local  ipft  the  Globe-Democrat  nractic-  Duplex  presses  will  be  moved  the  previous  years  stretching 

magazine,  r/iisWeefc  and  Amer-  X  homelesV  ItHSwS  had  back  to  the  boom  days  of  the 

ican  Weekly  issued  Saturday  S  “e  to  The  P-D  is  retaining  its  roto-  war.  There  are  no  prospects  in 

forenoon  and  priced  at  10c,  half  tiations  for  renting  or  buying  gravure  plant  in  midtown  for  the  foreseeable  future  for  mak- 

the  price  of  the  Sunday  edition  another  building  to  house  the  production  of  Sunday  magazine  ing  profits  in  this  amount.” 


in  the  past. 


newspaper’s  editorial  and  busi- 


Application  of  the  contract  ness  staffs.  The  Post-Dispatch 
printing  arrangement  is  unusual  made  immediate  plans  to  move 
in  the  daily  newspaper  field.  It  into  the  Globe-Democrat  build- 
is  common  in  the  magazine  pub-  jng  and  it  declined  to  sell  its 


and  comics. 

10  Days  After  Setllemenl 


Ask  Dismissal  Freedom 
A  meeting  of  guild  and  man- 


Raymond  L.  Crowley,  Post-  agement  representatives  was 
Dispatch  managing  editor,  said  scheduled  for  March  5.  Spokes- 


lishing  business  and  is  a  practice  present  structure  to  Mr.  New-  the  move  would  be  made  as  soon  men  on  the  newspaper’s  side  in 
that  is  spreading  fast  in  the  house  because  it  is  retaining  it  as  possible  after  the  strike  ends,  the  negotiations  have  been  G. 
weekly  newspaper  field.  for  radio  and  television  facilities.  The  Globe-Democrat  has  advised  Duncan  Bauman,  personnel  man- 

|..«.  f  .  Among  prospective  sites  for  the  guild  that  it  will  be  at  least  ager,  and  Philip  Hochstein,  edi- 

I  era  irom  Agency  Globe-Democrat  is  the  old  10  days,  after  the  settlement  on  torial  supervisor  of  Newhouse 


The  St.  Louis  arrangement  Star-Times  building  which  Elzey  a  contract,  before  the  paper  will  newspapers. 


differs  from  the  plan  of  joint  Roberts  owns.  The  Post-Dispatch  reappear  under  the  new  printing 


operation  which  has  been  suc¬ 
cessful  in  Birmingham,  Ala 


bought  the  Star-Times  assets  in  system. 


The  Globe-Democrat  has  of¬ 
fered  to  institute  the  Post-Dis- 


1951.  A  purchase  price  of  $1,-  No  figure  was  given  on  the  patch  pension  plan,  but  with  a 


where  Mr.  Newhouse  owns  the  500,000  has  been  placed  on  the  transaction  which  was  all-cash  guarantee  of  payment  out  of  in- 
Birmingham  News  Company  and  building  since  the  announce-  &ud  did  not  involve  stock  of  come  rather  than  funding  the 
it  contracts  with  Scripps-  ment  of  the  new  publishing  plan,  either  corporation.  The  Globe-  retirement  obligation.  The  Guild 
Howard  to  publish  the  Post-  Newhouse  people  set  to  work  Democrat  building  has  been  as-  has  consented  to  accepting  the 
Herald.  In  Birmingham,  there  to  negjotiate  a  long-tenn  lease  sessed  at  $741,000  and  its  land  P-D  plan,  in  full,  although  indi- 
is  a  common  sales  and  distribu-  on  a  building  after  the  sale  an-  at  $129,000.  Local  realty  experts  vidual  payments  would  be  lower 
tion  organization,  only  the  edi-  nouncement  was  issued.  'They  are  said  the  present  market  value  than  those  now  provided  by  the 
torial  departments  being  com-  faced  with  abnormal  rent  de-  would  be  around  $2,000,000.  G-D. 

Attached  to  management’s  of- 


pletely  separate. 

When  the  new  system  goes 


mands. 

It  is  known  that  the  Post- 


When  Mr.  Newhouse  acquired 


Globe-Democrat 


1955  fer  was  a  proposal  to  give  it 


into  effect  in  St.  Louis,  the  Dispatch  had  suggested  a  me-  there  was  a  proviso  that  he  freedom  in  discharging  person- 
Globe-Democrat  will  have  its  chanical  plant  arrangement  some  would  not  sell  the  newspaper  nel  because  of  the  changed  pro¬ 
own  editorial,  advertising  and  months  ago,  but  no  action  was  within  a  period  of  five  years.  If  duction  systan  and  also  to  allow 
business  staffs  and  will  also  taken  on  it.  In  fact  there  was  he  did  he  would  forfeit  $1,000,-  the  employment  of  part-time 
maintain  its  own  circulation  de-  no  title  search  on  the  Globe-  000  to  the  Lansing  Ray  estate.  reporters  in  certain  outside 
partment.  The  only  production  Democrat  building  until  after  b  i  ,  c  n  §•  »  areas, 

department  under  its  direct  con-  the  sale  was  completed.  The  Post-  “  ®  °  Vue«  on 

trol  will  be  the  engraving  shop.  Dispatch  representatives  are  re-  In  a  formal  written  offer  to 


Sale  ‘Out  of  Question’ 


Guild  Hits  ‘Insecurity* 


In  most  of  the  joint-plant  oper-  ported  to  have  accepted  the  the  Guild  this  week  guaranteeing  The  Guild  charged  the  man¬ 
sions,  of  which  there  are  about  search  made  in  1962  when  an  continuation  of  pension  pay-  agement’s  proposals  added  up  to 

a  score,  there  is  a  common  pro-  insurance  company  made  a  loan  ments,  the  Newhouse  manage-  “insecurity  in  employment”  as 

duction  company  which  handles  to  the  previous  owners.  ment  stated:  “We  regard  the  well  as  “insecurity  in  retire- 

all  sales  of  advertising  and  cir-  With  evening  circulation  of  possibility  of  the  sale,  suspen-  ment.”  It  denied  responsibility 


culation  as  well  and  the  individ-  390,000  and  Sunday  at  616,000,  sion  or  liquidation  of  the  Globe-  for  forcing  the  sale  of  the  news- 
aal  newspapers  maintain  their  the  Post-Dispatch  has  been  Democrat  as  out  of  the  ques-  paper’s  plant, 
own  editorial  identities.  Profits  cramped  for  space  in  the  239,-  tion.”  Crux  of  the  management’s 

of  the  agency  company  are  027  square  feet  of  area  con-  Reinforcing  this  statement,  the  position  is  in  a  clause  of  the 

tained  in  its  eight-story  main  newspaper  offered  the  guild  a  old  contract  which  required  the 


shared  on  some  pro  rata  basis.  tained  in  its  eight-story  main  newspaper  offered  the  guild  a 
Although  local  guild  officials  building  erected  in  1917  and  a  special  indemnity  severance 
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Overtime  Pay  Dispute 
Shuts  Columbus  Dailies 


Columbus,  Ohio  t 
Three  dailies  and  a  weekly  t 
were  shut  down  in  this  city  this  t 
week.  The  news  blackout  stax’ted  £ 
Friday,  Feb.  27.  c 

The  Cifizen  (Scripps-Howard)  ^ 
an  evening  paper,  and  the  Ohio  s 
State  Journal  and  Dispatch,  a  1 
morning  and  evening  combina¬ 
tion,  representing  an  aggregate  ; 
circulation  of  357,000,  were  ] 
struck  by  the  pressmen’s  union.  ( 
The  Columbus  Star,  a  Tuesday  ^ 
weekly  tabloid  with  a  circulation  i 
of  about  68,000  later  also  ceased. 

It  is  printed  by  the  Dispatch.  ; 

Meeting  with  Mediator 

Federal  Mediator  Edward 
Phillips  was  meeting  March  6 
with  the  Publishers’  Committee, 
chairmaned  by  Robert  W.  Irwin, 
business  manager  of  the  Ohio 
State  Journal,  and  the  union 
scale  committee,  headed  by  Jack 
Kinnear. 

Major  stumbling  block  was  a 
question  of  formula  for  handling 
Saturday  night  overtime.  The 
union  wants  time-and-a-half  pay 
for  the  first  five  hours  Saturday 
night.  Publishers  want  to  hold  to 
time-and-a-half  for  the  first 
hour  after  6%  hours  work  and 
double  time  after  that. 

The  publishers’  final  offer  of 
wage  increase,  Saturday  night 
bonus,  vacation  and  welfare 
benefits  amounted  to  more  than 
$10  a  week  in  the  two-year  con¬ 
tract.  The  union’s  proposals 
amounted  to  $14,  according  to 
Robert  Irwin,  chairman  of  the 
publishers’  committee. 

Day  shift  pressmen  work 
hours  a  week  and  receive 
$118.18;  night  shift  workers  get 
$123.18  for  a  35-hour  week. 

The  newspaper  Guild  voted 
Feb.  27  not  to  cross  the  press¬ 
men’s  picket  lines.  It  has  282 
members.  Orville  Moccabee,  of 
the  Dispatch  circulation  depart¬ 
ment,  is  president. 

1600  Involved 

The  three  dailies  furloughed 
many  union  and  non-union  em¬ 
ployes,  keeping  only  reduced 
staffs.  A  total  of  over  1600 
people  were  involved.  There  are 
80  pressmen. 

On  March  4,  the  Guild  incor¬ 
porated  the  Columbus  Daily 
News,  with  $1,000  capital  and 
expected  to  be  out  Friday  with  a 
16-page  offset  tabloid.  First  run 
was  set  for  25,000  at  10c  a  copy. 
Eugene  Grove,  a  Citizen  re¬ 
porter,  was  named  editor  of  the 
tabloid.  Rates  of  25-cents  a  line 
are  being  charged  for  adver¬ 


tising,  the  exception  of  classified, 
for  which  35  cents  for  the  first 
three  lines  and  25  cents  there¬ 
after  %vas  being  asked.  The  first 
day  of  operation  Mr.  Grove  said 
2%  pages  of  advertising  were 
sold.  Advei’tising  manager  is 
David  Baker,  of  the  Citizen. 
There  are  two  circulation  man¬ 
agers,  Don  Mullin  of  the  Dis¬ 
patch  and  David  Fisher  of  the 
Citizen.  Paul  Webster  of  the 
Dispatch  circulation  department 
is  business  manager. 

Guild  strike  benefits  run  from 
$20  to  $60  a  week. 

The  Daily  News  will  stop  pub¬ 
lication  as  soon  as  the  regular 
dailies  resume,  Mr.  Grove  said. 

Dayton  papers  appeared  on 
the  streets,  brought  the  80  miles 
to  the  city  by  individual  distrib¬ 
utors. 


Court  Moves  In 
San  Jose  Strike 

San  Jose,  Calif. 

Court  action  marked  the  San 
Jose  Mercury-News  strike  as  the 
third  week  of  the  complete  plant 
tieup  began  with  negotiators 
again  in  session. 

The  Mercury-News  was  under 
court  restraint  from  interfering 
with  publication  and  distribu¬ 
tion  of  the  San  Jose  Reporter, 
a  guild  daily. 

A  $30,000  suit  was  on  file 
here  by  the  Reporter  naming 
Joseph  B.  Ridder,  publisher; 
Ancel  Turner,  circulation  man¬ 
ager;  Frederick  Colla  and  Ever¬ 
ett  D.  Goff  of  the  circulation 
department;  Northwest  Publica¬ 
tions  and  25  John  Does. 

The  suit  charged  Mr.  Turner 
with  contacting  delivery  drivers 
and  threatening  them  with  fu¬ 
ture  loss  of  jobs. 

Mr.  Goff,  a  circulation  solici¬ 
tor,  was  freed  after  posting  a 
$363  bail  on  a  charge  of  scat¬ 
tering  copies  of  the  Repoi’ter  on 
the  streets. 


TROJAN — Barbara  Joy  Goddison, 
24,  completes  her  6nal  assign¬ 
ment  on  the  Troy  (Ohio)  Daily 
News  under  the  guidance  of  EI^ 
cutive  Editor  Glen  C.  Abel  be¬ 
fore  she  returns  to  the  Kingston 
(Jamaica)  Daily  Gleaner.  She 
worked  in  Troy  for  two  months 
under  the  State  Department's  jour¬ 
nalist  education  program. 


Gamblers  Say  Reporter  Asked  Payoff 


Little  Rock,  Ark. 

Two  pinball  machine  operators 
have  told  the  city  manager  that 
a  year  ago,  they  paid  $2,000  to 
Robert  E.  Troutt,  a  reporter  for 
the  Arkansas  Democrat,  to  keep 
him  from  printing  stories  harm¬ 
ful  to  their  business.  They  said 
the  payment  was  arranged  by 
Traffic  Judge  Robert  W.  Laster. 

Harold  F.  Dunaway  and  Cecil 
B.  Hill  produced  five  tape  re¬ 
cordings  to  support  their  state¬ 
ment.  They  said  the  tapes  made 
in  March  1958  were  recordings 
of  conversations  they  had  with 
Mr.  Troutt  and  Judge  Laster. 
They  delivered  copies  of  the 
tapes  to  City  Manager  Dean  I. 
Dauley  and  said  they  would 
make  them  available  to  the 
prosecuting  attorney.  Then  they 
called  a  press  conference  to  play 
the  tapes — 64  minutes  long — and 
give  their  version  of  events  they 
said  led  up  to  the  conversations. 

Both  Mr.  Troutt  and  Judge 
Laster  said  the  allegations  were 
entirely  false  and  said  they 
would  take  legal  action.  Judge 
Laster  said  he  was  considering 
libel  proceedings  against  Mr. 
Hill,  Mr.  Dunaway  and  the 
Arkansas  Gazette,  which  print¬ 
ed  the  text  of  the  recordings. 

First  Series  Commended 

Mr.  Troutt,  a  member  of  the 
Democrat  staff  since  1956,  wrote 
a  series  a  year  ago  in  which  he 
told  of  illegal  liquor  sales  at 
private  clubs  in  the  Little  Rock 
area.  The  series  won  commenda¬ 
tion,  including  a  letter  of  con¬ 


gratulations  from  Governor  it  before  the  Pulaski  Grand 
Orval  E.  Faubus.  For  several  Jury.” 

days  before  Mr.  Hill  and  Mr.  The  Democrat  said  it  would 
Dunaway  made  their  charge,  the  continue  to  expose  law  violations 
Democrat  published  articles  tell-  wherever  they  were  found, 
ing  of  alleged  gambling  in  con-  “No  newspaper  reporter  can 
nection  with  pinball  machine  suppress  a  news  article,”  it 
operations.  said.  Mr.  Troutt  was  assigned 

When  the  private  club  series  by  the  news  management  to  ei- 
was  running,  Mr.  Hill  and  Mr.  plore  the  city  clubs  and  pin-ball 
Dunaway  said.  Judge  Laster  ap-  machines.  Had  he  refused,  an- 
proached  them  and  told  them  other  newsman  would  have  done 
Mr.  Troutt  planned  to  write  a  it.” 

series  on  pinball  operations.  A  series  which  described  pay- 
They  said  they  paid  Mr.  Troutt  offs  made  in  exchange  for  “free 
$2,000  to  prevent  publication  of  games”  won  on  the  machines 
the  series  and  that  the  articles  was  published  by  the  Democrat 
did  not  appear  until  a  year  in  February.  The  articles  were 
later  when,  they  contended,  they  written  by  Mr.  Troutt  and  City 
had  refused  a  demand  for  Editor  Marcus  George, 
further  payment  of  $5,000.  They  • 

said  they  warned  him  they  would  Newspaper  Project 

SeTrsisid.™”"”'”""''"*''  Is  Incorporated 

Mr.  Troutt  denied  he  had  ever  Vancouver,  B.  C- 

received  money  from  anyone  in  Western  Publishing  Ltd.  ha: 
connection  with  the  pinball  been  formed  to  publish  another 
series.  He  said  he  did  meet  Mr.  newspaper  here. 

Hill  and  Mr.  Dunaway  at  a  The  company  was  incorpo- 
restaurant  but  that  it  was  at  rated  in  Victoria  by  the  law  firm 
their  invitation.  He  said  they  of  Ladner,  Downs,  Ladner, 
threatened  him  with  unspecified  Locke,  Clark  and  Lenox.  Capital 
reprisals  if  he  started  the  pin-  of  $5,000,000  made  up  of  500,- 
ball  articles.  000  shares  at  $10  each  w-as  an- 

A  Democrat  editorial  attacked  thorized. 
the  credibility  of  Mr.  Hill  and  • 

“a'ie  Harvey  Brigfta  Retires 

violations  and  assault,  and  criti-  Norwich,  Conn- 

cized  them  for  presenting  the  Harvey  M.  Briggs,  managinf 
tape  recordings  to  the  public,  editor  and  editor-in-chief  of  th« 
The  editorial  said  the  'proper  Norwich  Bulletin-Record 
course  was  to  take  the  case  to  papers,  is  retiring  in  April,  after 
the  prosecuting  attorney  or  lay  60  years  with  the  organization- 
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Detroit  Reporters  Trace 
Clues  in  Puzzle  Cheating 


Striking  Coincidences  Found; 
Senate  Probers  and  FBI  Busy 


a  Walter  Rex  Johnston.  The 
^  entry  was  one  of  35  received 

L  dC't/  after  the  deadline.  Johnston 

came  to  the  Free  Press  after  the 
,  paper  announced  there  were  no 

I  winners  and  protested  that  he 

111  T1  had  entered  the  correct  answers. 

A  check  showed  the  answers 
were  correct,  but  the  postcard 
bore  two  postmarks,  one  before 
and  sent  a  $2,000  money  order  ^he  deadline  and  one  after  it. 
to  a  “Harry  Valk’  in  Detroit,  jjg  -y^as  denied  the  prize.  John- 


in  care  of  Western  Union. 


ston  threatened  a  law  suit,  but 


This  was  claimed  in  Detroit  ^  jate  none' has  been  filed.  The 


Detroit  Mr.  Kennedy  said  there  were  ®  ^  Free  Press  has  turned  the  dou 

“some  ties  between  the  West  showed  a  drivers  license  and  We-nostmarked  card  over  t< 


The  “Case  of  the  Newspaper  “some  ties  between  the  West 
Puzzles,”  building  up  into  a  Coast  and  Detroit  and  certain  ,  ,  ,, 

story  of  national  intrigue,  other  Midwestern  cities”  in  re-  ^  a*'®ss.  Johnston  refused  to  discuss 

switched  to  Detroit  the  past  gard  to  the  newspaper  puzzle  ^  ®  paymen  s  puzzles  with  a  reporter, 

yj^eek.  cheating.  telegraphed  from  Portland  “You’re  not  coming  through 

The  Senate  Rackets  Commit-  The  Detroit  News  quoted  Mr.  ^und^^Se  beine  from^'f^disc  ^ 
tee,  the  FBI,  Postoffice  sleuths  Kennedy:  “Evidence  given  this  ^  St5^  the  natff 

and  local  police  were  looking  committee  indicates  that  two  or  I_  „gtt1no-  th^answer^  in  ,  a 

into  what  appeared  to  be  a  na-  ^ore  ‘inside  characters’  in  De-  ^a^JZ  ^  ®  ^  „  The  Free  Press  finely  reached 

tionwide  operation  cheating  troit  were  in  a  position  to  sell  Tb^  Chii-atm  Amprican  nav 

newspapers  which  i-un  puzzle  individuals  answers  to  syndi-  of  ^sTIoO  on  a  S 

contests.  cated  contests  not  only  for  per-  o„,,ip  „i’s.o  was  to  a  Harrv 

Two  Portland  papers,  the  ^onal  profit  but  also  in  an  at-  K  oTthe  sJ^p  DptroiJ  a7  w 

Oregonian  and  Oregon  Journal,  tempt  to  influence  testimony  be-  ^  Detroit  ad  he  was  a  free  lance  booking 

had  already  dropped  the  run-  fore  this  committee  ”  ^  ,  . .  agent. 

ning  of  their  puzzle  contests  ?  f  committee.  Emil  Garber  promotion  man-  Balk  said  he  knew  Johnston, 

because  of  bein?  victimized  ^  witness  subpena^  to  testify  ager  of  the  Chicago  American,  clever  boy.” 

Fph  28  oairp  Tbp  on  jukebox  racketeering  was  told  said  that  the  $4,400  winning  en- 

two  papers  had  offered  prizes  oprTrIn b  The  Redhead 

c;oo  <to  ot;o  contests  if  he  agieed  to  not  been  mailed,  but  had  been  _ . _ „ 


ble-postmarked  card  over  to 


Coast  and  Detroit  and  certain  identification,  giving  a  postal  authorities 


The  Redhead 


ranging  from  $1,500  to  $2,950 


not  been  mailed,  but  had  ^en  g^jjj  ^ 


r  I  .  y  .r  TU,  ^  n  plead  the  Fifth  Amendment  be-  dropped  at  the  paper.  In  Port- 

tte  last  few  mon  hs.  The  Oi^  f  ^  committee,  Mr.  Ken-  Ta^d,  tw  tL  Tnners  hVd  »f  **  story  together.  Free  Press 

gonian  had  six  winners  in  nine  -  -  -  --  ’  —  lanu,  i,uu,  me  wumcia  nau  a  H.<rb. 


‘Tt  was' too  much  to  be  a  co-  ^  obvious  attempt  S^^rairh^  with  th^  Lswers 

eoiri  r«  Mrs*,  luvestigation.  to  avoid  being  involved  in  _ taa  .* _ *b.s  r-u; 


won  twice. 

“It  was  too  much  to  be  a  co¬ 
incidence,”  said  Robert  C.  Not- 
son,  managing  editor  of  the  Ore¬ 
gonian. 

Tip  from  Underworld 
The  Journal  said  it  had  evi- 


secretary  who  admitted  she  had 


but  the  incident  is  now  under  This  was  an  obvious  attempt  ,  ,  Jl-  .  .  tba  ar,ae.rAKc 

.  -j  u  •  •  1  j  •  been  furnished  with  the  answers 

investigation.  to  avoid  being  involved  in  ^hichwon$l,100fromtheChi- 

Senate  investigators  were  charges  of  using  the  mail  to  ^ago  American  “Baffler”  contest, 
sent  to  Detroit  to  mv^tipte  defraud.  The  Detroit  Free  Press,  ^  Features  puzzle, 

reports  that  a  ring  is  “fixing”  however,  accepts  entries  only  wbAyv,  cbp  namp  ns  tbP 


j  1  XL  u  XL  -1  Whom  did  she  name  as  the 

Tip  from  Inderworld  newspaper  -  sponsored  puzzles  through  the  mail.  supplier  of  the  answers?  Walter 

The  Journal  said  it  had  evi-  »  l  Rnlk^s  bo^P  in  Dptrolt  n^r'bp  Johnston.  She  said  that  a 

dence  of  tampering  with  puzzles.  When  the  news  of  the  Oregon  ®  second  man  she  met  through 

(William  Lambert  of  the  Ore-  Papers’  trouble  broke  a  week  won  and  teing  told  by  Mrs.  Balk  johnston  was  involved,  but  when 

gonian  staff  said  he  received  a  ago,  the  Detroit  Free  Press,  that  Ra,k  was  m  Chica^  description  of  that  man  did 

tip  that  the  puzzle  contests  were  which  runs  the  same  puzzle  as  ,  not  fit  Harry  Balk  in  any 

“gimmicked”  in  January  from  that  used  by  the  Chicago  Ameri-  way,  investigators  concluded 

an  undenvorld  source.  His  ®an,  supplied  by  the  Bell  Syndi-  had  dropped  the  entries  dir^ly  dealing  with  a 

newspaper’s  executives  passed  started  an  investigation  at  the  paper  while  visiting  t.hi- 

along  the  information  to  the  ^P®td:®f/  Jack  ®a^.  i;„x^  •  xl.  Balk-Johnston  duo. 

Senate  Rackets  Committee  coun-  Casey,  Bob  Pearson  and  James  a  Har^  Balk  is  listed  in  the  secretary  is  Miss  Virginia 

sel  and  also  advised  the  Oregon  Sullivan  were  assign^  to  do  Furstenberg,  and  her  informa- 

Journal’s  executives  because  its  s®*"®  Pnvate  sleuthing.  Mr.  ager  oi  the  Korman  theaters,  definite  indications 

contest  was  involved.  Later,  Mr.  Lambert  assisted  them  with  in-  operating  several  small  movie  ^  national  ring  was  op- 

Lambert  said,  full  credence  was  formation  from  Portland.  wses.  u  a  woman  a  ose  with  the  newspaper  puz- 

given  to  his  tip  when  he  was  Gradually  the  pieces  of  this  zl®s-  She  said  she  was  told  she 

informed  that  a  chiropractor’s  particular  puzzle  involving  the  work  there  but  just  took  busi-  chosen  to  tour  the 

wife  would  be  the  next  big  win-  crazy  crosswords  began  to  fall  hess  ca  s  ere.  country,  winning  contests  with 

ner,  and  she  was.  The  news-  into  place  as  the  reporters  found  Another  Lead  provided  answers, 

papers  held  back  on  a  story  for  similarities  in  the  names  used  Miss  Furstenberg  told  her 

several  days  to  cooperate  with  by  winners  in  Portland  and  Chi-  Free  Press  reporters  turned  g^ory  to  Postal  Inspector  Cecil 
the  Senate  committee  and  the  cago  contests  and  recipients  of  up  another  lead  which  may  be  Christensen,  who  said  there  will 
FBI.)  prize  money  in  Detroit.  They  a  key  one.  They  learned  from  ^  mail-fraud  investigation. 

The  C/iiragfo  A  weHcan  on  Dec.  ^Iso  found  a  link  in  a  case  in  the  Oregon  papers  that  the  home  Miss  Furstenberg  .said  that 
21  paid  out  a  $4,400  award  in  which  the  Free  Press  had  a  telephone  of  a  Walter  Rex  John-  original  agreement  was  for 

its  puzzle  contest  under  mysteri-  near-miss  in  being  victimized,  ston  had  been  used  in  making  j,gj.  ^jqO  of  the  $1,100 

ous  circum.stances,  with  clues  Local  Qaimant  calls  to  persons  in  Portland.  prize.  But  friends  pointed  out 

also  pointing  toward  a  Detroit-  In  talking  with  Fred  Lowe,  she  would  have  to  pay  income 

centered  puzzle  operation.  The  Oregon  Journal  had  told  Free  Press  promotion  manager,  tax  of  $270  on  the  winnings,  for 

In  Washington,  Senate  Rack-  how  one  of  its  housewife  win-  they  dug  up  a  coincidence.  The  a  net  loss  of  $170.  So  she  sent 
ets  Committee  counsel,  Robert  ners  informed  them  that  she  got  Free  Press  calls  its  puzzle  the  Johnston  a  personal  check  for 
F.  Kennedy,  said  an  attempt  the  answers  from  a  man  who  “Bonanza  Bill  Puzzle.”  For  the  $800. 

had  been  made  to  bribe  a  com-  spoke  of  Detroit  connections,  one  of  last  Nov.  15-16,  Mr.  Lowe  “He  screamed,”  she  said,  es- 
mittee  witness  by  promising  him  She  won  $2,600  and  turned  over  recalled,  there  had  been  65,000  pecially  when  he  noticed  that 
crossword  puzzle  winnings  as  a  all  but  $300  to  the  tipster.  An-  entries  with  no  winners.  she  had  typed  a  notation  on  the 

payoff.  other  Journal  winner  got  $2,950  One  of  the  entries  was  from  (Continued  on  page  64) 
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ous  circum.stances,  with  clues 
also  pointing  toward  a  Detroit- 
centered  puzzle  operation. 
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Reps  Studying  Plan 
For  Sales  Dept. 


By  Robert  B.  McIntyre 


Formation  of  a  national  sales  delighted  to  cooperate  with  this 
department  of  the  American  As-  new  sales  department.” 


sociation  of  Newspaper  Repre-  A  $100,000  minimum  goal  has 


sentatives  is  being  suggested  been  set.  The  subscription  scale 


by  a  group  of  16  key  members,  is:  A)  $10,000;  B)  $5,000;  C) 


The  prospectus  for  such  a  de-  $3,000;  D)  $1,000;  and  E)  $500. 


partment  says  “The  time  has  Each  representative  firm  and 


come  for  action  on  the  part  of  newspaper  is  asked  to  study  this 
newspaper  representatives  to  scale  and  to  subscribe  to  an  ex- 


adapt  themselves  to  changing  tent  1)  commensurate  with  the 
conditions  and  reinforce  our  overall  gravity  of  the  situation. 


selling  efforts  to  get  back  the  and  2)  limited  only  by  individual 
major  portion  of  the  national  business  considerations,  now. 


Media  Group 
Debates  Rate 
Confusion 


advertising  dollar.” 


The  plan  has  been  submitted  period. 


and  projected  over  a  three-year 


for  consideration  to  50  repre-  The  first  year’s  subscription 


sentative  firms  in  New  York  and  would  be  payable  25%  upon  the 
Chicago.  The  outline  notes  that  opening  of  the  office  and  the  re¬ 


A  lively  discussion  of  media 
rates  took  place  at  the  first 
meeting  March  3  of  the  new 
Media  Planners  Association  of 
New  York.  Sixty  media  direc¬ 
tors  attended. 

The  general  conclusion  reached 
was  that  all  media  should  have 
“well  defined  and  valid  rate 
structures,”  according  to  Wil¬ 
liam  E.  Matthews,  Young  t 
Rubicam,  Inc.,  who  was  modera- 

Geraldine  Rasmussen  tor. 

_  Considerable  confusion  exists 

IrS.  11.RS11111SS0I1  today  because  of  the  multiplicity 

of  rates  and  deals  possible  in 
[CRlls  Press  buying  broadcast  time,  speakers 

said.  There  was  some  mention 

Geraldine  Rasmussen,  busi-  l^al  ^  and  national 


Mrs.  Rasmussen 
Heads  NW  Press 


the  Bureau  of  Advertising,  maining  75%  spread  over  11  Geraldine  Rasmussen,  busi- 

ANPA,  has  been  re-vamp^  to  months,  payable  the  first  of  each  ness  manager  of  the  Austin  ^  newspaper 


sell  the  overall  concept  of  the  month. 


Newspaper. 


(Minn.)  Daily  Herald  has  been  advertising  rates 


As  for  compensation  of  staff  elected  president  of  the  North-  action  w^  taken,  but  at 

_ ^ _ nailv  Prpsc  Association.  Mention  was  called  to  the  newly 


“The  representative,  on  the  members  of  the  proposed  na-  west  Daily  Press  Association.  ^  J 

other  hand,”  the  plan  continues,  tional  sales  department,  “No  She  is  the  first  woman  in  the  p 


“has  the  primary  responsibility  hard  and  fast  figures  have  been  organization’s  history  elected  to  Y*R^’is”chIbi!^an^D^s"coS 
of  selling  his  individual  market  set.”  this  position.  ?  chairman.  It  iscompil- 

and  newspaper  ..  .  As  E&P  went  to  nress  this  Other  officers  include:  Mar-  inff  a  list  of  ^adio  and  TV  sta- 


-  - ...  As  E&P  went  to  press  this  i/v^oi 

“A  group  of  16  newspaper  week,  the  vote  on  the  proposed  shall  Johnston,  Watertown  tnat  oner  local  ana  na- 

representative  firms,  in  informal  plan  was  two  for;  two  against.  (S.  D.)  Public  Opinion,  chair- 


ing  a  list  of  radio  and  TV  sta- 


meetings  resolved  that  a  plan 
should  be  put  into  effect  im¬ 
mediately  to  expand  the  volun¬ 
teer  New  Business  Committee’s 
work  for  the  good  of  the  indus¬ 
try  and  ourselves,  individually.” 


man  of  the  board;  Roy  West-  ,  of  a  single  rate  str«- 

man,  Virginia  (Minn.)  Mesabi  tendency  toward  cod- 

Daily  News,  vicepresident  and  ^he  precise  adv^ism* 

WilliamWhite,  Winona  (Minn.)  offered  by  a  medn™. 


Fund  for  Neediest 
Rises  to  New  Record 


“Mt~'i;a.irerwho  wUh  ham4  WaUh,pre,Men..f.». 
_ j _ 4.u„  A....  association. 


values  offered  by  a  medium," 
said  Newman  McEvoy,  Cunning- 


The  New  York  Times  Neediest 


Special  Committee 


“Advertising  agencies 


a  committee  charged  with  plac-  pgg 

mg  a  national  sales  department  t,,  .  _ 'u.i, 


This  accomplishment  was 

in  operation.  Members  are:  M.  .  „  .  ,, 

j  ,  T  T  xi  V,  11  hailed  as  especially  noteworthy 


Xiici-icw  xuin.  A  lines  xAccuicab  , _ , _ , _ j  A....  insswianuii. 

Cases  Fund,  originated  in  1912  ..  ia  a  nrovimia  “Advertising  agencies  con- 

rvi  1  n  p  /tai  c  t  p  by  Adolph  S.  Ochs,  soared  tea  ^  tu  ’tt  v  re>v  nf  tribute  such  significant  servkt 

Charles  D.  Buddie  of  J.  P  contributions  this  n-af^  in  developing  advertising  for 

McKinney  &  Son,  Chicago,  and  ,  ,  .  ,  ,  - _  Minnesota  s  medal  for  Distin-  ,.  .  ^  ,  ,  ,,  ^ 

president  of  AANR,  appointed  Inr-TmaaoH  fho  nrovimia  liitrh  guished  Sei-vice  in  Journalism.  ^  ennpn  and 

- - - 1  736  surpassed  the  previous  high  ,  ,  newsnaner  career  recognized  by  both  space  and 

mark  of  1956  by  nearly  $16,000.  .  +1,  ui^  ^  time  media  in  developing  their 

This  accomplishment  was  m  1919  m  the  weekly  newspaper  rate  structures,”  he  said. 

Iiela.  TJ.I _ ^  p....nn  Unn. 


J.  Foulon,  L.  L.  Marshall,  Vin-  , 

-  i  T  IT  11  TT  n  01.  because  donations  fell  off  sharply 

during  th.  New  York  newspape; 


Jr.,  Herbert  W.  Moloney  Jr.  and  ^^e  YorK  rmwspaper  p  q  pj  , 

Peter  Benziaer  shutdown  last  December.  Daily 

“XT  IV.-  •  ’ll,  A  publicity  with  listing  of  the  Providei 

o  mg  m  e  purpose  an  j^^mes  of  donors  has  been  the  P^Tini/i  t.  a  Ar>Hoi-( 


function  of  this  project  shall,  in 
effect,  impair,  change,  or  dis- 


Robert  Boulware,  Bryan  Hou- 
*  ston,  Inc.,  and  Dr.  E.  L.  Deck- 

FIm'Is  inger.  Grey  Advertising  Agency, 

Inc.,  presented  the  topic  for  de- 
Providence,  R.  I.  bate. 

Ronald  L.  A.  Anderson  of  the  The  meeting  elected  Max 


turb  the  t^itional  function  of 

individual  representative  firms,”  ^  \ 

the  plan  emphasizes.  J 


most  important  factor  of  the  Pawtucket  Valley  Daily  Times,  Tendrich,  Weiss  &  Geller,  Inc, 


appeal  through  its  history.  West  Warwick,  was  elected  and  David  Wasco,  Geyer,  Morey, 
In  the  1957-58  appeal,  11,585  president  of  the  Rhode  Island  Madden  &  Ballard,  memberfr 
benefactors  contributed  $449,-  Press  Club  at  the  74th  annual  at-large.  The  next  meeting  i* 


The  <;ales  denartment  would  286.  The  1958-59  record  was  meeting.  He  succeeds  Robert  D.  set  for  April  7. 

Vinve  tVu-eo  “and  achieved  iu  douatious  from  10,-  Whitaker,  religion  editor  of  the 

have  three  principal  and  neces-  ^gg  benefactors.  Quite  a  few  Providence  Journal  and  Bulletin. 


sary”  employes:  1)  Salesman-  a  ^luviueiick:  nuuma. 

ager  who  will  be  administrative  Grover  Rice,  Providence  Record  ^  ^  ^  ^ 

head  of  the  organization  and  of  the  late  Meyer  (Mike)  Berger,  and  Guide,  was  elected  treasurer 
responsible  to  the  operating  ^ork  Times  reporter  m  for  his  25th  term. 

committee;  2)  a  salesman  of  the  last  weeks  of  the  appeal.  •  jobn  Lane,  son 


“excellent  ability”  to  work  with  • 

the  sales  manager;  and  3)  a 

marketing  and  media  specialist  Drops  Sal.  Edition 
“whose  function  it  will  be  to  re¬ 
search,  build  and  possibly  help  Fairbury,  Nebr. 

present  the  newspaper  plan.  The  Fairbury  Daily  News  has 


Color  Conference 
Set  for  Sept.  29-30 


“We  have  been  assured,”  the  discontinued  its  Saturday  edition 
plan  continues,  “that  the  re-  which  was  losing  several  thous- 


search  and  promotion  depart-  and  dollars  a  year,  according  to 
ments  of  the  Bureau  will  be  Bert  Carlyle,  publisher. 


Chicago 

John  Lane,  son  of  the  lat* 
Clem  Lane,  former  Chicago 
Daily  News  city  editor,  ha* 
joined  the  Daily  News  staff  as 


The  Fourth  Annual  ROP  a  financial  writer.  Mr.  I^n*- 
Color  Conference  will  be  held  a  graduate  of  Loyola  Univer- 


Sept.  29-30  in  the  Hotel  Bilt-  sity,  received  his  early  news 
more,  New  York,  according  to  training  at  the  City  News  Bn- 
Howard  C.  Story  Jr.  of  Story,  reau  and  later  was  a 
Brooks  &  Finley,  Inc.,  con-  writer  for  CBS-TV  network 
ference  chairman.  here. 
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How  to  Make  One  Ad 
Do  the  Work  of  10 


By  Philip  N.  Schuyler 


Newspaper  admen 
Media  buyers 
Representatives 
Ad  agencies 
Trade  groups 
Public  relations 


Promotion 
Agency  personnel 
Ad  campaigns 
Ad  accounts 
Competing  media 
Classified 

Robert  B.  McIntyre,  Advertising  News  Editor 


How  can  you  make  one  news-  copy  and  art,  Mr.  Doyle,  client 
paper  advertisement  do  the  work  relations,  and  Mr.  Dane,  man- 
of  10?  agement,  have  built  the  original 

William  Bembach,  president,  annual  billings  of  $500,000  to 
Doyle  Dane  Bembach,  Inc.,  New  close  to  $25,000,000. 

York,  Chicago  and  Los  Angeles,  u  j,  u  u 

has  solved  that  problem.  St.ll  Handles  Ohrbachs 

“Be  fresh,  imaginative  and  Mr.  Bembach  still  works  per- 
memorable  in  dominant  space,  sonally  on  the  distinctive  domi- 
with  text  and  illustration  logic-  nant  space  newspaper  ads  for 
ally  integrated  for  the  dual  pur-  Ohrbachs.  Today  the  stores  are 
pose  of  attracting  attention  and  reported  to  be  doing  over  $60,- 
selling  what  you  get  people  to  000,000 
stop,  look  at  and  read,”  is  Mr.  outlets 
Bembach’s  answer  to  the  ques-  and  Lo 
tion. 

Long  SloiT 


!  replies,  power,  not  earning  power.  They 
position  won  it  in  a  fifty-cent  raffle!  Can 
personal  you  imagine?  And  those  clothes! 

Of  course  she  does  dress  divine- 
One  of  the  outstanding  Ohr-  ly.  But  really  ...  a  mink  stole, 
ich  ads  reproduced  a  photo-  and  Paris  suits,  and  all  those 
_  raph  of  a  saucy  kitten,  a  hat  dresses  ...  on  his  income?  Well 
of  the  three  set  on  her  head,  and  a  cigaret  darling,  I  found  out  about  that 
in  a  long  holder  between  her  too.  I  just  happened  to  be  going 

her  way  and  I  saw  Joan  come 
it  about  Joan — ”  out  of  Ohrbach's!" 
ne,  while  the  cat-  More  recently,  the  public  al- 
:omment  was  bom  ways  a  sucker  for  animal  pic- 
t  which  read:  tures,  as  every  editor  knows, 

she  talks,  you’d  was  treated  to  the  enlarged  pho- 
Who’s  Who.  tograph  of  a  cute  dog  chewing 
up  an  Ohrbach  ad  and  barking 
her.  Her  husband  owns  a  bank?  “I  hate  Ohrbachs!”  He  was  be- 
vey  among  consumers  the  ques-  Sweetie,  not  even  a  bank  ac-  ing  neglected  since  his  mistress 
tion  was  asked  which  of  all  New  count.  Why  that  palace  of  theirs  had  discovered  she  could  get 

of  the  highest  York  stores  does  the  most  ad-  has  wall-to-wall  mortgages.  And  high  fashion  at  the  low  priced 

vertising  and  Ohrbach’s  placed  that  car?  Darling,  that’s  horse-  store. 

Likes  Back  Pages 

Bembach  has  a  fondness 
^  \  for  the  back  page  of  the  New 

m  I  York  Times  and  many  DDB- 

M||to|||L  f  created  ads  may  be  seen  in  that 

*  f  space  at  frequent  intervals. 

^  “There’s  no  medium  as  im- 

mediate  for  results  as  the  daily 
newspaper,”  Mr.  Bembach  said. 
S  “Newspaper  advertising  built 

J  i  Ohrbach’s,  which  has  had  steady 

JU/'  *  pi-ogress  upwards  through  every 

^  business  recession.” 

4k  Bembach  imprint  of 

freshness,  imagination  and  logi- 
cal  integration  of  art  and  text 
M  carries  over  into  most  of  the 

B  jf  J  /  ^  advertising  emanating  from  this 

i  •,  ^  agency,  both  print  and  broad- 

cast.  Not  only  does  it  sell  goods 

gg]]s 

The  agency  has 

new 

the  fastest  growing 
the 

recom- 

other 

other  agencies  often  refer 
conflicts  to  Doyle  Dane  Bem- 
bach.  That  happened  only  the 
other  day  when  Benton  &  Bowles 
BB^BBBBBh  ...  sent  a  coffee  client  knocking  at 

the  DDB  door. 

DDB  employes  number  about 
(Continued  on  page  18) 


many  years ;  includes  the  haunt-  the  low-priced  store  a  high  price 
ing  of  art  galleries,  deep  read-  connotation.  Last  year  Ohr- 
ing  of  the  world’s  best  litera-  bach’s  sold  more  Paris  fashions 
ture,  time  taken  from  a  lifetime  than  any  other  store  in  the  coun- 
dedicated  to  advertising  for  try. 

meditation  to  permit  intuition  The  annual  advertising  ap-  think  she  was  in 
to  work,  and  a  firm  belief  that  propriation  is  one-twentieth  that  Well!  I  found  what’s  what  with 
the  prime  function  of  advertis-  of  Macy’s,  yet  in  a  recent  sur- 
ing  is  to  sell  goods  and  ideas. 

It  has  led  to  many  awards. 

The  latest,  one 

in  advertising  art,  will  be  pre¬ 
sented  to  Mr.  Bembach  in  New 
York  this  month. 

Ten  years  ago  Mr.  Bembach 
was  vicepresident  in  charge  of 
copy  and  art  at  Grey  Advertis¬ 
ing  Inc.  One  of  the  newspaper 
accounts  he  w’as  handling  w’as 
Ohrbach’s,  the  low’-priced  wom¬ 
en’s  fashion  store  founded  by 
Nathan  Ohrbach.  The  store  had 
a  small  advertising  budget  com¬ 
pared  with  other  New  York 
establishments,  and  Mr.  Bern- 
bach  had  to  prepare  copy  that 
would  do  the  work  of  10  ads. 

He  put  theory  into  practice  with 
notable  results,  including  his 
first  award  from  the  Art  Direc¬ 
tors  Club.  This  w’as  for  an  ad 
that  showed  a  girl  dressed  in 
high  fashion  of  the  day  hold¬ 
ing  aloft  a  tiny  umbrella  la- 
baled:  “High  is  the  word  for 
Ohrbach’s  fashions.”  Beneath 
the  large  picture  were  the  words, 

“LOW  is  the  word  for  Ohr¬ 
bach’s  prices.” 

Leaving  Grey  and  keeping 
Ohrbach’s  as  a  client,  Mr.  Bem¬ 
bach  started  his  present  agency 
with  Ned  Doyle,  now  executive 
vicepresident,  and  Maxwell 
Dane,  now  vicepresident  and 

manager.  The  three,  William  Bembach 

siickinf^  harmoniously  to  their 

own  knitting,  Mr.  Bembach,  **There*8  no  medium  <i8  immediate  for  results  as  the  newspaper, 
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Bernbach 

{Continued  from  page  17) 

260  in  New  York,  Chicago  and 
Los  Angeles  offices.  Among  them 
there  are  only  five  vicepresidents 
other  than  the  three  top  execu¬ 
tives.  All  are  stockholders.  They 
are  Joseph  Daly,  Marvdn  Cor¬ 
win,  Edward  Russell,  Phyllis 
Robinson,  and  Robert  Gage. 

“Togetherness’ 

Miss  Robinson  and  Mr.  Gage, 
vicepresident  of  copy  and  art 
respectively,  subscribe  whole¬ 
heartedly  to  the  Bernbach  “ten-  . 
for-one”  advertising  theory. 
They  enforce  the  policy  that 
copywriters  and  art  directors 
must  work  together  in  prepar¬ 
ing  advertising.  In  New  York, 
Mr.  Bernbach  himself  frequent¬ 
ly  leaves  his  desk,  going  from 
office  to  office,  hovering  over 
drawing  boards  and  typewriters, 
giving  pertinent  ideas  and  sug¬ 
gestions. 

“We  have  no  set  format  other 
than  insistence  that  every  ad 
must  be  fresh  and  that  every 
advertisement  must  sell,”  Mr. 
Bernbach  said. 

“We  are  not  just  trying  to 
be  clever.  We  always  try  to  make 
certain  that  each  advertisement 
is  a  selling  tool,  not  merely  a 
striking  example  of  graphic 
acrobatics.  Our  effort  is  to  strive 
continually  toward  perfection. 
Often  we  will  get  an  ad  ap¬ 
proved  by  a  client,  come  back 
to  the  office,  think  of  something 
better,  tear  up  what  we  have 
done  and  create  something  new. 
Nor  will  we  do  quietly  what  a 
client  wants  us  to  if  we  think 
its  wrong.  We  won’t  prostitute 
ourselves  for  15%. 

Creativity  A  Sweat 

“Creativity  can  be  something 
talked  about,  like  the  weather 
or  sin.  We  really  sweat  at  it 
here.  We  believe  ^at  good  taste 
can  be  good  selling. 

“The  whole  history  of  art  and 
literature  is  the  effort  of  people 
to  try  and  say  or  create  some¬ 
thing  in  a  fresh,  imaginative 
way.  The  true  artist  knows  that 
the  hacknied  style  loses  its  im¬ 
pact.” 

Hearing  an  advertising  man 
talk  in  this  way  you  would 
think  that  perhaps  Mr.  Bem- 
bach  has  an  unfinished  play  in 
his  desk,  or  is  at  least  a  Sunday 
painter.  Neither  is  true.  He  likes 
advertising,  is  not  a  frustrated 
author  or  artist.  He  knows 
bright  writing  and  drawing  can 
sell,  and  gets  complete  satisfac¬ 
tion  from  being  a  master  of 
advertising. 

“After  all,”  he  said,  “every 


Vick  To  Place  Ads 
Through  Agency 

With  the  retirement  March  1 
of  Curtis  A.  Holland,  media 
manager  of  Vick  Chemical  Co., 
newspaper  advertising  will  he 
placed  through  Morse  Interna¬ 
tional  in  New  York. 

Vick’s  policy  of  placing  ad¬ 
vertising  directly  with  newspa¬ 
pers  rather  than  through  agen¬ 
cies  was  begun  with  the  com¬ 
pany’s  founding  in  1905. 

Mr.  Holland,  who  has  had 

r,  .  It  L  I  .1  wi  II  I  more  than  40  years  of  service 

TALK  ABOUT  FOOD — During  conee  break  at  Family  Weekly  confer-  „:ii,  vifV  U  “Mr  Virlt”  tn 
ence:  Left  to  right — Melanie  DeProft,  supplement's  food  editor;  Byron  ,  j  j  ’  f  »«> 

C.  Vedder.  Lindsay-Schaub  Newspapers:  Walter  Dreyfus,  co-publisher  Ivundr^s  of  newspaper  men 
of  FW;  and  Merrill  Lindsay.  Decatur  (III.)  Herald  &  Review.  throughout  the  country.  He 

_ 1 _ _ _  placed  as  many  as  250,000  ads 

,.  .  .  u  1  1  J  •  •  J  •  u  a  vear  in  nearly  4,000  newspa- 

artist,  from  Michelangelo  down,  opinion,  advertising  men  can  be  • 

is  striving  above  all  to  persuade,  too  busy  to  do  a  good  job.  pers-  ^ 

They  see  or  feel  something  in  “Having  nothing  to  do  can  d  1 

which  they  strongly  believe,  be  a  wonderful  source  of  in-  -4gency  Kouutiup 


.4gency  Rountiup 

•  Bethlehem  Steel  Corp.,  na- 


Then  they  paint  it  on  canvas  spiration,”  he  said.  “The  same  •  Bethlehem  Steel  Corp.,  na- 
or  carv'e  it  in  marble  or  write  thought  has  been  expressed  by  tion’s  second  largest  steel  enter- 
it  down  because  they  want  you  others  as  ‘boredom  is  essential  prise,  has  appointed  Hazard  Ad- 
who  will  see  what  they  create  to  to  the  creative  artist.’  Intuition,  vertising  Co.,  Inc.,  to  handle  its 
believe  in  it  too.  If  you  don’t  often  rather  than  logic,  stimu-  $i.million  account,’  effective  May 


who  will  see  what  they  create  to  to  the  creative  artist.’  Intuition, 
believe  in  it  too.  If  you  don’t  often  rather  than  logic,  stimu- 
try  to  persuade  in  advertising  lates  creative  imagination.  I 
you  are  being  a  phony.”  have  always  found  it  good  prac- 

Mr.  Bernbach  admitted  “crea-  tice  to  stop  studying  for  a  while. 


lates  creative  imagination.  I  Former  agency  was  Jones, 
have  always  found  it  good  prac-  Brakeley,  &  Rockwell,  Inc. 


tive”  had  become  a  rather  tired  to  stop  all  other  activity,  and  «  Jack  Caplan  has  joined  Ken- 
word  as  it  is  now  so  commonly  just  think.  I  have  consoled  my-  g,  Eckhardt  Inc.  as  senior 
tossed  around  in  advertising  self  with  a  feeling  that  perhaps  ^edia  research  analyst.  He  ms 
agencies.  He  thinks  the  trend  to  this  is  why  the  great  scientists  previously  a  media  analyst  tt 
emphasis  in  this  direction  is  far  and  the  great  poets  are  often  Young  &  Rubicam. 
more  preferable  to  earlier  years  many  jumps  ahead  of  the  rest  *  *  • 

when  the  mechanical  side  of  ad-  of  the  pack.”  -  fieorire  Waller  member  of 


vertising  was  uppermost  in  the 


minds  of  practitioners.  Then,  went  to  work  for  the  World’s 
if  an  advertisement  looked  good.  Fair  as  a  director  of  research. 


the  pack.  ^  George  Waller,  member  of 

After  college,  Mr.  Bernbach  gtaff  of  the  JanesviUt 

mt  to  work  for  the  World’s  (Wis.)  Gazette  for  pa.st  two 


if  an  advertisement  looked  good,  r  air  as  a  director  of  research,  years,  has  joined  Gunness  Ad¬ 
it  was  suspect.  He  called  the  title  a  misnomer,  vertising,  Janesville,  as  an  ac- 

“But  we  had  all  better  beware  What  the  assignment  involved  pount  exec.  At  one  time  he  was 
that  creativity  doesn’t  become  was  a  great  deal  of  writing,  promotion  department  of  Da 

all  talk  and  no  action,”  he  said,  largely  ghost  writing,  he  .said.  Moines  (Iowa)  Register  &  Trih- 
“This  could  become  an  age  of  His  first  agency  experience 

phonies.”  was  with  William  H.  Weintraub,  "  *  *  • 

Nati.^  New  Yorker  I?*"'  J'™  the  job.  ,  Marshall  B.  Nelson  Jr.  has 

Nau.xs  New  Yorker  He  was  asked  to  write  a  letter,  bee„  promoted  to  director  of 

Mr.  Bernbach  speaks  softly  letter  was  selected  from  marketing  and  media  of  Perrin- 

and  modestly.  There  was  no  many  other  applicants,  p^us  Co.,  Chicago, 

bombast  or  egotism  as  he  dis-  1940.  « 

cussed  what  he  patently  enjoys  ^he  war  interrupted  his  |-|  »  'T*\r  pjim 

agency  experience.  After  two  »  a  ▼  niiii 

A  native  New  Yorker  he  will  the  Army,  he  Wins  Club  Award 

be  48  this  August.  He ’went  to  «t^™ed  to  advertising  for  Coty  ^  TV  commercial  for 

the  public  schools  of  the  city  ,  Pcr*  ume  ma  e  wen  Portland  (Ore.)  Ortgm 

and  was  graduated  from  New  a™*”  °  ^  dvertising  y^^s  a  blue  ribbon  win- 

York  University  in  1933.  At  the  j  ner  in  the  Oregon  Advertising 

university  he  specialized  in  Eng-  .  regreted  that  he  dub'g  jjth  annual  Gold  Ribbon 

lish.  He  has  always  liked  to  ?"tered  and  stayed  in  advertis- 

write,  but  has  not  aspired  to  *”^’a  ,  . .  .  ...  The  film,  depicting  a  house- 

be  the  great  American  novelist.  .  ising  copy  writing  is  telling  about  the  daily’s 

He  has  done  quite  a  bit  of  ghost  ® ,  ridge  to  becoming  a  «bours  ahead”  advantage,  was 

writing.  P^^Pared  by  Pacific  National 

T-i  t  •  u-  1-  1.  1  concluded.  ‘  If  you  take  the  work  Portland 

Early  in  his  career  he  strock  seriously  the  potential  for  per-  TV 

up  an  acquaintance  with  Paul  g^nal  satisfaction  is  just  as  ^nd  was  used  on  Portland  TV 
Rand  one  of  the  pioneers  m  the  advertising  as  it  is  in  stations, 

graphic  arts.  Together  they  used  literature.”  • 

to  visit  the  art  exhibits.  It  was  .  m*’  a  •  .  j 

this  friendship  and  the  result-  a  j  i  pi  *1  w  1-1  Mulligan  Appointed 

ing  discussions  and  artistic  ex-  ramily  Weekly  Tjjg  Bank  (N.  J.)  Regis- 

plorations  that  perhaps  led  to  St.  Petersburg  (Fla.)  Inde-  ter  has  appointed  the  firm  of 
the  close  integration  of  copy  and  pendent  will  begin  distribution  Ralph  R.  Mulligan  as  its  ns- 
art  in  Bembach’s  work.  of  Fom%  TTcefcfi/ with  the  April  tional  advertising  representa- 

Quite  early  in  his  career,  too,  4  issue.  It  will  be  the  11th  tive.  Beginning  next  Sept,  b 
Mr.  Bernbach  developed  the  Florida  paper  in  the  Family  the  Register  will  publish 
habit  of  meditation.  In  his  Weekly  group.  days  a  week. 
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•  Marshall  B.  Nelson  Jr,  has 


Wins  Club  Award 

A  filmed  TV  commercial  for 


*  «’aj  .  ...  The  film,  depicting  a  house- 

Advertising  copy  writing  is  daily’s 

f  becoming  a  advantage,  was 

u  prepared  by  Pacific  National 
concluded  If  you  take  the  work  ^advertising  Agency,  Portland. 

and  was  used  on  Portland  TV 
sonal  satisfaction  is  just  as  ... 

_ 4.  .  _ ..  . _ ■’..  .  .  stations. 


Mulligan  Appointed 

The  Red  Bank  (N.  J.)  Regis- 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 


The  Evening  and  Sunday  Bulletin,  Philadelphia 

Advertising  Offices:  Philadelphia  •  New  York  •  Chicago 
Representatives:  Sawyer  Ferguson  Walker  Company  in  Detroit  *  Atlanta  *  Loa  Antelea 
Florida  Resorts:  The  Leonard  Company  •  Miami  Beach 
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ADVERTISER  •  NEWSPAPER 

Two  Ways  to  Boost 
‘Home  Hospitality’ 


Glenmore  Distilleries  Com¬ 
pany,  Louisville,  Ky.,  is  effec¬ 
tively  using  newspaper  space  in 
two  completely  different  ways 
aiming  at  the  same  objective: 
to  boost  “home  hospitality.” 

Latest  had  fii'st  publication  in 
newspapers  March  6  and  is  con¬ 
fined  exclusively  to  House  of 
Lords,  a  brand  which,  along 
with  King’s  Ransom  Scotch,  is 
solely  imported  by  Glenmore.  In 
these  ads,  measuring  520  lines 


For  Effective 
j  Newspaper  . 
Advertising 


on  two  columns,  the  brand  be¬ 
comes  the  first  Scotch  whisky 
to  take  advantage  of  the  liquor 
industry’s  recent  decision  to 
drop  its  self-imposed  ban  on  pic¬ 
turing  women  in  advertising. 

The  Other  Method 

’The  other  method,  which  has 
been  running  for  some  time,  and 
which  will  be  continued  on  a 
monthly  schedule  in  about  100 
newspapers,  has  been  designated 
by  D’Arcy  Advertising  Company 
that  directs  the  account  as 
“Shopping”  or  “Combination” 
advertisements.  William  Raidt, 
vicepresident  and  account  super¬ 
visor  at  D’Arcy,  explained  they 
are  frankly  designed  to  look 


like  straight  retail  ads.  Simply 
headed  “Smart  Liquor  Buys,” 
or  something  just  as  inclusive, 
they  picture  with  pi'ominent 
price  listings  four  of  the  differ¬ 
ent  Glenmore  brands,  such  as, 
Kentucky  Tavern,  Old  Glenmore, 
Old  Thompson,  or  Glenmore 
Vodka. 

In  the  “Shopping  Ads”  news¬ 
papers  offer  the  client  a  fur¬ 
ther  advantage  in  that  different 
brands  can  be  substituted  in 
accordance  with  the  sales  plans 
of  local  Glenmore  representa¬ 
tives.  Window  displays  in  local 
package  stores  and  other  mer¬ 
chandising  efforts  can  be  timed 
to  coincide  with  placement  of  the 
copy  in  the  local  newspapers. 

Both  these  ways,  the  straight 
retail  news  type  and  the  expert¬ 
ly  illustrated  ad  showing  smart¬ 
ly  dressed  women  and  their  men 
in  attractive  home  settings,  have 
been  planned  with  the  view  of 
attracting  women  shoppers,  the 
reigning  queens  of  home  hospi¬ 
tality. 

“Moi-e  and  more  women  shop¬ 
pers  choose  the  brand  for  the 
household,”  Arthur  P.  Bondu- 
rant,  Glenmore’s  vicepresident 
and  advertising  director,  ex¬ 
plained.  He  said  that  every  sur¬ 
vey  in  recent  years  has  shown 
that  women  include  liquor  pur¬ 
chases  as  part  of  their  shopping 
chores.  “And  they  do  not  buy 
simply  for  themselves  but  for 
the  guests  they  plan  to  enter¬ 
tain.  That’s  why  in  our  ‘Shop¬ 
ping’  ads  we  give  them  a  wide 
selection  from  our  line.” 

Obviously  more  attention  is 
being  given  to  the  new  copy  for 
House  of  Lords  Scotch.  In  each 
advertisement  a  man  and  a 
woman  are  shown  in  a  setting 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


•  Sunday 


-  M«rninn  *  tv.nUg - 
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which  indicates  they  are  enjoy¬ 
ing  a  drink  in  their  own  living 
room.  The  extremely  fine  pho¬ 
tography  was  done  by  Jerome 
Zerbe,  society  photographer  and 
for  many  years  a  contributor  to 
Town  and  Country  Magazine. 

Professional  Models 

The  women  and  men  pictured 
are  professional  models.  The 
settings,  however,  are  real 
homes,  including  Mr.  Zerbe’s 
own,  and  in  a  future  advertise¬ 
ment  the  living  i*oom  of  Roy  E. 
Larsen,  president  of  Time,  Inc. 
The  woman,  it  should  be  noted, 
does  not  hold  the  drink,  but  the 
glass  is  in  evidence  on  a  coffee 
table.  The  emphasis  is  on  ele¬ 
gance  and  gracious  living,  Mr. 
Raidt  pointed  out,  and  in  the 
attire  of  the  couple  portrayed. 

The  text,  which  introduces 
the  New  House  of  Lords  slogan, 
“the  ‘His  and  Her’  scotch,”  was 
prepared  under  the  direction  of 
Jack  O’Connell,  copy  supervisor 
at  D’Arcy.  Hans  Sauer  and 
Douglas  Boyd  are  the  art  direc¬ 
tors.  Together  they  have  pleas¬ 
antly  carried  out  the  theme  the 
copy  expresses  as  “the  light 
Scotch  that’s  becoming  a  heavy 
favorite  with  both  sides  of  the 
house.”  Fred  Howe,  is  account 
executive  for  this  brand. 

Mr.  Bondurant  pointed  out 
that  it  should  not  be  considered 
revolutionary  that  women  are 
again  appearing  in  liquor  ads. 
Glenniore’s  bourbons  —  Yellow¬ 
stone  brand  —  used  attractive 
models  60  years  ago,  he  said. 

“Prohibition  set  the  industry 
back  sixty  yeai’s,”  he  said.  “It 
is  only  now  in  1959  that  we  are 
able  to  face  the  fact  that  a 
woman’s  picture  used  tastefully 
in  a  liquor  ad  is  correct  and 
proper.” 

The  Glenmore  advertising 
budget,  which  runs  from  July  to 
July,  is  approximately  $4,000,- 
000  a  year,  according  to  Mr. 
Bondurant.  Of  this  total  about 
50%  goes  into  newspapers.  Ex¬ 
clusive  of  outdoor,  which  ac¬ 
counts  for  about  $300,000  a 
year,  and  point-of-sale  advertis¬ 
ing  and  other  promotion,  news¬ 
papers  get  nearly  80%  and 
magazines  20%. 

j  In  Scotch  Markets 

The  Scotch  ads  are  confined 
largely  to  the  “Scotch  Markets,” 
New  York,  Chicago,  and  Los 
Angeles  which  do  about  65% 
of  the  total  business.  However, 
being  added  are  newspapers  in 
Miami,  Houston,  Dallas  and  the 
District  of  Columbia.  The  “Shop¬ 
ping”  ads  use  a  much  larger 
list,  including  the  monopoly 
states  and  such  markets  as 
Cleveland,  Columbus,  Cincin- 
I  nati,  Portland,  Ore.,  and  Seat- 
I  tie. 
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According  to  present  plans, 
urged  on  by  comments  from 
local  distributors,  newspapers 
will  get  a  much  bigger  break 
than  usual  in  promotion  of  the 
1959  pre-Christmas  line.  Then 
1,000  to  1,500-line  copy  will  be 
used  for  retail-like  “Shopping” 
ads  picturing  the  entire  Glen¬ 
more  line  in  their  holiday  pack¬ 
ages. 

Details  of  the  July-to-July 
1959-1960  campaign  will  be  dis¬ 
cussed  at  a  budget  meeting 
scheduled  to  be  held  in  Louisville 
April  19.  Attending  will  be  all 
the  top  brass  of  D’Arcy,  Mr. 
Bondurant,  Col.  Frank  Thomp¬ 
son,  chairman,  Joseph  A.  Engel¬ 
hard,  president,  and  R.  E.  Dea- 
teale,  vicepresident  in  charge  of 
sales  of  Glenmore. 


Ad  Woman  of  Year 
Nominations  Open 

Nominations  for  the  1959  Ad¬ 
vertising  Woman  of  the  Year 
Award  are  now  being  received 
by  the  Advertising  Federation  of 
America,  according  to  AF A  vice- 
pi-esident  Miss  Bonnie  Dewes, 
Chairman  of  the  Council  on 
Women’s  Advertising  Clubs. 

Miss  Dewes,  vicepresident  of 
D’Arcy  Advertising  Co.,  St 
Louis,  said  that  the  award,  es¬ 
tablished  in  1947,  is  open  to  all 
women  in  advertising.  Presenta¬ 
tion  of  the  1959  winner  will  b« 
made  at  the  55th  Annual  Con¬ 
vention  of  the  Federation  at  the 
Leamingfton  Hotel  in  Minne¬ 
apolis.  The  convention  is  to  be 
held  June  7-10. 


New  4-Color  Unit 

This  Week  magazine  will  make 
available  to  advertisers  a  new 
four-color  unit,  three-tenths  of 
a  page  (226  lines  across  three 
columns)  selling  for  $18,200, 
effective  immediately,  Alden 
James,  executive  vicepresidait 
and  director  of  advertising,  an¬ 
nounced  this  week. 
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Pillsbury  Plans  Record 
Newspaper  Ad  Schedule 


vertising  in  the  first  quarter  of  Arthur  Murray  Ads 

,  Arthur  Murray  School  of 

Warren  P.  Peterson,  market-  Dancing  will  spend  $3,000,000 
mg  director  for  the  grocery  national  newspaper  adver- 
products  division,  said  the  fipire  tising  this  year,  Arthur  Murray, 
represents  a  high  point  in  local  president,  announced  this  week, 
newspaper  advertising  invest-  The  sum  represents  the  na- 
ment  for  the  company  in  recent  tjo^al  chain  of  dancing  schools’ 
years.  largest  budget  for  print  adver- 

Mr.  Peterson  credited  news-  tising  (via  Donahue  &  Coe)  in 
papers’  flexibility  and  depth  of  recent  years.  Approximately 
market  penetration  as  key  fac-  $400,000  will  go  into  the  New 
tors  in  the  decision  for  the  record  York  market.  The  campaign  will 
ad  schedule.  include  full  pages  on  Sundays 

Breakdown  of  the  schedule  by  with  smaller  insertions  on  Mon¬ 
products  follows:  Pillsbury’s  days,  Wednesdays  and  Fridays. 

Best  flour,  ROP  color  in  264  The  Sunday  ads  will  run  in 
markets,  black  and  white  in  246  magazine  sections, 
markets ;  Pillsbury  Pancake  mix,  • 

ROP  color  in  25  markete,  bl^k  Campaign  Roundup  .  .  . 
and  white  in  365  markets;  New  r  o  r 

product  introductions,  ROP  color  •  Volkwagens  will  get  $1- 

in  128  markets,  black  and  white  million  ad  drive  in  U.  S.  during 
in  80  markets;  and  New  DeLuxe  1959,  according  to  Manuel 

formula  cake  mix  introduction,  Hinke,  export  manager  for  the 

black  and  white  in  95  markets.  West  Germany  auto  company,  has  embarked  on  st< 
Additional  schedules  are  being  *  ♦  *  program  (via  Johnson  i 

planned  for  the  March-June  *.  Newspapers,  TV  spots  and  San  Francisco)  to  be 
period.  Mr.  Peterson  said.  business  magazines  will  share  trated  in  newspapers  ar 


EAGER  RETAIL  BEAVERS — Two  ea9er-beaver  retail  (aletmen  for  Lon9 
Beach  (Calif.)  Press-Telegram  turn  in  first  contracts  for  space  to  count 
for  points  in  the  newspapers'  El  Sombrero  Handicap  contest.  Shown  (left 
to  right):  Kenneth  Harnish,  George  West,  and  James  Duncan,  retail 
ad  manager  of  the  newspapers. 


Salesmen  Vie 
In  Contest 


•  Full-page,  color  ads  in  Sun¬ 
day  supplements,  plus  black  and 
white  newspaper  ads,  will  sup¬ 
port  radio-TV  push  for  Betty 
Crocker  pizza  pies  by  General 
Mills. 


FULL  COLOR 


in  the  Paris  (FR)  Journal 


HIGH  FIDELITY  PRE-PRINTED  COLOR 
WEB  INSERTED  IN  EXACT  PAGE  ^ 
TO  PAGE  REGISTER  WITH  THE  ^ 
CROSFIELD  COLOR  WEB  INSERTER' 


Write  or  call  for  your  complete  in¬ 
formation  kit,  plus  a  late  copy  of 
the  Paris  Journal .  . . 


CROSFIELD  ELECTRONICS,  INC. 

245  W.  27  St.  •  New  York  1.  N.  Y.  •  Oxford  5-1197 


THE  TAMPA  TRIBUNE 

was  FIRST  among  all 

in  the  United 


newspapers 
States  in  total  Advertising 
Gains  — 1958  over  1957 


THE  TAMPA  TRIBUNE 


TAMPA, 

FLORIDA 


MORNING  AND  SUNDAY 

Represented  Nationally  by;  SAWYER-FERGUSON-WALKER  COMPANY 
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ENGINEERED  FOR  200  MILLION 


^J-he  1960’s  will  be  a  fabulous  era  for  the  Ameri¬ 
can  newspaper  industry  .  .  .  ALL  EXISTING 
CIRCULATION  RECORDS  WILL  BE  SHAT¬ 
TERED.  Our  national  population  is  already  over 
175  million  ...  it  will  probably  surge  past  the 
200  million  mark  before  1970.  Millions  of  new 
readers  will  demand  broad,  informative  news  cov¬ 
erage  provided  exclusively  by  American  news¬ 
papers  .  .  .  Skyrocketing  advertising  lineage  is 
only  months  away. 

Newspapers  already  lead  all  other  advertising 
media  In  doUar  volume  and  the  nationwide  trend 
toward  R.O.P.  color  paves  the  way  to  even  higher 
dollar  revenues.  In  1958  alone,  54%  of  all 


SUPERIOR  EQUIPMENT  GEARED 
FOR  TODAY  AND 
THE  FABULOUS  YEARS  AHEAD 

national  newspaper  advertisers  used  R.O.P.  color 
.  ,  .  this  percentage  will  increase  because  adver. 
tisers  have  learned  that  R.O.P.  color  moves 
merchandise  quickly  and  profitably. 

We  are  proud  to  say  —  “We  are  ready  today 
with  the  equipment  of  tomorrow”  .  .  .  equip¬ 
ment  built  for  present  use,  yet  truly  flexible  to 
meet  future  heavy  production  demands.  The  HOE 
COLOR-MATIC  is  only  one  of  our  new  and 
extraordinary  product  developments.  With  such 
equipment  publishers  can  enjoy  Real  Operational 
Profits  and  efficiency  today  —  as  well  as  in  the 
fabulous  years  ahead. 
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machinery  will  enable  you  to  meet  your  expanding 
needs  today  with  the  equipment  of  tomorrow. 

Let  your  HOE  representative  explain  the  many 
advantages  of  our  complete  line  of  Graphic  Arts 
Equipment  such  as  R.T.P.s,  folders,  saws,  routers, 
casting  moulds,  plate  shaving  and  bending 
equipment.  If  you  wish,  he  will  study  your  present 
problems  as  well  as  your  future  production 
requirements.  He  will  give  you  valuable  recom¬ 
mendations  prepared  by  our  engineers  .  .  .  men 
whose  advanced  thinking  has  opened  up  new  and 
industry-wide  profit  producing  frontiers. 

There  is  no  charge  for  this  service  .  .  .  Take 
advantage  of -it  soon. 


The  HOE  COLOR-MATIC  is  the  greatest  ad¬ 
vance  in  newspaper  printing  equipment  since  the 
invention  of  the  web  fed  press.  It  is  the  world’s 
first  fully  integrated  newspaper  unit  designed  and 
built  for  black  and  white  or  R.O.P.  color  work. 
Drastic  reductions  in  makeready  and  production 
time  are  yours  with  this  advanced  new  unit.  It 
offers  you  even  more  .  .  .  maximum  efficiency  and 
ease  of  operation.  It  amplifies  the  ability  of  any 
pressman  and  insures  a  high  speed,  accurately  reg¬ 
istered  product  all  day  —  everyday.  The  COLOR- 
MATIC'S  many  additional  features  add  up  to  one 
thing,  Real  Operational  Profits. 

Whatever  your  production  requirements,  HOE’s 
complete  line  of  advanced  and  superbly  engineered 


&co,//ve. 


SALES  OFFICES!  NEW  YORK  •  BOSTON  •  CHICAGO  •  SAN  FRANCISCO  •  DALLAS  •  MIAAM 


THE  WORLD’S  FINEST  PRINTING  EQUIPMENT 
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MEDIAFFAIRS 


'Sky-High’  TV  Rates 
Switch  Ads  to  Print 


By  Philip  N.  Schuyler 


STRATEGY  PARLEY — In  media  strategy  conference  at  Mogul  Lewin 
Williams  &  Saylor  advertising  agency  are  (left  to  right):  Ronald  Fried- 
wald,  print  media  director;  Leslie  L.  Dunier,  vicepresident  in  chargs 
of  radio-TV;  and  Dr.  Norman  Young,  research  director. 

department  has  been  strength-  search  through  questionnaires 
ened  rather  than  weakened.  customers  fill  out  when  making 
“Continuing  a  long  established  purchases  at  the  160  Rayco 
policy  set  by  Mr.  Mogul,  our  dealers  throughout  the  country, 
media  department  has  more  to  • 

say  regarding  selection  of  media  gJU  BannilllE  Ads 
than  in  many  agencies,”  Mr.  „  i  i 

Friedwald  said.  "y  Dentists  Yanked 

Media  selection  is  made  at  Salem,  Ore. 

meetings  of  a  m^ia-marketing  A  bill  to  outlaw  advertising 
plans  board,  which  has  Jules  by  dentists  in  Oregon  died  in 
Lennard,  vicepresident  and  di-  committee  after  a  public  hear- 
rector  of  merchandising  and  jng. 

marketing,  Mr.  Dunier  and  Mr.  Heading  the  opposition  was 
Friedwald  and  Dr.  Young  as  Harry  McLain,  advertising  di- 
the  four  permanent  members,  rector  of  the  Portland  Oregon 
They  meet  with  account  super-  Journal  and  chairman  of  the 
visors  and  others  in  charge  of  Oregon  Advertising  Club’s  legis- 
the  account  to  be  serviced.  lative  committee.  He  was  backed 

“The  media  department  makes  by  some  six  or  seven  one-to- 
every  buy,”  Mr.  Dunier  said.  three  minute  speakers  from  all 


directs 
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It’s  not  a 
PENNY-ANTE 
GAME  in 

NEW 
MEXICO 


Not  with  a  $639,099,000’  pot! 


A  singularly  diversified  industrial  environment, 
complemented  by  a  rapidly  increasing  number  of 
new  industries,  has  increased  employment  in  New 
Mexico  by  a  whopping  55  per  cent  during  the 
past  decade,  compared  with  a  national  average 
increase  of  only  12  per  cent. 

Stimulated  by  a  record  individual  income  of  more 
than  $1.4  billion,  a  13  per  cent  increase  over  1956, 
retail  sales  soared  to  a  record  high  of  $1.2  billion, 
representing  an  impressive  gain  of  8.3  per  cent 
over  1956.  In  comparison,  retail  stores  nationally 

•Retail  sales  in  the  sixteen  daily  newspaper  markets. 


recorded  an  increase  amounting  to  only  5.4  per 
cent  for  the  same  period. 

Only  by  use  of  the  sixteen  daily  newspapers,  listed 
here,  covering  sixteen  separate  and  distinct  mar¬ 
kets  in  New  Mexico,  can  you  get  your  full  share 
of  the  vigorously  expanding  economy  in  these  New 
Mexico  markets. 

New  Mexicans  read,  trust  and  respond  to  the  ad¬ 
vertising  in  their  home-town  daily  papers.  You 
cant  afford  not  to  use  them. 


To  SELL  New  Mexico,  you’ve  got  to  TELL  New  Mexico 

in  THESE  16  daily  newspapers 


Alamogordo  Daily  News 
Artesia  Daily  Press 
Carlsbad  Current-Argus 
Clovis  News-Journal 
Farmington  Daily  Times 
Gallup  Daily  Independent 
Hobbs  Daily  News-Sun 
Las  Cruces  Sun-News 


Las  Vegas  Daily  Optic 
Lovington  Daily  Leader 
Portales  News-Tribune 
Raton  Daily  Range 
Roswell  Daily  Record 
Santa  Fe  New  Mexican 
Silver  City  Daily  Press 
Tucumcari  Daily  News 


Write  any  of  theie  publishers — they  will  gladly  help  you  plan  a  New  Mexico  vacation  or  locate  a  new  plant  facility  or  business  location. 
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MOLO\EY  SAYS 


Time  Ripe  To  Check 
Clearing  House  Idea 


He  **sees**  Seattle  weather 

under  Jacksonville  skies 


Weather  maps,  so  critical  to  modem  day  high¬ 
speed  aviation,  can  now  be  transmitted  at  the 
speed  of  light  from  coast  to  coast  by  means  of 
facsimile  systems  supplied  by  Western  Union. 
To  the  flier,this  exact  and  complete  “picture” 
means  safety  and  the  sure  completion  of  global 


missions.  One  more  unknown  has  been  elimi¬ 
nated  from  aviation. 

And  this  is  just  one  of  the  many  ways  that 
Western  Union  helps  record  communications 
keep  pace  with  the  ever-growing,  ever-speeding 
world  of  tomorrow. 


Telegraph  Services 
Private  Wire  Systems 
%  Facsimile 
\  Microwave 
Data  Processing 
Special  Services 
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Outdoor  Eating  is  Big  Business 
for  Newspapers 

New  food-page  supplement  for  editors  and  publishers 
offered  by  Ameriean  Bakers  Association 


the  American  Bakers  Associa-  picnic  suggestions  and  recipes, 

tion  has  a  new  four  page  news-  accompanied  by  pictures,  are 

paper  supplement,  featuring  written  by  well  known  home  econ- 

promotion  material  available  to  omists,  food  and  fashion  writers, 

publishers  in  preparing  special  food  companies  and  processors, 

sections  on  “outdoor  eating”.  The  features  in  the  supplement 
Here  is  an  opportunity  for  every  will  supply  material  for  publishers 
newspaper  to  build  additional  to  use  in  special  outdoor  eating 
advertising  revenue  during  the  promotions  all  summer  long, 
summer  months.  Much  additional  local  advertising 

This  four  page  supplement  con-  can  be  obtained  from  merchants 

tains  a  variety  of  editorial  copy  who  sell  foods,  clothing,  summer 

promoting  picnics,  eating  in  the  furniture  and  associated  products 

back  yard  or  on  the  sun  deck.  It  like  barbecue  grills,  pap)er  plates, 

is  designed  so  that  publishers  can  napkins,  cameras,  etc. 

either  run  a  full  section  for  the  Outdoor  eating  is  the  largest 
promotion,  or  use  the  material  for  and  widest  promotion  theme  in 

fill-in  copy  with  their  own  page  the  food  industry— pushed  by 

treatment.  Editorial  material,  national  advertisers  in  publicity. 


newspaper  and  magazine  advertis¬ 
ing,  radio,  TV  and  powerful  mer¬ 
chandising  to  all  food  outlets,  etc. 

Join  the  newspapers  all  over  the 
country  which  have  found  that 
“eating  outdoors”  is  becoming 
more  popular  every  year  and  by 
running  special  promotions  they 
can  obtain  additional  advertising 
appropriations  from  local  mer¬ 
chants.  You  can  get  all  the  ma¬ 
terial  contained  in  the  American 


Bakers  Association  four  page 
supplement  in  mat  form,  and 
glossy  photographs.  Just  write  the 
American  Bakers  Association,  20 
No.  Wacker  Drive,  Chicago  6,  Ill. 

Mail  your  request  today.  The 
sooner  we  supply  you  with 
“Eat  Outdoors”  material,  the 
more  time  you  will  have  for  pre¬ 
paring  your  own  special  picnic 
section  and  developing  summer 
advertising  sales. 


195» 
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Wool  worth 
To  Increase 
Ad  Linage 

At  least  three  1958  annual 
reports  released  by  corporations 
this  week  praised  the  role  of 
advertising  in  the  sales  success 
of  the  companies. 

F.  W.  Woolworth  Co.’s  report 
to  stockholders  noted  “the 
demonstrated  effectiveness  of 
newspaper  advertising  to  move 
mass  quantities  of  merchandise.” 

The  chain  used  a  heavy  sched¬ 
ule  of  newspapers  to  support 
the  basic  1958  slogan,  “Shop 
Woolworth  First.”  More  than 
1,600  stores  participated.  “Their 
reports,”  the  Woolworth  state¬ 
ment  said,  “provide  evidence 
that  the  newspaper  advertising 
program  merits  a  substantial 
increase  in  the  year  ahead  .  .  . 

“The  curve  of  increased  sales, 
partly  attributable  to  this  pro¬ 
gram,  achieved  a  degree  of  as¬ 
cent  which  justifies  the  com¬ 
pany’s  decision  to  substantially 
increase  its  linage  during  1959.” 

Woolworth  supplements  its 
newspaper  coverage  with  local 
radio-TV  spots  and  national 
magazines. 

Stcx’k  Exchange 

The  New  York  Stock  Ex¬ 
change  annual  report  for  1958 
ob.seiwed  that  many  member 
firms  continued  to  tie-in  their 
own  advertising  messages  with 
Stock  Exchange  ads  at  the  local 
level. 

“During  the  year  273  firms 
ran  some  1,742  tie-ins  in  local 
newspapers.  A  spot  check  of 
these  firms  indicated  that  they 
received  an  average  of  1.2  in- 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In* 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia.  ^ 

To  keep  In  touch  with  marketing, 
advertising,  publishing  and  graphic 
arh  in  Australia  read 


HmPAPERHm 


PuhUthed  fortnightly 

Annual  Subscription  to  U.  S.  |8 

IS  Homiltee  St.,  Sydney,  Australia 


quiries  from  their  own  ads  for 
each  name  they  received  of  per¬ 
sons  who  wrote  to  the  Ex¬ 
change,”  the  report  said. 

Noting  that  the  cigaret  in¬ 
dustry  spent  only  214%  of  the 
retail  sales  value  of  the  product 
on  advertising,  a  report  by 
Philip  Morris,  Inc.  said  that 
such  “advertising  has  resulted 
in  one  of  the  most  economical 
forms  of  distribution  for  any 
product  in  this  country.  On  sale 
in  more  than  1,500,000  outlets, 
cigarets  have  a  wider  avail¬ 
ability  than  any  other  product 
in  American  life.  The  creation 
of  demand  by  advertising, 
coupled  with  the  efficiency  of 
our  distributors,  combine  to  pro¬ 
duce  broad  economical  distribu¬ 
tion  and  to  maintain  a  low  cost 
of  cigarets  to  the  consumer.” 

‘TV  Superior’ 

P.  Lorillard  Co.’s  report  told 
stockholders  that  while  all  ma¬ 
jor  media  were  used  in  adver¬ 
tising,  “a  large  percentage  of 
our  effort  was  devoted  to  tele¬ 
vision,  which  has  proved  to  be 
a  superior  selling  vehicle  for  our 
products.” 

Other  national  media  used  in¬ 
clude  Sunday  supplements,  net¬ 
work  radio,  and  consumer  maga¬ 
zines.  In  addition,  “considerable 
advertising  pressure  is  placed 
on  the  consumer  through  such 
local  media  as  newspapers,  spot 
television  and  radio,  and  out¬ 
door  spectaculars  in  selected  key 
markets  where  sales  indexes  in¬ 
dicate  high  potential  opportun¬ 
ity  for  our  products,”  the  Loril¬ 
lard  report  said. 


PROGRAM  PRINCIPALS — Speakers  at  1959  Display  Advertising  Con¬ 
ference  of  the  Pennsylvania  Newspaper  Publishers'  Association  and  the 
Interstate  Advertising  Managers  Association  were  (left  to  right):  Her¬ 
bert  W.  Moloney  Jr.,  general  manager  of  Moloney,  Regan  and  Schmitt, 
New  York;  PNPA  President  Richard  E.  Renti,  co-publisher,  New  Castle 
(Pa.)  News;  Wesley  S.  Dodge,  out-going  lAMA  president  and  retail 
advertising  manager,  Williamsport  (Pa.)  Grit;  and  Robert  C.  Sekwan- 
beck  Jr.,  mechanical  superintendent,  Sharon  (Pa.)  Herald. 


Award  Collector 

Boise,  Idaho 
Marjorie  Moon  of  Boise,  edi¬ 
tor  of  a  weekly  paper  in  Garden 
City,  won  nine  first-place  awards 
I  in  the  annual  contest  sponsored 
by  the  Idaho  Press  Women. 


Daily  Carries 
Firm’s  Report 

A  special  report  on  the  “hu¬ 
man  side”  of  the  Great  North¬ 
ern  Paper  Co.  was  published 
as  a  separate  supplement  in 
the  Bangor  (Me.)  Daily  News 
of  Feb.  28. 

The  16-page  offset  report 
was  printed  on  “Jet,”  a  bright 
groundwood  paper  developed 
by  Great  Northem,  by  Rand- 
Avery  Gordon  Taylor,  Inc., 
and  was  included  in  the  1958 
annual  report  distributed  by 
Great  Northern  to  its  stock¬ 
holders.  It  shows  that  one  of 
the  major  producers  of  news¬ 
print  had  net  sales  in  1958 
of  $52,742,000,  compared  with 
$63,326,000  in  1957. 

Production  of  newsprint 
and  specialty  papers  amounted 
to  445,000  tons  in  1958,  as 
against  539,000  tons  the  previ¬ 
ous  year. 


Moloney 


YOU  NEED  THE 
NEWS  TO  REALLY 
SELL  CLEVELAND 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLEVEL^NID 

NEWS 

Represented  by  Kelly-Smith  Co. 


Daily’s  Auto  Linage 
Shows  64%  Increase 

Medford,  Mass. 

The  Medford  Daily  Mercury 
Washington’s  Birthday  Open 
House  auto  linage  for  Feb.  20 
showed  a  64%  increase  over  last 
year’s  according  to  Franz  D. 
Wolff,  advertising  manager. 

Linage  totals  were  6,818  lines 
of  national  automotive  copy  and 
5,484  lines  of  locally-placed  auto 
copy.  The  corresponding  ‘58  is- 
!  sue  carried  4,634  lines  of  na¬ 
tional;  2,852  lines  of  local  auto 
I  copy.  Gains  registered  for  ’59 
I  were  47%  in  national  auto  and 
:  92%  in  local  auto  linage. 


(Continued  from  page  28) 


ing  newspaper  ads  that  “sell" 
rather  than  just  “fill”  were  out¬ 
lined  by  Mr.  Wyatt,  ad  director 
for  Wanamaker,  Philadelphia: 

1)  Determine  in  advance  what 
ad  must  do;  2)  Select  one  main 
selling  point  or  big  idea  to  build 
sales  story  around;  3)  Talk 
about  that  idea  in  both  headlim 
and  illustration;  4)  Write  in¬ 
formative  or  news-type  head¬ 
lines — not  labels.  Tell  customer 
what  item  will  do  for  him;  5) 
Get  personal  as  if  ad  was  a  con¬ 
versation;  and  6)  Advertise 
from  customer’s  point  of  view. 

Mr.  Wyatt  admitted  that  these 
requirements  were  pretty  basic 
but  that  failure  to  follow  them 
is  why  “a  large  percentage  of 
the  advertising  placed  in  the 
various  media  today  is  a  pure 
waste  of  money,  time  and  ef¬ 
fort.” 

He  said  one  of  the  most  “in¬ 
excusable”  reasons  for  wasting 
space  is  the  lack  of  interest  or 
plain  common  sense  displayed 
by  far  too  many  advertised 
who  will  put  “just  anything  in 
an  ad  because  they  may  have  a 
contract  with  the  paper  for  a 
certain  number  of  inches  or  lin^ 
per  day,  per  week,  per  month. 

Mr.  Wyatt  attributed  much 
of  advertising’s  failure  to  poor 
timing.  He  also  called  on  news¬ 
papers  to  improve  reproduction 
and  to  promote  the  use  of  mod 
ROP  color  advertising  “by  hold¬ 
ing  rates  down  to  a  minimuim 
and  perfecting  the  means  of 
handling  and  reproducing  color 
advertising.” 
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Modem  rigs  probe  mites  Into  the  earth  as  they  hunt  the  black  treasure.  Drilling  equipment  for  wells  of  all  depths  Is  made  by  our 
Supply  Division,  Bethlehem's  oil-country  unit.  This  rotary  rig  drilled  to  a  depth  of  about  three  miles  in  Louisiana  bayou  country. 

How  a  hole  in  the  ground  started  a  great  industry 


A  gap  of  100  years  separates  this  drill- 
ing  rig  from  Col.  Drake’s  historic  oil 
well  near  Titusville,  Pa.  Using  crude 
percussion  tools,  Drake  and  his  men 
struck  oil  on  August  27,  1859,  at  a 
depth  of  seventy  feet.  For  the  deter¬ 
mined  little  crew,  thirty-six  inches  of 
progtess  was  a  good  day’s  work  in 


the  stubborn  Pennsylvania  rock.  They 
would  have  marveled  at  today’s  high¬ 
speed  rigs  that  can  sink  wells  several 
miles  deep— on  land,  in  the  bayous, 
and  under  the  sea. 

"Drake’s  Folly,’’  the  first  oil  well 
ever  drilled,  touched  off  a  boom  that 
rivaled  the  California  gold  rush.  It  was 


a  boom  that  spawned  others.  The  quest 
for  oil  spread  out  all  over  the  world. 

In  this  centennial  year,  Bethlehem 
joins  in  the  tribute  to  a  great  industry — 
one  to  which  we  have  long  furnished 
steel  pipe,  fasteners,  wire  rope,  sucker 
rods,  drilling  and  pumping  equipment, 
seagoing  tankers,  and  other  products. 


BETHLEHEM  STEEL 


bethiIehem 
steel 
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. . I  ADVERTISING’S  LITTLE  GIANTSunminni 

S  This  is  one  of  a  series  of  reports  on  the  potency  of  the  E 
S  newspaper  as  an  advertising  medium  on  the  basis  of  = 
E  the  productivity  of  its  smallest  unit  of  advertising  —  the  : 
E  classified  ad.  = 

E  Here’s  the  ad:  r 

=  TBAPE  E 

“  in  your  present  home  on  a  new  Z 

~  custom  built  3  or  4  bedroom  Colo-  Z 

ZS  nial  in  excellent  W.  Pkwy.  area.  S 

Z  All  special  assessments  in  and  paid  • 

r  for.  Mr.  Dahl,  UN  9-3271—  S 

=  TU  8-1232,  Agt.  ; 

2  (It  appeared  in  the  Minneapolis  Star  &  Tribune)  S 

S  Here’s  what  it  did:  r 

s  “You  simply  can’t  beat  this  for  low-cost  advertising,”  z 
5  That’s  what  Jim  Dahl  of  Real  Properties  had  to  say  con-  z 
E  cerning  the  effectiveness  of  this  ad,  S 

S  “We  ran  a  6-line  ad  for  3  days  that  brought  in  an  esti-  E 
E  mated  30  phone  replies.  From  this  ad  we  sold  a  $25,500  z 
E  home  and  a  $28,500  home,  or  $54,000  worth  of  property  z 
E  on  15  lines  of  advertising,  as  the  ad  ran  3  days.  That’s  z 
E  2/10  of  1%  of  the  gross  commission,  and  I  don’t  believe  s 
E  anybody  can  come  up  with  a  sales  cost  figure  any  lower  s 
E  than  that,”  E 

^llllllllllllllllllllillllllllllllllllllllllllllllllllllllllllllllllllllllllllll»IIIIIR 


CLASSIFIED  CLINIC 


Editorial  Feature  Can 
Spark  Want  Ad  Week 

By  Daniel  L  Lionel 

CAM,  New  York  Herald  Tribune 


National  Want  Ad  Week,  the  housewife  who  has  a  wash- 
March  15-21,  in  the  words  of  ing  machine  or  a  baby  bed  to 
Paul  C.  Schulz,  CAM,  Indiana-  sell;  it  discussed  the  place  of 
polis  (Ind.)  Star  &  News,  want  ads  in  supplying  the  na- 
ANCAM’s  NWAW  Chairman,  tion’s  manpower  needs;  it  dis- 
“can  benefit  our  own  individual  cussed  also  the  importance  of 
newspapers  only  if  we  (CAMs)  careful  preparation  of  want  ads 
ourselves  get  behind  this  pro-  for  the  best  possible  results, 
motion.”  Mr.  Schulz  points  out  •  ♦  * 

that  classified  advertising  has  AUTO  SLOGANS 

a  big  role  in  the  Total  Selling  gio^ns  the  news- 

concept.  papers  will  use  in  conjunction 

While  previous  National  Want  with  the  April  Automotive  drive 
Ad  Week  observances  have  seen  there  is  added  a  third  —  “STAR 

newspapers  engage  in  a  wide  IN  A  GOOD  USED  CAR.”  The 

variety  of  special  promotions  other  two  are,  “Live  Better  by 

ranging  from  bonus  days  to  con-  Far  in  a  Brand  New  Car,”  and 

tests,  oi\e  of  the  unique  ap-  “A  Used  Car  Is  the  Key  To  A 

proaches  we  can  recall  was  the  Two  Car  Family.”  obtrusively  among  the  merchan- 

full  page  editorial  feature  car-  It  must  be  admitted  that  the  dise  for  sale  ads  and  it  got  quick 
ri^  by  the  Columbus  (Ohio)  slogans  are  more  in  keeping  results.  Some  of  the  results 

Dispatch  on  Sunday,  March  16,  with  acceptable  good  English  landed  in  a  story  that  ran  the 

1958.  This  took  the  form  of  an  usage  than  last  year’s  “You  better  part  of  a  column  in  the 
illustrated  article  by  Bill  Arter,  Auto  Buy”  label.  Mats  and  illus-  Star.  One  lady  wrote  “I’d  given 
a  lecturer  in  Business  Organiza-  trative  material  are  available  up  hope  of  finding  one!  This  is 
tion  at  Ohio  State  University,  from  the  Bureau  as  well  as  from  what  I  call  a  find,  a  steal  at 
Apparently  Mr.  Arter  did  a  the  classified  promotion  services.  $25!”  Another  wrote  that  he’d 
whale  of  a  lot  of  research  on  ♦  ♦  ♦  interested  “only  if  the  Forbi- 

the  subject  because  he  came  up  FORBISIDERS  sider  was  a  deluxe  model.”  One 

with  a  host  of  fascinating  anec-  Everybody’s  got  ’em.  What?  reader  topped  the  gag  by  ex- 
dotes  concerning  want  ads.  He  Forbisiders  of  course*  pressing  surprise  that  any  forbi- 

told,  for  example  of  one  that  aNCAM  prexy  Eldred  Garter  sider  owner  should  feel  financial 

appeared  in  ^e  Pittsburgh  Ga-  g^^^ed  it  all  by  advertising  his  P^'^ss.  “We  have  used  one  for 

^  f  offering  an  in-  Madison  (Wis.)  Newspa-  years,”  he  wrote,  ‘  and  have 

dentur^  ^rman  Woman  for  j^e  got  goodness  knows  made  a  very  good  living  with 

sale  who  has  near  thr^  years  ^  it.  Ours  does  not  have  a  built  in 

to  serve  and  IS  well^quahfied  for  hemisway.  That  may  be  your 

a  ousehold  work.  classified  advertising  promotion  difficulty.  .  •  .  ’ 

The  article  did  more  than  for  the  Peoria  (Ill  1  Journal  Commenting  on  the  episode 


Re-orders 
speak  louder 


are  you 
interested  in  a 
moderate  low -fat 
well-balanced 
breakfast? 


When  a  moderate  reduction  of  fat  in  the  diet  is 
indicated,  a  basic  cereal  and  milk  breakfast  shown 
in  the  table  below  is  worth  consideration.  Not  only 
is  the  fat  content  moderate  (10.9  gm. — 20  per  cent 
of  total  calories),  but  this  convenient,  economical 


breakfast  is  well  balanced  as  demonstrated  by  the 
chart  below  showing  its  nutritional  contribution  to 
the  recommended  dietary  allowances'  for  “Women, 
25  Years.”  This  basic  cereal  and  milk  breakfast  is 
well  balanced  and  nutritionally  efficient  as  demon¬ 
strated  by  the  Iowa  Breakfast  Studies. 


recommended  dietary  allowances*  and  the  nutritional  contribution  of  a  moderate  low-fat  breakfast 


Menu :  Orange  Juice — 4  oz. ; 

Cereal,  dry  weight — I  oz.: 

Whole  Milk — 4  oz.;  Sugar — I  teaspoon; 
Toast  (white,  enriched) — 2  slices; 

Butter — 5  gm.  (about  1  teaspoon) ; 
Nonfat  Milk — 8  oz. 


Nutrients 

Calories 

Protein 

Calcium 

Iron 

Vitamin 

A 

Thiamine 

Riboflavin 

Niacin 

Ascorbic 

Acid 

Totals  supplied  by 

Basic  Breakfast** 

503 

20.9  gm. 

0.532  gm. 

2.7  mg. 

588  I.U. 

0.46  mg. 

0.80  mg. 

3  mg. 

65.5  mg. 

Recommended  Dietary' 
Allowances — Women,  25 
Years  (58  kg.— 128  lb.) 

2300 

58  gm. 

0.8  gm. 

12  mg. 

5000  I.U. 

1.2  mg. 

1.5  mg. 

17  mg. 

70  mg. 

Percentage  Contributed 
by  Basic  Breakfast 

21.9% 

36.0% 

66.5% 

22.5% 

n.8% 

38.3% 

53.3% 

17.6% 

93.6% 

'Revised  1958.  Food  and  Nutrition  Board,  National  Research 
Council,  Washington,  D.C. 

'Cereal  Institute,  Inc.:  Breakfast  Source  Book.  Chicago:  Cereal 
Institute,  Inc.,  1958. 

Watt,  B.  K.,  and  Merrill,  A.  L.:  Composition  of  Foods — Raw, 
Processed,  Prepared.  U.S.D.A.  Agriculture  Handbook  No.  8,  1950. 


'The  allowance  levels  are  intended  to  cover  individual  variations 
among  most  normal  persons  as  they  live  in  the  United  States  under 
usual  environmental  stresses.  Calorie  allowances  apply  to 
individuals  usually  engaged  in  moderate  physical  activity.  For 
office  workers  or  others  in  sedentary  occupations  they  are  excessive. 
Adjustments  must  be  made  for  variations  in  body  size,  age, 
physical  activity,  and  environmental  temperature. 


CEREAL  INSTITUTE,  INC. 

135  South  La  Salle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 
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ANN  LANDERS 

AMERICA'S  NO.  1  HUMAN  RELATIONS  COLUMN 


With  the  addition  of  the  St.  Louis  Post-Dispatch  as  its  300th  subscriber,  the 
Ann  Landers  column  becomes  by  far  the  most  widely  distributed  human  relations 
column  in  history,  with  the  most  spectacular  record  of  growth  of  any  comparable 
feature  ever  offered. 

An  additional  130  newspapers  have  been  added  to  the  Ann  Landers  roster  in 
just  one  year  since  March,  1958,  when  the  then-current  list  of  170  was  advertised  in 
Editor  &  Publisher. 

In  just  31/2  years,  the  number  of  subscribers  has  soared  from  25  to  300 — an  in¬ 
crease  of  1,100  per  cent.  No  comparable  feature  now  has,  or  ever  has  had,  wider 
distribution  or  faster  growth. 

Ann  Landers'  column  is  witty,  warmly  human,  sincerely  helpful  and  written  in  the 
best  of  taste  for  family  reading.  -  Editors,  readers,  social  workers  and  churchmen  of 
every  denomination  praise  it. 

Check  the  current  list  of  subscribers  and — if  rights  are  still  available  in  your 
territory — wire  or  phone  collect  today  for  samples  and  terms! 


ANN  LANDERS  SENDS  A  PERSONAL  REPLY  TO  EVERY  CORRESPONDENT 


With  addition  of  the 
St.  Louis  Post-Dispatch, 
the  editors  of 


newspapers  new  feature 


Ann  Landers  Now  Appears  In  More  Newspapers  Than 
Any  Other  Human  Relations  Column  Ever  Offered 

Newspapers  which  have  subscribed  since  March,  1958,  are  shown  in  red. 


OVER  100,000  CIRCULATION 


Alron  Beacon  Journal 
Albany  Tin>es  Union 
Atlanta  Journal 
Baltimore  Evening  Sun 
Boston  American 
Boston  Sunday  Advertiser 
Buffalo  News 
Charlotte  Observer 
Chicago  Sun-Times 
Cincinnati  Post  &  Times-Star 
Cleveland  News 
Cleveland  Plain  Dealer 
Columbia  Record 
Columbus  Dispatch 


Abilene  Reporter-News 
Alton  Evening  Telegraph 
Appleton  Post-Crescent 
Austin  American  &  Statesman 
Bakersfield  Californian 
Battle  Creek  Enqurier  S  News 
Bay  City  Times 
Billings  Gazette 
Binghamton  Sun 
Birmingham  Post-Herald 
Butte  Standard 
Calgary  Herald 
Canton  Repository 
Champaign-Urbana  Courier 
Charleston  Gaiette-Mail 
Columbus  Enquirer 
Dallas  Times-Herald 
Danville  Commercial  News 
Dubuque  Telegraph-Herald 
Durham  Morning  Herald 
Eau  Claire  Leader  &  Telegram 
El  Paso  Timas 


Aberdeen  American  News 
AbMene  Reflector  Chronicle 
Aleiandria  Town  Talk 
Alpena  News 
Anchorage  News  _ 

Anderson  Daily  Mail 
Artesia  Dally  Press 
Ashland  TImes-Gaiette 
Austin  Herald 

Bad  Aie  Huron  Dally  Tribune 
Baker  Democrat-Herald 
Bardstown  Standard 
Bellingham  Herald 
Benton  Evening  News 
Berkeley  Gazette 
Bermuda  Mid-Ocean 
Caldwell  News-Tribune 
Casper  Morning  Star 
Centralia  Sentinel 
Chanuta  Tribune 
Charlottesvile  Daily  Progress 
Cheboygan  Daily  Tribune 
Chico  Enterprise  Record 
Chippewa  Falls  Herald  Telegram 
Cleveland  Banner 
Clinton  Herald 
Coffeyville  Daily  Journal 
Colorado  Springs  Free  Press 
Colton  Courier 
Columbia  Daily  Tribune 
Coming  Leader 
Dalles  Chronicle 
Danbury  News  Times 
Davenport  Morning  Democrat 
Dayton,  Kettering-Oakwood  Times 
Dickinson  Press 
East  Liverpool  Review 
Elisabethtown  Hardin  County 
Enterprise 


Des  Moines  Register 

Des  Moines  Tribune 

Detroit  Free  Press 

Fort  Wayne  Journal-Gaiette 

Hartford  Times 

Houston  Chronicle 

Indianapolis  Star 

Los  Angeles  Eiaminer 

Louisville  Times 

Memphis  Commercial  Appeal 

Miami  Herald 

Minneapolis  Tribune 

Nashville  Banner 

Newark  News 


New  Orleans  Times  Picayune 
New  York  World-Telegram  &  Sun 
Norfolk  Virginian  Pilot 
Oklahoma  City  Oklahoman  &  Times 
Peoria  Journal  Star 
Philadelphia  Inquirer 
Phoenli  Gazette 
Pittsburgh  Sun-Telegraph 
Portland  Journal 
Raleigh  News  A  Observer 
Richmond  News  Leader 
St.  Louis  Post-Dispatch 
Salt  Lake  City  Tribune 
San  Antonio  Eipress 


25,000  TO  100,000  CIRCULATION 


Erie  Times 

Evansville  Courier  &  Press 
Evansville  Press 
Fargo  Forum 
Flint  Journal 

Fort  Lauderdale  Daily  News 
Grand  Forks  Herald 
Grand  Rapids  Herald 
Green  Bay  Press-Gazette 
Hamilton  Spectator 
Hutchinson  News 
Jackson  Citizen-Patriot 
Jackson  Clarion-Ledger 
Kalamazoo  Gazette 
Knozville  Journal 
La  Crosse  Tribune 
Lafayette  Journal-Courier 
Leiington  Herald-Leader 
Lorain  Journal 
Lubbock  Avalanche 
Madison  State  Journal 
Monroe  News-Star 


Muncia  Star 
Muskegon  Chronicle 
Newport  News  Daily  Press 
Niagara  Falls  Gazette 
Orlando  Sentinel 
Ottawa  Journal 
Paducah  Sun-Democrat 
Pensacola  Journal 
Plainfield  Courier-News 
Port  Huron  Times-Herald 
Portland  Press-Herald 
Portsmouth  Times 
Rapid  City  Journal 
Reno  Evening  Gazette 
Richmond  Independent 
Riverside  Press  Enterprise 
Royal  Oak  Tribune 
Sacramento  Union 
Saginaw  News 
St.  Petersburg  Times 
Salem  Statesman 
Salina  Journal 


UNDER  25,000  CIRCULATION 


Elmira  Advertiser 
El  Sereno  Star 
Enid  News  S  Eagle 
Eureka.  Humboldt-Standard 
Fairbanks  News-Miner 
Fort  Smith  Timet  Record 
Fremont  Guide  &  Tribune 
Gainesville  Dally  Times 
Garden  City  Telegram 
Garden  Grove  Daily  News 
Glendale  News-Press 
Goshen  News 

Grand  Island  Dally  Independent 
Grand  Junction  Sentinel 

Greensburg  Tribune-Review 

Greenville  Daily  News 
Hagerstown  Daily  Mail 
Harlingen  Valley  Morning  Star 
Hayward  Daily  Review 
Henderson  Gleaner  &  Journal 
Highland  Park  News-Herald 
&  Journal 

High  Point  Enterprise 
Hillsdale  Daily  News 
Holland  Sentinel 
Idaho  Falls  Post-Register 
lola  Register 
Ionia  Sentinel-Standard 
Janesville  Gazette 
Kalispell  Dally  Inter  Lake 
Kenton  Times 
La  Grange  Daily  News 
Lansford  Evening  Record 
Laramie  Republican-Boomerang 
&  Daily  Bulletin 
La  Salle  Daily  News-Tribuna 
Las  Vegas  Sun 

Lawrence  Daily  Journal  World 

Lima  Citizen 

Lincoln  Heights  Bulletin-News 


Logansport  Pharos-Tribune 
Long  Branch  Record 
Longview  Dally  News 
Lynn  Telegram-News 
Mamaroneck  Times 
Manhattan  Daily  Mercury 
Manitowoc  Herald  Timas 
Marinette  Eagle-Star 
Marion  Star 

Marshalltown  Times-Republican 
Marshfield  News-Herald 
Martins-Ferry  Times-Leader 
Mayfield  Messenger 
McCook  Dally  Gazette 
Meiico  Ledger 
Middletown  Daily  Record 
Midland  News 
Mitchell  Daily  Republic 
Monterey  Peninsula  Herald 
Morristown  Dally  Record 
Mount  Pleasant  Times-News 
Mount  Vernon  Daily  Argus 
Nampa  Free  Press 
Napa  Register 
Neosho  Daily  News 
Newport  Beach  News-Press 
New  Rochelle  Standard  Star 
Norfolk  Daily  News 
North  East  Los  Angeles  Star  Review 
Oneida  Daily  Dispatch 
Oneonta  Dally  Star 
Ontario  Daily  Report 
Orange  Daily  News 
Orangeburg  Times  &  Democrat 
Oshkosh  Northwestern 
Ossining  Citizen-Register 
Ottawa  Herald 
Oinard  Press-Courier 
Painesville  Telegraph 
Panama  Star  S  Herald 


San,  Francisco  Call  Bulletin 
San  Jose  Mercury  News 
Seattle  Post-Intelligencer 
South  Bend  Tribune 
Spokane  Chronicle 
Syracuse  Herald  Journal 
Tampa  Tribune 
Toledo  Times 
Toronto  Star  . 

Tulsa  World 
Vancouver  Sun 
Washington  News 
Wichita  Ea^le 
Youngstown  Vindicator 


San  Bernardino  Sun-Telegram 
San  Gabriel  Valley  Tribune 
Santa  Rosa  Press-Democrat 
Savannah  Evening  Press 
Schenectady  Gazette 
Scranton  Times 
Sheboygan  Dally  Press 
Slouz  Falls  Argus  Leader 
Springfield  State  Journal 
Springfield  Dally  News 
Stamford  Advocate 
Steubenville  Herald-Star 
Stockton  Record 
Sydney  Weekend  Magazine 
Tesarkana  Gazette  &  News 
Utica  Press 

Valleio  News  Chronicle 
Victoria  Daily  Colonist 
Washington  American  Weekend 
White  Plains  Reporter  Dispatch 
Wichita  Falls  Times 
Winnipeg  Tribune 
Yonkers  Herald-Statesman 


Pendleton  East  Oregonian 
Pontiac  Leader 
Portage  Register 
Port  Chester  Dally  Item 
Portsmouth  Herald 
Pratt  Tribune 
Prescott  Courier-Journal 
Pueblo  Star-Journal 
Rochester  Post-Bulletin 
St.  Cloud  Times 
Salinas  Californian 
Salisbury  Times 
San  Diego  Independent 
San  Leandro  Morning  News 
San  Luis  Obispo  Telegram-Tribune 
Santa  Fe  New  Meiican 
Sault  Ste.  Marie  Evening  News 
Sherman  Democrat 
Sonora  Dally 

South  Haven  Daily  Tribune 
Superior  Telegram 
Tarrytown  Daily  News 
Temple  Telegram 
Torrance  Herald 
Traverse  City  Record-Eagle 
Troy  Daily  News 
Tuscaloosa  Graphic 
Two  Rivers  Reporter 
Ukiah  Daily  Journal 
Visalia  Times-Delta 
Watertown  Daily  Times 
Watertown  Public  Opinion 
Watsonville  Register-Paiaronlan 
Waukesha  Freeman 
Williston  Daily  Herald 
Wilmington  Morning  Star 
Woodland  Daily  Democrat 
Worland  Daily  News 
Yuma  Daily  Sun 


Ann  Landers  offers  America's  best  read,  best  reading 
human  relations  column;  a  personal  reply  to  every 
correspondent;  helpful  new  booklets  to  amplify  ad> 
vice;  periodic  checks  of  reader  interest  for  all  sub* 
scribing  papers.  Seven  releases  weekly.  Order  today! 


FAIRCHILD 

news 


The  50-year  saga  of  Jantzen, 
Inc.,  a  series  of  five  feature  articles 
that  were  published  in  WOMEN’S 
WEAR  DAILY  during  the  past 
week,  will  be  reprinted  in  booklet 
form  by  the  Business  Book  Divi¬ 
sion  of  Fairchild  Publications.  The 
Jantzen  Story  was  written  by  Doro¬ 
thy  L.  Wallis,  feature  columnist 
for  the  paper.  The  booklet  is 
priced  at  $1.25. 

Albert  Spannagel  has  joined 
Fairchild  Publications  as  printing 
production  manager,  succeeding 
Milton  Kostrack  who  has  resigned.  I 
Mr.  Spannagel  was  formerly  with 
McGraw-Hill  in  a  similar  capa¬ 
city. 

L.  E.  Williams,  advertising  di¬ 
rector  of  HOME  FURNISHINGS 
DAILY,  will  address  the  Southern 
California  Chapter  of  the  National 
Industrial  Advertisers  Assn,  at  the 
NIAA  Day  luncheon  at  the  Los 
Angeles  Ad  Qub  on  Mar.  17.  His 
talk  will  show  how,  in  an  expand¬ 
ing  national  economy,  bringing 
about  a  need  for  better  lines  of 
communication,  advertising  will 
play  an  even  more  important  role 
in  the  next  decade  than  in  the 
past. 

The  annual  Kelcey  Allen  Award, 
set  up  as  a  memorial  to  the  former 
drama  critic  of  WOMEN’S  WEAR 
DAILY,  has  been  won  this  year 
by  May  Davenport  Seymour,  Cur¬ 
ator  of  The  Theatre  and  Music 
Collection  at  the  Museum  of  the 
City  of  New  York.  Thomas  R. 
Dash,  Kelcey  Allen’s  successor  on 
WOMEN’S  WEAR  DAILY,  is  a 
member  of  the  award  committee 
which  will  present  the  citation  to 
Miss  Seymour  on  Mar.  23. 

As  part  of  a  week’s  trip  to  some 
of  the  principal  Fairchild  district 
offices  in  the  south,  Stephen  S. 
Marks,  editor  of  DAILY  NEWS 
RECORD,  will  attend  the  Mar. 
19-21  convention  of  the  .\merican 
Cotton  Manufacturers  Institute  in 
Palm  Beach,  Fla.  Herman  Shaps 
and  Harry  Jenkins  of  the  paper’s 
New  York  news  staff  also  will 
cover  the  sessions,  along  with 
Cheves  Ligon,  Charlotte,  N.  C.,  bu¬ 
reau  chief. 


Paul  R.  Coutlee,  marketing 
department  and  retail  staff,  San 
Francisco  (Calif.)  Examiner — 
to  Hearst  Advertising  Service 
at  San  Francisco. 

*  *  * 

Ivor  Williams,  former  assist¬ 
ant  day  news  editor  at  the  Lon-  ' 
don  (Ont.)  Free  Press  —  now  ■ 
night  news  editor  succeeding 
Douglas  Martin,  editor  of  the 
Saturday  feature  section. 

*  *  * 

Charles  K.  Sergis  —  from 
reporter  for  Atlantic  City 
(N.  J.)  Press  to  editorial  staff, 
Williamsport  (Pa.)  Grit. 

*  *  * 

Mrs.  J.  J.  Lassiter  —  new 
assistant  woman’s  editor  of  the 
Burlington  (N.  C.)  Times-News, 
succeeding  Mrs.  Martha  May, 
resigfned. 

*  *  * 

David  E.  Smoker,  Albuquer¬ 
que  (N.  M.)  Journal  reporter 
for  the  past  15  months  —  to 
Albuquerque  schools  public  in¬ 
formation  department.  He  for¬ 
merly  worked  on  the  Lovington 
(N.  M.)  Daily  Press  and  the 
Clovis  (N.  M.)  News-Journal. 

«  *  * 

CoRT  Klein,  for  the  past  sev¬ 
eral  years  managing  editor  of 
the  Neivton  (la.)  Daily  News 
—  joined  the  Carlsbad  (N.  M.) 
Eddy  County  News  as  associate 
publisher  and  general  manager. 

*  *  * 

Tom  Maine  —  joined  the 
weekly  Deming  (N.  M.)  Sun 
as  news  editor.  He  formerly 
worked  on  the  Iowa  City  (la.) 
Daily  Iowan. 

*  *  * 

Dan  P.  Doherty,  formerly 
with  United  Press  International 
in  Cheyenne,  Wyo.  —  to  the 
Denver  bureau  after  two  years 
in  the  Air  Force. 

*  «  * 

Peter  Sigmund,  former  INS 
.  staffer  —  returned  to  Philadel- 
I  phia  as  news  editor  of  Chilton’s 
I  Aircraft  and  Missiles  magazine. 


personal 

C.  W.  Andrews,  editor  of  the  William  B.  Pope  —  from 
Ballston  (N.  Y.)  Journal  for  the  News  —  to  amusements  staff, 
past  seven  years  —  to  the  staff  amusements  staff,  Dallas  (Tex.) 
of  the  Schenectady  (N.  Y.)  Ga-  Atlanta  (Ga.)  Constitution, 
zette.  *  *  * 

*  *  *  Gene  Jordan,  city  editor  of 

Kent  Nixon,  Columbus  (Ind.)  the  Columbus  (Ohio)  Dispatch 

Evening  Republican  reporter  —  —  new  president  of  the  Press 

to  secretary  to  Repr.  Earl  Ho-  club  of  Ohio. 

gan.  *  «  « 

#  * 

„  „  -1  New  H.  Williams,  publisher 

PERRY  Stewart,  formerly  ^ 

business  manager  and  managing  Texas  -  “Citizen  of  the 

^itor  of  the  Pekin  (Ill.)  Daily  year’’  by  the  Chamber  of  Com- 
Times  —  to  editor  and  general 

manager  of  the  New  Albany  '  *  *  * 

(Ind.)  Tribune.  _  t  m 

*  Donald  J.  Doyle,  Plamville 

Sydney  J.  Fishel,  Meridian  ^>tor  of  the  New  Britam 
(Miss.)  Star  advertising  staff 

-  now  retail  ad  manager.  the  Manchester  (N.  H.)  l/n- 

«  *  «  lon-Leader  —  to  the  public  rela- 

Robert  Goerlich  —  leaving  department  of  the  General 


the  city  news  staff  of  the  Wtn- 
ston-Salem  (N.  C.)  Journal  to 
go  on  active  duty  with  the  Army 
as  second  lieutenant. 

*  *  « 

W.  Francis  Clingman  Jr., 


Electric  Company. 

*  *  « 

George  A.  Govlick  —  suc¬ 
ceeds  Donald  L.  Murry  as 
sports  editor  of  the  Plainfield 
(N.  J.)  Courier-News.  Mr.  Mur- 


assistant  managing  editor  of  the  ray  is  now  Sunday  editor  of  the 
Winston-SaXem  (N.  C.)  Journal  Utica  (N.  Y.)  Observer-Dis- 
—  to  personnel  director  of  the  patch.  Mr.  Govlick  has  been 
Piedmont  Publishing  Co.,  which  sports  writer  for  the  C-N  since 
publishes  the  Journal  and  Senti-  1954. 
nel,  relieving  James  A.  Gray,  ♦  ♦  • 

general  manager,  who  has  served  Herbert  Elwell,  music  critic 
as  personnel  director  since  1950.  of  the  Cleveland  (Ohio)  Plain 
*  *  *  Dealer  —  returned  to  the  staff 

Ed  Dooley  —  named  assistant  after  a  long  leave  of  absence. 


managing  editor  of  the  Son 
Francisco  (Calif.)  Examiner.  A 


—  promoted 


former  managing  editor  of  the  staff  society  editor  of 

Denver  (Colo.)  Post,  he  has  tjjg  Niagara  Falls  (N.  Y.)  Go- 
been  with  the  Examiner  since  zette.  Before  joining  the  paper 
the  1956  discontinuance  of  Pa-  two  years  ago  she  was  advertis- 


cific  Coast  Business. 

*  *  * 

Edwin  Collins,  recently  re¬ 
turned  from  European  tour  — 


ing  manager  of  a  department 
store. 

*  *  * 

Warren  C.  Nelson,  who  has 


named  city  editor  of  the  Elmira  "  ‘  „ 

(N.  Y.)  Advertiser.  He  had  ^  rZ 

'  ,  ,  '  .  XU  D-  formation  director  under  Gov. 

worked  as  reporter  on  the  Btnp-  __ 

hamton  (N^  Y.)  Sun  and  El-  Middletown  (Ohio)  Jour- 

mira  Star-Gazette.  ^tate  editor  and  column¬ 

ist. 


Bob  Okell  has  been  named  cur¬ 
tain  and  drapery  editor  of  HOME 
FURN1SH1NG.S  DAILY,  succeed¬ 
ing  Robert  Howscman,  resigned. 
Mr.  Okell  joined  the  paper  in  1950, 
and  for  the  past  year  and  a  half 
has  been  dinnerware  and  glass 
editor. 

FAIRCHILD 
Publications,  Inc. 

7  East  12rii  St.,  New  York,  N.  Y. 


Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


'(SJ 


"I  owe  everything  to 


lanu 


Clyde  Osborne,  rural  life  edi¬ 
tor  of  the  Charlotte  (N.  C.)  Ob¬ 
server  —  awarded  the  North 
Carolina  Farm  Bureau’s  Dis¬ 
tinguished  Service  Award  for 
Agricultural  Reporting. 


up  1  Henry  W.  Messaros,  of  the 
**  ‘  j  Philadelphia  (Pa.)  Evening  Bul¬ 
letin  —  president  of  the  Phila- 

referrieg,  of  eoerte,  to  the  oetstand-  delphia  Press  Association. 


iV 


leg  weekly  colvme  by  Don  Goodwin  * 

thot  reveals  what  every  man  shoeld  ROBERT  LO\ 
know  .  .  ,  and  every  woman  wishes  !  Uiagazine  to 
he  knew.  IDnstroted.  Ideal  tor  teen  '  P'^ess. 

or  womens  page.  Wire  GENERAL  !  * 

FEATURES  CORF.,  250  Fork  Ave.,  I 
N.  Y.  17.  N.  Y..  tmloy.  I 


Robert  Love  —  from  Steel 
agazine  to  the  Cleveland 


IF..  250  Fork  Ave..  I  I'  ^UPP,  bu^ness  manager 
I  of  the  Irving  (Tex.)  News  — 
,  Toooy.  I  pj.Qj„Q^  editor-manager. 

EDITOR  &  PUBLISHER  for  March  7,  1999 


I  Dennis  J.  Riley,  city  editor,  B 

Norwich  (Conn,)  Sunday  BuUe-  of  fi 
tin-Record  —  Young  Man  of  the  can. 
Year  Award. 

Gerald  W.  Goodrum  —  from 
copy  desk  of  the  Son  Diego 
(Calif.)  Union  to  editor  of  the 
North  Shores  Sentinel,  commu¬ 
nity  weekly.  He  succeeds  GiL 
Cummings  who  resigned  to  take 
a  public  relations  job.  *  *  * 

Sue  Ayhi,  wire  editor  of  the 
Milton  V.  O’Connell,  for-  Willoughby  (Ohio)  News-Her- 
mer  New  York  and  Chicago  - 

newspaper  and  publicity  execu¬ 
tive,  more  recently  executive 
promotion  director  of  the  Chi¬ 
cago  (Ill.)  American  —  now 
with  Rowley  &  Associates,  Mi¬ 
ami,  Fla.  public  relations  firm. 


Giles  French,  publisher  of  porter  for  the  Fhoentx  (Ara.) 
the  Sherman  County  Journal  —  Republic  —  now  on  staff  of  AI- 
elected  President  of  the  Oregon  buquerque  (N.  M.)  Tribune. 
Newspaper  Publishers  Associa-  *  *  ♦ 

Jack  Cole  —  now  reporter 
for  Albuquerque  (N.  M.)  Jour¬ 
nal,  replacing  Stanley  Wyman. 
Mr.  Cole  formerly  worked  for 
aid  —  now  society  editor  to  re-  ^^e  Las  Vegas  (N.  M.)  Daily 
place  Mrs.  Gerry  Haine,  who  Optic. 
joined  the  public  relations  staff  ^  ^ 

of  Lake  Erie  College  in  Paines- 
ville,  Ohio. 


William  L.  Worden,  former 
United  Press  war  correspondent 
—  to  public  relations,  Boeing 
Elliott  Maraniss,  Madison  Airplane  Co.,  at  Seattle,  Wash. 
(Wis.)  Capital  Times  reporter 
Dick  Glace,  auto  division  —  awarded  $50  prize  by  Dane 
salesman  for  the  Los  Angeles  County  Medical  Society  for  a 
(Calif.)  Times  —  now  assistant  series  of  articles  about  Hospi- 
suburban  division  manager,  tals. 

Myrtle  Scott  —  from  volun¬ 
tary  supervisor  to  telephone 
sales  supervisor. 


Edward  J.  Murray,  retired 
former  editor  of  the  Klamath 
Falls  (Ore.)  Herald  and  News 
—  decorated  by  Pope  John 
XXIII  as  a  Knight  of  St.  Greg- 
JACK  Burke,  Associated  Press  ory. 
staffer  in  Madison  for  11  years  ♦  *  • 

—  to  assistant  to  William  T.  Norman  Cardoza,  formerly 
Evjue,  editor  and  publisher  of  with  the  news  staff  of  the  Red- 
the  Madison  (Wis.)  Capital  (Calif.)  Record-Search- 

Times  replacing  Oswald  Ander-  Ught  —  new  reporter  with  the 
son,  now  with  International  Co-  Klamath  Falls  (Ore.)  Herald 
operation  Administration  in  For-  News. 
mosa.  «  •  « 

^  # 

Hbibert  Block,  cartoonist 
John  A.  Montgomery,  man-  for  the  Washington  (D.  C.) 
aging  editor  of  the  Columbia  Post  and  Times  Herald  —  the 
(S,  C.)  State  —  new  president  1959  Lauterbach  Award  for  dis- 
of  South  Carolina  Press  Asso-  tinguished  service  in  the  field 
ciation.  of  civil  liberties:  presented  by 


Jack  Scott,  editorial  director 
of  the  Vancouver  (B.  C.)  Sun  — 
now  Ixmdon  correspondent.  Er¬ 
win  Swangard,  assistant  man¬ 
aging  editor  —  now  ME,  suc¬ 
ceeding  Himie  Koshevoy  —  re¬ 
signed. 


gan  with  the  Progress,  added  the  TOM  Pryor  —  from  New  York 
Review,  then  the  Bulletin  to  form  Times  Hollywood  staff  to  editor 

of  Daily  Variety.  He  has  been 
1927.  H.s  Stevens,  ^^e  Times  since  1929.  On 

Variety  he  succeeds  Jot:  Schoen- 
FELD  who  has  returned  to  Wil- 
Dick  McHenry,  formerly  Ham  Morris  Agency, 
with  the  public  relations  staff  *  ♦  * 

at  Mississippi  State  College  for 

Women  —  to  staff  reporter  for  Julian  W.  Ramsey,  editorial 

the  Orlando  (Fla.)  Sentinel-  writer  of  the  Rock  Island  (Ill.) 

Star.  Argus  —  a  George  Washington 


(Continued  on  page  40) 


Max  Riddle,  dog  columnist  of 
the  Cleveland  (Ohio)  Press  — 
off  on  a  world  tour. 


“Ed  Murrow  recendy  inter¬ 
viewed  you  on  his  TV  program 
“Person  to  Person”. 

He  said  that  your  syndicated 
column  averaged  10,000  reader- 
letters  per  week  from  300  news¬ 
papers. 

We  are  duly  impressed  by 
these  statistics.  Congratulations!” 


Fields  Varner,  amusement 
editor,  Montgomery  (Ala.)  Ala¬ 
bama  Journal  —  to  public  rela¬ 
tions  work  in  New  York.  Archie 
B.  Mckay  Jr.,  former  news  edi¬ 
tor,  succeeds  Mr.  Varner. 

*  *  * 

William  Drury,  formerly  of 
the  London  (England)  Sunday 
Dispatch,  Singapore  Standard 
and  Chicago  (Ill.)  American  — 
columnist-cartoonist  with  the 
Honolulu  (T.  H.)  Star-Bulletin. 
*  *  * 

George  Prentice,  Montgom¬ 
ery  (Ala.)  Advertiser  reporter 
for  18  months  —  to  write  edi¬ 
torials  for  WV-TV  in  Tampa, 
Fla. 


May  we  remind  our  300  news¬ 
paper  clients  that  they  have  an¬ 
other  editorial  feature  that  aver¬ 
ages  10,000  responses  per  week, 
but  in  this  case,  the  readers  in¬ 
clude  $1.00  with  their  inquiries! 

We  refer  to  SPADEA 
PATTERNS  by  World  Famous 
Designers.  This  service  can  make 
your  readers  “the  best  dressed 
girls  in  town — on  a  budget”.  Edi¬ 
tors  who  value  readership  by 
women  will  want  to  make  this 
proven  feature  a  “MUST”. 


MORE  PURCHASING  POWER 
FOR  YOUR  READERS 


A  profvstleaal  eewtalor  e«  family  Raoiices  shows  how  and  whoro 
to  Rad  moro  parchoslag  power  In  tho  poy  oavolepo  .  .  .  and  how  to  stay 
within  that  Ineomol 


DOLLARS  AND  SENSE 


■y  Chorlos  V.  Nool,  Jr. 

The  Family  Financial  Counselor 

Three  Columns  Per  Week 


Waldo  Proffitt  Jr. 


from 

new.s  editor  (since  last  March) 
to  managing  editor  of  the  Lo¬ 
rain  (Ohio)  Journal.  He  was 
paduated  from  Harvard,  cum 
laude,  in  1948  and  work^  for  THE  Rl 

newspapers  in  Maine  and  North  <>•*  Molnos 

Carolina.  _ 

editor  ac  PUBLISHER  for  March  7,  1959 


JIM  &  STIRUNG  SPADEA 
Spadea  Syndicate,  Inc. 

120  W.  31st  Street 
New  York  1.  LO  54)478 
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Fred  G.  Riggsbee  of  Char¬ 
lotte,  N.  C.  —  to  the  staff  of  the 
Statesville  (N.  C.)  Record  & 
Landmark. 

•  *  ♦  * 

Giles  French,  publisher  of 
the  Moro  (Ore.)  Sherman  Coun¬ 
ty  Journal  —  elected  president 
of  Oregon  Newspaper  Publish¬ 
ers  Association. 

*  *  * 

A.  E.  Magnell  —  retired  as 
financial  editor  of  the  Hartford 
(Conn.)  Courant  after  42  years 
sei-vice  on  the  paper;  25  years 
on  business  beat.  Successor  is 
Webster  Gault,  graduate  of 
Dartmouth  College,  1950. 

J.  Z.  Howard,  managing  edi¬ 
tor  of  the  Memphis  (Tenn.) 
Press-Scimitar  —  a  George 
Washington  Honor  Medal  of 
Freedoms  Foundation  for  arti¬ 
cles  on  “Positive  Program  for 
the  South.” 

*  *  « 

Daniel  E.  Button,  foi-mer 
newspaperman  in  New  York 
City  and  Wilmington,  Del., 
named  assistant  general  secre- 
taiy  of  Rensselaer  Polytechnic 
Institute,  Troy,  N.  Y, 

♦  *  * 

Charles  H.  Klensch,  a  for¬ 
mer  INS  foreign  correspondent 
—  appointed  associate  editor  of 
Parade  magazine.  Prior  to  INS 
service  (1951-58)  he  worked  for 
United  Press,  Rome  (Italy) 
Daily  American  and  Colorado 
newspapers. 

*  *  * 

Brig.  Gen.  Noah  Dwight 
Allison,  managing  editor  of  the 
San  Antonio  (Tex.)  Light  since 
1928  —  retired  as  commander 
of  312th  Logistical  (Hommand. 
His  military  career  dates  back 
to  1918  in  Royal  Canadian  Fly¬ 
ing  Corps. 

♦  *  ♦ 

James  M.  Rawlings,  former 
city  editor  of  the  Kewanee  (Ill.) 
Star-Courier  —  now  editor  of 
News  Service  of  Loyal  Order  of 
Moose. 

if  *  * 

John  A.  Churchill  —  pro¬ 
moted  to  manager  of  the  auto¬ 
motive  staff  of  the  Chicago  (Ill.) 
Tribune  classified  advertising 
department. 

*  *  * 

Walter  Ranzini  —  promoted 
to  picture  assignment  editor  of 
the  New  York  News,  succeed¬ 
ing  the  late  George  Schmidt.  He 
has  been  on  the  News  staff  as 
photographer,  studio  manager 
and  assistant  picture  assignment 
editor  since  1929.  Philip  Le¬ 
vine,  who  started  with  the  News 
as  a  photographer  in  1922  — 
now  studio  manager. 


BIZ  ED — Agnes  Ash,  "a  woman 
who  knows  the  difference  between 
Dow  Jones  and  Spike  Jones",  is 
the  new  business  editor  of  the 
Miami  (Fla.)  News.  She  has 
pasted  stocks,  checked  produce 
prices,  edited  financial  page  and 
a  woman's  section,  written  on 
fashions,  finance  and  diplomacy. 
Her  column  is  titled  "Dollar  and 
Sense." 


Dave  Sime  Booked 
For  Norfolk  Relays 

Norfolk,  Va. 

World  record-holder  Dave 
Sime  of  Duke  University  will 
race  in  the  sixth  annual  Vir¬ 
ginian-Pilot  Relays  April  25. 

The  Relays  are  sponsored  by 
the  newspaper  and  entire  pro¬ 
ceeds  from  a  free-will  offering 
go  to  the  AAU  to  help  finance 
United  States  hopefuls  in  the 
Olympics. 

2  Editors  Named 

Chicago 

L.  Alex  Wilson,  formerly  edi¬ 
tor  and  general  manager  of  the 
Tri-State  Defender,  Memphis, 
Tenn.,  has  been  named  editor- 
in-chief  of  the  Chicago  De¬ 
fender,  it  was  announced  here 
by  John  H.  Sendstacke,  publisher 
of  both  newspapers.  Lutrelle 
Palmer,  director  of  news  bureau, 
Fisk  University,  has  been  named 
to  succeed  Mr.  Wilson  on  the 
Tri-State  Defender  at  Memphis. 
• 

Working  on  Mural 

Providence,  R.  I. 

Paul  Loring,  editorial  cai’toon- 
ist  for  the  Providence  Journal- 
Bulletin,  has  been  commissioned 
to  work  on  a  huge  mural  at  a 
supermarket  in  Bristol,  R.  1.  It 
will  run  along  the  109-foot  in¬ 
terior  and  have  a  height  of  eight 
feet. 

Kaplan  Gets  Paper 

Miami,  Fla. 

Sy  Kaplan  Associates,  here, 
has  been  appointed  Caribbean 
advertising  representative  for 
the  Miami  News. 


Georgia  Adds 
3  Editors  to 
Hall  of  Fame 

Athens,  Ga. 

Three  pioneer  Georgia  jour¬ 
nalists  w'ere  added  to  the  Georgia 
Pre.ss  Association’s  Hall  of 
Fame  at  the  University  of 
Georgia  during  the  31st  Georgia 
Press  Institute. 

They  are  James  Johnston, 
who  in  1763  founded  Geoigia’s 
first  newspaper,  the  Georgia 
Gazette,  in  Savannah;  Elias 
Boudinot,  editor  of  the  Cherokee 
Phoenix  L'om  1828  to  1834;  and 
Mirabeau  Bonaparte  Lamar, 
founder  of  the  Columbus  En¬ 
quirer  in  1828.  Mr.  Lamar  later 
became  the  second  President  of 
the  Republic  of  Texas.  Member¬ 
ship  in  the  Hall  of  Fame,  estab¬ 
lished  in  1931,  now  stands  at  24. 

Too  many  new’spapers  are 
lK)ring  their  readers  with  a  daily 
diet  of  trouble  and  crisis  and 
ignoring  the  scientific  revolution, 
asserted  Alton  Blakeslee,  As- 
.SQciated  Press  science  reporter. 

Tom  Dunkin,  St.  Petersburg 
(Fla.)  Independent  reporter, 
told  of  three  trips  he  made  to 
Cuba  to  cover  the  revolution. 
He  expressed  the  opinion  that 
Fidel  Castro  may  provide  arms 
and  men  for  a  revolt  against 
Tiaijillo,  dictator  of  the 
Dominican  Republic. 

President  Eisenhower  was  at¬ 
tacked  by  Jack  Anderson,  an 
associate  of  syndicated  column¬ 
ist  Drew  Pearson,  as  “the  man 
who  brought  automation  to  the 
Presidency.”  Mr.  Anderson  .said 
the  President  has  become  a  mere 
“front  man  for  a  machine”  made 
up  of  key  advisors,  including 
Jim  Hagerty,  his  press  secre¬ 
tary. 

Reiman  Morin,  Pulitzer  Prize¬ 
winning  Associated  Press  cor¬ 
respondent,  praised  Georgia  edi¬ 
tors  and  publishers  for  their 
coverage  of  the  integration 
crisis. 

• 

Personnel  Chief 
From  Credit  Union 

Cleveland 

William  Merkel,  president  of 
the  credit  union  of  the  Forest 
City  Publishing  Co.,  publisher 
of  the  Cleveland  Plain  Dealer 
and  News,  has  resigned  to  be¬ 
come  personnel  manager  of  the 
Washington  (D.  C.)  Post  and 
Times  Herald.  Howard  Brown 
of  the  Forest  City  promotion 
department  has  been  named  to 
succeed  him  as  credit  union  head. 


Coll  Chaplin 


Geo.  Chaplin 
Succeeds  Coll 
In  Honolulu 

Honolulu 

Raymond  S.  Coll  became  edi¬ 
tor-emeritus  of  the  Honolulu 
.Advertiser  on  March  1  after  37 
years  as  its  editor  and  more  than 
65  years  as  a  newspaperman. 

He  was  succeeded  as  editor 
by  George  Chaplin,  a.ssociate 
editor  of  the  Advertiser  since 
December.  Mr.  Coll  will  continue 
as  a  consultant  to  the  Adver¬ 
tiser  until  his  retirement  in 
September. 

Mr.  Coil’s  newspaper  career 
started  on  a  Pennsylvania  week¬ 
ly  in  the  1890’s.  From  there  he 
went  to  Pittsburgh  papers, 
where  he  was  a  labor  reporter 
when  Pennsylvania’s  coal  fields 
were  the  scenes  of  strikes  and 
riots. 

From  being  managing  editor 
of  the  Pittsburgh  Dispatch,  he 
moved  to  editor  of  Arizona’s 
Bisbee  Review  for  a  year  in  the 
first  decade  of  this  centuiy. 
Then  he  leased  the  Douglas 
(Ariz.)  Dispatch  to  campaign 
for  Arizona  statehood 

Mr.  Chaplin,  44,  w'as  editor  of 
the  New  Orleans  (La.)  Item  for 
almost  10  years  before  coming 
to  the  Advertiser.  He  began  as 
a  cub  repoiler  in  Greenville, 
S.  C.,  after  his  graduation  from 
Clemson  College  in  1935.  He  has 
been  a  city  editor,  assistant 
managing  editor  and  editor  in 
Camden,  N.  J.;  San  Diego  and 
New  Orleans.  He  was  a  Nienian 
Fellow  in  1940-41  before  enter¬ 
ing  the  Army  in  1942.  He  was 
assigned  to  Hawaii  as  officer-in- 
charge  and  editor  of  the  Stars 
and  Stripes,  printed  here  by  the 
Advertiser. 

• 

Record  Edition 

Dallas,  Tex. 

On  Wednesday,  Feb.  25,  the 
Dallas  Times  Herald  published 
the  largest  regular  weekday 
issue  in  its  history  —  110  pages. 
This  tops  the  previous  record 
by  four  pages.  The  five-section 
issue  contained  a  number  of 
pages  with  color. 
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Only  SCAN-A-GRAVER  gives  you  aH  these  features: 


These  7  exclusive  Fairehild  features  help  you  to  step  up  reader 
interest  in  your  newspaper  hy  filling  its  pages  with  good  local 
pictures— economieally.  Your  advertisers  benefit  too,  from  the 
extra  attention  value  of  gix)d  pictures  at  low  cost.  Here’s  how 
the  Scan-A-Graver,  and  only  the  Scan-A-Graver,  makes  this 
possible: 

O  You  can  reset  tonal  values  after  the  engraving  operation  has 
started.  You  just  move  the  seamier  back,  reset  the  levels,  and 
start  over  on  the  same  plate— with  almost  no  loss  of  time  or 
material. 

Because  the  scanner  and  engraver  heads  can  be  set  inde¬ 
pendently,  you  can  “crop”  pictures  to  desired  widths  right  on 
the  copy  cylinder.  You  can  mount  an  8  x  10  inch  print  and 
“scan”  only  that  portion  of  the  photograph  you  want  without 
trimming  a  valuable  print. 

©  Photos  can  be  flopped,  because  of  Scan-A-Graver ’s  inde¬ 
pendent  scanner. 

O  You  can  repeat  cuts  of  the  same  subject  easily  by  merely 
shifting  the  scanner  back  to  the  start  of  the  picture  (without 
stopping  the  machine)  and  make  as  many  cuts  as  the  plate  area 
will  permit. 

O  You  reduce  troublesome  moire  pattern  when  engraving  pre¬ 
screened  copy.  Because  you  can  see  the  copy  on  the  cylinder, 
you  can  angle  it  accurately  and  be  sure  that  moire  is  minimized 
or  eliminated  before  you  start  to  make  the  engraving. 


©  No  “X-Ray”  effect- your  engraving  will  contain  only  the 
surface  image  of  copy  which  has  writing  or  printing  on  the 
back.  This  is  important  if  you  want  to  make  most  profitable  use 
of  the  wealth  of  illustrations  available  through  manufacturers’ 
advertising  and  sales  promotional  aids. 

©  When  making  reverse  type  panels  or  decorative  reverse 
effects,  you  can  see  exactly  the  point  at  which  you  want  to  start 
yt)ur  reverse  or  bring  your  engraving  back  to  full  tone  after  the 
reverse  area  is  completed. 

With  these  exclusive  Scan-A-Graver  features  you’ll  have  full 
control  over  production,  costs,  delivery  of  engravings  and 
quality.  For  a  copy  of  Fairchild’s  illustrated  brochure,  “Pictures 
Like  These  .  .  .  write  today  to  Dept.  76,  Fairchild  Graphic 
Equipment,  Fairchild  Drive,  Plainview,  Long  Island,  N.  Y. 


Los  Angeles,  Cal.;  Son  Francisco,  Cal.;  Toronto,  Ont. 


1»5>  1»58 

AKRON.  OHIO 


Bea<x>n  Joumal-e 
{Beacon  Joumal-S 

1,797.746 

728,947 

1,961,616 

714,298 

Grand  Total  . . . 

2,526,693 

2,666,914 

ALBANY.  N.  Y. 

Knickerbocker- 

News-e  . 

Times  Union-m  . . 
•Times  Union-S  . . 

1,052,025 

818,339 

433,844 

1,115,663 

835,430 

447,368 

Grand  Total  . . . 

2,304,208 

2,398,361 

ALBUQUERQUE.  N.  M. 

Joumal-m  . 

iJoumal-S  . 

^bune-e  . 

1,165,371 

323,257 

1,148,645 

1,156,902 

290,497 

1,169,177 

Grand  Total  . . . 

2,637,173 

2,605,576 

ATLANTA.  GA. 

Constitution-m 

Joumal-e  . 

Journal  & 
Constitution-S  . 

1,364,761 

1,796,251 

790,913 

1,328,147 

1,843,949 

758,693 

Grand  Total  . . . 

3,951,926 

3,930,789 

ATLANTIC 

CITY,  N. 

J. 

Press-m  . 

••Press-S  . 

674,073 

145,123 

693,588 

103,038 

Grand  Total  . . . 

819,196 

696,626 

BALTIMORE.  MD. 

•American-S  . 

News-Post-e  . 

Sun-m  . 

Sun-e  . 

tSun-S  . 

535,612 

1,032,212 

1,041,409 

1,641,610 

1,161,220 

564,215 

1,096,318 

1.124,734 

1,621,568 

1,161,595 

Grand  Total  . . . 

5,312,063 

5,668,430 

BINGHAMTON.  N.  Y. 

Press-e  . 

{Press-S  . 

Sun-m  . 

1,019,126 

238,463 

297,629 

1,069,930 

241,980 

315,697 

Grand  Total  . . , 

1,555,217 

1,627,607 

BIRMINGHAM.  ALA. 

Post-Herald-m  . . . 

News-e  . 

tNews-S  . 

768,191 

1,444,220 

696.3C2 

1,018,611 

1,554,817 

748,301 

Grand  ToU;  ...  2,908.773  3.321.629 
NOTE:  Part  run  adv  included: 
News.®  1969—1,444.220  (29.702).  1958 
—1,554,817  (23.397). 

BEAVER  VALLEY.  PA. 


Beaver-Valley 
Times-e  .  680,008 

BOISE.  IDAHO 

Statesman-m  .  709,651 

•♦SUtesman-S  . . .  155.777 

Grand  Total  ...  865,428 


NO'l'iS:  Statesman  Morn.  &  Eve.  sold 
only  in  combination.  Linagre  of  one  edi- 


tion  (Morn.)  only  is  shown. 

BOSTON 

.  MASS. 

American-e  . 

585,260 

596,937 

Record-m  . 

657,980 

647,424 

•Advertiser-S  .... 

262,967 

284,144 

Globe-e  . 

1,335.984 

1,308,701 

Globe-m  . 

1,174,131 

1,071,850 

Globe-S  . 

1,017,457 

903,890 

Herald-m  . 

1,150,928 

1,174,713 

tHerald-S  . 

1,035,082 

968,397 

Traveler-e  . 

1,335.075 

1.456,924 

Grand  Total  . . . 

8,544.864 

8,402,980 

BUFFALO.  N.  Y. 

Courier  Express-m 

890,828 

946,034 

It’Coaner  Express-S  795,473 

771,123 

Evening  News*o  . . 

1,820,154 

1,817,435 

Grand  Total  . . . 

3,506,455 

3,534,592 

CAMDEN.  N.  J. 

Courier-Post-e  . . . 

974,917 

946,776 

CHARLESTON.  W.  VA. 

Mail-e  . 

740,650 

717,436 

Mail-S  . 

243,137 

Gazette-m  . 

729,649 

820,927 

Gazette-S  . 

268,459 

{Gazette-Mail-S  . . 

271,443 

Grand  Total  . . . 

1,741,742 

2,049,959 

JANUARY  Newspaper  Linage— 52  Qties 

(Compiled  by  E3>lTOB  &  PUBLISHER  from  Media  Record  Meaaorements) 

%of 

Linage  Linage  Previous  E&P 


Total  Advertising 

This  Year 

Last  Year 

Year 

Index 

January  (1959) 

193,524,738(1958) 

197,122,809 

98.2 

96.8 

December  (1958) 

230,978,055(1957) 

239,626,136 

96.4 

97.9 

Display 

January  (1959) 

141,786,518(1958) 

147,746,666 

96.0 

95.8 

December  (1958) 

185,181,687(1957) 

193,618,181 

95.6 

98.0 

Classified 

January  (1959) 

51,738,220(1958) 

49,376,163 

104.8 

99.9 

December  (1958) 

45,796,468(1957) 

46,006,955 

99.5 

93.2 

Retail 

January  (1959) 

105,154,877(1968) 

106,940,506 

98.3 

100.7 

December  (1958) 

148,008,421(1957) 

152,581,610 

97.0 

100.6 

Department  Store 

Januaiy  (1959) 

37,479,517(1968) 

38,195,660 

98.1 

96.1 

December  (1958) 

55,233,288(1957) 

67,967,509 

95.3 

99.2 

General 

January  (1959) 

22,058,087(1958) 

23,431,000 

94.1 

88.8 

December  (1958) 

24,451,086(1957) 

26,448,346 

92.4 

95.6 

Automotive 

January  (1959) 

8,863,041(1958) 

11,732,601 

76.5 

76.3 

December  (1958) 

8,457,972(1957) 

10,584,229 

79.9 

81.8 

Financial 

January  (1959) 

6,720,613(1958) 

5,642,649 

101.4 

112.6 

December  (1958) 

4,264,108(1957) 

4,004,096 

106.5 

111.2 

FOND  DU 

1*5* 

LAC.  WIS, 

1956 

Commonwealth 
Reporter-e  . 

613,1C7 

699,58t 

FORT  WAYNE,  IND. 

Journal  Gazette-m 
{Journal  Gazette-S 
News  Sentinel-e  .  - 

960,134 

417,688 

1,282,869 

888,393 

354,101 

1,370,123 

Grand  Total  .  - . 

2,660,591 

2,612,617 

FORT  WORTH,  TEXAS 


Star-Tel  -gram-m  . 

746,199 

717.490 

Star-Telegram-e  . . 

1,643,444 

1.536,630 

{Star-Telegram-S  . 

663,409 

600,479 

Press>e  . 

441,986 

437,053 

Press-S  . 

113,063 

121,247 

Grand  Total  . .  - 

3,608,091 

3.412,899 

FRESNO 

CALIF. 

1,160,014 

1.167,346 

{Bec-S  . 

457,434 

429,432 

Grand  Total  . . . 

1,607,448 

1.596,778 

GARY 

IND. 

Post-Tribune-e  . . . 

1,175.537 

1,156,871 

••Post-Tribane-S  . 

305,316 

190,972 

Grand  Total  . . . 

1,480,852 

1,346,843 

GLENS  FALLS,  N.  Y. 

Post-Star  .  497,283  493.0M 

NOTE:  Poat-Sear  Morning  sold  in 
combination  with  Times  iJvening.  Un¬ 
age  of  one  edition,  Post-Star  Morning, 
only  is  given. 


IMPORTANT  NOTICE 

Except  where  other  figures  are  spe¬ 
cifically  shown,  the  following  foot¬ 
notes  apply  to  Media  Records,  January, 
1959  Linages: 

•Includes  32,402  lines  AMERICAN 
WEEKLY. 

••Includes  30,903  lines  FAMILY 
AVEEKLY 

tincludes  47,094  lines  THIS  WEEK, 
lincludes  46,382  lines  PARADE, 
ttincludes  77,648  lines  WEEKEND 
MAGAZINE. 


1959  1958 

CHARLOTTE.  N.  C. 

News-e  .  956,433  942,391 

Observer-m  .  1,181,664  1,253,861 

tObserver-S  .  401,602  392,684 


Grand  Total  ...  2,539,699  2,588,936 
CHICAGO,  ILL. 

Tribune-m  .  2,407.266  2,464,853 

Tribune-S  .  1,266,315  1,303,315 

tDaily  News-e  ..  1,555,140  1,642.343 

American-e  .  855,822  877,888 

•American-S  .  310,020  331,667 

Sun-Times-m  _  1,076,812  1,094,736 

{Sun-Times-S  _  496,866  458,363 


Grand  Total  ...  7,968,231  8,173,145 

NOTE:  Part  run  adv.  included: 
1959—2.407,266  (483,310);  1,266,316 

(655,860)  :  310,020  (193,569).  1958— 

2.464,853  (478,804)  ;  1,303,.315  (644,- 

179):  331,657  (192,469). 


CINCINNATI.  OHIO 


Enquirer-m  . 

.  1,819,266 

1,741,366 

t^Enquirer-S  . . . , 
Post  & 

.  1,104,900 

1,093,639 

Time»-Star-e 

.  1,485,083 

Post-e  . 

1,186,300 

Tlmes-Star-e  _ 

1,087,108 

Grand  Total  . . 

.  4,409,249 

6,108,413 

CLEVELAND,  OHIO 

Plain  Dealer-m  . 

.  1,828,605 

1,867,713 

t*Plain  Dealer-S 

.  1,423,350 

1,416,268 

News-e  . 

.  738,862 

812,861 

Press-e  . 

.  2,145,669 

2,194,696 

Grand  Total  . . 

.  6,136,486 

6,289,928 

COLUMBUS,  OHIO 

Dispatch*e  •••••• 

.  1,610,133 

1,682,403 

IMspatc!i-S  . 

.  858,393 

862,176 

Citizen-e  . 

.  656,108 

636,636 

{CStizen-S  . 

Ohio  State 

.  219,607 

236,884 

Joumal-m  .... 

.  681,802 

638,886 

Star-w  . . . 

66,602 

46,948 

Grand  Total  . . 

.  3,881.645 

4,102.932 

1959 

DALLAS.  TEX. 

1958 

News-m  . 

.  1,683,161 

1,666,450 

tNews-S  . 

.  610,714 

697,141 

Times  Herald-e  .. 

.  1,701,036 

1,860,236 

•Times  Herald-S 

.  643,843 

646,634 

Grand  Total  . . 

.  4,638,764 

4,770,461 

DAYTON.  OHIO 

•1958 

Journal-Herald-m  1,358.079  888,356 

News-e  .  1,679,428  1,068.050 

News-S  .  499,221  360,287 


Grand  ToUl  ...  3,436,728  2,306,692 
NOTE:  (•)  Dayton  newspapers  on 
strike  Jan.  1  to  11,  1958,  Inclusive. 

DENVER,  COLO. 

Rocky  Mt.  News-m  1,471,042  1,349,209 
|•Rocky  Mt.  News-S  314,328  310,638 

Post-e  .  1.829,638  1,811,849 


tPost-S  . 

676,445 

’6781373 

Grand  Total  . . . 

4,291.453 

4,150,069 

DES  MOINES,  IOWA 

Regiflter-m  . 

569,634 

533.394 

Tribune-e  . 

723.991 

752,071 

tRegister-S  . 

495,201 

493,968 

Grand  Total  . . . 

1,778,826 

1.779.433 

DETROIT,  MICH. 

F^e  Press-m  .... 

1,045.609 

1,062,984 

{Free  Press-S  . . . 

344,203 

402,279 

News-e  . 

1,796,965 

1,873,279 

tNews-S  . 

870.368 

911,147 

Times-e  . 

812,014 

862,132 

•Times-S  . 

269,007 

360,612 

Grand  Total  . . . 

6,137,046 

6,472,333 

DULUTH.  MINN. 

Herald-e  . 

670,610 

717,950 

News-Tribune-m 

613,799 

645,474 

New»-Tribune-S 

399,300 

432,784 

Grand  Total  . . . 

1,683,709 

1,696,208 

ELMIRA,  N.  Y. 

.\dvertiser-m  .... 

286,575 

314,404 

Star  Gazette-e  . . . 

619,007 

700,605 

••Telegram-S  .... 

180,896 

176,138 

Grand  Total  . . . 

1,086,478 

1,190,047 

EL  PASO,  TEXAS 

Times-m  . 

1,104,645 

1,035,039 

•Times-S  . 

320,896 

363,510 

Herald-Post-e  .... 

1,133,922 

1,137,631 

Grand  Total  . . . 

2.669,463 

2,636,180 

ERIE 

PA. 

News-m  . 

814,265 

978,991 

Times-e  . 

963,612 

1,006,176 

{Times-News-S 

307,639 

339,404 

Grand  Total  . . . 

2.086,616 

2.324,571 

GRAND  RAPIDS.  MICH. 

Press-e  .  1,633.521  1.827.53J 

NOTE :  Grand  Rapids  newspapers  on 
strike  January  1  to  6,  inclu-sive,  1969. 


HAMMOND.  IND. 


Times-e 

.  1,016,373 
.  371,284 

1,046, 2H 
360,510 

Grand  Total  . . 

.  1,386,657 

1,406,764 

HARRISBURG,  PA. 

Patriot-m  . 

{Patriot  News-S  . 

1959 

.  1,246.766 
.  276,825 

•1956 

1,199,467 

248,082 

Grand  Total  . . 

.  1,522,691 

1,447,630 

NOTE:  (•)  Evening  News  carries  th« 
same  amount  of  advertising  as  the 
Morning  Patriot. 


HARTFORD.  CONN. 

Courant-m  .  729.543  809,640 

fCourant-S  .  565,054  613,083 

Times-e  .  1,605,480  1.721.826 


Grand  Total  ...  2,960,077  3.144,448 
^VERHILL.  MASS. 

Joumal-e  .  315,110 

HONOLULU.  T.  H. 

Advertiser-ra  ....  491,408 

Advertiser-S  .  802,866 

fSUr  Bulletin-e  .  1,391,903 


Grand  Total  ...  2,186,177 

HOUSTON.  TEXAS 

Chronicle-e  .  1,940,066  2,111.012 

•Ohronicle-S  .  847,452  8.32.094 

Post-m  .  1,665,782  1,684.401 

tPo«t-S  .  616,708  689.128 

Press-e  .  6  64,89  8  742,741 


Grand  Total  ...  6,624.906  6,059,578 

NOTE:  Part  run  adv.  included: 

Chronicle-e  1959—1,940.066  (81,671). 

1958—2,111,012  (97,129). 


INDIANAPOLIS,  IND. 


News-e  . 

1,401.235 

1.549,748 

Star-m  . 

1,331,981 

1.405,392 

tStar-S  . 

785,103 

834.448 

Times-e  . 

753,763 

867,325 

{Times-S  . 

241,068 

242,467 

Grand  Total  . . 

4,603.140 

4,899.876 

JACKSON.  MISS. 

Clarion  Ledger-m 

715,638 

646.006 

{Clarion  Ledger 

A  News-S  . 

254,958 

217,731 

Daily  News-e  ... 

687,132 

649,011 

State  Times-e  . . 

479,981 

626.440 

State  Times-S  . . . 

128,153 

141.115 

Grand  Total  . . 

2,166,862 

2.079,570 
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Picture  editors  may  use  photos 
from  our  files  without  charge. 
Both  8  X  10  B&W  glossies  and 
color  transparencies  are  on 
hand,  on  a  variety  of  subjects. 
Our  large  files  of  photographs  on 
western  scenery,  history,  agri¬ 
culture,  industry  and  railroad¬ 
ing,  probably  can  provide  you 
the  pictures  you  want,  in  fine 
quality,  and  immediately. 

Whenever  you  wish  to  picture 


the  West,  or  make  a  trip  through 
the  West,  let  us  help  you.  We 
serve  more  of  the  West  than  any 
other  railroad.  We  have  offices 
in  most  large  cities.  Or  you  can 
write  us: 

UNION  PACIFIC 

Dept,  of  Press-Radio-TV  Relations 
1416  Dodge  Street 
Omaha  2,  Nebraska 
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1»5»  1958 

JACKSONVILLE,  FLA. 


Times-Union-m 

tTimes-Union-S 

.  1,573,356 
.  535,954 

1,482,427 

504,735 

Grand  Total  . . 

.  2,109,310 

1,987,162 

JERSEY 

CITY,  N.  J. 

Jersey  Joumal-e 

.  916,108 

897,140 

NOTE:  Part  run  adv.  included: 

Jersey  Journal-e  1959 — 916,108  (186, 

959).  1958-897,140  (152,643). 

KANSAS 

CITY,  MO. 

Star-e  . 

Star-S  . 

Times-m  . 

.  1,240,199 
.  767,678 
.  1,490,825 

1,230,788 

717,481 

1,426,447 

Grand  Total  . . 

.  3,498,602 

3,374,716 

KNOXVILLE,  TENN 

. .  451,476 

432,640 

New^Sentinel-e  . 
§Ne\vs-Sentinel-S 

.  882,760 

.  270.981 

827,407 

307.706 

Grand  Total  . . 

.  1,605,217 

1,567,753 

LAWRENCE,  MASS. 

Tiibune  .  746,943  732,815 

NOTE:  Tribune  Eveninpr  and  Easrle 
Morning  are  sold  only  in  combination. 
Linage  of  one  edition.  Tribune  Evening 
only  is  shown. 

LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  793,908  811,715 

§  Arkansas  Gazette-S  339,499  350,531 

Grand  ToUl  ...  1,133,407  1,162,246 

LONG  BEACH,  CALIF. 

Indcpcndent-m  ...  1,522,940  1,689,198 
S Independent  Presa- 

Telegram-S  _  600,726  539,460 

Press-Telegram-e  .  1,561.510  1,738,951 

Grand  Total  ...  3,685,176  3,967,609 
NOTE:  Part  run  adv.  included:  Inde- 
pendenUai  1959—1,622,940  {171,046), 

1958—1,689,198  (213,824).  Independent 
Press-Telegram-S  1959 — 600,726.  1958 — 
539.460.  Press-Telegram-e  1959—1,661, 
610  (171,046).  1968—1,738,961  (213,- 

824). 

LONG  ISLAND.  N.  Y. 

Newsday-Suffolk-e  1,643,905  1,630,772 
Newsday-Naasau-e  1,884,237  1,802,869 

Grand  Total  ...  3,528,142  3,333,641 

LOS  ANGELES,  CALIF. 

Examiner-m  .  1,608,439  1,614,368 

•Examiner-S  .  843,033  816,637 

Times-m  .  3.076,629  2,9,60,636 

tTimes-S  .  2,266,688  2.035.231 

Herald-Expresa-e  .  990,250  1,126,889 

Mirror-Newa-e  ...  1,099,444  1,106,109 

Grand  Total  ...  9,884,283  9.649,770 
NOTE :  Part  run  adv.  Included : 

Times-S  1959  —  2,266. .688  (582.981). 
1958  —  2,035,231  (.602,472).  Mirror- 

News-e  1959—1,099,444.  1958-1,106,- 

109. 

LOUISVILLE,  KY. 

Courier  Journal-m  1,124.696  1,161,614 
Courier  Joumal-S  598,602  629,546 

Times-e  .  1,205,0,61  1,223,069 

Grand  Total  ...  2,928,349  3,004,229 

LOWELL.  MASS. 

Sun-e  .  529,210  630.936 

•♦Sun-S  .  148,951  16,6,842 

Grand  ToUl  ...  678,161  696,778 

LYNN,  MASS. 

Item-e  .  561,717  608,570 

MEMPHIS,  TENN. 
Commercial 

Appeal-m  .  1,446,465  1,465,962 

tOommercial 

Appeal-S  .  648,630  574,263 

Press-Sclmitar-e  ..  1,023,143  952,188 


1959  1958 

MIAMI.  FLA. 

Heiald-m  .  3,436,892  3,389,130 

8Herald-S  .  1,373,644  1,326.631 

News-e  .  1,292,933  1,569,617 

tNews-S  .  356,601  485,999 

Grand  Total  ...  6,460,070  6,771,177 

NOTE:  Part  run  adv.  included: 

Herald-m  1959—3,436,892  (81,526). 

1958—3,389,130  (  89,140).  Herald-S  1959 
—1,373,644  (125,775).  1958—1,326,531 

(149,460). 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,063,855  1,049,684 

•SenUnel-S  .  287,137  256,734 

Journal-e  .  2,395,904  2,624,221 

tJournal-S  .  1,160,043  1,176,300 

Grand  Total  ...  4,906,939  6,106,939 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,242,889  1,155,327 

Star-e  .  1,925,698  1,987,923 

tTribune-S  .  952,299  968,091 

Gran!  Total  ...  4,120,886  4,111,341 
NOTE:  Part  run  adv.  included:  1959 
—1,925,698  (110,438).  1958—1,987,923 

(103,709). 

MODESTO.  CALIF. 

Bee-e  .  617,870  771,786 

|Bee-S  .  168,650 

Grand  Total  ...  786,420  771,786 

MONTREAL.  CANADA 

tt*Star-e  .  2,218,668  2,043,900 

Gazette-m  .  1,266,917  1,216,682 

La  Presae-e  .  1,995,278  1,921,373 

La  Patrie-S  .  108.419  125,527 

Le  Petit  Journal-S  137,736  164,794 

Grand  Total  ...  5,727,018  5,472,276 
NOTE:  (•)  Includes  Weekend  Maga¬ 
zine  linage. 


MUNCIE,  IND. 


Press-e  . 

6,58,113 

685,275 

Star-m  . 

658,936 

677,138 

••Star-S  . 

207,131 

213,621 

Grand  Total  . . . 

1,524,180 

1,576,034 

NASHVILLE,  TENN. 

Banner-e  . 

1,000,073 

1.039.743 

Tennessean-m  .... 

1,004,992 

1.0,35.173 

Tenneesean-S  .... 

452,972 

471,736 

Grand  Total  ... 

2,458,037 

2,646,652 

NEW  HAVEN.  CONN. 

Joum  il  (3ourier-m 

397,687 

399,682 

Regiater-e  . 

1,217,422 

1,227,052 

••Register-S  . 

619,992 

495,816 

Grand  Total  . . . 

2,135,101 

2,122,5.50 

NEW  LONDON.  CONN. 

Day-e  . 

736,313 

753,082 

NEW  ORLEANS.  LA. 


Times-Picayune-m 

2,168,4,51 

2,242,789 

t^Times-Picayune-S 

819,690 

883,273 

Item  e  . 

972,528 

Item-S  . 

.319.620 

States  A  Item-e  . . 

1,237,586 

1,119,233 

Grand  Total  . . . 

4,225,627 

5,537,443 

NEW  YORK,  N.  Y, 

Times-m  . 

2,439,616 

2,079,343 

Times-S  . 

2,475,825 

2,104,673 

Herald  Tribune-m 

9.54,947 

883,190 

tHerald  Tribune-S 

743.691 

654,149 

Mirror-m  . 

763.713 

692,700 

Mirror-S  . 

347,348 

326.688 

News-m  . 

1,3.57,651 

1,334,984 

News-S  . 

1,451,497 

1,311,230 

Journal 

American-e  .... 

992,218 

923,427 

•Journal 

American-S  .... 

376,0.36 

362,140 

Post-e  . 

981,418 

1,014,309 

Post-S  . 

93,179 

82,113 

World  Telegram 

A  Sun-e  . 

1,246,982 

1,191,385 

(918,497).  Journal-Ameiican-e  1959 — 
992,218  (114,541).  1958—923,427  (102.- 
036  (78.C01).  1958—362,140  (43,600). 
World  Tel.  &  Sun-e  1959-1,246.982 
(216,300).  1958—1,191,385  (204,447). 

Split  run  adv.  included:  News-m 
190,649;  News-S  130,855. 

1959  1958 

NEW  YORK  (QUEENS),  N.  Y. 
Long  Island 

Preis-e  .  1,365,655  1,362,535 

SLong  Island 

Press-S  .  523,684  463,288 

Grand  Total  ...  1,889,339  1,805,823 

NEWPORT  NEWS,  VA. 

Press-m  .  906,229  822.707 

iPreas-S  .  293,142  254,418 

Timea-Herald-e  ..  856,124  836.249 

Grand  Total  ...  2,055,495  1,913,374 


NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  879,931  1,023,800 

••Gazette-S  .  141,676  168,233 

Grand  Total  ...  1,021,607  1.182,033 


NORFOLK.  VA. 

Ledger-Dispatch 
&  Portemouth 

Star-e  .  1,471,093  1,585,088 

Virginian-Pilot-m  1,695,645  1,672,116 
tVirginian-Pilot 
&  Portsmouth 

Star-S  .  651,429  628.808 

Grand  Total  ...  3.818,167  3,886,012 

NOTE:  Part  run  adv.  included: 

Ledger-Dispatch  &  Portamouth-Star-e 
1959—1,471.093  (377,263).  1968—1,685,- 
088  (412,548).  Virginian-Pilot-m  1959— 
1,695,645  (256,105).  1958— <1,672.116 

(223,684).  Virginian-Pilot  A  Ports¬ 
mouth  Star-S  1959—651,429  (165,346). 
1958—628,808  (177,431). 


OAKLAND,  CALIF. 

Tribune-e  .  1,486,368  1,638,940 

ITribune-S  .  673,059  693,286 

Grand  Total  ...  2,059,427  2,132,226 


OKLAHOMA  CITY,  OKLAHOMA 

Oklahoman-m  _  837,871  852,767 

Oklahoman-S  _  413,09  1  358,649 

Times-e  .  1,004,489  991,943 

Grand  Total  ...  2.255.451  2,203,359 

NOTE:  Part  run  adv.  included: 

Times-e  1959—1.004,489  (129,054).  1958 
—991,943  (93,567). 


OMAHA,  NEBR. 

#World-HeraId  ..  1,025,380  1,031,274 
tWorld-Herald-S  .  616,210  574,810 

Grand  Total  ...  1,641.690  1,606,084 
(#)  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of 
only  one  edition,  EVENING,  is  shown. 

OWENSBORO,  KY. 

Messenger  A 

Inquirer-d  .  633,286 

••Messenger  A 
Inquirer-S  .  164,561 

Grand  Total  ...  797,847 


PASADENA,  CALIF. 

Star-News-e  .  972,718  1,122.568 

I  Indepen  dent-Star 

News-S  .  3.59,421  349,524 

Independent-m  ...  993,227  1,078.660 

Grand  Total  ...  2,325,366  2,660,762 


PAWTUCKET,  R.  I. 

Times-e  .  703,152  779,297 


PEORIA,  ILL. 

Journal  Star  _  993,094  120,375 


1959  1958 

PHILADELPHIA.  PA. 

Bulletin-e  .  1,764,644  1,767,523 

•tBulletin-S  .  533.494  671,659 

Inquirer-m  .  1,395,344  1, 394,835 

Inquirer-S  .  1,192,622  1,101.04:! 

News-e  .  580,412  489,554 

Grand  Total  . . .  5,456,516  5,324,615 

NOTE:  Part  run  adv.  included: 

Inquirer-m  1959 — 1,395,344  (  23,167), 

195S— 1,394,836  (25,806). 

PHOENIX,  ARIZONA 

Republic-m  .  2,178,274  2,069,153 

tR^ublio-S  .  713,892  633,189 

Gazette-e  .  2,182,374  2,113,519 

Grand  Total  ...  5,074,540  4,815,860 

PITTSBURGH,  PA. 

Post-Gazette-m  ...  1,01  5,190  1,056,691 

Press-e  .  1,333,504  1.481,662 

tPreas-S  .  942.450  853,351 

Sun-Telegraph-e  .  645,468  685,593 

•Sun-Telegraph-S  356,504  371,993 

Grand  Total  ...  4,293,116  4,449.290 

PORTLAND.  ORE. 

Oregonian-m  .  1,332,844  1,342,914 

•fOregonian-S  ...  623,769  627,850 

Oregon  Joumal-e  930,744  945,006 

fOregon  Joumal-S  302,197  273,709 

Grand  Total  ...  3,189,554  3,189,479 

POUGHKEEPSIE,  N.  Y, 

New  Yorker-e  ...  758,776  753, 57« 

••New  Yorker-S  .  2  1  2,48  7  225,889 

Grand  Total  ...  971,26  3  979,466 

PROVIDENCE,  R.  1. 

Bulletin-e  .  1,321,803  1,398,879 

Journal-m  .  926,30,3  901,175 

tJournal-S  .  570,139  541,448 

Grand  Total  ...  2,817,245  2,841,502 

READING.  PA. 

Eagle-e  .  832.071  977.073 

Eagle-S  .  161,848  164.135 

Grand  Total  ...  993,919  1,131,203 

NOTE:  Eagle  Evening  and  Tinm 
Morning  sold  in  combination.  Linaoe 
of  one  edition  (Eagle  Evening)  is 
shown. 

RICHMOND.  VA. 

News  Leader-e  ..  1,393,725  1,382.401 
Times  Dispatcli-m  1,138,248  1,144.580 
tTimes  Dispatch-S  638,972  611,170 

Grand  Total  ...  3,170,945  3.138,151 

RIVERSIDE.  CAL. 

Preas- 

Enterprise-m  ..  1,091,436  1,145,130 
iPrv?ss- 

Enterprlse-S  . .  2  52,4  4  0  2  54,457 

Grand  Total  ...  1,34  3,876  1.399.587 

NOTE:  Press-Enterprise  Moniing^ 
Evening  sold  only  in  combination.  Tne 
Pull-Run  Linage  shown  above  is  that 
of  only  one  edition  (Press-Enterprise- 
Morning). 

NOTE:  Part  run  adv.  included; 

Press-Enterprise  1959 — 1,091.436  (25,- 
890).  1968—1,145,1.30  (21,601). 


ROANOKE,  VA. 


Times-m  .  813,614 

|Tlme«-S  .  290,119 

World-News-e  , . .  823,636 


866.669 

279.727 

882.155 


Grand  Total  ...  1.927,.369  2,028,550 


ROCHESTER.  N.  Y. 


Democrat  A 
Chronicle-m 
tDemocrat  A 
Chronicle-S  .... 
Times  Union-e  . . . 


1,287,757  1,197.856 


614,092 

1,354,204 


577.087 


1,327.978 


Grand  Total  ...  3,256,053  3.102.916 


...  3,118,238  2,992,413 


MERIDEN,  CONN. 

Record  Journal  . .  613,706  674,617 

NOTE:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination. 
Linage  of  one  edition.  Record  Morning 
only  is  shown. 


Grand  Total  ...14.224.021  12.959.231 

NOTE:  Part  run  adv.  included:  Mir- 
ror-m  19,59—763,713  (212,145).  1958— 
692,700  (182,433).  Mirror-S  1959-347,- 
348  (103.926).  1958—325.688  (116.663). 
News-m  1959-1,357,651  (624,595).  1958 
—1.334.984  (673,261).  News-S  1959— 
1,451,497  (1,034,359).  1958—1,311,2.30 


f  Journal  Star-S  . .  354,671 

Grand  Total  ...  1,347,765  120,375 

NOTE:  Journal  Star  Morning  and 
Journal  Star  Evening  sold  in  combi¬ 
nation.  Linage  of  only  one  edition — 
Journal  Star  Evening — is  shown.  Peorio 
newspapers  on  strike  January  3  to  31, 
1968,  inclusive. 


Star-m 

Star-S 


ROCKFORD,  ILL. 

.  958,869  950.862 

.  381,110  356,39. 


Grand  Total  ...  1,339,979  1.307.259 
NOTE:  Star  Morning  and  Register- 
Republic  Evening  sold  in  combination. 
Linage  of  only  one  edition — Star  Morn¬ 


ing — is  shown. 
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we  tell  1,000,000  families  our  business— 
because  it’s  their  business,  too 


About  this  time  each  year,  we’re  busy  getting 
ready  to  tell  more  than  1,000,000  people  what  we 
did  the  previous  year.  These  people  are  our  policy¬ 
holders.  MONY  is  operated  for  them,  and  for  them 
alone,  and  our  Annual  Report  is  now  being  mailed 
to  each  one.  In  this  way,  all  our  policyholders  have 
an  opportunity  to  study  MONY’s  stewardship  of 
the  funds  they  have  entrusted  to  oiur  care. 

Printing  and  mailing  our  Annual  Report  to  more 
than  a  million  policyholders  is  no  small  task.  Many 


people  may  wonder  why  we  do  it,  as  this  procedure 
is  quite  uncommon  in  our  industry.  But  we  feel 
very  strongly  that  every  single  policyholder  should 
receive  a  report  of  the  financial  progress  of  his 
Company  in  a  simple  and  readable  fashion.  And 
the  Report  is  comprehensive  enough  to  show  clearly 
what  makes  a  mutual  life  insurance  company  tick. 

Perhaps  you  would  like  a  copy.  If  so,  drop  a  line 
to;  MONY,  Public  Relations  Department,  Broad¬ 
way  at  55th  Street,  New  York  19,  New  York. 


Mutual  Of  NewI^rk 

The  Mutual  Life  Insurance  Company  Of  New  York,  New  York,  N.Y. 

Offices  /ocoted  throughout  the  United  Stotes  ond  in  Conoda 

FOR  UFE,  ACODENT  &  SICKNESS,  GROUP  INSURANCE,  PENSION  PLANS 
MONT  TODAY  MEANS  MONIT  TOMORROWI 
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1158 


1858 


1858 


{Bee-e  . 

1,834,193 

633.695 

553.695 

1,737,677 

605,726 

605,726 

Union-m  . 

Grand  Total  . . . 

2,689,650 

2,636,759 

ST.  LOUIS,  MO. 

Globe  Democrat-m  1,091,124 
•fGlobe  DemocratrS  540,686 
Post  Dispatcb-e  ..  1,607,712 
(Post  Dispatch-S  .  946,174 

1,234,432 

491,45$ 

1,738,762 

940,152 

Grand  Total  . . . 

4,185,696 

4,404,824 

NOTE:  Part 

Globe  Demoerat-m 
(104,727).  1968  1 

run  adv.  included : 

1969  —  1,091,124 
.234,462  (162,004). 

ST.  PAUL,  MINN. 

Pioneer  Press-m  . 
•Pioneer  Press-S  . 
Oispatch-e  . 

910,652 

643,215 

1,393,463 

Grand  Total  . . . 

2,947,330 

NOTE:  Part  run  adv.  included: 

1959—1,393,463  (88,407).  St.  Paul 

newspapers  on  strike  January  1  to  31. 
1958. 

ST.  PETERSBURG,  FLA. 

Indei)endent-e 
Independent-S  . . . 

nmes-m  . 

(Times-S  . 

776,875 

156,817 

2,174,571 

673,860 

760,312 

282,722 

2,174,956 

680,704 

Grand  Total  . . . 

3,781,123 

3,898,694 

SAN  ANTONIO,  TEXAS 

Exprcss-m  . 

tExpress-News-S  . 
Expre  -s- 

News-Sat . 

News-e  . 

Light-e  . 

1,099.210 

555.406 

292.405 
.  1.280.276 
.  1,426.8.80 
552.632 

5,206.809 

1.290,881 

6C2.793 

1,479,186 

1.517,009 

565,522 

6,455,391 

Grand  Total  . . . 

SAN  DIEGO,  CALIF. 

Union-m  . 

5Union-S  . 

Tribune-e  . 

.  1,. 524.099 
725.416 
.  2.033.581 

1.411, .511 
693.162 
1.935.219 

Grand  Total  . . . 

.  4,283,096 

4.039.892 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .... 

tChronicle-S  _ 

Examiner-m  _ 

•Examiner-S  .... 
Call-BuIIetin-e  . . 
News-e  . 

1.096,409 

.548,246 

1,546,0.58 

734.603 

679,980 

548.221 

1.051.068 

484.9.36 

1.537.071 

719.940 

728.408 

6.58.945 

Grand  Total  . . 

.  6.153,517 

6.180.368 

NOTE:  Part  run  adv.  included: 

Chronicle-m  19.59 — 1,096,409  (44,364). 

19.58— 1.051,068  (46.797).  Chroniclo-S 

19.59— 548.246  (8,993).  1958—484,936 

(22,547). 

SAN  JOSE,  CALIF, 

Mercury-m  . 

News-e  . 

S  Mercury-News-S 

.  1.670,960 
.  1.538.297 
632,022 

1.431.787 

1.470.653 

635,924 

Grand  Total  . . 

.  3,741,279 

3.438,264 

NOTE:  Part  run  adv. 

Mercury-m  1959 — 1,670,960 

1958—1,431,787.  News-e  1959- 
(29,1»C).  1958—1,470,653. 

included : 
(29,180). 
-1,538.297 

SAN  RAFAEL,  CALIF. 

Indepen  den  t- 
Journal-e  . . . . 

.  847.475 

SCHENECTADY.  N. 

Y. 

074.068 

901.748 

652,8.39 

Union  Star-e  . . . 

.  652.576 

Grand  Total  . . 

.  1,626.644 

1,654,587 

SCRANTON,  PA. 

R1Ra07 

834,395 

SEATTLE,  WASH. 

Post- 

Intelligencer-m 

•Post- 

Intelligencer-S 

Times-e  . 

Times-S  . 

1,001,9.36 

967.165 

.  372,346 
..  1.636,487 
. .  671,799 

384.329 

1.548.241 

492.610 

Grand  Total  . , 

3,582.568 

3.392.345 

1858  1858 

SHREVEPOBT.  LA. 

Journftl*e  .  $64,013  874.895 

1-imeB-m  .  1.019.166  1.024.539 

Times-S  .  338.676  350.494 

Grand  Total  ...  2.221.855  2.249.428 

SOUTH  BEND,  IND. 

Tiibune-e  .  1.100.716  1.145.165 

Tribune-S  .  434.172  467.833 

Grand  Total  ...  1.534.888  1.612.998 

SPOKANE,  WASH. 

Si>okesman- 

Review-m  .  727.973  750.949 

tSpokesman- 

Review-S  .  426.501  466.719 

Chronicle-e  .  868.850  878.351 

Grand  Total  ...  2.023.324  2.095.819 

STOCKTON,  CALIF. 

Record-e  .  1.176,935  1,126,503 

SYRACUSE,  N.  Y. 

Herald  Joumal-e  .  1,304,623  1,362,063 
S’Herald 

American-S  ....  549,753  520,102 

Post  Standard-m  .  694,152  761.634 

tPost  SUndard-S  .  286,426  341,011 

Grand  Total  ...  2,834,954  2.984,812 
TACOMA.  WASH. 

Ne»-s-Tribune-e  ..  1,089,422  1.215,328 

News-Tribune-S  ..  366.348  369,814 

Grand  Total  ...  1.455.770  1.585.142 

TAMPA.  FLA. 

Tribune-m  .  1,809.738  1,835,067 

•Tribune-S  .  661.484  678,172 

••Times-e  .  583.405  684.744 

Grand  Total  ...  3,054,627  3.097.983 
TOLEDO.  OHIO 

Times-m  .  503,2.50  773.329 

Blade-e  .  1,479.286  1,544,819 

Blade-S  .  639.802  656,182 

Grand  Total  ...  2,622,338  2,974.430 

TORONTO.  CANADA 

Globe  &  Mail-m  ..  1,245,4.53  1.165.014 
tt*TeleKram.e  ...  2.053,1.32  1.939.989 

Star-e  .  2,306.844  2,156,862 

Star-w  .  64,154  41,071 

Grand  Total  ...  6,659.683  6,301,936 

NOTE:  (♦)  Includes  Weekend  Maea- 
zine  linage.  Part  run  adv.  included : 
Telesram-e  19.59—2.053,132  (45.483). 

1958—1,939.989  (31.999). 

TRENTON,  N.  J. 

Eveninst  Times-e  925.218  924,987 

••Times 

Advertiser-S  ...  318.626  307.935 

Trentonian-m  ....  646,408  618,596 

Grand  Total  ...  1,890,252  1,861,518 

TROY,  N.  Y. 

Reoord-m  .  798.890  825,717 

NOTE:  Record  Moming  and  Times- 
Record  Eveninc  sold  in  combination. 
Linage  of  one  edition  (Record  Morn¬ 
ing)  is  shown. 

TULSA,  OKLA. 

Tribune-e  .  1,324,562  1.469,704 

World-m  .  1,331.171  1,441,210 

World-S  .  380,184  404.631 

Grand  Total  ...  3.035.917  8.315.545 

UNION  CITY,  N.  J. 

Hudson  Dispatch-ra  697,470  712,755 

UTICA,  N.  Y. 

Observer 

Dispatch-e  .  798,659  831,763 

••Observer 

Dispatch-S  .  264,841  292.478 

Press-m  . 1.007,8.37  984.250 

Grand  ToUI  ...  2.071,337  2.108.491 


195*  1958 

WASHINGTON,  D.  C. 

News.«  .  962,161  951,062 

Post  & 

Times-Herald-m  2,171,607  1,982,731 

PPost  & 

Times-Herald-S  842,925  733,735 

Star-e  .  2,189.325  2,205,089 

tStar-S  .  889,498  870,236 


Grand  ToUl  ...  7,055,416  6,742,853 
WATERBURY,  CONN. 


American-e  .  925,922 

Republican-S  ....  251,107 


Grand  Total 


961,310 

241,583 


1,177,029  1,202.893 


1959  1*51 

LAS  VEGAS,  NEV. 

Sun-m  .  731,901 

Sun-S  .  117.343 

Grand  Total  . . .  849,244 

LEVITTOWN,  PA, 

Times-e  .  776,423  6€8,40S 

NOTE:  Sold  in  combination  with 
Bristol  Curler. 


MONROE,  LA. 

World-m  .  603,354 

World-S  .  178,653 

News-Star-e  .  683,422 


584.141 

182.5M 

577.0M 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 


Mamaroneck 


Times-e  . 

Mount  Vernon 

634,230 

683,988 

780,383 

732,112 

New  Rochelle 

Standard-Star-e 
Ossining  Citizen- 

805,095 

752.865 

Register-e  . 

606,650 

659,551 

Peekskill  Star-e  . . 

526,892 

465,657 

Port  Chester  Items-e  770,833 

728,855 

Tarrytown  News-e 
Yonkers  Herald 

605,170 

569,126 

Statcsman-e  . . . 
White  Plains 

855,372 

792,707 

Reporter 
Dispatch-e  . 

933,692 

875,169 

Grand  Total  ... 

6,518,317 

6,059,930 

WICHITA 

KANSAS 

7.31,833 

222,489 

1,261,902 

785,772 

280.732 

1,293,869 

Eagle-m  . 

344,546 

1,039,908 

.399,844 

1.068,735 

Eagle-e  . 

Grand  Total  . . . 

3.600,678 

3.828.952 

WINSTON-SALEM,  N. 

C. 

861,642 

811,377 

Journal  & 

Sentinel-S  . 

274,498 

250,588 

Grand  Total  . . . 

1,136,040 

1,061,965 

Grand  Total 


1,972.547  2.038.171 


YOUNGSTOWN.  OHIO 
Vindicator 


Telegram-e 

{Vindicator 

Teleg.-am-S 

Grand  Total 


1.115,240 

637,769 


ADVERTISING 
LINAGE  SERVICE 


1959 

BLUEFIELD,  W,  VA. 


Telegraph-m 

•Telegraph-S 


363,721 

123,626 


NOTE:  The  Journal  Morning  and 
&ntinel_  Evening  are  sold  in  combina¬ 
tion.  _  Linage  of  one  edition  (Journal 
Morning)  is  shown. 

WORCESTER,  MASS. 

Telegram-S  .  368,119  404,475 

Teleprram-m  .  720,608  733,448 

Gazette-e  .  883,820  900,248 


1.181.215 

672.721 


1,753,009  1.853,936 


416,296 

160,479 


Grand  Total  ...  487,247  676,776 

•Includes  FAMILY  WEEKLY  30.868 
lines  (1959)  :  42.299  lines  (1958). 

NOTE:  Telegram-S  sold  in  combination 
with  Sunset  News-e. 


COLUMBIA,  S.  C. 

State-m  .  781,923  738.473 

•Stete-S  .  318.319  310.706 

Record-m  .  603.340  557.003 

Grand  Total  ...  1.703..582  1.606.182 

•Includes  AMBHIICAN  WEEKLY 
33,943  lines  (1959)  ;  47,922  lines  (1958). 

HAVERHILL,  MASS. 

Gazette-e  .  340,704  264,328 


Grand  Total  . . . 

1.366,429 

1,344,174 

NEW  YORK.  N.  Y. 

El  Diario  De 

Neuva  York-m  . 
El  Diario  Dc 

218,356 

Nueva  York-S  . 

64,979 

Grand  Total  . . . 

273,336 

NORWALK,  CONN. 

714.754 

PATERSON.  N.  J. 

819.679 

772,171 

News-e  . 

944,460 

973,194 

Grand  Total  . . . 

1,764,039 

l,751.i« 

QUINCY 

,  MASS. 

PatrioULedger-e  • 

606,545 

SALEM 

.  ORE. 

Capital  Journal-e 
Oregon 

792,144 

750,444 

617.U4 

Statesman-m 

Oregon 

623,014 

128,514 

Statesman-S  . . . 

176.572 

Grand  Total  . . . 

1,590,730 

1.4»<.S84 

SCRANTON,  PA. 

404,700 

443.411 

•Scrantonian-S 

270,161 

239,44! 

Grand  Total  . . . 

674,861 

682.811 

•Includes  PARADE  46,473  llD* 

(1959);  47,619  lines  (1958). 

WILKES-BARRE.  PA. 

481,420 

464.4N 

Times-Lead  >r-e  . . 

809.213 

822.74! 

•Independent-S  . . 

371,.339 

348.341 

Grand  Total  . . . 

1.661.972 

1.633,567 

•Includes  FAMILY  WEEKLY  SO.M! 
lines  (1959):  42,299  lines  (1958). 

FIGURES 

SUPPLIED 

BY  PUBLISHERS 

1959 

1*53 

ABERDEEN,  S.  D. 

American-News-e 

279.090 

26(.1M 

American-News-S 

115.976 

107,359 

Grand  Total  . . . 

395,066 

373,478 

ALTOONA.  PA. 

Mirror-e  . 

783,146 

787,8*1 

appleton-neenah-menasha. 

WISCONSIN 

Post-Crescent  . . . . 

1,182,104 

1.207.8*4 

BATTLE  CREEK,  MICH. 

Enquirer  & 

7*8.741 

148,645 

Enquirer  & 

198.T1* 

News-S  . 

774.721 

Grand  Total  . . . 

923,366 

987.4*2 

BURLINGTON.  VT 

Free  Press-m  . . . . 

612.005 

631.0*3 

CANTON,  OHIO 

Repository-e  . 

1,3.59,666 

1,412,0*4 

Repository-S  . 

480,536 

482,8*0 

Grand  Total  ...  1,840.202  1.894.914 

CABBONDALE-HEBRIN- 
MURPHYSBORO,  ILI>. 


JAMESTOWN,  N.  Y. 

Post-Joumal-e  ...  660,557  728,841 

EDITOR  ac  PUBLISHER  for  March  7,  1999 


Southern 
Illinoisan-e 
Southern 
Illinoisan-S 
Grand  Total 


376.5.58  421.3*4 


65.328  *2'2! 

431,886  4  58,II4 


NEWS  ON  TEXACO  PROQRESS-ASPHALT  PRODUCTION 


After  5,000  years  of  mud... 
superhighways  of  petroleum 


▲  YESTERDAY.  Muddy  roads  clutched  at  the  world's  wheels, 
slowing  transportation  to  a  worm’s  pace.  Then  at  last,  man  found 
he  could  make  smooth,  hard-surfaced  roads  from  asphalt  —  a  non¬ 
volatile  form  of  petroleum.  In  the  early  promotion  of  asphalt  road¬ 
building,  Texaco  took  a  prominent  part. 

TODAY.  Texaco  is  one  of  the  world’s  largest  manufacturers  of 
asphalt  products.  These  products  make  possible  great  ribbons  of 
smooth  superhighways,  as  well  as  airport  landing  strips.  They  are 
used  for  roofing,  battery  boxes  and  many  other  useful  items. 
Texaco’s  leadership'  and  growth  in  this  field  result  from  its  policy 
of  constantly  planning  for  the  future.  the  texas  company 


TEXACO 

...CONSTANT  PROGRESS 
IN  OIL’S  FIRST  CENTURY 


editor  6c  publisher  for  March  7,  1959 


1!>5H 


1958 


1959  1958 

CHAMPAIGN-URBANA,  ILL. 


1959 

MADISON,  WIS. 


1959 

TUSON,  ARIZ. 


1959  1958 

QUEBEC  CITY.  QUK. 


Courier-e 

Courier-S 


421,120 

153,538 


521.486 

136,444 


Grand  Total 


CHILLICOTHE,  OHIO 

Gazette-e  .  555,481  630,710 


Capital  Times-e  ..  1.005,900  1,00.5,214 

State  Journal-m  ..  1,007,944  995,197 

S.ate  Journal-S  .  .  .iS.;,070*  321,489 

74,658  657,930  Grand  Total  ...  2,356,914  2.321,900 

“Includes  PARADE  46,228  lines 
(1959);  47,222  lines  (19,58). 


•Star-m 
Star-S  . 
t  itizen-e 


1.290,447 
273,668 
I, .504, 944 


1,20.5,131 

270.490 

1,371.790 


Grand  Total 


3,069.059  2,847,411 


Chronicle- 
T'deKraph-e 
Le  Soleil  & 
l.'Evenement 
Jou  rnal-me 


345..508 


324.&21 

1.461.258 


MOLINE-ROCK  ISLAND,  ILL. 


CORPUS  CHRISTI,  TEX. 


ArKus-e  .  738.738 

Dispatch-e  .  809,452 


812,282 
909. .860 


WAUKEGAN,  ILL. 

Ni'Ws-Sun-o  .  1,018,444 


Observer-e 


724.514 


Caller-m 
Caller-e  . 
•Caller-S 


1.260,042 

1,229..396 

438,032 


1.190.140 

1.1.52,802 

288.344 


Grand  Total  . . .  1,548,190  1,752,142 

MONTGOMERY,  ALA. 


WII,MINGTON,  DEL. 

Ncw.'-Journal-meS  1,192.918  1,250,235 


7  38.354 


Grand  Total  ...  2.927.470  2.631,286 

“Include  Color  Comic  AdvertisinK. 


DAVENPORT,  IOWA 

Times-e  .  883,876 

Democrat-S  .  272,020 

Democrat-d  .  656,314 


Advert  iaer-m 
Advertiser-S 
Journal-e  ■  ■ 


786.898 

231.888 

796.950 


819,630 

239,988 

.836.304 


WOONSOCKET,  R.  I. 
Wiamsorkct  Call-e  581,508  498,311 


941.388 

320,138 

651,070 


Grand  ToUl  ...  1.835,736  1.895.922 
NEW  BEDFORD,  MASS. 


CANADA 
BARRIE,  ONT. 


Grand  Total  ...  1,792.210  1,912,.596 

DAYTONA  BEACH.  FLA. 


S  t  a  nd  ard-Ti  mes-e 
Standard-Times-S 


753.942 

238,246 


771.456 

247,361 


E\aniinor-e  .  292.857  213,626 

(Conveitetl  to  daily  publication  Nov. 
10,  1958). 


1,797,213 
SARNIA,  ONT. 

.  731,111 

SASKATOON.  SASK. 
Star-Pboenix-e  ...  753,128 

SUDBURY,  ONT. 

Star-e  .  756,352 

TIMMINS.  ONT. 

Press-e  .  369,177 

TROIS  RIVIERES,  QUE. 
LcNouvelliste-e  . .  57  3,22  8  4  88,554 

VANCOUVER,  B.  C. 


808,694 


416,084 


Grand  Total  ...  992,188  1,018.817 

Includes  PARADE  46,222  lines 


News-e  . 

722.281 

675,248 

(19.59):  47,217  lines 

(1958). 

165,057 

183,404 

Journal-m  . 

703.112 

659,796 

NORRISTOWN,  PA. 

-  ■  -  ■ 

563,276 

619.140 

Grand  Total  ...  1. 

590,450 

1.518,448 

OGDEN, 

UTAH 

DECATUR 

;,  ILL. 

Stnndai  rf- 

Examiner-e 

600,332 

692,076 

799, .512 

932,680 

Standard- 

Herald  & 

Examiner-S  _ 

161,767* 

111,4)4 

318,458 

288,260 

- — * 

— -  - 

Grand  Total  . . . 

762,099 

713.490 

CALGARY.  ALTA. 

Herald-c  .  1.529.868  1.126, .821 


Sun-e  .  2.222.578  2.108.134 

Province-m  .  1,203,428  1,098,221 

Includes  Weekend  Matrazine  77,844 
lines  (1959);  50.297  lines  (1958). 


CHARLOTTETOWN,  P.  E 


Giiai'dian-m 
Patiiot-e  .. 


339,067 

225.204 


Grand  Total 


CHATHAM.  ONT. 

.  .588.098 


Grand  Total 


1,117,970  1,220,940 


“Includes  31,667  lines  Family  Woek- 


EDMONTON,  ALTA, 
.loiirnal-e  .  1,537,008 


C.  1. 

WELLAND,  ONT. 

377.255 

285.530 

Tribunc-o  .  541.924 

.583,318 

662,785 

WINNIPEG,  MAN. 

Ti'ibuno-e  .  1,185,043 

1.04.5,70! 

602,378 

WOODSTOCK,  ONT. 

St‘ntiiirI-R#»view-e  468,552 

436.94( 

1,451.331 

• 

DENNISON,  TEXAS 
Herald-e  .  31,742 


OIL  CITY-FRANKLIN,  PA. 


Dcrrick-m 

News-Herald-e 


4,59.(185 

313,914 


471.860 

343,661 


ReiM)i-ter-e 


GALT,  ONT. 

.  .583,098 


EAST  ST.  LOUIS,  ILL. 


Journal-e  .  399,548 

Journal-S  .  136.779 

Grand  Total  ...  536..327 


444.568 

160.196 

604,764 


Grand  Total  ...  772,999 

ORLANDO.  FLA. 


81S,.521 


Mercury -e 


GUELPH,  ONT. 
.  647,818 


Funeral  Directors’ 
All  Bill  Is  Buried 


623.680 


GRAND  FORKS,  N.  D. 

Herald-eS  .  547,.324  524,181 


Sentinel-in 

Star-e  . 

3entinel-Star-S 


1,714,384 

I.643.4I8 

548,072 


1.390,9.56 
1.. 3.38,498 
470,498 


HAMILTON,  ONT. 


GREEN  BAY,  WIS. 

Press-Gazette-e  ...  1,108,912  1,079,526 


Grand  Total  ...  .3.905.874  3.199.9.52 
Includes  part  run  adv.  1959  -871,164; 
1958—588,420. 


KAMLOOPS.  B.  C. 

Seiitinel-e  .  238.071  210,910 


PASSAIC-CLIFTON,  N.  J. 


GREENWICH.  CONN. 

Time-e  .  431,914  388,962 


Herald-News-e  . . .  940.203 

PENSACOLA,  FLA. 


KEIAIWNA,  B.  r. 


Courier-e  .  147,572  182,499 

(Bowan  as  daily  Sept.  9,  1957). 


HUNTINGTON.  W.  VA. 

793,131  866,853 

799,649  858,577 


Advertiser-e 
Herald- 
Dispatch-m 
“Herald- 

Advertiser-S  _  237,593  262,228 

Grand  Total  ...  1.830.373  1.987.658 
•Includes  AMERICAN  WEEKLY 
.32.008  lines  (1959);  47.639  lines 

(1958):  COMIC  WEEKLY  7,186  lines 
(1959)  :  6,225  lines  (1958). 


Journal-m  .... 
News-Joumal-S 
News-e  . 


952,168 

2.36,754 

.565,278 


8.50,472 

230.. 5.52 

582.. 582 


Grand  Total  ...  1,754,200 

PINE  BLUFF,  ARK. 


Commercial-e 

“(3ommercial-.S 


446.418 

125,636 


4. 53.. 502 
100,828 


Cai>e  Cod 
Standard-Ti  mes-e 


HYANNIS,  MASS. 

.364.322 


Grand  Total  . . .  .572,054  5.54.3.30 

•Do-s  not  include  FAMILY  WEEK¬ 
LY  30.786  lines. 


POTTSTOWN,  PA. 

Mercury-m  .  730,058 


Charleston,  W.  Va. 
“In  death  there  is  peace!” 
This  is  the  epitaph  with  which 

.  1,786.0.82  1,831,283  the  House  of  Delegates  buried 

the  so-called  funeral  directors' 
bill  by  a  vote  of  58  to  40  after 
an  hour  of  debate. 

The  bill,  which  would  have 
given  funeral  directors  greater 
freedom  in  the  advertising  of 
their  services,  had  been  consider¬ 
ably  weakened  by  amendments 
when  the  final  vote  came. 

A.s  noted,  the  present  restric¬ 
tions  on  advertising  are  not  by 
law.  They  are  by  regulation 
laid  down  by  the  State  Board  of 
408,999  Emhalmers  and  Funeral  Direc¬ 
tors. 

Funeral  homes  are  limited  to 
space  in  newspapers  amounting 
to  one  column  by  two  inches  in 
depth. 


KIRKLAND  I.AKE,  ONT. 

Northern  News-e  .  294,029  296, 


MEDICINE  HAT,  ALTA. 


NAMAIMO,  B.  C. 

I'rec  Press-e  ....  360,077 


MOOSE  JAW,  SASK. 
Times-Heiald-e  ..  389,611 


442,863 


JOHNSTOWN,  PA. 

Tribune-Democrat -d  803.887 


RAPID  CITY,  S.  D. 


NORTH  BAY,  ONT. 

Daily  Nu8Ket-e  ..  524,719 


•lournal-d 

Journal-S 


498,946 

124,782 


442,7.36 

119,490 


ORILLIA,  ONT. 

Packet  &  Times-e  265,434 


KE.VNEW'rK-PAS'’0-PiCHLAND 

WASHINGTON 


Tri-City  Herald-e 
Tri-City  Herald-S 


411,089 

91,175* 


452, .578 
79,968 


Grand  Total  ...  623,728 

SALISBURY,  N.  C. 


OSHAWA,  ONT. 

Times  Gazette-e  . .  722,034 


700,992 


New  Market  Study 
For  San  Bernardino 


Grand  Total  ...  .502,264  532. 546 

•Does  not  include  Family  Weekly. 


Salisbury  Post-e 
Salisbui’y  Post-S 


497,112 

123,018 


519,106 

125,776 


OTTAWA.  ONT. 


KINGSTON.  N.  Y. 

Freeman-e  .  563,570 


392,648 


Grand  Total  ...  620,1.30 

SIOUX  FALLS,  S.  D. 


Citizen-e  .  1,453.0.31  1,363,789 

Includes  Weekend  MaKazine  &  Comic 
Section. 


LINCOLN,  NEB. 


A  rprus-Leader-e 
Argus-Leader-S 


.566.454 

193,130 


.578.606 

200.886 


PEMBROKE.  ONT, 


San  Bernardino,  Calif. 

A  new  market  book  has  just 
been  published  by  the  Son  Ber¬ 
nardino  Sun  Telegram.  Copies 
are  available  from  any  Cresmer 


star-m  .  792,610 

Journal-e  .  779,996 

Journal  &  Star-S  246,456 
46,222“ 


778,764 

779.114 

246,162 


Grand  Total 


SUPERIOR.  WIS. 

Telegram-e  .  523,012 


566,468 


(Began  as  daily  Sept.  9,  1957). 


G.-and  Total  ...  1,865,284  1,804,040 

“Parade  Sunday  Linage. 


TOPEKA,  KANS. 


Union-Sun  & 
Joumal-e 


LOCKPORT,  N.  Y. 

377,454 


Capital-m  .  605,836 

State  Jour,ia1-e  .  721,973 

Capital-Journal-3  221,711 


620,662 

745,528 

227,024 


PORT  ARTHUR.  ONT. 

News  Chroniole-e  633,319  697,981 


Grand  Total 


1.549.520  1.. 59.3,214 


PRINCE  ALBERT,  SASK. 
Herald-e  .  367,550  384.763 
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Observer-e  .  202,866  205, j02  Woodward  office  or  by  writing 

(Began  as  daily  April  22,  1957).  ..  i  x  iv  _  _ 

direct  to  the  newspaper. 

PENTICTON.  B.  c.  The  Study  describes  San  Ber- 

Heraid-e  .  172,5.53  187,010  nai’dino  County,  America's  larg¬ 

est,  and  the  metropolitan  area 


of  San  Bernardino,  Riversi(le 
and  Ontario,  fourth  largest  in 
California,  sixth  largest  on  the 
Pacific  Coast,  and  27th  largest 
in  the  nation. 
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^Though  on  pleasure  she  was  bent,  she  had  a  frugal  mind'' 

(William  Cowper,  non-Floridian,  1731-18001 


Holidays  in  Florida  are  in  great  favor 
among  women  who,  as  Cowper  put  to 
verse,  are  of  “frugal  mind.”  And  there’s 
good  reason.  Despite  journalistic  high¬ 
lighting  of  its  $50-a-day  hotel  room 
rates,  wise  distaffers  know  such  costs 
are  the  exception,  not  the  rule.  They 
know  the  glamor  of  a  Florida  vacation 
can  be  enjoyed  without  extravagance. 

Last  year  alone,  7,026,628  people 
visited  Florida.  Far  more  than  could 
have  been  accommodated  in  its  luxury- 
priced  hotels.  For  the  most  part  these 
folks  came  in  family  groups  whose 
spending,  perforce,  had  to  meet  the  pru¬ 


dent  budgetary  dictates  of  the  womanly 
side.  For  proof  that  family  incomes  of 
modest  size  do  cover  the  cost  of  a  Flor¬ 
ida  vacation . . .  here  are  a  few  statistics. 

Tourist  survey  tabulations  show 
winter  season  visitor-families  spend  on 
the  average  just  $11.85  per  day  per 
person  while  in  Florida.  Over  half  the 
f)eople  surveyed  reported  spending  well 
under  $10  a  day  per  person.  These 
figures  embrace  lodgings,  meals  and 
entertainment.  They  cover  families 
whose  average  size  is  2.25  persons  and 
include  those  staying  in  super-deluxe 
style  as  well  as  those  choosing  more 


modest  comforts  or  staying  with  friends. 

Come  summer,  the  cost  of  a  Florida 
holiday  is  even  more  attractive.  From 
May  on,  visitors  enjoy  its  cool  seashore 
climate  at  about  half  the  winter  rates. 

Millions  of  tourists  “on  pleasure 
bent”  are  discovering  the  joys  of  rest¬ 
ing  and  playing  in  Florida.  They  are 
happy  proof  of  this  frugal  fact— a  Flor¬ 
ida  vacation  costs  no  more  than  an  ordi¬ 
nary  one.  For  details  on  this  or  any 
aspect  of  Florida  economy,  write  to: 
State  of  Florida  Development  Commission 
515-G  Caldwell  Building 
Tallahassee,  Florida 
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PROMOTION 


Readers  Respond  to 
In-Paper  Promotion 


By  T.  S.  Irvin 


“Who  says  office  ads  never  get 
any  response?”  challenges  Dave 
Henes,  PM  of  the  Charlotte 
(N.  C.)  Observer. 

And  as  proof  that  they  do 
he  sends  a  tearsheet  of  one  of 
his  own  recent  in-paper  full- 
page  promotions,  with  a  note 
written  across  the  top,  “Con¬ 
gratulations  on  an  important 
job  done  well!” 

The  ad,  Dave  further  notes, 
“also  produced  favorable  local 
chatter.” 


with  his  stuff. 


It  should  have.  It  was  a  good 
ad.  Its  headline  said,  “We  are 
the  Charlotte  Observer.”  Its 
illustration  showed  photos  of 
sixteen  members  of  the  Ob¬ 
server  staff  superimposed  over 
a  photo  of  the  Observer  building. 

“Only  a  handful  of  us  are  in 
the  picture,”  the  copy  began, 
“but  we  represent  the  16  de¬ 
partments  and  425  people  whose 
work  produces  the  newspaper 
you  are  reading.” 


People,  Not  Machines 


Copy  then  went  on  to  develop 
the  point  that  people,  not  ma¬ 
chines,  make  a  newspaper,  and 
to  develop  it  in  a  warm  and 
human  and  personal  way. 

Certainly  promotion  like  this 
gets  response,  whether  it  reaches 
you  or  not.  Few  people  take  the 
trouble  to  write  fan  mail.  But 
that  doesn’t  mean  they  are  not 
responding  to  your  promotion. 

Yet  enough  people  take  the 
trouble  to  bring  some  compensa¬ 
tion  to  the  promotion  man’s  es¬ 
sentially  lonely  occupation.  One 
promotion  manager  tells  us  that 
■ot  a  week  goes  by  that  he 
doesn’t  get  some  mail  response  to 
his  paper’s  promotion.  Not  all  of 
it  is  favorable,  either.  Some 
readers  tell  him  what’s  wrong 


DAVE,  OLD  BUDDY  .  .  . 


Time  to  remind  you  to  start 
getting  those  scrapbooks  ready 
to  submit  in  the  1958  Editor 
&  Publisher  Promotion  Contest. 
Use  the  handy  mailing  labels 
we  sent  you,  so  they'll  get  to 
the  Deauville  in  Miami  Beach 
before  April  I.  Keep  promotin', 
buddy. 

DON 


There  is  enough  evidence 
around  that  people  read  and 
react  to  what  Dave  calls  “office” 
advertising.  This  indicates  that 
real  serious  attention  should  be 
paid  to  such  advertising.  First 
thing  we  suggest  is  that  we  stop 
calling  it  “office”  advertising. 
For  some  reason  or  other  that 
seems  to  give  it  an  unfavorable 
atmosphere  —  it’s  just  “filler” 
stuff. 


Let’s,  instead,  call  it  “in-paper 
promotion.”  Doesn’t  that  make 
it  sound  more  important?  It’s 
purely  psychological,  of  course, 
but  if  it  helps  make  the  people 
in  the  shop  think  better  of  it, 
the  promotion  department  is 
ahead. 


volume,  in  which  John  Middagh, 
by  telling  the  story  of  the  El 
Paso  (Tex.)  Times,  at  the  same 
time  tells  the  story  of  the  El 
Paso  community. 

The  Times  is  careful  to  tell 
you  that  this  volume  was  not 
published  as  a  promotion  either 
for  the  newspaper  or  the  market. 
But  it  cannot  help  being  a  pro¬ 
motion  for  both,  a  promotion, 
that  is,  to  the  extent  that  it 
relates  how  closely  intertwined 
was  the  paper’s  progress  with 
the  market’s  growth  and  de¬ 
velopment. 

This  leads  to  a  thought  that 
is  somewhat  troubling.  El  Paso 
was  one  of  our  great  frontier 
cities.  It  is  that  no  longer.  It  is 
a  sophisticated  metropolitan 
community.  But  the  frontier 
plays  a  large  role  in  a  nation’s 
life.  There  must  always  be  a 
frontier  to  challenge  the  best  in 
man’s  desire  to  build  and  build 
better.  The  frontier  was  a  chal¬ 
lenge  to  the  newspapers  that 
helped  civilize  it.  What  is  our 
challenging  frontier  today? 


D.C  MARKET 


The  Washington  (D.  C.)  Post 
and  Times  Herald  has  published 
a  Market  Manual  that  PM  Joe 
Lynch  proudly  promotes  as  “one 
of  the  most  complete  market  data 
books  ever  published  by  a  news¬ 
paper.” 

There  is  ample  reason  for 
Joe’s  boast.  Into  the  32  pages 
of  this  booklet  he  has  crammed 
a  world  of  useful  information. 


The  manual  contains  data 
covering  the  26-county  Washing¬ 
ton  market.  It  includes  maps, 
current  information  and  fore¬ 
casts  about  population,  dwelling 
units,  race,  age,  employment, 
income  and  retail  sales. 


Flower  Promotion 


It  also  deals  with  shopping 
centers,  retail  stores,  principal 
shopping  days,  readership  dupli¬ 
cation,  circulation  and  household 
coverage  of  Washington  news¬ 
papers.  It  shows  the  ranking  of 
leading  U.  S.  newspapers  in  their 
market  coverage,  advertising 
linage  and  news  content. 

One  good  item  in  the  book  is 
a  descriptive  listing  of  other 
market  data  pieces  available 
from  the  promotion  department. 
This  seems  like  a  good  idea  for 
inclusion  in  all  promotion  pieces 
of  this  kind.  It’s  an  extra  hook 
for  advertiser  interest. 


Daily’s  School 
Report  Grows 


Los  Angeles  (Calif.)  Ex¬ 
aminer  out  with  a  readable  book¬ 
let  by  Bill  Dover,  director  of 
the  paper’s  business  research 
department,  offering  “The  For¬ 
ward  Look  at  1959.”  Bill  is  an 
economic  optimist,  but  his  stuff 
seems  to  stand  up. 

London  (Ont.)  Free  Press  out 
with  a  new  market  data  book 
conveniently  printed  as  a  file 
folder.  Good  touch  used  by  the 
Free  Press  on  its  letters  is  this 
line,  “All  media  are  good,  but 
we  think  newspapers  are  the 
best.” 


Visitor  from  Holland 


FRONTIER  FAREWELL 
The  dust  jacket  of  “Frontier 
Newspaper:  the  El  Paso  Times” 
carries  a  blurb  to  the  effect  that 
the  history  of  a  newspaper  is 
the  history  of  its  community. 
Certainly  this  is  true  of  this 


Honolulu,  T.  H. 

Sections  on  “press  lingo”  and 
fast  reading  have  been  added  to 
the  Honolulu  Advertiser’s  book¬ 
let  report  on  how  to  use  a  news¬ 
paper  in  the  schools. 

Included  also  are  refreshing 
reports  of  the  value  of  learning 
the  newspaper.  The  new  edition, 
with  its  foreword  by  Lorrin  P. 
Thurston,  president,  was  pre¬ 
pared  by  Gerry  Burtnett,  public 
service  director. 

The  lingo  section  runs  alpha¬ 
betically  from  art  to  slotman. 
A  glossary  of  newspaper  terms 
is  in  addition. 

The  methods  of  increasing 
reading  skill  and  speed  are  im¬ 
ported.  These  are  skimming, 
phrase  reading  and  space  read¬ 
ing. 


Stamp  Issue  Rivals 
Use  Newspaper  Ads 


San  Rafael,  Calif. 

The  trading  stamp  issue  is 
being  debated  in  the  paid  space 
columns  of  the  San  Rafael  In¬ 
dependent  Journal  here. 

“Lower  Prices  Replace 
Trading  Stamps  at  Jolly  Stores" 
is  the  headline  appearing  under 
the  reproduction  of  newspaper 
mastheads  over  a  double  truck. 
Red  “extra”  boxes  are  used. 

Jolly  Stores  discontinued 
stamps  after  surveys  showed 
customers  are  interested  in 
saving  money,  not  stamps,  ac¬ 
cording  to  a  notice  issued  pat- 


ClNCINNATI 
Sparked  by  Roger  H.  Ferger, 
publisher  of  the  Enquirer,  lead¬ 
ing  citizens  have  launched  a 
program  to  make  May  18, 
“Queen  City  Bouquet  Day.”  Mr. 
Ferger,  who  called  the  meeting, 
said  he  hoped  “Flowers  for 
Cincinnati”  promotion  would  be¬ 
come  a  yearly  event.  There  will 
be  a  one-day  sale  of  flowers  on 
Fountain  Square,  planting  of 
live,  blooming  posies  in  front  of 
downtown  business  concerns  on 
that  day,  promotion  and  use  of 
flowers  by  all  citizens. 


Trenton,  N.  J. 

The  Trenton  Times  is  enter¬ 
taining  its  10th  foreign  journal¬ 
ist  visiting  the  U.  S.  under  the 
State  Department’s  exchange 
program.  He  is  Eric  Peereboom, 
a  sub-editor  in  the  Economics 
Department  of  Het  Parool  of 
Amsterdam.  His  family  owns 
the  Haarlems  Daghlad  in  Hol¬ 
land. 


Paper's  Banquet 
Opens  New  Hotel 

Dallas,  Tex. 

The  Dallas  News  will  continue 
a  tradition  when  the  new  600- 
room  Sheraton-Dallas  Hotel 
opens  in  April.  The  first  public 
affair  in  the  hotel  will  be  a 
banquet  for  News  employees,  on 
April  5.  Attendance,  including 
employees  of  television  and  radio 
stations,  may  reach  1,800. 

The  News’  employee  banquet 
was  the  first  public  affair  in 
the  Statler  Hilton  Hotel  two 
years  ago.  The  tradition  started 
more  than  30  years  ago  when  the 
Baker  Hotel  was  opened. 


Weekly  Market  Data 

Seattle,  Wash. 

The  Washington  Newspaper 
Publishers  Association,  Inc.,  has 
issued  its  second  annual  market 
and  media  data  brochure  con¬ 
taining  information  on  the 
state’s  39  counties  and  165  week¬ 
ly  and  semi-weekly  newspapers. 
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The  Fable  of  the  HUMBLE 


Promotion  Man  . 


0: 


NCE  UPON  A  TIME,  there  was  a  newspaper 
promotion  man  who  was  humble  and  modest  to  a 
fare-thee-well. 

Day  after  day,  month  after 
month,  he  and  his  staff  turned  out 
useful  stuff.  Stuff  that  helped  the 
advertising  departments  sell  adver¬ 
tising  .  .  .  stuff  that  helped  the 
circulation  department  increase  cir¬ 
culation  .  .  .  stuff  that  helped  the 
editorial  department  win  friends  and 
influence  more  readers. 

But  our  boy  Didn’t  Think  His 
Stuff  Was  Big  Time.  "Someone,”  he 
kept  telling  himself  in  his  humility, 
"is  doing  these  things  much  better 
than  I.”  So  he  couldn’t  quite  get 
around  to  entering  any  of  his  ma¬ 
terial  in  Editor  &  Publisher  maga¬ 
zine’s  annual  Newspaper  Promotion 
Contest. 

And  then  it  happened  that,  came 
spring,  he  went  to  the  NNPA  convention  and  saw 
on  display  there  the  prize- winning  entries  in  the 
promotion  contests.  And  he  exclaimed  loudly  (to  him¬ 


self).  "My  gosh! — this  stuff  is  pretty  good.  But  some 
of  mine  is  just  as  good!  Alas,  What  Might  Have  Been!” 

The  very  next  year,  when  the  E  &  P  promotion 
contest  was  announced,  he  entered  some  of  his  stuff. 
And  lo,  it  came  to  pass  that  he  won  an  award.  And 
he  was  happy  and  proud.  And  his 
staff  was  happy  and  proud  and  their 
morale  was  greatly  boosted.  And 
his  publisher  was  happy  and  proud 
and  even  talked  jokingly  of  a  raise. 

But  more  important,  henceforth 
when  our  boy  delivered  himself  of 
an  idea  or  a  promotion  suggestion 
in  the  councils  of  his  newspaper,  he 
was  listened  to  with  new  respect. 

For  he  had  become  A  Prophet  With 
Honors  in  His  Own  Home  Town. 

MORAL: 

HUMILITY  IS  SOT  ALWAYS  THE 
BEST  POLICY.  Don’t  waste  a  year 
finding  out  What  Might  Have  Been. 
ENTER  YOUR  PROMOTION  IN  EDh 
TOR  &  PUBLISHER’S  1958  NEWS¬ 
PAPER  PROMOTION  CONTEST- 
TODAY! 


Here  are  the  rules  for  the  1958  EDITOR  &  PUBLISHER  PROMOTION  CONTEST  .  .  . 


Enter  all  eight  classifications- 


CUSSIFICATIONS 

A  First  Prize  plaque  and  two  Merit  Award 
Certificates  will  be  presented  to  newspapers 
with  over-50,000  circulation,  and  newspapers 
with  circulation  undar-50,000  in  the  following 
categories: 

1.  Notional  Advertisiig  Promotieo  — 
Trade  Papers.  Entries  to  consist  of  a  series 
of  siz  or  more  advertisements,  published  dur¬ 
ing  the  calendar  year  1958,  in  one  or  more 
trade  or  business  publication,  and  submitted 
in  scrapbook  or  portfolio  form. 

2.  Notieool  Advertising  Promotion  — • 
Direct  Mail.  Entries  to  consist  of  a  single 
direct  mail  piece  or  a  complete  direct  moil 
campaign,  prepared  during  1958. 

3.  Notional  Advertising  Promotion  — 
Presentation.  Entries  to  consist  of  a  single 
presentation  designed  to  obtain  general 
advertising,  either  general  presentation,  or 
presentation  for  a  single  classification  or 
account. 


-Deadline  for  entries,  April  1, 


4.  Retoil  Advertising  Promotion  —  En¬ 
tries  to  include  any  effort  during  1958  to 
obtain  retail  advertising,  including  ads,  di¬ 
rect  mail,  presentations  or  any  other  media. 

5.  Classified  Promotiee— Entries  to  con¬ 
sist  of  a  campaign  designed  to  obtain  class¬ 
ified  advertising  during  1958,  consisting  of 
advertisements  in  your  own  newspaper  or 
other  local  media,  direct  mail,  or  presenta¬ 
tions. 

A  CircttlotioR  Promotioii— Entries  to  con¬ 
sist  of  any  form  of  printed  promotion  used 
to  obtain  circulation,  including  any  or  all 
media,  and  directed  at  either  the  newspaper 
reader,  or  through  the  carrier  or  sales  or¬ 
ganization. 

7.  Public  Reiotions  Premotioo — Awards 
for  the  most  outstanding  single  public  rela¬ 
tions  activity  sponsored  by  a  newspaper  dur¬ 
ing  1958.  Submit  in  scrapbook  form. 

8.  RMOorch — Awards  for  the  outstanding 
research  job  performed  by  a  newspaper 
during  1958. 

1959 


1959 


GENERAL  RULES 

Entries  must  consist  of  promotion  prepared 
by  a  newspaper  or  newspaper  representative 
during  the  calendar  year  1958. 

Continuing  themes  or  programs  will  not  be 
eligible  if  they  have  won  first  awards  in  the 
past  three  competitions. 

All  entries  must  be  labeled  as  to  classifica¬ 
tion,  name  of  newspaper,  and  circulation 
category.  Make  as  many  entries  as  you  like, 
but  each  entry  must  be  labeled. 

No  entries  are  to  be  submitted  to  EDITOR 
&  PUBLISHER,  but  must  be  addressed  as 
follows:  "NNPA -Editor  &  Publisher  Promo¬ 
tion  Contest,  c/o  Hotel  Deauville.  Attention 
Dick  Elterman,  6701  Collins  Avenue,  Miami 
Beach,  Florida. 

Ship  all  entries  post  or  ezpress  paid.  No 
collect  packages  will  be  accepted.  Entries 
will  be  returned  ezpress  collect  if  so  speci¬ 
fied.  Otherwise  no  entries  will  be  returned. 
The  decisions  of  the  judges  will  be  final. 
Entries  must  be  postmarked  no  later  than 
April  I,  1959. 


51 


CIRCLLATION 


Suburbia’s  Challenge 
Seized  by  N.Y.  Times 

By  Ray  Erwin 


Suburbia  today  offers  a  met-  and  offer  printed  pi’omotional 
ropolitan  newspaper  its  chief  material  about  the  newspaper 
challenge  and  choice  chance  for  and  its  service, 
circulation  promotion.  Followup  consists  of  direct 

The  New  York  Times,  with  selling  calls  on  the  prospective 
significant  success,  since  1951  new  readers, 
has  promoted  a  campaign  to  addition  to  these  two  tech- 

mcrease  Its  home  deliveiy  sales  instituted  re- 

in  suburban  areas.  ductions  of  home  delivery  prices 

Two  specific  techniques  em-  ^  ^^e  re¬ 
ployed  effectively  in  selling  cir-  inducement  to 

culation  m  Suburbia  exploding  suburbanite  to  take  home 
with  population  gro^^i;h,  are:  delivery,”  explained  William  M. 

Two  Techniques  Pike,  suburban  circulation  man¬ 

ager. 

1)  Strong  door-to-door  can¬ 
vassing  by  experienced  salesmen.  Home  Delivery  Price 

2)  Introduction  of  the  news-  (-phe  average  home  delivery 

paper  to  new  householders  ^^o^^  3^  40  ^ 

through  the  Welcome  Wagon  ^^an  the  newsstand  price 

organization.  ^2.35). 

Representatives  of  Welcome  ^ 

Wagon  carry  an  invitation  to  ^ome  delivery  is  sold  at 

new  householders  in  all  sub-  »  premium  over  the  newsstand 
urban  areas  surrounding  New  price,”  continued  Mr.  Pike.  “By 
York  to  become  Times  readers,  reducing  the  amount  of  prem- 
They  explain  the  Times  story  ium,  we  have  stimulated  home 


ROVING  NEWSMOBILE  used  by  the  Allentown  (Pa.)  Call-Chronicle 
Newspapers  can  be  towed  by  a  pleasure  car  and  the  top  can  be  lowered 
and  locked,  Basic  uses  of  Newsmobile  are  ( I )  to  cover  special  events; 
(2)  to  cover  localized  news  stories  in  towns  or  neighborhoods;  (3)  to 
test  demand  for  the  newspaper  at  potential  vendor  outlets  or  carrier 
routes;  (4)  to  serve  as  an  additional  flexible  outlet  for  any  big  story 
of  general  interest;  (5)  to  be  used  as  a  roving  prize  wagon  for  cartien. 


Let  me  shake 
your  hand!” 


mately  500  adult  carriers  or  following  the  people  in  the  pres- 
route  dealers,  who  also  carry  ent  pattern  of  moving  from 
other  metropolitan  and  some-  urban  to  suburban  areas.  .4.' 
times  some  suburban  news-  new  communities  developed  with 
papers.  The  papers  are  delivered  their  new  demands,  the  Time? 
by  the  Times  in  the  community  has  been  there  on  the  news- 
and  the  dealers  use  their  own  stands  and  with  home  delivery 
trucks  for  home  delivery.  Some  routes.” 

employ  adult  carriers  to  help  The  suburban  circulation 
them  and  a  few  employ  boys,  problem,  as  Mr.  Pike  sees  it,  is 
The  Sunday  papers  are  too  fairly  simple.  Have  a  good 
heavy  for  toys  generally.  The  product.  Determine  where  its 
dealers  handle  from  200  to  market  is.  Create  demand. 
4,000  papers  a  day.  Supply  that  demand. 

“We  provided  the  dealers  with  n  n  i. 

incentives  to  reduce  their  price  Great  Growth 

to  readers  by  assuming  part  of  Suburban  circulation  of  the 
the  reduction  in  the  premium  Times  was  97,000  daily  and 
charge  over  newsstand  price,”  240,000  Sunday  when  the  spe- 
said  Mr.  Pike.  “Increased  den-  cial  promotion  in  those  areas 
sity  of  coverage  which  the  began  in  1951.  The  last  ABC 
route  dealer  or  carrier  has  ob-  reports  were  157,000  daily  and 
tained  has  meant  additional  309,000  Sunday  in  the  same 
profits  to  him  without  an  in-  areas.  The  March  ABC  figures, 
crease  in  his  labor  costs.”  when  they  are  released,  will  be 

substantially  greater  than  the 
latter  figures,  Mr.  Pike  reveal^- 
Mr.  Pike  listed  these  requis-  Newsstand  sales  have  in- 
ites  for  success  in  Suburbia:  creased  in  the  suburban  areas 
1)  Provide  a  product  the  sub-  at  a  substantial  rate  since  the 
urbanite  will  buy.  2)  Promote  campaign  began.  Home  delivery 
the  product  effectively.  circulation  in  Suburbia  in- 

“Our  program  has  been  creased  5,200  daily  and  7,000 
backed  up  with  a  tremendous  Sunday  in  the  last  year.  Since 
advertising  campaign,”  he  said.  {Continued  on  page  54) 

EDITOR  8C  PUBLISHER  for  March  7,  1959 


I  I  '  tSu- , “I’ll  shake  anybody’s  hand 
who’ll  put  more  money  into  our 
till.  You  Whitlock  people  hove  proved  you  know 
how  to  do  it.” 

Ask  us  to  show  you,  at  no  obligation  or  cost, how 
we  con  bring  more  revenue  to  your  newspaper. 


Two  Success  Rules 


7425  Lake  Street  River  Forest,  Illinois 

4.5  Years  Of  Successful  Circulation  Promotion 


E 


LET'S  COUNT  BACK  FROM  THE  COUNTDOWN 


This  is  the  “moment  of  truth”  This 
is  the  countdown.  A  satellite  will 
soar  into  the  stratosphere.  A  rocket 
will  hit  or  encircle  the  moon. 

But  let’s  count  back  from  the  count¬ 
down. 

Let’s  count  the  grueling  tests,  the 
check-outs.  Let’s  count  the  months  of 
manufacturing,  the  skill,  precision  and 
care  that  went  into  each  of  the  thou¬ 
sands  of  parts. 

Let’s  count  the  brain-power,  the  en¬ 
gineering  talents  of  the  brilliant  men 
at  work  .  . .  the  modifications  and  re¬ 
finements  in  design  . . . the  “break¬ 
throughs”  that  had  to  be  made. 

Let’s  count  all  the  way  back  to  the 
first  gleam  of  concept  in  a  scientist’s 
probing,  inventive  mind. 

And  let’s  not  forget  to  count  the  ad¬ 
ministrative  control,  the  guidance,  the 
coordination  and  planning  that  go 
into  these  complex  projects. 

There’s  a  new  name  for  it 
Such  involved  systems  of  engineering 
and  automation  demand  an  entirely 


new  concept  of  planning,  research, 
specialized  administration  and  techni¬ 
cal  coordination.  It  is  called  “system 
management.”  It  places  complete  re¬ 
sponsibility  for  every  phase  of  a  giant 
project  in  the  hands  of  one  company 
or  group  of  companies. 

It  takes  tremendous  resources.  In 
manpower.  In  administrative  capacity. 
In  facilities.  And  that  is  why  ITT  has 
been  selected  for  projects  of  the  high¬ 
est  importance.  The  ITT  System  oper¬ 
ates  and  maintains  the  DEW  Line, 
and  is  managing  the  production  of  a 
new  world-wide  electronic  control  sys¬ 
tem  ingeniously  conceived  by  the  Stra¬ 
tegic  Air  Command  for  its  operations. 

And  ITT  is  deep  in  many  other  vi¬ 
tal  projects. 

In  industry,  too,  there  are  “countdowns” 

Large  industrial  projects,  too,  need 
system  management.  Vast  communi¬ 
cation  networks,  for  instance  .  . .  link¬ 
ing  continents  through  “over-the- 
horizon”  microwave ...  world-wide  air- 
navigation  systems... the  development 


of  automation  in  industrial  processes. 

System  management  has  great  po¬ 
tential.  And  ITT  is  equipped  to  put  it 
to  work  ...  to  assume  full  responsi¬ 
bility  for  complete  system  manage¬ 
ment  projects  anywhere  in  the  free 
world.  This  includes  not  only  basic 
concept,  engineering  and  manufacture 
. . .  but  also  installation,  testing,  oper¬ 
ation  and  maintenance. 

You  can  count  on  ITT  . .  .  from  con¬ 
cept  to  countdown. 


TE 

.  .  .  the  largest  American-owned  world-wide 
electronic  and  telecommunication  enterprite, 
with  80  research  and  manufacturing  units,  14 
telephone  and  telegraph  operating  companies 
and  1 28,000  employees. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION  67  Broad  Street,  Naw  York  4.  N.  V. 

FEDERAL  ELECTRIC  CORPORATION  •  ITT  COMPONENTS  DIVISION  •  ITT  FEDERAL  DIVISION  •  ITT  INDUSTRIAL  PRODUCTS  DIVISION  •  ITT  LABORATORIES 
intelex  systems  incorporated  •  KELLOGG  SWITCHBOARD  AND  SUPPLY  COMPANY  •  ROYAL  ELECTRIC  CORPORATION  •  AIRMATIC  SYSTEMS  CORPORATION 
AMERICAN  CABLE  B  RADIO  CORPORATION  •  INTERNATIONAL  STANDARD  ELECTRIC  CORPORATION  •  LABORATORIES  AND  MANUFACTURING  PLANTS  IN 

20  FREE-WORLD  COUNTRIES 
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Suburbia 


(Contmued  fy-om  page  ii2) 

1952,  home  delivery  in  the  sub¬ 
urbs  inci'eased  26,750  daily  and 
58,400  Sunday,  a  growth  of 
115%.  During  the  same  period, 
home  delivery  in  the  city  in¬ 
creased  82% — 11,000  daily  and 
59,000  Sunday. 

Between  Sept.  1  and  Feb.  14, 
foot  canvassers  and  telephone 
canvassers  made  135,000  con¬ 
tacts  in  the  suburbs  and  111,000 
in  the  city.  This  means  that 
more  than  245,000  persons  were 
visited  or  called  on  the  telephone 
with  the  Times’  invitation.  More 
than  20,000  new  subscribers 
were  added. 


Execution  Poll 
Draws  Heavily 

Santa  Monica,  Calif. 

A  single  week’s  poll  on  the 
question  of  capital  punishment 
brought  1,274  mailed  ballots  into 
the  offices  of  the  Santa  Monica 
Outlook. 

The  results  showed  a  three  to 
one  endorsement  of  the  death 
penalty,  with  951  voting  to  con¬ 
tinue  capital  punishment  in  Cali¬ 
fornia. 


“It’s  a  touchy  question  and 

visi^"‘rcail^''on  thTteLhoZ  TRAVELING  EDITOR-Tony  Davenport,  travel  editor  of  the  Hartford  didn’t  know  if  a  poll  would 

...  rp-  ,  ■  ^n/r  (Conn.)  Times,  and  Mrs.  Davenport  talce  to  the  skies  to  reach  Curacao,  come  off,  but  the  response  was 

with  the  Tinies  invitation.  More  Netherlands  Antilles,  aboard  KLM  Royal  Dutch  Airlines  plane.  amazing,”  A1  Fahlstedt,  man- 

than  20,000  new  subscribers  _  aging  editor,  said. 

were  added.  exodus.  New  populations  have  ferred  to  the  New  York  Times.  Voting  was  by  a  coupon  car- 

Ketail  Sales  sprung  up  overnight.  The  song  Only  23.1%  had  referred  to  the  ried  in  the  newspaper.  Ballots 

a-  r  4.  -1  more  than  a  million  new  second  newspaper.  In  fact,  had  to  carry  the  sender’s  name 

With  the  flight  of  retail  sales  Exurbanites  can  be  heard  67.3%  of  the  regular  Sunday  and  address  to  qualify, 

to  the  suburbs,  advertisers  throughout  New  York’s  sub-  readers  and  84%  of  the  weekday  • 

naturally  demand  their  printed  urban  area  (and  throughout  the  readers  of  the  second  newspaper  o  i  r»  1  • 

medi^a  follow.  crowded  develonments  and  vil-  had  referred  to  the  New  York  UeVBiOpinent 


media  follow. 


crowded  developments  and  vil-  had  referred  to  the  New  York 


lages  in  between).  And  the  Times  to  help  them  find  sub-  Manager  Appointed 
urban  hying  makes  ,t  impera-  harassed  voices  of  advertisers  urban  homes.  Moinfs  u 

tive  that  we  pursue  suburban  ho  are  trvino-  to  keen  tabs  on  .<rru  e  4.  v  ui  ^ 

circulation,”  concluded  Mr.  Pike,  ^ht  comnfex  li^rkS  ^^n  be  J  T  f  f  ^  ^  f 

“There  are  certain  basic  facts  ^eard  thrJuS  evmw  advertising  ^  ^  pojnted  manager  of  sales  de 

which  make  home  delivery  abso-  advertising  stores  and  other  advertisers  who  velopment,  a  new  position  on  the 

lutely  essential.  For  instance,  “With  this  shiftine-  market  **^*^^^  Register  and  Tribune  adver- 

many  housewives  do  not  have  in  minf  pirf  market.  Obyiously  tising  staff.  He  has  been  retail 

readv  access  to  newsstands  and  Finders  families  newly  moved  into  sub-  advertising  manager  since  1954 

reaay  access  lo  ne\vssianas  anu  Associates,  an  independent  re-  urban  homes  are  the  livest  kind  o  oHuor 

many  workers  in  the  city  drive  ^^parch  orcanization  set  out  to  Homes  are  tne  livest  Kina  and  a  member  of  the  adver- 

to  work  and  cannot  read  on  the  Karn  whft  of  a^ve^-  tising  staff  since  1935. 

wav  Manv  travel  to  work  bv  meoium  oi  aaver-  and  services— furniture,  home  Mamed  to  succeed  Mr  I^eeas 

way.  Many  travel  to  woik  by  ^.jgj  best  reach  the  new  furnishings  maior  annliances  to  succeea  Mr.  « 

bus  and  are  in  much  the  same  ugonle  who  are  movine-  into  appliances,  manager  was  Robert  C. 

position.  There  are  80,000  daily  ^  York’s  sXrbTconimum  appliances,  floor  coverings  Conner,  manager  of  the  Picture 

commuters  from  New  Jersey  JJiel  I^JerttS’’^  everything  that’s  Magazineandcolorcomicsad- 

coming  by  bus  into  the  Port  Times  is  far  and  away  the  pace-  vertising  department  the  last  su 

Authority  Terminal.  We  must  .x  -  x.  •  market  More  y®ars  and  a  member  of  the 

get  them  back  at  home,  where  families  newly  moved  into  sub-  Circulation  Dips,  Register  and  Tribune  adver- 

they  have  reading  time  ”  ^^ban  homes  read  the  New  York  Ends  Year  in  Gains 

Mr.  Pike  said  Nat  W.  Gold-  Times  than  read  any  other  New  _  Ross  Dalbey,  a  member  of  the 

stem,  circulation  director,  and  York  newspaper.  And  even  more  Charleston,  S.  CJ.  national  advertising  staff  since 

Ivan  Veit,  promotion  director,  important,  the  Times  is  steadily  ,  1957,  was  named  to  succeed  Mr. 

conceived  the  plan  for  promo-  increasing  its  leadership  over  lowed  a  1957  price  increase  were  Conner. 


Big  Monday 

Waterbury,  Conn. 
The  Monday  morning  Repuh- 


tion  of  the  Times  in  the  sub-  the  other  newspapers  year  after  over^me  in  1958  by  the  C/iarIe.s-  , 

urban  areas.  They  believe  they  ton  Evening  Post  and  News  and  , 

have  just  begun  to  tap  the  great  ^  ..j;  this  recent  survey  Big  Monday 

potential  of  home  delivery.  shows  that  among  families  newly  General  Manager  H.  T.  Me-  Waterbury,  Conn. 

10  Road  Men  moved  into  suburban  homes  in  Cee  said  in  a  report  to  employees  The  Monday  morning  Repub- 

this  market,  36.8%  read  the  tl'^-t  the  Post  actually  finished  lican  is  usually  12  pages.  Last 
Ten  home  delivery  “road  men”  New  York  'Times  on  weekdays  T958  with  a  grain  of  1,300,  the  Monday  (Feb.  23)  it  was  60 

work  with  the  adult  carriers  to  and  51%  read  it  on  Sundays.  News  and  Courier  with  a  gain  of  pages,  the  largest  Monday  issue 

promote  new  circulation  along  And  in  the  larger-spending  I®®  daily  and  1,000  Sunday.  in  history.  The  editions  con- 

all  the  routes.  These  10  men  group  who  bought  homes  costing  The  added  revenue  from  cir-  tained  the  16  page  Automobile 
work  out  of  six  suburban  cir-  over  $20,000  a  tremendous  46.5%  culation  helped  to  offset  losses  Open  House  Section  and  the 
culation  offices  that  have  been  read  the  Times  on  weekdays  in  advertising  and  with  a  saving  Washington  Birthday  advertise- 
established  in  various  sections,  and  65%  on  Sundays.  on  newsprint,  due  to  smaller  ments  for  the  “greatest  one-day 

The  offices  are  manned  on  a  “During  July,  August  and  papers,  and  other  economies,  the  sale  in  Waterbury’s  history.” 

fulltime  basis,  have  telephone  September  of  last  year.  Fact  final  result  was  neither  “rosy”  The  Sunday  Republican  was  a 

answering  services  and  are  Finders  Associates  interviewed  nor  “red,”  Mr.  McGee  advis^.  130-page  issue, 
equipped  with  route  maps.  Tele-  both  husbands  and  wives  in  Profit  before  taxes  was  down  • 

phone  solicitors  work  from  them.  2,200  families  who  had  just  15  percent,  compared  with  1957.  p  .  p 

g  .  ,  g  moved  into  homes  they  had  A  maximum  contribution  was  a  ress  Is  HxXempt 

ur  an  urvey  bought  in  suburban  communi-  made  to  the  retirement  plan.  Cincinnati 

The  New  York  Times  Promo-  ties  in  Northern  New  Jersey;  •  Revival  of  Ohio’s  century-old 

tion  Department  made  this  re-  Nassau,  Suffolk  and  Westchester  »  .  |  .  c  ,  Blue  laws  does  not  apply  to 

port  on  a  recent  survey  of  Counties,  New  York;  and  Fair-  Ijinage  aervice  publication  and  distribution  of 

Suburbia:  field  County,  Connecticut.  Regular  monthly  linage  re-  newspapers  on  Sunday,  officials 

“The  road  to  Suburbia  is  more  “They  discovered  that  of  all  ports  are  now  being  compiled  explain.  Police  Chief  Stanley  R 

crowded  than  ever  before.  What  the  families  who  had  read  New  for  the  Norwalk  (Conn.)  Hour  Schrotel  says  the  laws  will  be 

was  a  trend  a  few  years  back  York  newspapers  when  looking  by  Advertising  Linage  Service,  enforced  here  beginning  March 

has  exploded  into  a  full-grown  for  their  homes,  83%  had  re-  New  York.  1. 
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Helping  Children 

Pittsburgh,  Pa. 

In  six  weeks  the  Pittsburgh 
Press  Old  Newsboys  organiza¬ 
tion  raised  $264,329  for  Chil¬ 
dren’s  Hospital. 

The  Press  Old  Newsboys — an 
organization  of  men  who  at  one 
time  sold  or  delivered  The  Press 
in  Pittsburgh — now  has  collected 
and  turned  over  to  Children’s 
Hospital,  more  than  $3,000,000 
since  1933.  / 


Excellent  Weeklies  Fire  Causes  New 

Columbia,  S.  C.  Building  Plans 

The  Seneca  Journal  and  Trih-  Ada,  Okla. 

une  is  in  first  place  for  general  Construction  of  a  new  building 

excellence  among  South  Caro-  house  the  Ado  Evening  News 

lina  weeklies,  with  the  Harts-  ^^s  begun.  Fire  on  Feb.  5  de- 
ville  Messenger,  second,  and  the  stroyed  most  of  the  $250,000 
Easley  Progress,  third.  Awards  pj^nt  of  the  newspaper, 
were  made  by  Dean  George  A. 

Buchanan  at  the  annual  meet-  since  it  was  founded  in 

ing  of  the  South  Cai'ohna  Press  J9Q4  sjnce  the  fire,  publication 

Association  here.  been  unintermpted,  with 

*  typesetting  and  makeup  being 

Changes  to  Sunday  done  by  News  workers  in  the 

las  VegIs,  N.  M.  plants  of  the  McAZe.s«er  ( Okla.) 


Paper  Prints 
Rockefeller’s 
Budget  Story 

Syracuse,  N,  Y. 

Gov.  Nelson  A.  Rockefeller 
accepted  an  invitation  from 
the  Syracuse  Post-Standard  to 
present  his  views  on  his  pro¬ 
posed  $2,041,000,000  state  bud- 


‘Speedway  Edition’ 

Bags  40,000  Lines 

Daytona  Beach,  Fla. 

A  special  “Speedway  Edition” 
of  the  Daytona  Beach  News- 
Journal  for  Feb.  22  carried  a 
total  of  140,994  lines  of  adver¬ 
tising  —  110,264  lines  local, 
14,840  lines  national,  and  15,890 
lines  of  classified. 

Conceived  as  a  salute  to  the 
opening  of  the  new  Daytona 
International  Speedway,  the  edi¬ 
tion  totaled  88  pages  in  eight 
sections.  More  than  53,000  copies 
were  printed. 


SAN  DIEGO:  A  BIGGER  MARKET 


San  Diego’s  automotive  sales  totaled  $228,618,000.00!  Bigger  than  — 

INDIANAPOLIS,  INDIANA  $202,890,000  SEATTLE,  WASHINGTON  $186,414,000 
PORTLAND,  OREGON  .  .  .  $193,112,000  LOUISVILLE,  KENTUCKY  $175,293,000 


‘Western  N.Y.  Plan’ 
Pinpoints  Pricing 

Ten  of  the  largest  newspaper 


Sell  the  San  Diego  market  through  The  San  Diego  Union  and  Evening  Tribune. 
Combined  daily  circulation:  over  200,000!  Hi.4%  readership,  unduplicated. 


advertisers  in  the  Buffalo  area! 
have  developed  and  sent  to  allj 


Evening  Tribune 


regular  advertisers  in  the  area' 
a  “Western  New  York  Plan”; 
intended  to  insure  compliance! 
with  the  Federal  Trade  Com¬ 
mission  Guides  Against  Decep¬ 
tive  Pricing. 

The  major  advertisers  are  op¬ 
erating  as  a  Committee  on  Com-i 
parative  Prices  of  the  Betterl 
Business  Bureau  of  Western 
New  York. 
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Through  the  Window 
Isn’t  in  Courtroom 


iH  and  Times  is  one  man  "lyyi' 

has  done  something  about  IVlallY  1  8.06^8 


PHOTOGIL4PHY  l'<»nan  and  Times  is  one  man 

-  who  has  done  something  about  IVlall  y  A  8|Jv3rS 

rril  1  WT'  1  the  subject.  ^ 

^  ^  »▼  inClOW  with  a  Japanese-made  Give  Outside 

_  ,  ,  Tower  Reflex,  which  had  been 

Isn  t  in  Courtroom  Pix  ‘Credits’ 

was  unscathed  in  an  accident  be- 

Akron,  0.  lone  asking  that  Judge  Savage  tween  a  careening  race  car  and  Chicago 

A  court  order  banning  the  be  asked  to  permit  photo-jour-  ^  photographer.  Many  U.  S.  newspaper  editors 

taking  of  photos  in  a  courtroom  nalism  coverage  of  the  trial  re-  Cobb,  a  photographer  for  want  column-size,  glossy  photo- 

during  a  hearing  does  not  mean  ceived  favorable  reaction  from  14  year’s,  bred  the  shattered  Nip-  praphs,  Avill  give  outsiders  a 
pictures  may  not  be  taken  the  bar  president.  ponese  import  to  his  Rolleiflex.  credit-line,  usually  for  brides’ or 

through  windows  from  outside  Mr.  Morris’  idea  is  that  news  The  results:  a  Rolleikor,  or  for  local  accident  pictures,  espe 
the  courtroom.  media  and  the  ABA  combine  in  maybe  a  Niko-flex.  At  any  rate,  cially  if  credit  request  is  made, 

That’s  how  the  Ninth  Dis-  an  orderly  plan  of  full  photo  other  photographers  have  been  sometimes  pay  in  lieu  of  byline, 


pictures  may  not  be  taken  the  bar  president.  ponese  imj 

through  window’s  from  outside  Mr.  Morris’  idea  is  that  news  The  resul 
the  courtroom.  media  and  the  ABA  combine  in  maybe  a  I*» 

That’s  how  the  Ninth  Dis-  an  orderly  plan  of  full  photo  other  phot 

trict  Court  of  Appeals  ruled  coverage  of  the  trial  before  casting  c 

here  in  reversing  a  contempt  of  Judge  Savage.  Cobb’s  rari 


tween  a  careening  race  car  and  Chicago 

a  photographer.  Many  U.  S.  newspaper  editors 

Mr.  Cobb,  a  photographer  for  want  column-size,  glossy  photo- 
14  year’s,  bred  the  shattered  Nip-  praphs,  w’ill  give  outsiders  a 
ponese  import  to  his  Rolleiflex.  credit-line,  usually  for  brides’ or 


The  results:  a  Rolleikor,  or  for  local  accident  pictures,  esp^ 
maybe  a  Niko-flex.  At  any  rate,  cially  if  credit  request  is  made. 


court  citation  and  $100  fine  “I  want  a  plan,”  he  said,  “that  sidered  a  conversation  piece. 

^  »  ...  ,  \Ti-  TnKK’c  nnininn  is  tRaf  f 


covetous  glances  at  rarely  give  both,  a  recent  survey 
re  breed,  and  it  is  con-  rnade  by  the  Professional  Pho- 
conversation  piece.  tographers  of  America,  Inc.,  dis¬ 


banded  the  Akron  Beacon  Jour-  would  insure  order  rather  than 
nal’s  chief  photographer,  Julius  bedlam.” 

Greenfield,  nearly  a  year  ago  *  *  ♦ 

during  an  Amish  school  hearing  ,  PHOTn  reil  RSK 

in  Wayne  County  Common  Pleas  COLLhOL  t  HO  1 1)  (.Ol  KNh 

Court.  Minneapolis 

Mr.  Greenfield  snapped  a  pic-  A  college  specialization  in 


Mr.  Cobb’s  opinion  is  that  the  closed. 


camera  makes  sharper  negatives  Editors  of  304  newspapers- 
than  before  the  surgery.  fcom  Hawaii  and  Alaska,  from 

*  *  *  Portland,  Me.,  to  Portland,  Ore, 

•  from  Duluth  to  Florida  —  ir- 

WINNERS  sponded  to  the  questionnaire  sent 

These  are  the  first-place  win-  to  1,000  daily  and  weekly  news- 


HNP.V  WINNERS 


ture  from  a  hallway  outside  the  photojournalism  is  now’  offered  ners  in  the  White  House  New’s  papers. 


court,  shooting  through  a  win-  at  the  University  of  Minnesota  Photographers  Association  con- 
dow  of  a  door  leading  into  the  School  of  Jouraalism.  It  makes  test: 

courtroom.  He  was  haled  before  it  possible  for  students  to  spend  Grand  prize:  Paul  Schutzer, 
Judge  Don  Young  and  cited  for  three  years  in  photography  Life.  Venezuelan  youths  kicking 


ssociation  con-  Although  only  19  of  the  304 
respondees  said  they  “never" 
Paul  Schutzer,  give  credit-lines,  the  reasons 


Judge  Don  Young  and  cited  for  three  years  in  photography  Life.  Venezuelan  youths  kicking  they  do  not  are  important  to 
contempt.  courses  w’hile  fulfilling  their  Vice  President  Nixon’s  car  dur-  photographers  and  to  publicity 

In  the  Appeals  Court  ruling  other  journalism  and  liberal  arts  ing  his  19ii8  South  American  and  advei’tising  agencies  that 


the  Court  said  it  was  clear  that  requirements. 

Judge  Young  had  ordered  that  'The  photojournalism  program 
no  pictures  should  be  taken  in-  w’as  developed  by  Assistant  Pro- 


trip. 

Spot  News:  Mr.  Schutzer. 
Pictorial:  Wallace  McNamee, 


use  photography. 


Negative  (Comments 


side  the  court  while  it  was  in  fessor  George  S.  Bush,  former  Post.  Here  are  some  of  the  corn- 

session.  But,  the  court  added,  Detroit  and  San  Francisco  news-  Presidential:  Charles  Corte,  ments  on  the  negative  side: 
it  also  was  clear  cut  that  Mr.  man  and  West  Coast  magazine  UPI.  “We  pay  for  pictures.  No  give 

Greenfield  did  not  violate  this  editor.  It  was  the  I’esult  of  a  Personalities :  George  Tames,  dedit  lines.” _ Midland  (Mich.) 


order  at  all,  that  he  was  outside  series  of  talks  with  picture  edi-  Neiv  York  Times 


the  court.  tors  and  press  photographers  Feature:  Elw’ood  Baker,  Star. 

Mr.  Greenfield  used  a  35-milli-  across  the  country.  Sports:  Francis  Routt,  Star. 

meter  camera  and  existing  light.  “The  program,”  Prof.  Bush  Color:  Jack  Fletcher,  Na- 

said,  “was  designed  to  meet  the  tional  Geographic. 

*  *  *  increasing  demand  for  univer-  *  * 

_ _  sity-trained  photographic  re- 

COURT  TEST  IN'  VIE^  porters  —  reporters  who  are  I’PAP  ARD.S 

Wichita,  Kas.  not  only  competent  photographic  And  these  w’ere  the  top  win- 

Canon  35,  the  bogie  of  news  craftsmen  but  are  also  well-  ners  in  the  Press  Photographers 
photographers,  will  be  battled  grounded  in  word-journalism  A.ssociation  of  Philadelphia  con- 

in  Tulsa,  Okla.,  one  day  soon  if  and  have  the  background  in  the  test: 

everything  goes  well.  social  sciences  and  humanities  Best  of  Show :  Rohert  Mnnnev. 


Feature:  Elw’ood  Baker,  Star. 
Sports:  Francis  Routt,  Star. 
Color:  Jack  Fletcher,  Na¬ 
tional  Geographic. 


COURT  TEST  IN’  VIEW 


PPAP  AWARDS 


Daily  News. 

“Rather  than  give  by-lines, 
w’e  buy  pix  and  omit  credit,  or 
credit  it  as  ‘Pontiac  Press 
Photo’,” — Pontiac  (Mich.)  Press. 

“We  feel  that  credit-lines  are 
simply  a  means  of  free  adver¬ 
tising  for  the  photographer.  As 


And  these  w’ere  the  top  win-  many  of  the  pictures  are  taken 
ners  in  the  Press  Photographers  by  out-of-town  studios,  the  use 


everything  goes  well. 


Best  of  Show:  Robert  Mooney, 


C.  H.  Morris,  Wichita  attor-  so  necessary  for  meaningful  re-  Inquirer. 
ney,  a  leader  in  the  national  porting.”  Feature:  Mr.  Mooney, 

drive  to  relax  the  American  Specialized  photojournalism  News:  Sonnee  Gottlieb,  Biille- 
Bar  Association’s  Canon  35,  course  work  includes  news  and  tin. 

wants  to  take  his  fight  against  feature  photography  in  black-  News  Feature:  James  McGar- 

the  canon  to  U.  S.  District  Court  and-white  and  color,  creative  Inquirer. 

there  with  the  blessings  of  the  photography  workshops,  a  se-  Snorts  Feature:  Alex  Mc- 


Ross  L.  Malone,  president  of  porting  projects,  picture  editing, 
the  ABA,  gave  sanction  for  the  picture  story  production  and 


quence  of  individual  photo  re-  Caughey,  Inquirer. 
porting  projects,  picture  editing.  Sports:  Phila 


Mac’Mullan, 


test. 

The  test  comes  when  U. 


layout,  and  writing  copy  spe¬ 
cifically  designed  to  complement 


District  Judge  Royce  H.  Sav-  photographic  coverage. 

age,  a  one-time  corporation  law-  Students  are  required  to  take 


One-Way  Ticket 


yer,  hears  some  of  the  nation’s  the  school’s  standard  news  — 
finest  legal  talents  —  at  least  editorial  sequence  along  with 


the  school’s  standard  news  —  Sault  Ste.  Marie,  Mich, 

editorial  sequence  along  with  George  A.  Osborn,  editoi’  and 
the  most  highly  paid  —  defend  the  specialization.  publisher  of  the  Sault  Ste.  Marie 

29  major  oil  companies  against  *  *  *  Evening  News,  was  given  a  sur- 

anti-trust  and  price  fixing  prise  party  by  his  employees  on 

charges.  -SPEEDY  COMBINATION  75ty,  birthday  Feb.  24.  They 

Mr.  Morris  calls  the  trial  “a  Oklahoma  City  gave  him  a  certificate  entitling 

perfect  testing  ground”  in  the  Every  photographer  debates  him  to  a  return  trip  from 
drive  to  have  Canon  35  relaxed,  the  merits  of  Japane.se  vs.  Ger-  Alaska.  Mr.  Oslxun  always  had 
The  trial  date  has  not  yet  been  man  photographic  equipment,  a  desire  to  visit  the  now  state 
set,  but  will  be  some  time  soon,  but  Richard  Cobb,  photographer  and  the  present  was  an  induce- 
A  letter  from  Morris  to  Ma-  for  the  Oklahoma  City  Okla-  ment  for  him  to  make  the  trip. 


A  letter  from  Morris  to  Ma- 


ly  Feb.  24.  They  HIGH  SCORER  in  yearly  clippi"? 
•tificate  entitling  contest  o(  the  Illinois  chapter.  Ni; 
;urn  trip  from  Press  Photographers  Ass«r 

.  ,  *  11  ation,  IS  Richard  Sroda  of  tnf 

Iwrn  always  had  His  «"• 

it  the  new  state  tally  was  nearly  twice  that  ot 

;  was  an  induce-  runner-up.  Award  will  be  pf*- 

o  make  the  trip.  sented  April  II. 
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lished  without  credit.”  Paul  photographs  were  submitted  in  the  Times  and  of  Times  Facsim- 

Sann,  executive  editor,  New  two-  or  three-column  sizes  they  ile,  signed  the  sale  contract. 

4  York  Post,  reported  virtually  the  would  stand  a  better  chance  of  Times  Facsimile  grew  out  of 
.  M  same  policy.  being  used  and  of  being  credited,  experiments  in  1935  when  Wide 

II  Mason  Walsh,  M.  E.,  Dallas  •  World  Photos,  a  Times  depart- 

(Tex.)  Times  Herald,  said  they  ^  ment,  transmitted  pictures  of 

Huk#  credit  studio  pictures  of  engaged  1 1I110S  ACSlUlliC  the  Macon  dirigible  crackup 

girls  or  brides  but  they  buy  from  California  to  New  York. 

ITIK/  spot  news  and  feature  photo-  Sfilfl  to  Tilttofl  subsidiary  corporation  was 

graphs  and  use  without  credit.  organized  in  1941  primarily  to 

Nearly  95  per  cent  of  the  xhe  New  York  Times  Com- 

■  I  j  editors  responding  give  credit  p^ny  has  sold  its  subsidiary  a‘-niea  seiwices. 

H  lines,  38  per  cent  “at  all  times,”  manufacturing  company,  the  .  r^ent  years  Times  Fac- 

H  •  55  per  cent  “sometimes.”  The  use  Ximes  Facsimile  Corporation,  to  simile  has  tnanufactuied  Wire- 

■  of  credit-lines  by  categories  Litton  Industries,  Inc.  photo  equipment  for  the  Associ- 

shows  that  85.4  per  cent  of  the  Announcement  of  the  trans-  ated  Press. 

indies  four  responding  editors  give  them  to  action  was  made  by  Arthur  , 

r  four  rolls  ^ride  pictures;  84.3  per  cent  to  Hays  Sulzberger,  chaimian  of 

I  a  regular  accident;  77.5  per  cent  to  en-  board  of  the  Times,  with  a  Aver  Contest  Open 
IS  been  de-  gaged  girls’;  72.3  per  cent  to  notation  that  the  purchase  was  ' 

Hickey  of  oddities;  72.2  per  cent  to  fire/  fgj.  an  undisclosed  cash  sum.  Philadelphia 

i-Union.  No  flood/wind;  69.3  per  cent  to  Times  Facsimile  will  operate  Publishers  of  English-lan- 
m  rack  is  sports;  63.9  per  cent  to  society;  as  a  division  of  Litton  with  Aus-  guage  daily  newspapers  have 
(loper-rinse-  q2.2  per  cent  to  crime;  58.7  per  tin  G.  Cooley  continuing  as  ex-  been  invited  to  enter  their  news- 

_  cent  for  celebrities’,  and  43.6  ccutive  vicepresident.  The  com-  papers  in  the  29th  Annual  News- 

per  cent  for  fashion  poses.  pany  had  sales  of  products  and  paper  Contests  for  the  Ayer  cup 

be  looked  Column  and  half-column  cuts,  services  amounting  to  $3,500,000  and  other  awards.  The  week  of 

our  local  gj.  repeats  of  cuts,  seldom  get  last  year.  It  employs  265  per-  March  16  has  been  selected  as 

re  adver-  credit-lines,  the  editors  reported,  sons.  the  period  from  which  the  con- 

5s.)  Press.  Several  pointed  out  that  if  Orvil  E.  Dryfoos,  president  of  test  day  will  be  chosen  by  lot. 
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Make  your  own  comparison 
of  microfilm  quality  this 


1  Send  one  of  your  regular  issues  for  University 
Microfilms  reproduction.  (Have  it  wrapped  care¬ 
fully  to  prevent  undue  creasing.) 

2  Tti'o  microfilming  formats  will  come  back  to  you 
—  1  and  2  pages  to  a  frame — with  price  comparisons 
at  no  cost  to  you. 

3  Use  your  viewer  to  compare  projection  quality  of 
your  present  microfilm  with  the  kind  that  comes 
from  here. 
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CNF  Signs  McGill 
‘Buttons’  Stars 


By  James  L.  ('filings 

Ralph  McGill,  editor  of  the 
Atlanta  (Ga.)  Constitution,  has 
been  called  the  conscience  of 
the  South. 

Fellow  workers  call  him  Mac 
or  just  McGill. 

He  calls  himself  a  “conserva¬ 
tive  fellow’  with  a  mortgage  and 
an  old-fashioned  Presbyterian 
conscience.” 

By  w’hatever  name  or  calling, 
Ralph  McGill  is  a  fearless  man 
with  a  liking  for  almost  every¬ 
body.  He  fought  the  Ku  Klux 
Klan  when  it  took  guts.  He  likes 
to  help  people. 

He  likes  to  w’rite  too,  rapidly, 
with  punch.  He  does  it  for  the 
Constitution,  and  now  he’s  doing 
it  for  Consolidated  New’s  Fea¬ 
tures,  Inc.  (Bell  family)  on  a 
daily  basis. 

His  CNF  column  is  the  same 
as  the  one  running  in  the  Con¬ 
stitution.  In  about  500  words  he 
discusses  any  one  of  a  number 
of  subjects:  integration,  morals, 
currency,  sports,  left-handed 
children. 

Mr.  McGill,  bom  on  a  fai’m  in 
Tennessee  in  1898,  attended 
Vanderbilt  University.  Now  over 
200  lbs.,  he  says  he  was  the 
“lightest  football  guai’d  in  the 
South.” 

The  first  World  War  inter¬ 
rupted  his  schooling.  After  serv¬ 
ice  with  the  Marines  he  retui*ned 
to  college,  becoming  part  stu¬ 


dent,  part  police  reporter  on  the 
Nashville  (Tenn.)  Banner.  Fol- 
low’ing  graduation  he  moved  into 
the  Banner’s  sports  department. 
In  short  time  he  became  a  sports 
columnist. 

He  joined  the  (Constitution  in 
1928,  sei-ved  as  sports  editor  and 
executive  editor  and  then,  in 
1942,  became  editor. 

«  4>  * 

‘BUTTONS’  STARS 

Back  in  1944  Sam  Leff  did  a 
strip  for  United  Feature  Syn¬ 
dicate  called  “Dynamite  Dunn,” 
which  had  previously  been 
named  “Joe  Jinks.”  In  1946  the 
product  w’as  re-titled  “Curly 
Kayoe.” 

If  you’re  not  confused  by  now, 
the  Kayoe  comic  had  a  “lovable, 
laughable,  endearing  little  waif” 
(syndicate  adjectives)  named 
Buttons,  who  first  appeared  Sun¬ 
days  two  years  ago. 

“I  thought  he  w’ould  make  an 
amusing  contrast  to  big,  power¬ 
ful,  successful  Curly,  the  world’s 
heavyweight  champion,”  says 
Sam,  “so  I  made  Buttons  a 
friendless,  homeless  little  guy 
w’hom  kind-hearted  Curly  would 
naturally  want  to  befriend. 
Turned  out  that  Buttons  was  so 
proudly  independent  he  solved 
his  own  problems,  and  readers 
loved  him.” 

Buttons  also  solved  Sam’s 
problem  of  what  to  do  with  him. 


Chortle  copper 


A  laugh  stealer,  this  coniie  strip  features  the  world’s 
funniest  cop  — quick  to  call  out  the  emergency  squad  ^ 
to  unzip  a  zipper... with  a  genius  for  getting  the  chief’s 
goat . . .  and  an  expert  at  giving  explosive  giggles ... 


Pottsy 


by  Jay  Irving,  is  lovable,  laughable,  human,  sympathetic ...  close 
to  the  community,  with  the  inside  track  on  every  humorous 
situation  on  his  beat.  A  gag  and  humor  strip,  it  delivers  a  laugh 
in  each  episode... is  popular  with  the  make-up  man  when  ad 
volume  varies... and  gives  the  public  a  howl!  Available  Sundays 
only  in  standard  third  and  tabloid  balf  pages.  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicago  Tribun»"JVc§f  ITnrhJVotvs 
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Ralph  McGill 

.since  he  had  become  a  star  in 
his  ow’n  right.  The  cartoonist’s 
solution  is  to  give  Buttons  Sun¬ 
day  billing.  Starting  April  5  the 
strip  will  be  called  “Buttons.” 
During  the  week  it  stays  “Curly 
Kayoe.” 

Sam’s  delighted  with  the  out¬ 
come.  “He  had  become  a  natural 
gag  comedian.  Curly  the  hero 
was  reduced  to  being  a  straight 
man  for  him.” 

*  « 

GARDENING  SERIES 

King  Features  Syndicate  has 
for  March  22  release  a  series  on 
gardening  by  Sam  S.  Baker, 
author  of  “Miracle  Gardening.” 

The  feature — “Miracles  for 
Your  Garden” — consists  of  36 
articles  running  250-300  words 
each  and  covers  lawns,  fertili¬ 
zers,  soil  conditioners,  new 
growth  boosters,  insecticides  and 
fungicides,  home  greenhouses, 
rock  gardening,  cut  flowers.  Line 
drawings  accompany  each  re¬ 
lease. 

Mr.  Baker  writes  short  stories, 
radio  and  TV  material  and  mys¬ 
tery  novels.  He  is  an  executive 
with  Donahue  &  Coe,  New  York 
advertising  agency. 

♦  *  * 

THANKS,  MARY 

Allen  Saunders  (“Mary 
Worth”)  once  received  this  note 
from  a  woman  fan:  “Yesterday 
I  gave  up.  I  felt  that  I  couldn’t 
go  on.  I  knew  it  was  the  coward’s 
decision,  but  I  came  home  fully 
determined  to  take  the  easy 
road.  Habit  led  me  to  your  pic¬ 
ture  story,  and  I  found  myself 
reading.  It  was  as  if  you  were 
speaking  to  me.  Suddenly  I  real¬ 
ized  that  you  had  given  me  the 
answers  which  no  one  else  had 
been  able  to  put  into  words  for 
me.  Thank  you,  ‘Mai'y  Worth,’ 

I  for  saving  my  life.” 

'  ♦  *  ♦ 

I  BISHOP  SHEEN 

The  New  York  Herald  Trib¬ 
une  News  Service  has  available 
a  10-part  series  on  Bishop  Ful¬ 
ton  J.  Sheen  by  Francis  Sugrue, 
Trib,  staff  writer. 

EDITOR  8C  P 


MARGARETS  STORY 
Gordon  Langley  Hall  Syndi¬ 
cate  reports  it  has  on  the  market 
a  six-part  “breakdown”  on  Mr. 
Hall’s  biography  of  Princess 
Margaret,  with  photos. 

*  *  * 

READER  RE.ACTION 
Barney  Glazer  who  writes  a 
hi-fi  column  says  he  received 
130  requests  for  a  free  stereo 
guide  as  the  result  of  one  of  his 
columns. 

*  *  * 

RECORD  REVIEVt 
C.  M.  McIntosh,  music  editor 
of  the  Augusta  (Ga.)  Chronicle 
and  a  member  of  the  Music 
Critics  Association,  has  begun 
distribution  of  “Audio  Review,” 
weekly  column  devoted  to  the  hi- 
fi  equipment  and  recording  in¬ 
dustry.  “Audio  Review,”  pri¬ 
marily  a  critical  report  on  new 
record  releases  on  all  major 
labels,  will  be  sent  free  to  di- 
tors  on  request. 

*  *  * 

‘THATS  THE  STORY—’ 
Cartoonist  William  Box,  cre¬ 
ator  of  Box  Cards  which  have 
revolutionized  the  greeting  card 
business,  has  been  sigpied  by 
MacNaught  Syndicate  to  draw  a 
daily  cartoon  panel  titled: 
“That’s  the  Story  of  My  Life.” 

MacNaught  has  not  yet  of¬ 
fered  the  feature  on  a  national 
level.  The  San  Francisco  Chron¬ 
icle  and  Los  Angeles  Mirror 
News  have  both  contracted  for 
it,  with  the  initial  panel  sched¬ 
uled  June  1. 


Fire  Wipes  Out 
Weekly’s  Plant 

Oakville,  Ont. 

Febi’uary  26-27  was  a  “Night 
to  Remember”  for  the  weekly 
Oakville  Record-Star  and  its 
staff. 

At  about  11:30  p.m.  on  the 
26th,  the  Trafalgar  Building 
which  housed  the  Record-Star’s 
offices  and  plant,  caught  fire  and 
within  three  hours  was  razed  to 
the  ground. 

Salvaged  were  (1)  a  6-inch 
celluloid  ruler  which  had  fallen 
into  the  cuff  of  plant  super¬ 
intendent  Maurice  Goulah’s 
trousers  at  quitting  time;  (2) 
the  accounts  receivable  ledger 
cards  which  were  out  at  the 
offices  of  the  billing  machine 
company;  and  (3)  the  January 
1,  1959  mail  subscription 
which  was  in  the  safe  deposit 
box  at  the  bank.  Beyond  these, 
not  even  a  paper  clip. 

Wilder  Breckenridge,  Reco^- 
Star  publisher,  said  a  full-size 
issue  would  be  on  sale  Thursday, 
March  5th.  Production  will 
done  by  Charters  Publishing 
Company  at  Brampton. 
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‘Botellas’  Withdrawn, 
Cuban  Press  in  Crisis 
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By  Jay  Mallin 

Havana 

The  Havana  press  faces  a 
severe  financial  crisis  as  the 
result  of  Cuba’s  new  government 
having  cut  off  official  subsidies. 
Hitherto  virtually  every  news¬ 
paper  and  newspaperman  re¬ 
ceived  money  from  the  govern¬ 
ment  in  one  way  or  another. 

The  payments  were  known  as 
“botellas”  (bottles),  a  Cuban 
slang  term  which  refers  to  any¬ 
thing  you  get  for  nothing.  Prob¬ 
ably  the  only  publications  which 
did  not  get  “botellas”  were  the 
big  weekly  magazine  Bohemia 
and  the  English-language  thrice- 
weekly,  the  Times  of  Havana. 
Nor  did  the  staffers  of  these 
publications  get  “botellas.” 

Revolucion,  the  official  daily 
newspaper  of  the  July  26 
(Rebel)  Movement,  has  pub¬ 
lished  lists  of  the  papers  and  the 
newsmen  who  received  govern¬ 
ment  aid,  as  well  as  the  sums. 
Actually,  the  lists  are  not  yet 
complete,  as  they  cover  only  the 
sums  received  from  the  Presi¬ 
dential  Palace  during  the  Ba¬ 
tista  regime. 

Presumably  other  lists  will  be 
published  showing  how  much  the 
press  received  from  the  various 
ministries,  as  well  as  other  gov¬ 
ernment  branches,  such  as  the 
amy,  police  and  sports  depart¬ 
ment. 

According  to  Revolucion,  the 
paper  that  got  the  most  money 
was  Informacion,  which  received 
$24,000  monthly.  Other  newspa¬ 
pers  and  their  monthly  allot¬ 
ments  : 

ElMundo . $16,000 

Diario  de  la  Marina  . .  16,000 

Alerta  .  17,000 

Pueblo .  14,000 

Ataja .  12,000 

El  Crisol . . 12,000 

Havana  Post .  2,000 

Diario  Nacional,  El  Pais,  Ex¬ 
celsior,  Manana,  Tiempo  en 
Cuba,  Avance  —  each  $10,000. 

The  total  amount  paid  out 
monthly  by  the  Palace  amounted 
to  $239,300.  This  money  came 
from  the  National  Lottery.  The 
total  included  payments  to  in¬ 
dividual  newspaper-men,  ranging 
from  $100  to  $2,000. 

The  total  amount  paid  out  by 
all  government  agencies  is  esti¬ 
mated  to  have  amounted  to  over 
$1,000,000  monthly. 

The  government  subsidies  en¬ 
abled  far  more  newspapers  to 
flourish  in  Havana  than  the  city 
would  normally  be  able  to  sup¬ 
port.  At  times  more  than  20 
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dailies  were  being  published  in 
the  city  of  1,000,000  people. 

The  government  subsidies  not 
only  helped  finance  the  opera¬ 
tion  of  the  papers  directly,  but 
also  helped  pay  the  salaries  of 
reporters.  Each  reporter  would 
be  assigned  to  a  ministry,  and 
would  collect  part  of  his  pay 
from  that  ministry.  (Thus  it  did 
not  matter  that  the  minimum 
salary  of  a  reporter  w-as  $22.50 : 
the  reporter  would  boost  his  in¬ 
come  by  as  much  as  $50  or  $60 
with  payments  from  a  ministry.) 

Upon  publication  of  the  list 
of  “botellas,”  several  newspa¬ 
pers  published  statements  say¬ 
ing  they  had  never  received 
money  from  the  government,  or 
that  the  money  they  had  re¬ 
ceived  was  in  payment  for  offi¬ 
cial  advertising.  Others  of  the 
papers  just  kept  silent. 

*  «  * 

Newsmen  ‘Corrupled’ 

Cleveland 
Congi-essman  Charles  0. 
Porter  of  Oregon  charged  in  a 
speech  here  that  one  reason  U.  S. 
citizens  knew  nothing  about  Ba¬ 
tista  atrocities  in  Cuba  was  that 
the  ousted  Cuban  leader  had 
“corrupted”  some  American 
newspapermen. 

The  congressman,  who  re¬ 
turned  a  few  days  ago  from  a 
tour  of  the  island  country  and 
talks  with  Fidel  Castro,  ad¬ 
dressed  the  City  Club  of  Cleve¬ 
land.  He  said  that  since  1956  he 
had  been  investigating  Batista 
crimes  and  he  said  that  “many 
Cubans  and  others  sent  me 
stories  and  photographs.” 

“Why  didn’t  the  nation 
know?”  he  asked.  “One  reason 
is  that  Batista  corrupted  the 
press,  even  some  of  our  own. 
He  bought  good  words,  or  at 
least,  silence.” 

The  Associated  Press  fired  one 
of  its  employees,  a  Cuban  citi¬ 
zen,  about  a  year  ago  when  it 
found  he  was  receiving  money 
from  Batista,  Mr.  Porter  said. 

The  congressman  praised  a 
recent  series  of  stories  out  of 
Havana  by  AP  man  Robert  Ber- 
rellez. 

• 

Castro  Accepts 

Washington 
Fidel  Castro,  premier  of  Cuba, 
has  accepted  an  invitation  to 
attend  the  annual  meeting  of 
the  American  Society  of  News¬ 
paper  Editors  here  April  16. 
(E&P,  Feb.  28,  page  46). 
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By  Roy  H.  Copperud 

Colons,  Commas,  and  Bastards 

Ansel  Gray  of  the  San  Diego  High  School  faculty 
raises  an  interesting  point  about  the  use  of  the  colon. 

He  cites  as  an  example  a  sentence  of  a  stamp  that  is 
common  in  journalism:  , 

“Members  of  the  committee  are:  Jane  Doe,  Oscar 
Zilch,  A1  Fresco,  Perry  Moore,  and  Lucinda  Knight.” 

Why  the  colon  after  are,  he  asks,  any  more  than  in 
“I  am:  Oscar  Zilch,”  since  the  constructions  are  identi¬ 
cal?  I  had  never  noticed  this  peculiarity  myself,  so  I 
had  to  take  my  pitcher  to  the  well  of  the  grammarians 


It  seems  likely  that  the  usage  Mr.  Gray  questions  has 
grown  out  of  the  rule,  often  loosely  stated,  that  a  colon 
is  used  to  introduce  a  series. 

But  not  if  the  series  immediately  follows  the  verb, 
as  in  the  example.  A  series,  to  take  a  colon,  should  form 
an  appositive.  Thus: 

“Members  of  the  committee  are  all  students:  Jane  Doe, 
Oscar  Zilch,  A1  Fresco,  Perry  Moore,  and  Lucinda 
Knight.” 

This,  of  course,  is  an  appositive  construction,  and  the 
colon  balances  off  its  two  parts:  (a)  students,  and  (b) 
the  names. 

A  dash  or  comma  would  be  possible  in  place  of  the 
colon.  But  one  of  them  surely  is  necessary  to  make  the 
sentence  understandable.  The  colon  may  be  removed, 
on  the  other  hand,  from  the  first  example  without  loss. 

The  simplest  rule  I  can  think  of  to  cover  this  situation 
will  cover  many  another  as  well:  Don’t  put  in  anything 
you  can  do  without. 


A  column  awhile  ago  about  descriptives  based  on  place-  | 
names  brought  in  some  diverting  mail.  Earle  Doucette,  g 
who  is  with  the  Maine  Department  of  Development  of  S 
Industry  and  Commerce,  wrote,  “We  call  a  person  who  S 
is  unusually  vocal  in  singing  the  praises  of  this  state  a  3 
Maineiac.”  Mr.  Doucette  styled  himself  “Head  Maineiac.”  M 

His  comment  brought  to  mind,  antithetically,  that  g 
Baltimorean  is  sometimes  modified  by  critics  of  Balti-  1 
more’s  staid  traditionalism  to  Baltimoron.  | 

Fred  Kemer,  executive  editor  of  Crest  and  Premier  | 

Books  at  Fawcett  Publications,  New  York,  was  reminded  8 

that  years  ago  as  a  staffer  for  the  Canadian  Press  he  g 

did  a  piece  on  Canadian  descriptives,  which  was  prompted  M 

by  a  disagreement  among  the  residents  of  Regina,  Sask.,  | 

as  to  whether  they  were  Reginans  or  Reginians.  g 

“So  down  the  list  we  went,”  Mr.  Kerner  wrote  me.  | 

“Some  of  the  lovely  ones  are  well  known:  Haligonians  | 

from  Halifax,  Liverpudlians  from  Liverpool,  N.  S.,  S 

Qtiebeqois  [pronounced  Kebeswah?]  from  Quebec  City.  1 

“A  tongue  twister  turned  up  from  the  province  of  Sas-  g 

katchewan,  when  the  people  of  Moose  Jaw  averred  they  g 

are  MoosechapLskanisippians  (the  people  from  the  place  3 

where  the  river  looks  like  a  moose’s  jaw) !  g 

“But  when  it  came  to  Head  of  Chezzetook,  N.  B.  (I  3 

think  that’s  the  way  it’s  spelled)  and  Bastard,  Ont.,  g 

there  were  problems.”  g 
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Household  Product 


Grocery  Sales  Ideas 
Applied  to  Newspaper 


Grantees  Choose 
Editorial  Study 


Hawaii  Papers 
Lose  Status  of 


^rl  To  \  Andrew  Hamilton  awards  of 

yU  to  1  1  C  W  000  to  a  senior  student 

and  a  professor  in  the  Marquette 
Jackson,  Miss,  the  company  has  used  with  sue-  College  of  Journalism  have  been 


Milwaukee,  Wis. 

Marquette  University’s  1959  1VT  «->  llfof^tll  1^0  p 
idrew  Hamilton  awards  of  ItICII i  Lll  ClVy  L Lll  Cl 


Honolcld 

Hawaii’s  newspapers  lost  the 


The  Jackson  State  Times  be-  cess  in  the  grocery  products  bestowed  on  John  M.  Arisman,  second  round  in  their  fight 


gins  its  fifth  year  as  an  evening-  field 


Sunday  newspaper  in  an  owner¬ 
ship  arrangement  which  is  un- 


Greenville, 


C.,  and  Prof,  against  Territorial  tax  assess- 
“A  newspaper’s  circulation  David  R.  Host.  ments.  The  Territorial  Supreme 

and  sale  of  advertising  space  An  anonymous  donor  estab-  Court  reversed  a  lower  court’s 


usual  but  not  unique  in  the  go  hand  in  hand,”  Mr.  Cohoon  Hshed  the  awards  with  the  in-  1956  niling  that  a  new.spaper  i 


newspaper  business. 


said.  “In  order  to  achieve  growth  tention  of  recognizing  the  senior  “manufactured.” 


'The  newspaper  joins  several  both,  a  newspaper  like  any  with  high  academic  standing  who 
household  products  —  Pine-Sol,  other  business  must  appeal  to  gave  greatest  pi’omise  of  leader- 
Perma  Starch.  Yam-Glo.  readers,  be  factual  and  hon-  ship  in  journalism  and  a  teacher 


Perma  Starch,  Yam-Glo,  readers,  be  factual  and  hon 
Sweater-Bath,  Mystic  Mist  and  est  in  its  presentation,  and  an 


with  high  academic  standing  who  The  high  court  niled  the  Cir- 
gave  greatest  promise  of  leader-  cuit  Court  should  not  have  said 
ship  in  journalism  and  a  teacher  the  Honolulu  Advertiser’s  adver- 
who  was  outstanding  in  the  field  tising  revenues  were  taxable  at 


White  Wave  —  under  the  roof  swer  a  need.  It  must  also  be  which  the  student  desired  to  the  manufacturer’s  IV2  percent 


of  Dumas  Milner  Corporation 
(E&P,  Feb.  28,  page  13). 


promoted  to  its  public.  By  uti-  do  additional  study.  The  donor  instead  of  the  2%  percent  de- 
lizing  the  merchandising  experi-  gave  $10,000  for  the  awai-ds  to  manded  by  the  Territorial  Tax 


Affiliated  in  Milner  Enter-  members  of  the  ad-  be  continued  over  a  period  of  Office, 

prises,  Inc.  are  the  Milner-White  committee,  we  think  we’ve  five  years,  and  the  1959  choices  The  case  involves  about  $150,- 

Oil  Gomnanv  Dumas:  Milnar  ^  top-notch  administrative-  were  the  first  to  be  made  under  000  in  taxes  paid  under  protest 
BroadcrGnrGomr.v  D,  ma=  «taff_  to  support  the  high-  the  grant.  by  the  Advertiser  since  1951  and 


Broadcasting  Company.  Dumas  ^  the  grant.  by  the  Advertiser  since  1951  and 

Milner  Chevrolet  Comnanv  the  ly-Ouahfied  editorial  depart-  Starting  in  June,  according  to  about  $200,000  paid  by  the 
Petroleum  Budding  and  king  terms  of  the  prizes,  Mr.  Aris-  Honolulu  Star-Bulletin. 

Edward  Hotel  ^  ^^>0  stockholders  in  the  ^lan,  who  was  chosen  by  teachers  The  case  probably  will  be 

rru  Oi.  i.  m-  J.  J  J  newspaper  now  hold  at  least  a  the  Marquette  College  of  taken  to  the  Ninth  Circuit  Court 

T?  K  founded  20  percent  interest  in  a  profit-  Journalism,  will  devote  his  ef-  of  Appeals  in  San  Francisco,  the 

.A  ’  7  competition  making  company,  Mr.  Cohoon  forts  for  eight  weeks  to  a  study  Advertiser’s  lawyers  said, 

with  the  JacKsoM  Daily  iVews  said.  of  a  specialized  project — edi-  The  Advertiser  maintains  it  is 

which  had  been  absorl^d  by  the  ,  torial  writing.  Prof.  Host,  who  a  manufacturer.  The  Territory 

^anon-Ledger,  own^  ^  ^  ,,  was  named  by  an  acadmeic  says  the  paper  is  a  “service  busi- 

HMerman  family.  Mr.  Milner,  (general  Assembly  committee,  will  direct  his  studies  ness”  or  “other  business”  taxed 

Secrecy  Rule  for  the  period.  ot  2% J^rcent  under 


Petroleum  Building  and  King 
Edward  Hotel. 


industrialist,  sparked  the  new 
venture. 

Editor’s  Authority 


of  a  specialized  project — edi-  The  Advertiser  maintains  it  is 
torial  writing.  Prof.  Host,  who  a  manufacturer.  The  Territory 
was  named  by  an  acadmeic  says  the  paper  is  a  “service  busi- 
committee,  will  direct  his  studies  ness”  or  “other  business”  taxed 
for  the  period.  at  2%  percent  under  the  local 


Raleigh,  N.  C.  • 

Secrecy  rules  allowing  com-  Paper  Invites  Citizens 
mittees  and  sub-coxnmittees  to  * 


The  merger  of  the  State  Times  hold  executive  sessions  to  exclude  I  ©  t.OUneil  Meetings 


with  Milner  is  being  effected  via  the  press  were  retained  in  the  Maywood,  N.  J. 

an  exchange  of  stock  between  North  Carolina  General  As-  The  local  weekly  newspaper, 
the  two  corporations  with  each  sembly  this  week  after  a  meas-  Our  Totvn,  of  which  Len  S. 
shareholder  of  Citizens  Publish-  introduced  to  eliminate  Rubin  is  editor-publisher,  suc- 


i-  the  period.  at  2%  percent  under  the  local 

^  tax  law’s  catch-all  provision. 

In  a  unanimous  decision,  the 
aper  Invites  Citizens  Supreme  Court  held  that; 

O  Couneil  Meetings  “Clearly  the  publisher  of  a 

newspaper  is  not  a  manufacturer 
Maywood,  N.  J.  under  the  ordinary  meaning  of 
The  local  weekly  newspaper,  the  word.” 


ing  receiving  a  share  in  the  Mil-  them 


ner  finn. 


cessfully  has  undertaken  to  in-  Pj-Jee  Increase  Hits 


“Noes”  beat  down  the  bill  terest  residents  in  civic  affairs 


iici  liim.  wiv.,  KiMLt.  teiest  tit  civic.  OriiaiAo  a  if  o  i  •  ’V’ 

Howard  S.  Cohoon  president  with  counterclaims  from  the  op-  by  sending  them  personal  invi-  All  Sales  in  iV. I . 
of  Dumas  Milner  Corporation  Position  that  the  Constitution  tations  to  attend  Borough  Coun-  New  Yorkers  carry  their  re- 
_  of  the  United  States  W3.s  written  pil  meetiners.  confmoni!  fn  TioutrcnanAr  nrire  in¬ 


is  now  president  of  the  newspa- 

per.  R.  E.  Dumas  Milner,  board  I",  executive  session;  secrecy 
chairman  of  the  industrial  firm,  helps  comm itt^s  get  informa- 
and  Thurman  Pitts,  secretary-  Tr  I 


of  the  United  States  was  written  cil  meetings.  sentment  to  newspaper  price  in- 

in  executive  session ;  secrecy  The  newspaper  sends  a  letter  creases  right  across  the  board, 
helps  committees  get  informa-  and  personal  invitation  to  from  “Every  price  increase  seems 
tion  they  can’t  get  otherwise;  two  to  three  dozen  residents  to  affect  all  circulation  sales,” 


treasurer,  assume  identical  posi-  removal  of  the  rules  would  prior  to  each  meeting.  Eventu-  p.  m.  Flynn,  president  of  the 
tions  at  the  State  Times.  0.  A.  °®®^roy  functions  of  the  com-  ally  500  different  citizens  will  Hews,  told  employees  in  an  an- 
“Bo”  Robinson  remains  as  pub-  rnittees.  be  invited.  The  paper  uses  the  ^ual  business  review, 

lisher,  and  Oliver  Emmerich  •  voting  list  for  names.  The  pro-  “When  the  afternoon  papers 

gram  is  stimulating  interest.  ■  ' 


continues  as  editor.  tvt  virr  mo  i 

, _ _  . ,  IN.i.  Women  lo  spend 

Mr.  Cohoon  said  the  news-  „  t-i.  f 

paper’s  editorial  freedom  will  More,  Survey  Finds 

continue  unhampered,  “in  no  Two  out  of  three  women  in 
way  influenced  by  advertising  jbe  New  York  Metropolitan 
clientele  or  financial  backers.”  market  plan  to  spend  more  for 


Ottawa  Journal 
Has  Goo<l  Year 


A  contract  has  been  executed  their  ’59  spring  wardrobes  than 
stipulating  thut  the  pupor  s  edi-  thev  did  l^st  yeur. 


“When  the  afternoon  papers 
went  to  10  cents,  they  lost 
heavily,  but  also  it  appears  the 
resentment  on  the  part  of  the 
public  to  the  higher  prices  was 
carried  into  newsstand  sales 
generally,”  Mr.  Fljmn  reported 
There  is  no  evidence  of  * 


tor  has  sole  authority  in  deter¬ 
mining  editorial  policy. 

Mr.  Gaboon  announced  the 
formation  of  an  advisory  com- 


irket  plan  to  spend  more  for  OTTAWA  There  is  no  evidence  of  i 

eir  ’59  spring  wardrobes  than  For  the  Ottawa  Journal,  1958  strong  upward  trend,  he  added, 
ey  did  last  year.  was  “another  successful  year,” 

This  fact  was  one  of  many  stockholders  were  told  this  week  * 


revealed  in  a  nine-page  report,  in  the  report  from  M.  Grattan  p  t  TV 

“Consumer  Comments”,  released  O’Leary,  president.  r  romoter  IVamea 


this  week  to  retail  advertisers 


mittee  composed  of  himself  and  by  the  New  York  Joumal- 


Advertising  volume  was  equal 
to  that  in  1957  and  paid  circu- 


Bea\'EB,  Pa- 
'The  Beaver  Valley  Times  has 


Dumas  Milner  Corporation  vice-  American.  The  report  is  based  lation  increased,  with  the  result  set  up  a  Promotion  Department 
presidents  Vincent  E.  Tateo,  R.  on  personal  interviews  with  that  net  profit  was  $142,110  after  and  M.  M.  Pennock,  general 
E.  Schuler  and  Louis  Wells.  Its  2,000  home-makers  and  1,000  providing  $114,036  for  deprecia-  manager,  has  named  Sal  J.  Ter- 
purpose  is  to  help  promote  the  business  women  as  well  as  500  tion  and  $121,300  for  income  rotta,  staffer,  to  head  it.  Mr- 
newspaper  through  applicable  business  men  in  the  city  and  taxes.  Total  income  was  $3,595-  Perrotta  is  a  veteran  news  and 
merchandising  techniques  which  suburbs.  901.  advertising  man. 
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PROPER  TIMING  IS 
BEFORE  THE  EVENT 

Before  you’re  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

?1  W  Tenth.  Kansas  City  Mo 
New  York  Chicago.  San  Francisco. 
107  William  17SW  100  Bush 

St  lackson  St 


Youngberg  Buys 
California  Papers 

Paso  Robles,  Calif. 

Arthur  C.  Youngberg  of  Wil¬ 
mette,  Ill.,  purchased  the  Paso 
Robles  Publishing  Co.,  publishers 
of  the  daily  Paso  Robles  Press 
and  the  weekly  Journal  from 
Fred  Weybret. 

Chet  Becfcer,  former  adver¬ 
tising  director  of  the  San  Lean¬ 
dro  Morning  News,  has  been 
named  publisher  and  will  have 
full  responsibility  for  the  man¬ 
agement  of  the  newspapers. 

Mr.  Youngberg  was  formerly 
promotion  director  of  the  Chi¬ 
cago  (Ill.)  Daily  News  and  has 
also  been  editor  and  publisher 
of  weekly  newspapers  in  New 
York. 


2  Publishers 
Unite  to  Buy 
Oregon  Daily 


San  Francisco 
Two  Pacific  Northwest  pub¬ 
lishers  have  joined  to  purchase 
the  La  Grande  (Ore.)  Observer 
from  Fred  E.  Weybret. 

They  are  John  M.  McClelland 
Jr.,  Longview  (Wash.)  Daily 
News,  and  Robert  W.  Chandler, 

Bend  (Ore.)  Bulletin.  The  pur¬ 
chase  was  handled  by  W'.  R. 

Twining  of  Hamilton,  Stubble¬ 
field,  Twining  &  Associates. 

Mr.  McClelland,  a  past  nation¬ 
al  president  of  Sig^ma  Delta  Chi, 
advanced  to  the  publishership 
of  the  Longview  daily  on  the 
January,  1957,  retirement  of  his 
father,  who  founded  the  News. 

He  had  been  editor  since  1940. 

Mr.  Chandler  purchased  the 
Bulletin  in  September,  1953.  He 
formerly  was  with  the  Denver 
Post  and  United  Press.  The 
Observer  purchasers  met  as 
Stanford  journalism  students. 

The  Observer  is  the  second 
newspaper  to  be  sold  by  Mr. 

Weybret  within  two  weeks.  His 
sale  of  the  Paso  Robles  (Calif.) 

Press,  which  he  acquired  in  1956, 
has  just  recently  been  an¬ 
nounced. 

Mr.  Weybret  proiFoses  to  re¬ 
enter  the  newspaper  publishing 
business. 

The  La  Grande  Obsei-ver  had 
been  a  family  holding  since  its 
purchase  in  1941  by  Fred  Wey¬ 
bret  Sr.  and  Frank  Shiro,  now 
with  Mergenthaler  Linot}7pe  Co. 
in  Los  Angeles. 

Riley  D.  Allen,  business  man¬ 
ager  of  the  Bend  Bulletin  for  bought  the  Northridger  from 
the  pa.st  three  years,  will  take  Miles  Clark,  owner  the  past  four 
over  managership  of  the  Ob-  years.  Harrah’s  wife,  Vera  Mae, 
server.  will  be  editor. 

*  *  ♦  Joseph  Snyder  of  Anaheim, 

Additional  recent  transactions  Calif.,  was  broker  in  .sale, 
in  the  newspaper  field: 

Painesville,  Ohio 
Publisher  D.  C.  Rowley  of  the 


JOINT  ACQUISITION — Amoi  BaHenfleld,  at  lelt,  and  Lindsey  Williams 
examine  a  copy  of  Riffman  Press,  one  of  three  weeklies  in  a  printing 
package  which  they  have  bought  from  Russell  Frey  at  Pittman,  Ohio. 
The  $186,000  transaction  was  handled  by  M.  D.  Armstrong  of  the  Dial 
Agency.  Mr.  Battenfield  has  been  with  Averill  Press,  Inc.  at  Birmingham, 
Mich,  and  Mr.  Williams,  a  former  Flint  and  Detroit  newspaperman,  is 
with  Michigan  Bell  Telephone  Company.  Purchase  includes  Bedford 
Times-Register,  Maple  Heights  Press,  a  shopper,  commercial  printing 
business  and  community  directory. 


Buy  Into  Station 


Painesville  Telegraph  has  an¬ 
nounced  the  purchase  of  the 
Fairport  Beacon  from  Publisher 
Neal  Katila.  The  tabloid-sized 
Beacon  will  become  the  seventh 
member  of  the  Rowley  Publica¬ 
tions  in  Ohio. 


On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand  —  thoroughly! 

Name  . . 

Address  . 

City  . Zone ....  State .... 

Company  . 

Mail  check  to 


by  commant,  plftura,^ai'r<»r^ln  fdet  or 
idantify;?:  or  of  violating  Privacy  or 
Copyright,  Piracy  of  mottar  or  formot 

F  O  R  T  I  P  Y 

against  amborrotsing  loss 
with  our  spaciol  axcass 

INSURANCE 

j  '  covaring  thasa  haxardt  — 

unigua,  affactiva,  maxpOnsIva^  ^ 


Weaverville,  Calif. 

Repurchase  of  the  Weaverville 
Trinity  Journal  a  week  after  its 
transfer  was  announced  by  Mr. 
and  Mrs.  John  H.  Steppling,  ac¬ 
cording  to  A.  W.  Stypes  &  (3o., 
San  Francisco.  The  weekly 


Editor  &  Publisher 


^n  r  rancisco.  The  weekly  was 

editor  8c  publisher  for  March  7,  1939 


$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $1000 


Judges  Want  News 
Used  Without  Names 


focus  on  the  problem  without  an 
eye  cocked  on  how  it  is  going  to 
look  in  the  newspapers.” 

There  are  often  cases  where 
efforts  at  rehabilitation  would 
be  destroyed  entirely  by  publi¬ 
cation  of  names,  he  said. 


Gives  Judge  Paper, 

IPs  ^Coiirt  Order"* 

Orangeburg,  S.  C. 
Eldridge  Thompson,  roving 
reporter  for  the  Charleston 


rr.  j  \T  VI  “Newspapers  say  it  deters  News  &  Courier,  here  to  cover 

Six  judges  discussing  the  Turner  Catledge,  New  York  crime  to  publish  names,”  he  con-  General  Sessions  Court  found 
question  with  12  newspapermen  Times,  managing  editor,  closed  ^  jj  himself  the  subject  of  a  “court 

Feb.  28  welcomed  press  coverage  the  debate  for  the  newspapers,  f  "Vf  Iv,  order.” 


Youngdahl, 


Feb.  28  welcomed  press  coverage  the  debate  lor  tne  newspapers,  ^  o^-der.” 

of  juvenile  delinquency  news  but  Judge  Youngdahl  former  pBI  says  young  people  in  the  Presiding  Judge  J.  Henry 
balked  at  publication  of  names.  Governor  of  Minnesote,  traced  jg  go  are  the  Johnson  had  charged  that  “no 

“Privacy”  rather  than  “sec-  advances  in  penology,  from  days  leading  offenders.  If  the  solution  juror  is  to  read  a  newspaper” 
recy”  was  what  they  were  after,  when  gossiping  woinen  had  their  crime  were  as  easy  as  that,  during  a  murder  trial.  Then  he 
they  maintained,  since  the  pur-  tongues  clipped  and  people  were  certainly  ought  to  have  a  added: 


pose  of  juvenile  courts  from  public  stocks, 

their  establishment  in  1898  was  Useful  Purpose 

to  help  rather  than  punish  young 

people.  If  an  arbitrary  age  line  “The  press  ought  to  be  in  the 
must  be  drawm,  under  16  was  juvenile  courts,”  he  said.  “But  I 
considered  proper.  The  judicial  cannot  see  that  publication  of 


better  record.’ 


“It’s  difficult  for  me  to  get 


“The  press  ought  to  be  in  the  deal  of  news  comes  out  of  juve- 
juvenile  courts,”  he  said.  “But  I  ^ile  court  in  his  city. 


Walter  Lister,  Philadelphia  along  without  a  morning  paper. 
(Pa.)  Bulletin,  said  not  a  great  I  am  sure  that  the  competent 
deal  of  news  comes  out  of  juve-  reporter  that  the  News  &  Cou- 
nile  court  in  his  city.  rier  has  here  covering  this  trial 


considered  proper.  The  judicial  cannot  see  that  publication  of  <<xhe  cases  are  just  not  that  will  provide  the  judge  with  a 
consensus  was,  however,  that  names  serves  any  useful  pur-  interesting,”  he  said.  “More  copy  of  the  paper.” 


names  should  not  be  used  at  all  pose.  We  are  not  going  to  deter  often  than  not  the  name  does  Needless  to  say,  Mr.  Thomp- 
unless  the  common  weal  would  crime  by  such  publication.  Nor  ^ot  have  to  be  printed.”  son  complied  with  the  “court 

be  served  thereby.  can  I  see  that  the  use  of  the  gam  H.  Day,  New  York  Jour-  order.” 

In  most  cases  no  good  pur-  Campenella  boy’s  name  was  American,  objected  to  the  ■ 

pose  is  achieved,  the  judges  justified.  The  rich  or  the  famous  growth  of  restrictions  as  to  what  j  >»  v 

argued  at  a  meeting  in  New  should  not  be  treated  any  dif-  newspapers  should  or  should  not  T»t-  j 

York  sponsored  by  the  National  ferently  than  others.’’  print.  The  doois  of  the  Rhode  Island 

Probation  and  Parole  Associa-  Catledge  said  it  was  not  boy  of  15  can  kill  you  just  "Uvenile  Court,  except  in  rare 

tion.  Two  of  the  judges  who  sit  the  purpose  of  newspapers  to  as  dead  as  a  boy  of  16,”  he  said,  instances,  were  closed  to  the 

in  small  towns  admitted  that  Pi'ovent  crime.  “Xo  put  the  same  shelter  over  i  ' t  “ 


even  though  no  newspaper  pub-  “Our  primary  purpose  is  to  the  bad  and  the  good  is  unfair  1956.  In  that  year 

licity  was  given  to  juvenile  court  iufonn,”  he  said.  “The  public  to  the  public.  I  consider  it  my  f our  Mitoi s  si^ed  an  a^eemen 
cases,  the  names  were  generally  "’ould  have  accused  us  of  sup-  duty  to  print  the  names  of  young  ''’“loh  permitted  reporters  to 
knowTi  in  the  community.  pression  had  we  withheld  the  hoodlums  to  permit  the  public  cover  all  sessions  excepting  cases 

Campanella  name.  Names  are  to  know  who  they  are  and  to  involving  bastardy,  child  mar- 
Editors  Oppose  Restrictions  news,  and  there  are  degrees  of  nrntect  themselves  from  them  ”  I’inges  and  uncontested  adop- 
^  T  T  ■  n  prominence  that  inevitably  ™  “  tions.  The  newspapers  committed 

Norman  E.  Isaacs  Louise  ^  .  J"dge  John  Warren  Hill,  pre-  themselves  not  to  print  names, 

(Ky.)  Times,  presided  at  the  ^  siding  Justice  of  the  Domestic  i/im 

four-hour  session,  called  by  Mrs.  ^  newspapers  j^gj-^tions  Court,  New  York,  ex-  ^-ita 

Julius  Ochs  Adler,  chaiiinan  of  genera  ly  would  like  to  see  more  yy^  y^y  that  “under  sLcwh;t  similar  resolution 

access  to  court  news,  rather  than  A  somewhat  similar  resolution 

the  as^ciations  communications  ^  tWre  might  was  a  pmper  dividing  line  ^as  signed  by  the  New  Jersey 

committee.  x  n  ^  x-  ^  on  name  publication.  The  prac-  a  iqka  Th 


Norman  E.  Isaacs,  Louisville  Prominence  that  inevitably 
.J  J  ...  worked  in  this  case. 


committee.  publication.  The  prac-  p“"  ;  in  n 

eventually  come  a  meeting  of  ...  xt  i  ■  j?  t  i  Press  Association  in  ISoo.  in 

All  but  two  of  the  editors  blinds  between  the  press  and  the  nnmo^of  agreed  that 

attending  opposed  restrictions  of  courts  as  to  what  would  be  the  “  interfere  ii  tne  name  oi  names  of  children  would  be  with- 
any  kind  imposed  by  the  courts,  ^gst  constructive  action,  rather  ^  held  from  the  public  if  such  in- 

yet  said  the  general  newspaper  than  continuing  present  “catch-  ^  v,*  formation  would  be  damaging 

practice  was  to  omit  names  of  as-catch-can”  methods.  lishing  names  helped  either  so-  ^ 

children  under  16,  except  in  j  ^  Thomas  D  Gill  me  « Others  than  those  mentioned 
cases  of  major  crimes.  T  Jdr  S  tbp  T.Ln  I  Campanella  s  attending  last  week’s  meeting 


siding  Judge  of  the  Juvenile  name  by  newspapers. 
At  the  close  of  the  meeting.  Court,  Connecticut,  said  news-  ic 


were  Judge  Harry  W.  Lindeman, 


responding  to  questions  from  Mr.  papers  were  off  base  in  accusing  f  ®  ,P^®ss  is  pi^en  w  Newark,  N.  J.;  Norman  Bato, 

Isaacs  and  Will  C.  Tunibladh,  ju^es  of  “secrecy”  when  they  '"J®.  \  Journal-News;  David  H. 

NPPA’s  managing  director,  it  withheld  children’s  names.  .T  ^  ,1  Albany  Kmckerboclur 

was  acreed  similar  debates  be-  «c  •  <  i,  +  ^  ^  power  and  News;  Edgar  L.  Jones,  Balb- 

Wds  dgieeu  Simiidi  ueoaies  oe  “Secrecy  is  defined  as  what  fnr/>p  and  dpmand  pntranpp  ”  bp  e  \  if  1  ti  tr ..far 

tween  ludces  and  editors  should  •  j  j  j  mu  /.  au  ^orce  ana  aemana  entrance,  ne  more  Sun;  Alfred  H.  Kircnoter, 

.  ^  ®  IS  s^id  und  done  without  the  S3.id  Hg  sd.id  iti3.tiv  wronc^s  c3.ti  TX75iiSotv\  c*  Pav« 

continue  on  regional  levels  in  the  knowledire  of  others’”  he  said  I  a  wrongs  can  Buffalo  News;  William  C.  Fay 

hone  than  some  eeneral  working  !  a  ^  ^  children  by  tyros  on  gtte,  United  Press  International; 

“That  doesn’t  fit  in  the  case  of  the  bench.  Some  children  are  and  Frank  J  Starzel  4ssociate(i 
M  ntodout  th^t  S^  the  juvenile  courts,  through  denied  Constitutional  rights,  and  Pr^s. 

pointed  out  that  local  agreements  ^hich  constantly  pass  a  parade  are  remanded  to  jail  without  • 

between  newspapers  and  juve-  of  people.  If  a  judge  is  doing  a  bail  for  10  to  20  days. 

nile  courts  had  been  reached,  bad  job,  the  new.spapers  should  Jud^e  Henrv  G  Swenev  Pres-  r.  !?•  i  .  d 

notably  in  Rhode  Island  and  in  expose  him.  Personally  I  see  no  ijent  Judge,  Court  of  Common 

.New  Jersey.  reason  why  juvenile  court  rec-  pieas  Media  Pa.  said  news-  J^iSSOUn  rol  (Jenter 

The  case  of  David  Campan-  ords  should  not  be  open  at  all  paper  men  were  welcomed  in  his  Columbia,  Mo. 

ell,  15,  entered  the  talk.  All  but  times.”  court,  but  rarely  came.  Dr.  Paul  L.  Fisher  Jr.,  direc- 


,,  .  .  Columbia,  Mo. 

ell,  15,  entered  the  talk.  All  but  times.  court,  but  rarely  came.  Dr.  Paul  L.  Fisher  Jr.,  direc¬ 
one  judge  was  against  use  of  Pri>-acy  Elssential  Chief  Judge  Francis  J.  Me-  tor  of  the  linotype  curriculum 

toe  name  of  this  celebrity’s  son.  Cabe  of  the  Juvenile  Court  of  and  associate  professor  of  jour- 

They  were  joined  by  two  of  the  “The  juvenile  courts,”  he  said,  Rhode  Island,  asked  if  the  funda-  nalism  at  the  University  of  Mis- 
editoi's,  Fendall  Yerxa,  Wilming-  “are  trying  to  break  down  the  mental  purpose  of  the  free  press  souri,  has  been  named  executive 
ton  (Del.)  News,  and  Leslie  barriers  between  the  social  m  our  country  was  not  for  pro-  secretary  of  the  Freedom  of  lu' 
Moore,  Worcester  (Mass.)  Tele-  sciences  and  judicial  procedures,  motion  of  the  general  welfare,  fonnation  Center  recently  estab- 
gram.  (E&P,  Feb.  28,  page  15).  “Xo  do  so  we  need  an  atmos-  “Crowding  the  front  pages  lished  at  the  University. 

Judge  Luther  W.  Youngdahl,  phere  of  privacy  where  we  can  with  small  crimes  is  not  greatly  He  will  retain  his  duties  at 
U.  S.  District  Court,  Washing-  get  close  to  the  youngster  and  contributing  to  the  public  weal.  School  of  Journalism  in  addition 
ton,  D.  C.,  summed  up  the  judici-  family,”  he  advised.  “This  en-  There  should  be  rules  as  far  as  to  his  new  responsibilities  with 
ary  on  this  and  other  points,  tails  frankness  and  an  objective  the  court  and  the  press  are  con-  the  Center. 
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Pri>-acy  Essential 


Chief  Judge  Francis  J.  Me-  tor  of  the  linotype  curriculum 
Cabe  of  the  Juvenile  Court  of  and  associate  professor  of  jour- 


President  Hails 
Free  Press  Role 


tion  in  order  to  keep  ciiculation  He  said  many  editors  did  not| 
up.  Local  news  is  used  some-  use  a  recent  series  of  stories  on 
times  almost  to  the  exclusion  of  Red  China  by  an  Indian  editor 
foreipfn  news.  It  is  not  enough  because  they  thought  they 
to  carry  the  Little  Rock  story  showed  China  doing  too  well, 


Columbia  Mo  without  the  story  of  the  Negro  and  they  sought  to  “protect 
President  Eisenhower  paid  his  problem,  if  we  would  eliminate  their  readers  from  truth. 

to  the  nress  in  a  mes-  misconceptions.  Earl  J.  Johnson,  general  new 


respects  to  the  press  in  a  mes-  misconceptions.  Earl  J.  Johnson,  general  news 

sage  to  the  Press  Congress  of  Charles  Gombault,  France-  manager.  United  Press  Inter- 
the  World  here  this  week.  Soir,  Paris,  .said  the  foreign  national,  was  optimistic  over  the 

The  White  House  letter  asked  correspondent  not  only  should  current  flow  of  new’s.  He  said 
Dr.  Elmer  Elis,  president  of  the  cover  political  and  diplomatic  physical  obstacles  to  the  flow  of 
University  of  Missouri,  to  give  news  but  .should  be  preoccupied  news  have  been  liquidated  large- 
the  President’s  greetings  to  the  with  presenting  a  tnie  picture  ly  by  technological  advances, 
delegates — more  than  100  jour-  of  the  people  in  the  foreign  Progress,  too,  is  being  made  in 
nalists  from  50  countries.  country  to  his  readers  at  home,  overcoming  the  withholding  of 

Mr.  Eisenhower,  who  was  He  said  that  the  great  French  news  by  governments  and  in  the 
Honorary  President  of  the  Con-  .state.sman,  Clemenceau,  when  he  punishing  of  correspondents  by 
gress,  stated:  was  a  newspaper  editor,  told  a  dictators,  he  felt.  He  listed  Red 

“Only  when  there  is  a  strong  cub  reporter  never  to  use  an  China  as  an  exception  to  the 
free  press,  with  an  unfailing  adjective  without  asking  his  improving  picture, 
sense  of  responsibility,  can  truth  permission.  “The  telegraph  editor  is  as 


.state.sman,  Clemenceau,  when  he  punishing  of  correspondents  by 
was  a  newspaper  editor,  told  a  dictators,  he  felt.  He  listed  Red 


flourish  and  man  grow  to  his 
maximum  capability.  So  the  pro¬ 
fession  of  journalism  serves  a 


rmission.  “The  telegraph  editor  is  as 

.  .serious  a  roadblock  as  any  that 

Inherited  Disinterest  foreign  news  must  meet,’’  Mr. 

“Too  often,  I  fear,  when  we  Johnson  said.  “He  knows  his 


noble  cause.  Indeed  it  is  an  es-  talk  about  flow  of  news  we  think  home  community  and  available 
sential  element  in  our  free  so-  qJ  it  in  tenns  of  cable  tolls,  news  space  better  than  I  do.  Rut 
ciety.  Its  members  are  vital  to  censorship,  visas  and  heavv  ex-  sometimes  a  newspaper  will  iiaj^ 
every  good  country  where  citi-  pense  accounts  of  foreign  corre-  ^  high  rate  for  UPI  service  and 
zens  are  trusted  to  seve  the  com-  spondents,’’  said  Rasil  L.  then  tui*n  it  over  to  a  man  who 
mon  good — when  they  are  fully  Walters,  Chicago  (Ill)  Dailg  paid  one-tenth  the  cost  of  the 
informed  and  alerted  to  the  News.  ’  sex-vice,  a  man  with  no  voice  in 


facts  of  the  day.’’ 

Press  Congress 

{Continued  from  page  9) 
tions  he  knew  what  their  pub- 


News.  sex-vice,  a  man  with  no  voice  in 

“To  us  as  newspapei-men,  management  and  no  control  over 
these  are  of  primai-y  impox--  ^be  amount  of  space  he  is  to 
tance,”  he  added.  “Rut  wouldn’t  have.  His  role  merely  is  to  fill 
it  be  an  erx-or  for  us  in  our  dis-  ^b®  chinks  of  space  not  filled 
cussions  to  ignore  the  fact  that  local  mattex-. 

our  real  goal  is  to  find  ways,  * 

through  our  news  coverage,  to  Margaret  Bauknigllt 
make  the  people  of  the  wox-ld  Top  Citation 


lishers  were  thinking  and  want-  better  acquainted  with  each 


ing,  he  assei-ted.  other  no  matter  where  they  live,  Columbia,  s.  c. 

“It  is  the  business  of  the  pi-ess  matter  what  the  color  of  Margax-et  Rauknight  of  the 
to  report  the  news  as  it  happens,  their  skin  happens  to  be?”  Columbia  Record  has  received 

it  is  the  right  of  the  editor  to  j^j.  Walters  bi-ought  out  that  the  King  Award  as  the  outstand- 
write  editorials  on  what  he  have  inherited  a  disinterest  mg  newspapex-woman  of  1958  in 
thinks,  but  they  depend  on  col-  foreign  news  fx-om  oui-  fore-  South  Cax-olina. 

umnists  to  do  their  thinking,”  fathers,  who  came  to  the  U.  S.  Mai-jorie  Campbell  of  the 


Columbia,  S.  C. 
Margax-et  Rauknight  of  the 
Columbia  Record  has  received 


umnists  to  do  their  thinking,’ 


Mai-jorie  Campbell  of  the 


Mr.  Tiuman  said.  He  ref ex-x-ed  escape  from  conditions  in  Charleston  h^ews  and  Conner 


to  four  columnists  as  “the  big-  foreign  lands, 
gest  ci-ooks  in  the  world — they  fhe  Chicag 

never  told  the  txuth  in  their  editors  used  ] 
lives.” 


foreign  lands.”  received  the  McKissick  .4 ward 

The  Chicago  editor  .said  some  for  tbe  best  feature  story  by  a 
editors  used  polls  showing  lack  new.spapei-woman. 


it  were  discussed  in  a  compre¬ 
hensive  study  by  panel  speakers 
and  editors  in  a  general  session. 


lives-  interest  in  foreign  news  as  Rose  Sims  of  the  Greenville 

Free  Flow  of  News  excuse  to  virtually  ignore  it.  Piedmont  won  the  Tad  Quattle- 

More  progressive  editors,  how-  baum  award  for  the  best  of 
Advantages  of  the  free  flow  ever,  u.sed  the  polls  as  a  chal-  series  contribxxting  to  the  welfare 
of  news  throughout  the  wox-ld  lenge  to  make  foi-eign  news  of  teenagers  in  South  Carolina, 
and  obstacles  that  tend  to  block  interesting  and  undei-standable.  The  Harris  Award  for  the  best 
it  were  discus.sed  in  a  compre-  J.  C.  Rain,  Bombay  (India)  exlitorial  in  a  weekly  went  to  the 
hensive  study  by  panel  speakers  Times,  said  one  of  his  corre-  Georgetown  Times. 
and  editoi-s  in  a  genei-al  session,  spondents  was  sent  out  of  China  • 


The  Harris  Award  for  the  best 
exlitorial  in  a  weekly  went  to  the 
Georgetown  Times. 


“The  flow  of  news  between  and  others  w-ere  changed  in  Printer  Blirne<l 
two  countries  can  be  likened  to  neighboring  countries  simply  be-  t  fnflinri'i  Strike 
the  flow  of  a  river,  which  meets  cause  the  govei-nments  did  not 

and  overcomes  natui-al  obsta-  like  truthful  stories  they  had  Lebannon,  Ind. 

cle.s,”  ob.sei-ve<l  Ai-yeh  Dissent-  written.  Tw-o  members  of  the  Typo- 

shik,  Mnariv,  Tel  Aviv-,  Israel.  Frank  J.  Stai-zel,  genei-al  man-  graphical  Union  wei-e  jailed  and 
“We  must  see  to  it  that  obstacles  ager.  Associated  Press,  said  “w-e  later  released  on  $2,.'>00  bond 
are  overcome  in  order  to  insui-e  deliver  each  day  sevei-al  times  after  being  accused  of  setting 
the  free  flow  and  purity  of  the  the  amount  of  copy  that  any  fire  to  the  clothes  of  a  printer 
news  repoi-t.  The  first  condition  newspaper  can  print.  What  is  employed  by  the  Lebannon  Re¬ 
fer  a  free  flow  is  free  access  to  printed  reflects  the  people’s  porter  in  connection  with  an  or- 
the  news.  views.  People  are  likely  to  want  ganizational  strike  against  the 

“Intimidation,  hidden  censoi--  a  win-or-lose,  black-and-white  newspaper, 
ship,  prohibitive  cable  charges  stoi-y — comprehensive  coverage  They  were  chaiged  with  at- 
can  be  obstacles,”  he  continued,  of  a  complex  situation  in  300  tacking  Hai-old  Lutz,  53,  in  a 
Tnci  easing  pi-oduction  costs  words.  The  result  is  inadequate  saloon.  One  of  them  is  accused 
force  newspapers  to  carry  more  or  highly  distorted  reporting,  of  pouring  lighter  fluid  over  his 
advexlising  and  to  make  com-  The  mechanical  tail  wags  the  clothes  and  the  other  applying  a 
promises  in  the  news  presenta-  editorial  dog.”  match. 
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cles,”  ob.sei-ve<l  Ai-yeh  Dissent-  written, 
shik,  Maariv,  Tel  Aviv-,  Israel.  Frank 


Earl  and  Anne  Selby 

Columnist 
Selby  Goes 
On  City  Desk 

Philadelphia 

Earl  Selby,  colunmist  of  the 
Philadelphia  Evening  and  Sun¬ 
day  Bulletin,  has  been  appointed 
City  Editor  to  succeed  the  late 
Stanley  G.  Thomp.sori. 

Mr.  Selby,  w-ho  is  41,  grew  up 
in  Chicago  and  giaduated  fi-om 
Noithwestern  University  whei-e 
he  was  a  Phi  Retta  Kappa.  He 
began  his  newspaper  career  as 
a  reporter  and  x-ewriteman  on 
the  Chicago  Tribune,  the  Chi¬ 
cago  Times  and  the  United  Pxess 
bui-eau. 

He  joined  the  staff  of  the  Rul- 
letin  in  1943  as  a  rewriteman 
and  four  years  later  became  a 
columnist,  writing  “In  Our 
Town”. 

He  became  equally  well  known 
for  his  “Mr.  Fixit”  who  used  the 
column  to  come  to  the  aid  of  the 
hara.ssexl  citizen  in  his  battles 
with  xed  tape,  inefficiency  and 
shady  business  practices. 

Three  yeai-s  ago,  Mr.  Selby’s 
wife,  Anne,  a  former  Philadel¬ 
phia  Daily  Xews  administration 
x-eportei-,  became  his  collaboi-a- 
tox-  on  the  columns.  They  have 
four  childx-en. 

James  Smai-t,  feature  writer, 
w-ill  take  over  the  local  column. 

• 

Free  Weekly  Qiiit8 

Santa  Paula,  Cal. 

The  Glen  City,  w-eekly  pub¬ 
lished  here  for  the  past  six 
months,  suspended  publication 
with  the  is.sue  of  Feb.  19. 
Wallace  Smith  was  editor  and 
publisher.  The  paper  had  a  cir¬ 
culation  of  6,000  which  was  dis¬ 
tributed  by  mail  fi-ee  to  area 
homes. 
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Puzzle  Clues 

(Continued  from  page  15) 


(The  New  York  Journal-  “U 
American  this  week  obtained  a  York 


court  order  to  stop  a  finn  known  foi-mation  to  the  FBI. 


“Upon  my  return  to  New  "T)  1  * 

Drk  I  tumed  over  all  my  in-  UT^ J.  S  13011111 


as  “Dictionary  Research”  from  “I  have  again  combed  my  en- 


selling  answers  to  its  “Find  the  tire  list  of  subscribers,  double- 
Name  Game.”  The  court  said  checked  on  banks  and  deadlines 


back  of  the  check — “For  pay-  flnn  ^as  “inducing  spurious  and  done  everything  else  I  can 
ment  of  your  share  of  prize  and  fraudulent  performances  on  to  make  certain  security  is  wa- 
money  won  on  contest  —  Baffler  ^he  part  of  prospective  contest-  tertight.  I  am  convinced  it  is.” 
No.  189  —  paid  in  full.”  ants.”)  He  has  received  cancellations 


No.  189  —  paid  in  full.” 

Miss  Furstenberg  said  she 
told  Johnston  she  was  tired  of 
the  whole  deal  and  was  going 


Parley  Set  at 
Crucial  Time 


The  Eighth  General  Assembly 


How  Leak  Was  Traced 


of  his  puzzles  in  two  places  be-  of  the  International  Press  In¬ 


sides  Portland,  he  said. 


stitute  in  Berlin  May  26  to  28 


the  \v hole  deal  and  was  going  Andre  F.  L’Eveque,  president  Features  will  bring  editors  and  publishers 

to  stop  payment  on  her  check  Superior  Features  Syndicate,  denied  the  incident  had  affected  of  the  free  world’s  new'spapen 
and  return  the  prize  money  to  revealed  how  he  had  ^^em  so  far  as  cancellations  are  together  at  the  focal  point  of  the 


the  newspaper.  j  i.v  i.  t.  i.  j 

TV  i  V  cjn/r.,  uncovered  the  tipsters  who  had 

Johnston  w’as  horrified.  Miss  ,•  i  ^  i.  •  j.v 

T-.  .  V  j  •  V  i  hit  his  puzzle  contest  in  the 

Furstenberg  said,  urging  her  not  ^  ^  , 

oya  tjceffon  J oumai. 


to  do  that  because  “they  are 


He  said  he  traced  the  leak. 


ncerned.  cold  war.  The  time  of  the  meet- 

Sees  Contests  Helped  S'""  w 

deadline  set  by  the  Russian  ulti- 

According  to  S.  George  Little,  matum  for  turning  East  Berlin 


did^n  "t^i^ntify  originating  in  Canada,  in  a  day’s  GF  president:  “There  Imve  been  over  to  the  East  German  Govem- 


can  trace  to  Portland. 


Security  Explained 


“I  was  able  to  localize  the  You  know,  I  think  that  out  of 


ment. 

The  significance  of  this  gather- 


leak  somewhat  because  only  one  this  will  come  an  even  greater  ing  of  the  IPI,  the  only  world- 
The  Detroit  Free  Press  con-  puzzle  contests  used  awareness  of  the  value  of  these  wide  agency  which  devotes  itself 


tinned  running  its  Bonanza  Bill  |jy  ^.j^g  Oregon  Journal  was  in-  contests  to  newspapers,  and  exclusively  to  editorial  problems, 


Puzzle  Contest.  The  paper  volved,”  he  related.  “On  our  list  when  they  (the  investigating  was  pointed  out  by  the  IPI 
stressed  that  strong  security  g  client  in  a  small  Canadian  agencies)  get  all  through  with  American  committee  in  empha- 


methods  had  been  followed  in  tg^yn  w'ho  bought  our  contest  it,  the  contests  will  be  better  sizing  the  importance  of  strong 


the  years  the  puzzles  had  been  along  with  several  other  fea-  off.” 


American  repi’esentation  at  the 


run.  Entries  ran  above  normal,  tures  from  our  agent  in  Canada.  Mr.  Little  said  he  was  work-  Berlin  assembly, 


Answers  to  the  puzzles  are  not  j  turned  to  this  account  since  ing  with  the  FBI  in  “a  very  sus- 


even  mailed  directly  to  the  Free  jt  ^ygg  the  only  one  I  had  not  picious  situation  involv^  in 


150  U.S.  Members 


Press,  but  are  sent  by  registered  gold  directly. 


There  are  nearly  150  IPI 


mail  by  the  syndicate  to  the  “Since  I  had  made  it  a  rule  “No,”  said  John  Osenenko,  members  in  the  United  States, 


Manufacturers  National  Bank  that  answrers  to  the  puzzles  must  Bell  executive,  “we  have  had  no  g^d  more  than  400  newspapers 
in  Detroit,  which  keeps  the  letter  tie  held  by  an  officer  of  a  bank  cancellations.  We’ve  sent  out  a  g^g  beinir  invited  to  join  the 


in  a  vault  until  alter  the  dead-  designated  bv  a  client  until  after  revised  schedule  on  our  con-  organization  and  narticinate  in 

line  for  entries  of  the  current  the  contest  deadline,  I  put  in  a  tests.  We’re  shaking  down  our  ii  p^gram. 

week  has  safely  passed.  ggll  to  the  bank  named  in  the  whole  procedure  to  eliminate  xhe  invitations  were  sent  out 


call  to  the  bank  named  in  the  whole  procedure  to  eliminate 


.1  1  i.i.  •  J  !•  J - -  -  -  -  —  -  .  X  lie  iiiv  weie  oeiib  vuk 

When  the  letter  is  delivered  agreement  with  our  Canadian  any  possible  leaks.  We  have  bv  Paul  Block  Jr  nublisher  of 

tViA  "Rvao  RrACc  nmmAfinn  Ha-  _ _  mT_  _  _ a _ _ _ ,.A.t _ : _ n _ s  •  _  .  _  _ _  ^ _ _ 


to  the  Free  Press  promotion  de¬ 
partment  for  checking  of  the 
entries.  In  this  way,  no  Free 
Press  employee  can  ever  be  un¬ 


representative.  The  operator  mailed  a  questionnaire  to  find  ^be  Toledo  (Ohio)  Blade  and 


said  she  was  unable  to  find  such  out  how  the  papers  handle  dead-  chaiimian  of  the  American  Com 


lines  and  to  get  the  names  of  mittee,  and  Bernard  H.  Ridder 


“On  learning  this,  I  again  the  most  recent  winners  and  the  jj.  ^  publisher  of  the  Duluth. 


J  Al_  1_A  X  1  J  — -  - - -  - - -  til.*  IJUUtlolld  l/lic 

der  the  slightest  cloud  of  sus-  called  the  FBI  in  Portland,  told  amount  of  money  paid  so  we  can  (Minn  )  News-Tribune  and  Her- 

T^iAinn  in  4’n  A  Ann  Act  m  a  i  _ _ _  _._i _  4i_ 


picion  in  the  contest. 

The  contest  has  been  an  im- 


them  of  my  findings  and  sus-  compare  notes  on  the  various  g^^j  jpj  treasurer. 


advised  them 


jwrtant  cir^lation  device  for  gg  to  Canada  to  conduct 

the  Free  Press  through  the  g,yg  investigation  unless 


yeare,  with  entries  often  topping  ^bis  would  interfere  with  FBI 
the  50,000  mark  and  even  run-  p]ggg 


There  will  be  a  one-day  meet¬ 
ing  in  Paris  on  May  22  for 
V  own  investigation  unless  Under  a  Cloud  American,  British,  French  and 

is  would  interfere  with  FBI  Paul  (Minn.)  Dus-  German  esditors  to  discuss  com- 

“Tko  +1,0  oooo  coi/i  patch-Pioneer  Press  discon-  problems  and  interests. 

from  publication  of  its  Sunday  There  also  will  be  a  resume  of 

Cashword  puzzle  feature  on  a  discussion  the  previous  day 


ning  in  the  area  of  100,000  a 
week  on  occasions. 


News  of  the  Oregon  papers’  quarters.  Being  impatient  to  do 


he  was  waiting  word  from  head- 


puzzle  troubles  was  given  Page  something  concrete  to  protect 


One  display  by  the  Detroit  News,  ciipntc  ns  miicklv  as  nnssible  mert;  was  nu  ticai  m-  — -  r--™  - - 

with  mention  that  the  News  did  ,  J,^ided  to%o"  Vad  on  my  oil  di'^ation,  that  the  ring  has  op- 


While  there  was  no  clear  in- 


hetween  French  and  British  edi¬ 
tors  on  press  relations  between 


not  run  such  puzzles. 

The  Free  Press  followed  with 
explanations  of  the  trouble  and 


All  Fictitious 


erated  in  St.  Paul,”  the  man-  ness  which  has  developed  during 
agement  said,  “the  disclosure  of  the  past  year  in  reporting  and 


then  gave  Page  One  display  as  "ly  arrival  in  the  Cana- 

_ _ a _ _  dian  town  —  I’m  not  at  liberty 


its  operations  left  us  with  no  editorial  comment  concerning 


its  reporters  unfolded  segments 
of  the  mystery. 


other  choice.” 

In  announcing  the  cancella- 


the  two  countries. 

Since  it  was  organized  in  1951. 


to  tell  what  town  —  I  learned  ^jgg  ^  j^g  readers,  the  St.  Paul  IPI  has  conducted  several  r^- 


The  Detroit  Times,  which  runs  paper  said,  “It  is  with  regret  ional  meetings  to  encourage  dis- 

puzzle  contests  of  its  owm,  gave  such  a  publication  as  discontinuing  this  cussion  of  matters  affecting 

xua  a  had  been  led  to  believe  existed.  .rA«fxxv.A  ixoe.  Ixaav.  oa  -tva^xx-i-  nartiAnlar  muntriAc  and  to  help 


the  story  no  attention. 

Although  the  method  used  in 


lad  been  led  to  believe  existed,  feature  which  has  been  so  popu-  particular  countries,  and  to  help 
(Detroit  newsmen  said  they  lar  with  our  readers  for  the  past  create  better  understanding  be- 


cheating  on  newspaper  puzzles  had  tracked  the  story  to  Lon-  four  years  but  which  now  ap-  tween  nations  and  individuals. 


has  not  been  established  in  these  Ont.  and  a  suburb,  Byron,  pears  to  be  under  a  cloud  of  Operational  costs  of  IPI 


current  cases,  a  newsletter  dis-  They  said  Canadian  postal  in-  suspicion.  A  newspaper  cannot  met  primarily  by  membership 
tributed  by  the  Postoffice  De-  spectors  were  trying  to  contact  exist  for  long  without  the  re-  fees,  and  its  research  and  ex- 


partment  describes  a  fraud  case  bhe  Suburban  Publishing  Co.  spect  and  confidence  of  its  read-  change  programs  are  financed 


recently  perpetrated  in  Lynn,  whose  office  was  said  to  be  in  a  ership.  That  confidence  must  be  by  the  Ford  and  Rockefeller 
Mass.  Two  men  were  found  garage  at  Arva,  and  the  Middle-  won,  not  only  by  a  fair  and  Foundations. 


guilty  of  attempting  to  defraud  sex  Trust  Co.) 


honest  handling  of  the  news,  but  This  year  the  American  Corn- 


two  newspapers  by  submitting  “Canadian  postal  authorities  by  the  exercise  of  a  basic  in-  mittee  revised  its  dues  system 
correct  answers  in  envelopes  and  police  agreed  that  I  had  tegrity  in  all  the  newspapers  to  bring  it  more  in  line  with  the 


postmarked  before  the  contest  discovered  the  source  of  the  leak  dealing  with  the  public.” 


practice  of  organizations  in 


They  used  a  clever  and  asked  that  I  not  reveal  any  The  puzzle  was  supplied  by  country.  Dues  are  based  upon 


lopes  to  themselves. 
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label  trick  in  addressing  enve-  details  until  they  had  time  to  the  same  syndicate  that  supplied  the  newspaper’s  circulation, 


the  Oregon  Journal.  ranging  from  $50  to  $350. 
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WASHINGTON  FOCUS 


Bv  Janies  J.  Butler 


CONGRESSMAN 

FROM  THE  aXY  ROOM 

An  American  Newspaper 
Guild  member  who  has  begun 
service  as  a  freshman  in  the 
House  of  Representatives  be¬ 
lieves  publishers  and  unions 
should  get  together  to  discuss 
common  problems  and  predicts 
both  groups  would  benefit. 

Rep.  Roman  C.  Pucinski  of 


lie  records  be  required  to  be 
made  available  to  news  media, 
except  that  portion  which  is 
made  confidential  by  act  of  Con¬ 
gress,  or  which  might  endanger 
national  security. 

Too  Much  by  Default 

The  Congressman  is  aware 


studies  after  which  the  USD  A 
technicians  will  attempt  to  de¬ 
vise  a  method  for  recording 
long-term  effects. 

In  the  collected  data  is  ma¬ 
terial  on  the  relative  effects  of 
newspaper  and  radio  advertising 
but  on  the  question  of  publiciz¬ 
ing  the  results,  the  Department 
spokesman  says:  “We’re  not  re¬ 
leasing  it  now  —  for  the  same 
reason  that  we  don’t  compare 
different  make  trucks  and 


that  many  attempts  have  been  plows.”  The  idea  of  measuring 
made  in  the  past  to  solve  the  results  originated  with  sellers; 


BY-LINE  Award  of  Marque+t* 
University  College  of  Journalism 
was  conferred  Feb.  22  on  Thomas 
E.  Moore,  editor-manager  of  the 
weekly  Iron  River  (Mich.)  Re¬ 
porter,  a  1935  graduate. 


Chicago,  a  39-year-old  Democrat  problem  of  newsprint^  price^  and  producers’  ^sociations  collected  CBS  and  SDX 

Set  Appraisal 
Of  Journalism 


holding  his  first  public  office, 
cites  as  an  example  the  pact 
which  John  L.  Lewis  has  en¬ 
tered  into  with  producers,  ship¬ 
pers,  and  the  railroads  wherein 
machinery  is  created  for  taking 
out  of  controversy  problems 
which  can  be  adjusted  at  the 
conference  table.  The  Congress¬ 
man  foresees  broad  areas  of 
agreement,  he  said. 

While  he  is  not  familiar  with 
the  proposition  put  forth  earlier 
in  the  session  by  Rep.  Frank 
Chelf,  who  asks  a  no-strike  role 
for  newspapers  during  the 
pendency  of  bona  fide  collective 
bargaining  negotiations,  the 
Chicagoan  finds  merit  in  the 
basic  thought,  with  this  resei-va- 
tion:  “If  we  begin  legislating 
for  one  group,  the  newspaper 
for  example,  dozens  of  others 
might  be  around  arguing  that 


supply,  but  he  intends  to  have 
another  go  at  it  after  he  has 
assembled  data  in  possession  of 
Government  agencies.  He  ex¬ 
plained:  “Every  time  I  read  in 
the  newspapers  that  the  Cana¬ 
dian  newsprint  trust  has  tacked 
another  $10-a-ton  onto  the  price 
of  print  paper  it  seems  to  be 
followed  by  another  ‘economy 
program’  in  the  editorial  rooms. 
Price  boosts  hit  the  publisher 
hard,  but  almost  simultaneously 
they  register  an  impact  on  the 
reportorial  staff.  It  has  long 
been  my  conviction  that  the 
Guild  should  make  a  contribu¬ 
tion  toward  investigation  into 
development  of  domestic  news¬ 
print  sources  to  relieve  depend¬ 
ence  upon  Canada.” 

As  a  member  of  the  House 
I>abor  Committee,  Mr.  Pucinski 
expressed  the  hope  that  pub- 


they,  too,  have  peculiar  problems  lishers  will  come  to  Washington 


which 

ment.” 


require  special  treat- 


Ix>nRer  Work-Day 

-A  20-year  city  room  employee 
(Chicago  Times  and  Chicago 


and  advise  on  how  their  prob¬ 
lems  may  be  overcome.  “I  don’t 
mean  special  legislation  for  the 
pross,  but  laws,  general  in  char¬ 
acter  which  will  benefit  the 
newspapers.  Newspaper  publica- 


funds  for  advertising  campaigns 
by  assessments  based  on  units 
sold,  and  asked  the  Department 
for  guidance  on  how  the  money 
should  be  disbursed. 

The  Department  drew  the  con¬ 
clusion  that  advertising  can  be 
effective  in  disposing  quickly  of 
large  volumes  of  individual  com¬ 
modities.  However,  that  is  not 
the  only  finding.  Nor  is  it  put 
forth  as  the  principal  one. 

*  «  « 

CARTOON  TWIST 

Pravda  mouthpiece  of  the 
Kremlin,  has  purloined  a  draw¬ 
ing  by  Cartoonist  Flannery  of 
the  Baltimore  Sun  and  has  re¬ 
printed  it,  without  asking  per¬ 
mission  and  with  disregard  for 
the  obvious  message.  The  car¬ 
toon  titled  “The  American  Way 
of  Life”  shows  a  huge  missile 
projecting  over  and  dwarfing  a 
typical  residence  conveying  the 
message  that  safety  and  exist¬ 
ence  of  the  American  home  and 
way  of  life  depend  upon  ade¬ 
quate  defenses.  But  in  Russia, 
the  reproduction  was  used  to 
blast  the  United  States  Govern- 


oun-itmes).  Congressman  Pu-  tion  is  a  business  enterprise  and  ment  for  boosting  its  arms  out- 

nnclfl  ^  1  .rvji  _  XI--  ...  ... 


^.ski  was  elected  last  Novem-  should  speak  up.  Of  course  the 
ber,  defeating  a  four-term  Re-  same  thing  is  true  of  the  Guild, 
publican  incumbent.  He  took  the  i  don’t  think  either  side  does 
oath  of  office  20  years  to  the  as  good  a  job  as  it  might  to 
day  after  he  got  his  first  job  obtain  more  beneficial  legisla- 
as  a  copy  boy.  He  has  discovered  tion.  In  my  opinion,  newspaper 
a  disturbing  point  of  difference  publishers  are  permitting  too 
between  the  city  room  and  the  much  to  go  by  default.” 
legislative  halls:  “The  work -day  *  *  * 


in  Congress  is  twice  as  long  as 
on  the  newspaper.  I  hadn’t  the 
slightest  idea  that  the  job  re¬ 
quired  -SO  many  hours.  I  work  all 


ADVERTISING  TESTED 
Department  of  Agriculture 


put  in  the  new  budget  and  pre¬ 
dicting  that  this  policy  will 
hasten  the  collapse  of  the  Ameri¬ 
can  economy.  U.  S.  Housing  Ad¬ 
ministrator  Norman  P.  Mason 
then  had  the  cartoon  re-repro¬ 
duced  for  a  nationally  distrib¬ 
uted  press  release,  explaining: 
“The  cartoon’s  message  is  as 
clear  as  crystal.  We  either  pay 
the  price  or  we  lose  our  liber¬ 
ties.  The  choice  is  ours.  In  the 
Russian  view  we  are  incapable 
of  maintaining  our  economic 
well-being  and  providing  for 
proper  level  of,  defense  at  the 
same  time.” 


,  — . . .  technicians  believe  they  have  de¬ 
day  and  half  the  night  and  my  veloped  a  method  to  ascertain 

wife  works  right  along  with  me  the  value  of  advertising  in  spe- 

for  many  more  hours  than  a  cial  promotion  efforts  and  will 

normal  work  day.  My  wife  is  put  it  to  test  in  a  series  of 

not  on  the  Congressional  pay-  studies.  Producers’  associations 

the  way.”  in  such  varied  fields  as  apples. 

The  Congressman  has  pre-  dairy  products,  citrus  and  other 

Par^  legislation  to  carry  out  a  commodities  will  cooperate.  The 

resolution  adopted  by  ANG  call-  first  analysis  measured  promo- 

ing  for  freedom  of  access  to  tion  of  lamb  in  the  Cleveland 

news  originating  in  federal  area.  It  indicated  that  sales  in¬ 
agencies.  He  proposes  that  the  creased  during  the  period  of  the  Press  Association  to  avoid  con- 

term  “public  record”  be  statu-  campaign,  then  fell  off.  There  fusion  with  Minnesota  Educa- 

erily  defined  and  that  all  pub-  will  be  a  few  other  short-run  tion  Association 
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Change  of  Name 

Minneapolis 
Minnesota  Editorial  Associa¬ 
tion  members  have  voted  to 
change  the  name  to  Minnesota 


A  two-part  appraisal  of  jour¬ 
nalism  in  this  country  today — 
including  both  printed  and  elec¬ 
tronic  media — ^will  be  presented 
in  hour-long  symposiums  on 
“The  Great  Challenge”  series 
Sunday,  March  29  and  Sunday, 
April  5,  on  the  CBS  Television 
Network  (2:30-3:30  P.  M., 
EST). 

The  two  programs,  “Is  Amer¬ 
ican  Journalism  Meeting  Its  Re¬ 
sponsibilities?”  (March  29)  and 
“Is  the  American  Public  Getting 
the  Information  It  Needs?” 
(April  5),  are  being  produced  by 
the  Public  Affairs  Department 
of  CBS  News  in  cooperation  with 
Sigma  Delta  Chi,  on  the  oc¬ 
casion  of  the  fraternity’s  .fiOth 
anniversary. 

Examining  the  re.sponsibilities 
of  journalism  in  the  modern  era 
and  the  degree  to  which  today’s 
jouroalists  are  meeting  those 
responsibilities  will  be  Barbara 
Ward,  formerly  foreign  affairs 
editor  of  the  Economist  of  Lon¬ 
don;  John  Fisher,  editor-in-chief 
of  Harper’s  magazine;  Eugene 
C.  Pulliam,  president  and  pub¬ 
lisher  of  newspapers  in  Indiana 
and  Arizona;  J.  Russell  Wiggins, 
executive  editor  of  the  Washing¬ 
ton  (D.  C.)  Post  and  Times 
Herald;  and  Sig  Mickelson,  gen¬ 
eral  manager  of  CBS  News. 

Exploring  the  subject  of  bar¬ 
riers  that  limit  a  journalist’s 
accessibility  to  vital  news  will  be 
James  C.  Hagerty,  Presidential 
News  Secretary;  James  Reston, 
chief  of  the  Washington  Bureau 
of  the  .Veu>  York  Times;  Arthur 
M.  Schlesinger  Jr.,  historian; 
Robert  D.  Swezey,  general  man¬ 
ager  of  WDSU,  New  Orleans, 
La.;  and  Charles  A.  Sprague, 
former  Governor  of  Oregon  and 
publisher  of  the  Salem  (Ore.) 
Statesman. 
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Responsibility 
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common  denominator  of  knowl¬ 
edge  and  taste.  5)  Constructive 
self  appraisal.  6)  Training  staff. 

Mr.  Swan  said  the  trend  to 
single  ownership  of  newspapers 
leads  many  readers  to  say  news 
can  be  suppressed.  He  said 
nearly  half  the  people  do  not 
know  a  newspaper  cannot  be 
suspended  by  the  government. 

“The  hucksters  and  tycoons 
have  their  place  in  keeping  a 
newspaper  financially  sound,” 
said  Mr.  Swan.  “A  pennyless 
newspaper  is  more  susceptible 
than  a  well-heeled  one.  In  a 
suiwey  of  3,076  daily  and  weekly 
newspapers,  the  Internal  Reve¬ 
nue  authorities  found  that  26% 
made  no  profit,  and  217  news¬ 
papers  suspended  in  a  decade. 


Congress  had  members  in  60 
countries  and  claimed  more  than 
2,300  journalists  on  the  roll. 

“The  1926  Congress  considered 
subjects  such  as  we  are  dis¬ 
cussing,”  he  said.  “The  secre¬ 
tary  then  and  now  honorary 
chaimian  of  this  Congress, 
James  Wright  Brown  of  Editor 
&  Publisher,  reported  that  an 
earnest  effort  had  been  made  to 
enlist  journalists  from  all  over 
the  world.” 


followed  a  tradition:  1)  Get  the  outraged  while  others  said  they 
facts.  2)  Print  the  facts  without  knew  it  all  along  and  that  there 


bribery  by  your  own  pocketbook. 
3)  Never  drop  a  big  story  until 
you  go  to  the  bottom  of  it. 


was  no  point  in  broadcasting  it 
“Investigative  reporting  is  far 
broader  than  an  expose,”  said 


“The  key  person  in  investiga-  Mr.  Day.  “It  is  different  from 


tion  is  the  owner,”  said  Mr.  spot  news,  which  does  not  re- 
Brandt.  “He  points  the  direction  quire  investigation.” 
and  the  actual  day-by-day  work  d  •  •  i  c 

is  carried  out  by  the  managing  Pnncip  es  Ma 

editor  and  staff.”  In  the  general  discu 


‘Jellyfish’  Newspapers 


Dr.  Vincent  Naeser,  Berling- 
ske  Tulende,  Copenhagen  (His 
family  has  been  connected  with 
the  newspaper  for  the  210  years 
of  its  existence) — declared  “the 
first  re.sponsibility  of  the  press 
is  the  defense  of  democracy  and 
to  adapt  itself  to  the  changes 
that  are  taking  place  in  the 
world.  The  press  ought  to  co¬ 
operate  with  TV  and  radio  in 
this  and  get  the  public  inter¬ 
ested  in  defending  freedom,  he 
said. 

“Too  many  countries  have 
jellyfish  newspapers  which  have 
sting  but  no  backbone,”  charged 
the  Danish  editor.  “The  press 
cannot  show  its  backbone  until  it 
detennines  to  fill  its  responsibili¬ 
ties.” 


Brotlierliood  of  the  Press 


JR. 
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Debate  Interpretation 


The  subject  of  “Responsibility 
for  Interpretation”  brought  out 
spirited  debate. 

“I  do  not  like  the  phrase  ‘in¬ 
terpretive  reporting,’  ”  said  Er¬ 
win  D.  Canham,  Christian 
Science  Monitor,  “I  suggest 
background  reporting,  in  depth 
and  in  perspective.  Accuracy 
transcends  the  events  of  a  few 
hours.  When  a  politician  voted 
for  an  appropriation  six  months 
ago  and  now  votes  against  tax 
for  his  appropriation,  it  should 
be  noted  in  the  story.  The  re¬ 
porter  should  never  be  set  up  as 
an  editorialist  or  opinionated 
writer.” 

Galal  El  Dine  El  Hammamsy, 
Al  Goumhouria,  Cairo,  said  in¬ 
terpretation  adds  to  a  news  re¬ 
port  and  does  not  make  it  less 
factual.  He  called  for  profes¬ 
sional  integrity  in  news  stories. 


Against  Evangelism 


The  urgent  need  for  brother¬ 
hood  of  the  world’s  free  press 
in  combating  Russia’s  economic 
warfare  was  stressed  by  Charles 
Nutter,  managing  director  of  In¬ 
ternational  House,  New  Orleans, 
in  a  speech  to  the  Congress. 

“At  one  time,”  he  said,  “the 


‘Never  Try  to  Please’ 


Crusades  Give  Zest 


Principles  Stated 


In  the  general  discussion,  C.  K. 


“Some  defeatists  say  adver-  Bhattacharyya,  head  of 


tising  drops  because  of  cru-  School  of  Journalism  of  Calcut- 


sades,”  Mr.  Brandt  added.  “But  ta  University  in  India,  advised 
the  crusades  give  zest  to  the  that  these  principles  be  observed 


reporter  because  he  knows  he  in  investigative  reporting: 


has  kept  the  public  trust. 


1)  State  only  facts.  2)  The 


Joaquin 


Manila  story  should  be  intended  for 


(P.  I.)  Times  said  he  under-  accomplishing  good.  3)  Under¬ 


stands  “investigative  reporting  state  rather  than  overstate.  4) 
to  mean  a  relentless  search  for  In  judging  others,  judge  from 


facts,  or  proofs,  which  the  edi-  his  standpoint.  5)  When  judging 
tor  and  his  reporter  believe  exist  persons  or  parties,  do  not  im- 


but  either  are  being  concealed  pugn  their  motives. 


or  not  known  at  all.’ 


He  said  the  national  press 


“In  our  time,  it  would  be  a  brought  on  the  freedom  move- 
mistake  to  confine  cimsading  ment  in  India,  and  that  the  suf- 


joumalism  to  the  expo.sure  of  ferings  and  sacrifices  of  the 
graft  and  corruption,”  he  said,  press  there  would  make  a  glori- 


“There  is  no  newspaper  that,  at  ous  chapter  in  the  history  of 
one  time  in  its  history,  did  not  any  counti'y. 


launch  a  crusade  against  some¬ 
thing.” 


Danger  of  ‘Crucifying’ 


Ramon  Blanco,  Imparcki 
Guatemala  City,  Guatemala,  re¬ 
marked  that  Latin  Americans 
read  everything  they  can  get 


He  told  of  several  successful  about  the  U.  S.  and  expect  U.  S. 
crusades  in  the  Philippines.  He  newspapers  to  read  about  Latin 


gave  this  stern  warning: 

“It  seems  to  me  that  there  is 


America. 

“Newspaper  editors  in  Latin 


James  S.  Pope,  Louisville 
(Ky.)  Courier-Journal,  said  he 
likes  only  one  adjective  before 
reporter  and  that  is  “objective.” 
He  said  he  is  a  “little  sour”  on 
interpretation. 

“I  am  against  deception  and 
evangelism  in  the  new-s  columns,” 
he  declared.  “Objectivity  means 
fact  without  distortion.  Keep  re¬ 
porters’  views  out.” 


always  the  danger  of  crucifying  America  are  confronted  with 
an  administration  or  an  individ-  dictators,  their  papers  are  sus- 


ual,  either  wittingly  or  unwit-  pended  and  sometimes  they  are 


tingly  by  the  careless  handling  exiled  or  killed,”  he  reminded. 


of  the  material.  Investigation  “Dictators  buy  newspapers  and 


means  that  we  should  not  deal  newspapermen.  We  have  inde- 
with  the  material  in  black  and  pendent  papers  in  Latin  Amer- 


white  terms.  The  reporter  and  ica  and  we  have  those  paid  by 
editor  are  expected  to  check  and  the  governments.  My  owm  house 


recheck.  Sometimes  a  man  can  was  bombed  with  a  grenade  when 


be  character-assassinated  with-  I  cnisaded  against  the  govem- 
out  necessarily  affording  him  ment.” 
any  evidence  that  he  has  been  „  •  n 

libelled. 

“It  could  aLso  be  time  that  a  Raul  Fontaina,  Asociatioi 
publisher  might  plan  a  crusade  Interamericana  de  Radiodifu 
for  selfish  reasons.  sion,  Montevideo,  Uruguay,  said 


William  Connor,  London  Daily 
Mirror,  addressed  his  remai'ks 
to  Missouri  School  of  Journalism 
students  instead  of  to  delegates 
to  the  Congress. 

“Responsibility  for  inteip ro¬ 
tation  is  a  new  disease,”  he  said. 
“You  whisper  into  people’s  ears 
what  they  should  think.  Facts 
are  sacred  and  comment  is  free. 
Go  out,  work  on  the  story,  come 
back  and  write  what  you  feel.” 

“Never  try  to  please  readers,” 
advised  Mr.  Connor.  “I  con¬ 
gratulate  you  students  who  are 
coming  into  the  profession,  an 
exciting,  magnificent  job  dealing 
with  people.” 


Drama  in  Paraguay 
Raul  Fontaina,  Asociation 


sion,  Montevideo,  Uruguay,  said 


“Some  skeptical  people  think  investigation  implies  even  minor 


that  a  newspaper  launches  a 
crusade  to  boost  circulation.  Our 


details. 

“Something  is  happening  in 


an.swer  to  that  is — so  what?  So  Paraguay  now,”  he  warned. 


long  as,  in  the  end,  the  public 
interest  is  served?” 


“Neither  you  nor  we  have  much 
news  of  this  drama.  If  we  knew 


Axel  Springer,  Die  Welt,  what  w-as  happening  in  Hun- 
Hamburg,  Germany,  told  of  the  gary,  w-e  ought  to  know-  what  is 


difficulties  of  investigative 


happening  in  Paraguay.  The 


window  in  Hamburg  across  the  to  get  information.  To  investi- 


Iron  Curtain. 


with  lies  and  distortions,” 


said.  “But  truth  must  prevail,  was  expounded  by  A.  S.  Cowan, 

even  in  this  life-and-death  Australian  Federation  of  Broad- 


In  a  panel  on  “Responsibility 
for  Investigation,”  Raymond  P. 
Brandt,  Washington  Bureau,  St. 
Louis  (Mo.)  Post-Dispatch,  said 
P-D  crusades  for  80  years  have 


stimggle.” 

John  Day,  CBS,  said  that 


i 


porting  in  a  divided  country.  He  policy  of  non-intervention  is  a 
said  he  can  look  from  his  office  stumbling  block  for  us  in  trying 


gate  is  in  effect  to  intervene.  If 


“We  cannot  investigate  stories  we  do  not  investigate,  we  will 
in  East  Gennany  and  we  meet  never  know  the  true  facts.” 


casting,  Sydney. 

“The  windows  of  the  world 


after  Ed  Murrow’s  program  on  should  be  open  for  the  free  flow 
“The  Business  of  Sex,”  some  of  news,  without  any  jammin^i 


people  said  it  was  a  lie  and  were  for  a  better  free  world,”  he  said. 
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Responsibility  of  broadcasting 


Ralph  Beaver  Geo.  Benson  Dies;  '  Colo.  Papers  Win 

Strassbureer  Editor  in  Toledo  •" 

^  Toledo  publishing  field,  died  Denver 

nioc  in  PnriQ  George  A.  Benson  Sr.,  69,  He  was  89  years  old.  The  Monte  Vi-sfa  JoumaJ  and 

Uieb  111  1  dllb  editor  of  the  Totedo  Times  the  When  Mr.  Morrow  retired  as  the  Grand  Junction  Sentinel 

past  five  years,  died  Feb.  27  publisher  of  Capper  gg^h  won  a  pair  of  sweepstakes 

Norristown,  Pa.  after  a  stroke.  He  was  to  have  Publications  in  1941,  he  had  awards  for  general  excellence 

Ralph  Beaver  Strassburger,  gone  off  on  a  vacation  cruise  completed  51  years  of  service  ^nd  typography  and  presswork 

:5,  died  Feb.  26  at  his  home  to  Puerto  Rico  the  next  day.  newspaperman.  among  Colorado  newspapers 


Colo.  Papers  Win 
Awards  in  Pairs 

Denver 

The  Monte  Vusta  Journal  and 
the  Grand  Junction  Sentinel 


:5,  died  Feb.  26  at  his  home  to  Puerto  Rico  the  next  day.  newspaperman.  among  Colorado  newspapers 

in  Paris.  He  had  been  publisher  Recently,  Mr.  Benson,  who  .  He  1890  as  a  rejxirter  during  the  annual  Colorado 

of  the  Norristotcn  Times-Herald  noted  for  his  ringing  style  Springfield,  Ohio,  and  during  p^ess  Association  convention 
since  1921.  in  editorials,  described  his  worked  there  pub-  recently. 

Of  Pennsylvania  German  an-  duties:  “I  have  served  with  a  weekly  rnagazine  of  his  Monte  Vista  Journal  is 

cestry,  Mr.  Strassburger  made  whatever  success,  failure,  futili-  Push.  In  1908  he  published  by  Lonnie  Pippin, 

his  name  synonymous  with  rigid  ty,  frustration,  inability  and  Topeka  as  advertising  publisher  of  the  Sentinel  is 

adherence  to  the  philosophy  of  general  cussedness  anyone  cares  director  of  Capper  ^Publications,  preston  Walker, 
individualism.  He  was  imbued  to  make  of  it.”  ...  a  tj  '7t;  Awards  for  outstanding  photo 

with  the  spirit  of  Valley  Forge  ^.n  award  winner  many  times  William  Arthur  Peacey,  75,  journalism  went  to  Bus  Tarbox 


rector  oi  V/apper  ruoiicaiions.  pj-gston  Walker. 

„  Awards  for  outstanding  photo 

William  Arthur  Peacey,  75,  journalism  went  to  Bus  Tarbox 


and  devoted  his  early  life  to  years  as  editorial  writer  business  manager  Monte  Vista  Journal,  Bob 

serving  in  special  Presidential  on  the  Times,  Mr.  Benson  also  -i®  Walters  of  the  Greeley  Journal, 

assignments  abroad.  Both  Presi-  server!  n<j  Pulitzer  Prize  iuror  'ronto  (K)nt.)  Globe  &  Mail;  eh.  and  Bill  Peerv  and  Mel  Schieltz 


served  as  Pulitzer  Prize  juror 


and  Bill  Peery  and  Mel  Schieltz 


dent  Taft  and  President  Wilson  and  he  was  a  member  of  several  Tu"  Rocky  Mountain  News, 

called  on  him  to  carry  out  diplo-  journalism  societies.  the  Prosser,  publisher  of  the 

matic  missions.  His  wife,  Mildred,  is  court-  41  years,  retiring  m  weekly  Estes  Park  Trail,  was 

Newspaper  work  was  an  ayo-  bouse  reporter  for  the  Times.  after  the  ^papers  merged,  gjggtgjj  president  of  the  Colorado 

cation  but  he  was  avid  in  insist-  gbe  also  writes  children’s  books.  ^  ^  Press  Association. 


His  wife,  Mildred,  is  court- 


Newspaper  work  was  an  ayo-  house  reporter  for  the  Times.  after  the  ^papers  merged, 

cation  but  he  was  avid  in  insist-  gbe  also  writes  children’s  books.  „  j-x  t 

ing  that  his  editors  stress  the  Mr.  Benson  first  worked  for  ,,.Hotoin  G.  Bush,  61,  editor  of 
local  news  of  the  historic  region,  the  Grond  Forks  (N.  Dak.)  Elkins  (W.  Va.)  inter- 

During  an  active  career  in  poli-  //crnfd  in  1909.  He  later  served  Hounfam  for  34  years;  F^.  24. 
tics  he  was  prominent  in  Re-  ^  jg^g  time  as  Washington  Bu-  He  had  been  with  the  Odpn 
publican  Party  affairs  and  made  j.eau  chief  of  the  Minneapolis  of  newspapers  in  West 

headlines  with  his  opposition  to  journal  and  came  to  Toledo  in  Virginia  for  40  years. 


the  League  of  Nations.  1948. 

Mr.  Strassburger  was  re-  ^ 

ported  to  have  inherited  about  wr  ir  n 

$10,000,000  from  his  father,  a  4ltlo  V)  olf.  Press 
Pennsylvania  lawyer.  His  news-  Expert,  Dies  at  74 
paper  investments  at  one  time 
included  large  interests  in  the 

Philadelphia  Record  and  the  Otto  M’blf  74,  Chi 


io^Tu*!  He  had  W^^ftrThe'od^e^^  Mergenthaler  Sells 
neapolis  newspapers  in  West  Factory  in  Brooklyn 

oledo  in  Virginia  for^40  years.  Mergenthaler  Linotype  Com- 

Robert  Arthur  Vicker.s.  89,  Pany  has  sold  part  of  its  vast 
pioneer  Montana  newspaper-  Brooklyn  factory  which  it  has 
man;  Feb.  25.  He  began  his  occupied  for  75  years.  Most  of 
newspaper  career  on  the  Vir-  >ts  manufacturing  operations 
Oinia  City  Madisonian.  He  was  ^ave  been  transferred  to  a 
Chicago  publisher  of  the  Hardin  Tribune  Plant  at  P lamview,  L.  I. 


Otto  Wolf,  74,  Chicago  Trib-  ^nd  from  1925-38  was  co-pub-  J^e  property  sold  to  a  group 


New  York  Post  under  the  own-  assistant  production  man-  Usher  of  the  Hardin  Tribune-  pf  investors  who  plan  to  convert 

ershin  nt  T  TinviH  ager  and  inventor  of  printing  Herald  **  industrial  center  con- 

Althoui\?s  Sor^an^^  P^ss  techniques,  died  Feb.  28  ,  sists  of  10  buildings.  Mergen- 

r  11  •  ^  at  his  home  in  Oak  Park  Ill  He  ,,  t  i  .  .  ta-  thaler  offices  and  parts  factory 

iMe^n^M^wtla^:  ^’^^1  tof  Sverll  months.  John  Tobin  Dies  ,  housed  in  another  building 

home,  Mr.  Strassburger  lived  aa  t  u  m  *^® 

abroad  the  past  20  years.  He  ^oH  came  to  the  U.  S.  in  his  Mrs  John  Tobin,  Pottsville  ^ 

became  involved  in  tax  disputes  ®arly  twenties,  going  to  work  Republican  librarian,  died  in 

with  the  U.  S.  Government  and  «  Hoe  &  Co  New  York,  Pottsville  Hospital  March  3  Urban  Study 
a  few  years  ago  the  Treasury  with  the  Seymour  after  being  ill  since  last  month.  ^ 

seized  one  of  hi<i  racehorses  ^ress  Company  in  Boston.  A  newspaper  employee  since  SYRACUSE,  N.  Y. 

Mahan  after  it  ran  in  an  inter-  He  came  to  Chicago  in  1912  1943  .she  previously  was  a  mem-  F.  Wesley  Geerer,  retail  sales 

natinnol  and  went  to  work  for  the  Goss  her  of  the  editorial  department  manager  of  the  Syracuse  Her- 

anuiiai  eveni  in  inis  couniry.  „  tj — „„  „  _ : : i  i _ _ i 


for  R.  Hoe  &  Co.,  New  York,  Pottsville  Hospital  March  3  Urban  Study 
and  later  with  the  Seymour  after  being  ill  since  last  month.  ^ 

Press  Company  in  Boston.  A  newspaper  employee  since  Syracuse,  N.  Y. 

He  came  to  Chicago  in  1912  1943  .she  previously  was  a  mem-  F.  Wesley  Geerer,  retail  sales 
and  went  to  work  for  the  Goss  her  of  the  editorial  department  manager  of  the  Syracuse  Her- 


The  horse  later  was  returned  to  B*‘*’^Hng  Press  Co.  as  a  drafts-  covering  regional  hospitals  and  ald-Joumal  and  American,  has 

France  where  ii-  reinineH  Mr  inan.  He  joined  the  Tribune  in  funeral  directors.  She  was  also  been  appointed  to  Mayor  Hen- 

Strassburger’s  famous  stable  of  proof  reader  and  assumed  the  ninger’s  Urban  Renewal  Review 

thoroughbreds  •  librarian  post  in  June  19.58.  Committee. 

The  publisher’s  survivors  in-  Tboinas  Bracken,  82, 

wWh‘'  Former  Librarian 

married  in  a 

A.  Strassburger 

of  Gw^edd  Valiev.  head  the  biographical 


man.  He  joined  the  Tribune  in  funeral  directors.  She  was  also  been  appointed  to  Mayor  Hen- 
1920.  proof  reader  and  assumed  the  ninger’s  Urban  Renewal  Review 

•  librarian  post  in  June  19.58.  Committee. 

Tboinas  Bracken, 


Thomas  Pennell  Dies 


Thomas  Bracken,  82,  former 
head  of  the  biographical  and 
subject  index  department  of  the 
Xeu'  York  Times,  died  Feb.  22 
in  De  Land,  Fla.,  his  winter 


negotiations  ^ 

^  .  ADIO  -  TV  -  HtWSfAPW  ^  „ 


financing 


appraisals 


Thomas  Pennell,  61,  an  As-  home, 
sociated  Press  reporter  who  cov-  After  serving  the  Times  for 
ered  state  and  municipal  affairs,  55  years,  Mr.  Bracken  retired 
died  Feb.  28  of  a  heart  attack,  in  1947.  Once  the  youngest  man 
He  began  his  newspaper  career  on  the  paper,  he  was  then  the 
with  the  old  Brooklyn  Times,  dean  of  the  staff.  He  built  up 
later  was  on  the  staff  of  the  biographical  files  on  more  than 


Bronx  Home  News.  He  was  a 
Wember  of  the  staff  of  the  New 


1,000,000  individuals.  His  prac¬ 
tice  of  remaining  at  his  desk 
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York  City  News  Association  voluntarily  as  long  as  16  hours 
yhen  it  was  taken  over  by  AP  a  day  enabled  him  to  score  three 
I  >n  1942.  outstanding  beats  for  the  Times. 
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Radio-Linked  st.  Louis  Sale 
Cameras  Get 
Rocket 


Cline  Buyers 
Give  Complete 


Flight 


company  to  offer  a  new  job  to  ^ 

anyone  whose  work  has  discon-  INIoW 

tinned.  The  company  seeks  re-  kJd  V  iivJW 

lease  from  this  obligation  for 
Los  Angeles  practical  reason  that  num- 
Thp  T  n<t  Anneltxt  crous  jobs  will  be  aboHshcd,  such  R.  Hoe  &  Co.,  New  York,  and  by  both  Hoe  and  Electric  Eye. 

used  a  pair  of  home-made  radio-  maintenance  help  in  a  rented  Electric  Eye  Equipment  Co.,  Mr.  Auer  said  that  as  the  rec- 
controlled  c-impmj!  to  trot  p1o<sp-  building,  mechanical  department  Danville,  Ill.,  were  the  tw'o  larg-  ords,  drawings  and  existing  in- 
UD  seouence  nictures  of  a  nolar  payroll  clerks,  etc.  Also  there  est  purchasers  of  Cline  graphic  ventory  for  the  Cline  R.T.P.’8 


Chicago 


taken  to  assure  complete  24- 
hour  service  for  all  Cline  equip, 
ment. 

Both  the  electrical  and  nw- 
chanical  services  for  Cline  equip- 
ment  are  being  handled  on  an 
emergency  basis  by  standby  per¬ 
sonnel,  while  additional  senice 
men  are  being  trained  and  ron- 
tine  service  policies  instituted 


Sansone  and  Felix  Paegel  to 
station  a  pair  of  cameras  3,000 
feet  from  the  launching  pad  of 
the  rocket,  well  within  the  dan¬ 
ger  area,  w'hile  they  controlled 
the  cameras  from  a  spot  two 
miles  away. 

Mr.  Sansone  said  the  setup 


up  sequence  pictures  of  a  polar  Payrou  cierns,  etc.  aiso  mere  est  puicnasers  oi  v^ime  grapnic 

orbit  satellite  ^  ^  reduction  of  work  re-  arts  equipment  at  an  auction  have  been  transferred  to  the 

The  radio  system  enabled  Sam  suiting  from  change  from  seven  of  Cline  Electric  Company  Hoe  plant  in  New  York,  replace- 

to  six  days  of  operation  in  the  assets  here  this  week.  ment  parts  can  be  handled  as 

editorial  department.  Hoe  purchased  the  Cline  reels,  required.  Within  the  next  60 

Rollin  Everett,  executive  sec-  tensions  and  pasters,  while  Elec-  days,  it  is  expected  that  the  de- 
retary  of  the  guild,  said  the  trie  Eye  bought  the  Flexitrol  pleted  inventory  of  repair  parts 

newspaper  was  ti*ying  to  make  press  drives,  Cline  unit  drives  will  once  again  brought  up  to 

“a  convenient  scapegoat”  out  of  and  AC  two-motor  drives  used  a  quantity  consistent  with  mar- 

the  union  and  he  added  that  it  on  some  newspaper  presses.  ket  demands,  thus  permitting 

_  w'ould  not  buy  a  pension  plan  Carl  Noble,  president  of  normal  repair  and  replacement 

could  easily  be  duplicated  "by  price  of  allowing  the  Electric  Eye,  said  his  company  parts  service, 

anyone  with  two  radio-telephone  newspaper  to  wipe  out  the  jobs  will  assume  servicing  as  well  as  Mr.  Auer  said  the  entire  Tape 

cars.  Radio-activated  switches  many  members.  manufacturing  of  the  Cline  and  Tab  plant,  which  was  also 

were  wired  to  the  self-contained  Guild  members  called  atten-  drives.  purchased  by  Hoe,  is  being 

electrical  systems  of  tw^o  se-  ^  ^  story  w’hich  appeared  Sale  of  Cline’s  assets  brought  erected  at  Dunellen,  N.  J.  In  an- 

quence  cameras,  a  Hulcher  102  *n  the  Watchman- Advocate,  a  a  total  of  $372,202.05  for  ma-  ticipation  of  moving  this  ma- 

and  a  converted  war  surplus  suburban  weekly,  saying  there  chinery,  equipment  parts,  office  chinery  to  New  Jersey,  sufficient 
K24.  Each  of  the  cameras  had  a  were  “strong  rumors”  that  Post-  furniture  and  the  aircraft  divi-  Tapes  and  Tabs  were  manufac- 
20-inch  lens.  Dispatch  and  Globe-Democrat  of-  sion  inventory.  tured  in  advance  to  fill  regular 

When  the  countdown  reached  ficials  were  conferring  on  a  con-  Joseph  L.  Auer,  president  of  orders  of  existing  customers,  as 
“zero,”  Mr.  Sansone  pressed  a  solidation  plan.  The  story  was  of  Hoe,  and  Mr.  Noble,  of  Elec-  well  as  provide  stock  for  emer- 
button  on  the  dashboard  of  his  reported  by  Paul  Morris,  a  St.  trie  Eye,  said  steps  have  been  gency  requests, 
car  and  the  two  cameras  mount-  Louis  public  relations  man.  The 

ed  near  the  other  car  went  into  paper  was  in  circulation  before _ _ _ 

action.  Each  of  the  cameras  got  the  sale  was  made  knowm. 
some  140  frames  showing  the  local  Guild  began  the 

blastoff  from  the  beginning  un-  strike  with  $121,800  in  its  de¬ 
fense  fund.  The  American  News¬ 
paper  Guild  added  $25,000.  By 
the  second  week  in  April,  the 
fund  will  be  dowm  to  $85,000, 
the  guild  officers  said.  New  as- 


til  the  rocket  was  out  of  camera 
range. 

“It  would  have  worked  just 
as  well  10  or  12  miles  away,” 
said  Mr.  Sansone.  “That’s  prob¬ 


ably  the  maximum  range  for  sessments  of  one  day’s  pay  in 
our  25-watt  transmitters.”  Api’il  will  be  levied  against 

Only  problem,  he  said,  is  that  working  members.  The  vote  for 
the  transmitters  are  FM  trans-  this  was  212  to  10. 


mitters  and  send  only  over  a 
line  of  sight. 

Other  photographers  covering 
the  blastoff  used  a  variety  of 
wires  and  gadgets  to  get  se¬ 
quence  pictures  of  the  rocket  at 
Vandenberg  Air  Force  Base. 

“It  looked  like  a  convention 
of  the  Rube  Goldberg  Club  up 
there,”  Mr.  Sansone  commented. 


Dow  Goes  to  PR; 
2  Editors  Named 


clalsme^ 


Benefit  from  oo'r*V<ist  Nows{M^^r  AudienfS 

_ ■  -  — ^ 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Newspaper  Brokers 


Newspaper  Appraisers 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEystone  3-1361. 


Jacksonville,  Fla. 

Joseph  A.  Livingston  Jr.,  man¬ 
aging  editor  of  the  Jacksonville 
Journal,  was  named  executive 
editor  this  week.  Hal  Allen  who 
has  been  managing  editor  of  the  j 


IN  TODAY’S  complex  market  your 
broker’s  services  most  often  are  not 
an  expense.  Rather  they  save  both 
buyer  and  seller  time  and  money. 
Newspaper  Service  Co.,  601  Ga.  Sav¬ 
ings  Bank  Bldf;.,  Atlanta,  Ga.  _ 


WANT  A  CALIFXDRNIA  or  Arizona 
newspaper?  We  have  them  from  large 
dailies  to  small  weeklies.  GABBERT 
I  &  HANCOCK,  3709-B  Arlington  Ave., 

I  Riverside,  California. _ 


D  ;  tr-ii  /o  /-I  \  TJ  j  ★★WE  are  interested  in  listing  only 

KOCK  Hill  to.  t_/.)  Heraia  was  |  safe  and  sound  newspaper  and  maga- 


Delivery  Workers 
In  Teamsters  Union 


Washington 
A  majority  of  the  143  dealers 
who  distribute  the  Washington 
Evening  Star  have  voted  to 
change  their  status  from  inde- 


named  managing  editor. 

The  editor-in-chief  of  the 
Journal,  Robert  N.  Dow  Jr., 
resigned  to  enter  the  public  re¬ 
lations  field. 


I  zine  properties.  A.  W.  Stypes  &  Co., 
'  Inc.,  625  Market,  San  Francisco  6,  Cal. 


L.  C.  Harris  Editor 


Augusta,  Ga. 
Louis  C.  Harris,  long-time  ex- 


pendent  contractors  to  employes  ecutive  of  Augusta  newspapers, 
of  the  newspaper  with  affiliation  has  been  appointed  editor  of  the 
to  the  Teamsters  Union.  Chronicle.  He  succeeds  Robert 

The  vote  was  75  to  66  with  L.  M.  Parks,  who  died  Feb.  20 
two  abstaining.  Next  step  will  after  20  years  as  editor,  W.  S. 
be  a  petition  by  the  union  to  Morris,  president  and  publisher, 
negotiate  an  agreement  involving  said  Mr.  Harris  will  also  super¬ 
hours,  pay  and  working  condi-  vise  the  editorial  page  of  the 
tions.  Herald. 


THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit,  Mich.  TO.  6-5864. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


200  VALUATIONS  of  newspapers, 
subsidiaries,  television,  radio  sad 
syndicates  to  date  for  tax  and  other 
pun»ses.  By  mail  if  desired  upon 
receipt  of  required  data.  Compn^ 
hensive  reports  submitted.  Qual^ 
lied  court  witness. 

A.  S.  VAN  BENTHUYSBai 
446  Ocean  Avenue,  Brooklyn,  N,  T. 


Publications  For  Sale 
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FLORIDA  WEEKLIES,  3  in  Centnl 
Florida.  “Your  Florida  Broker”  A.  G 
Santo.  742  N.  Mills  St.,  Orlando,  FlS; 


EDITOR'S  OPPORTUNITY 


WISCONSIN  college  town  witt  ^ 
tural  advantages  hungry  for  editow 
leadership.  Well-equipped  shop  bulf^ 
with  work.  Good  net,  but  could  be  w 
ter  by  developing  75-year-old  wees^ 
Around  $15,000  down.  Contact  Howsn 
Sanstadt. 

LOGANWAY.  INC.  _ 
2106  Atwood  Ave.  Portage,  Wls. 

Madison,  Wis.  Phone:  Riversi* 

Phone:  Cherry  2-2803  evenings 

4-0079  days 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Blstablished  1914.  Newspapers  bought 
and  sold  without  publicity. 


CONFIDENTIAL  INFORMA’nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  CSty,  Iowa. 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 


EXCELLENT  OPPORTUNITY  to^ 
your  own  weekly  newspaper  gro*M 
$30,000  with  no  shop  worries.  ***“ 
do  the  printing.  Ideally  locate 
growing  Ohio  town  of  43,000. 
down.  Box  1027,  Mitor  &  Publubg; 


IF  you  have  been  considering  the 
chase  of  a  western  weekly  or  d»W 
anywhere  in  the  United  States  *M  * 
first  1  We  offer  an  outstanding  ^ 
profitable  properties  in  every  price  •a" 
gross  class. 

JACK  L.  STOLL  &  ASSOHATEs 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28,  California 
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Publications  For  Sale 


NEW  MEXICO  WEEKLY  »38,5U0. 
tanni.  ^ley-Krehbiel,  Box  396,  Salina,  . 

bnaai. _  1 

PARTNERSHIP  j 

Excellent  weekly  Chart  Area  3  looking  i 
for  partner.  $40,000  will  buy  46<;c  ; 
intereit,  $20,000  of  this  going  into 
yeaied  new  equipment.  Option  to  buy  ' 
itber  66%  in  5  years.  Publishers  Serv-  : 
lee,  632  Jefferson  Standard  Building,  \ 
Greensboro,  N.  C. _  , 


SNYDBni’S 

EXCLUSIVE  CALIFORNIA 
NEWSPAPER  LISTINGS 

A.  California  newspaper  with  plant 
Iti^  enot^h  to  go  daily.  Isolated 
2i,000  trading  area.  An  exclusive  here 
would  gross  $250,000.  Should  be  bought 
nr  strong  buyer  able  to  merge.  Price 
1152,000.  $30,000  down.  Include  your 
cralit  statement. 

B.  EXCLUSIVE  weekly,  fineat  of  its 
lize,  serving  rich  agricultural  area. 
Very  well-equipped  plant  and  large 
InilJing  included  in  price  of  $73,600, 
126,600  down,  as  low  as  $20,000  if 
vell-qaalifled. 

C.  Two  rural  California  isolated  ex¬ 
clusives,  plant  replacement  value 
K5.000.  Grossed  $24,000  with  little 
wlicitation,  little  job  work.  Terrific 
IKiwth  area.  Price  $30,000,  $8,000 
down.  Less  to  responsible  buyer. 

D.  Rural  Calif,  weekly,  farming,  re- 
nrt  and  industrial  income.  Grossing 
118,000,  fine  plant.  Clears  $11,000  with 
little  solicitation.  Eager  beaver  can 
increase.  Joseph  A.  Snyder,  Newspa¬ 
per  Broker,  (PE),  2234  East  Romneya 
Drive,  Anaheim,  California. 

Publications  Wanted 


ATTENTION  CHART  AREA  10 
i  have  considerable  capital  to  purchase 
Inrge  weekly  or  daily  of  one  million 
ddlari  in  your  area.  Eighteen  years 
eiperience  in  all  phases  of  newspaper 
work.  Box  817,  Editor  &  Publi^er. 
BROKER  with  proven  success  record 
DOW  seeking  publications  for  sale  of 
ill  aisee  and  in  all  parte  of  nation. 
^ul  H.  Chapman  CJo.,  1182  W.  Peach- 
Urn,  AUanta:  205  W,  Wacker,  Chi- 
to;  1270  Avenue  AiiMricas,  N.  Y. 

IEASE  your  entire  circulation  op- 
wationl  Bonded  circulation  executive 
w  20  years  experience.  Five  year 
esse  with  option  five  years.  More  net 
revenue  to  yon  at  the  start.  Write 
Box  1013.  Editor  &  Publisher. 


ANNOUNCEMENTS 
Publications  Wanted 


CHART  AREAS  10-11-12 

I  wish  to  purchase  a  daily 
newspaper  in  the  above  Chart 
Areas,  in  the  500,000  to  one 
million  dollar  gross  class.  It 
must  be  the  leading  publica¬ 
tion  in  its  circulation  area  and 
must  stand  the  strictest  fi¬ 
nancial  inspection.  Must  have 
its  own  plant.  Box  1001,  £kli- 
tor  &  Publisher. 

Business  Opportunities  Wanted 

GENERAL  MANAGER 

WILUNG  TO  MAKE 
SMALL  INVESTMENT 
is  looking  for  publisher  who  needs 
aggressive,  profit-building  manager. 
Throughly  experienced  in  all  depart¬ 
ments  in  aggressive  chain  orgraniza- 
tion  of  medium  dailies.  Top  refer¬ 
ences!  Box  1000,  Editor  &  I^blisher, 

Literary  Agents 

AUTHOR’S  AGENT  —  T.V.— MOVIES 
— BOOKS.  No  reader's  fee.  Naomi 
Bender  Sinks,  Northfield  Center,  Ohio. 

Newspaper  Consultants _ 

NEWSPAPER  CONSULTANT 
Mr.  Publisher;  A  better  looking  news¬ 
paper  can  boost  circulation  and  ad 
linage.  Let  me  show  you  how.  Box 
709,  ^itor  &  Publisher, 


NEWSPAPER  SERVICES 

_ Features-Syndieates 

FRIGE — ^thirty-six  releases  of  adventure 
strip  of  unrivaled  story.  Write  Box 
617,  Editor  ft  Publisher. 

Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Frankfort  Street 

New  York  38,  N.  Y. 
_ BArclay  7-9775 _ 

UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 
Duplex  and  Goss  Flatbeds 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  (Xty 


!  MACHINERY  and  SUPPUES 
I  Press  Room  I 


24  PAGE 

DUPLEX  TUBULAR  PRESS 

2  to  1  Model  4  Plate  Wide 
Double  Folder  AC  Drive 

With  complete  stereotyping  equipment. 

ERNEST  PAYNE 
CORPORATION 

82  Beekman  Street  New  York  38 

BEekman  3-1791 


DUPLEX  TUBULtkR  PRESS  in  daily 
production,  16  page  capacity,  one  to 
one  ratio,  with  related  stereo  equip¬ 
ment,  all  in  good  condition.  Available 
mid-summer,  where  is  and  as  is.  Di¬ 
rect  inquiries  to  M.  L.  Brueggeman, 
Business  Manager,  Northern  Virginia 
Sun,  3409  Wilson  Blvd.,  Arlington,  Va. 

DUPLEX  TUBULAR  PRESSES 


24  Page  —  Delivered  new  1948-1953 

Full  Color  Flexibility _ Complete  Stereo 

AC  Solonoid  Drive  Available  May  1 


24  Page — 1  to  1 — Quarter  Folder 
AC  Drive  —  Stereo  —  Available  Now 


16  Page  —  3  to  1  —  Located  San  Diego 
AC  Drive — Stereo— Available  May  1 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 
GOSS  PRESS  available  April.  16-32 
pages.  Mngle  width,  22%  cutoff.  Mod¬ 
em  Cline  control,  furnace,  casting  box, 
Hoe  cooling  and  finishing  equipment. 
Reasonable.  Buford  Boone,  News,  Tus- 

caloosa,  Ala. _ 

DUPLEX  model  A,  serial  1197.  Avail¬ 
able  about  June  1st.  $10,000.  Times- 
News.  Mt.  Pleasant,  Michigan. _ 

NEW  COLE 
QUARTERFOLDER 

PORTABLE,  Adaptable  all  types  ro¬ 
tary  presses.  Time  and  money  saver, 

OKLAHOMA  CITY 

MACHINE  WORKS 

1633  West  Main,  Oklahoma  City,  Okla. 

_ Re  6-8841 _ 

FOR  SALEk  Harris  S7-L  offset  press, 
used,  86*  X  48*  including  wash-up  at- 
tadiment,  extra  rollers  and  hydraulic 
stocklift.  Write  Greer  Publications, 
Inc.,  40  West  Main  Street,  Gowanda, 

New  York. _ 

GOSS  16-Page  Press,  all  stereotype 


Advertising  Rates 

CLASSIFIED 

Use  Rofet  EACH  CONSECUTIVE 
IsMrties 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  50c  per  line  each 
insertion;  3  times  @  55c;  2  ®  60c: 
1  ®  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
^  printed  employment  application  forms 
If  sendinp  self-addressed  8e  stamped 
tnrelope  to  E&P  Classified  Dept. 

1^  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insertion; 
3  brnm  @  $1.00;  2  times  ®  $1.05; 
1  ®  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

St.oo  aCRVICB  CHARGg  FOR  AIRMAIL 

FOR  CLASSIFIED  AD- 
•^^TISINC,  WodiiMday,  4  p.m. 

“••yj*  30  .units  per  line,  no  abbreviations 
tadd  1  line  for  box  information.)  Box 
noMers  identities  held  in  strict  eon- 
IdMcc  Replies  mailed  daily.  Editor  ft 
Publisher  reserves  the  right  to  edit  all 
copy. 


display  rates 

^*te  1  6  13  26  52 

i-mes  Time  Times  Times  Times  Times 

m  ^  5430  $405  $370  $330 

290  240  228  210  190 

w  140  128  123  110 

TO  105  95  84  72  66 

35  62  54  48  45  40 

&  Publisher 

'TOO  TInwi  Tewor  N.  Y.  3ft,  N.  Y. 
Fh«M  RRyoat  9-3052 


MACHINERY  and  SUPPLIES 


Composing  Room 


Why  buy  Other  Peoples  troubles? 
When  Midwest  can  supply  guaranteed 
Linotypes  or  Intertypes,  starting  at 
$1,000  up.  Over  30  machines  (most 
models)  in  stock  for  immediate  de¬ 
livery. 

Large  stork  of  guaranteed  used 
Ludlow  and  Linotype  mats.  Send  for 
list. 

Complete  Ludlow  outfit,  rebuilt  and 
guaranteed. 

"We  service  ard  finance  what  we  sell” 
MIDWEST  MATRIX  ft 
MACHINERY  MART.  INC. 

633  Plymouth  Court  •  Chicago  6,  Ill. 


NOW — ^It  Has  Been  Done!  An  L.  ft  B. 
Heavy  Duty  Newspaper  Double  Page 
Truck  is  on  the  market  I  The  same 
high  L.  ft  B.  quality,  the  same  prompt 
L.  ft  B.  Service,  at  the  L.  ft  B.  low 
pricel  Only  $194.60  TOB  Elkin.  Write 
for  literature.  L.  ft  B.  Sales  Oo.,  P.O. 
Bckx  660,  Phones  27  or  96,  Elldn,  N.O. 


MODEL  8’s— Two.  #26662  and  2-6664. 

2  magazines,  3  capacity.  4-pocket  disks, 

3  U.A.  molds,  1  recessed.  Fast  screws, 
slow  st)eed  assemblers,  double  pig 
feeders,  220V  3-phase  motors,  elecWc 
pots,  new  style  microstat  controls. 
Equipped,  running.  $2100  and  $2200  our 
dock.  Wichita  (Kan.)  Beacon. 


Newsprint 


NEWSPRINT  —  All  Sizes 
BEHRE34S  PULP  ft  PAPER  CO. 

70  E.  45  St.,  N.  Y.,  N.  Y.— MU  6-5676 


\  Direct  Mill  Shipments  Fine  quality 
Newsprint.  All  sizes  Rolls  and  Sheets. 
I  Brookman  Paper  Oirp.,  656  West¬ 
chester  Ave.,  New  York.  MO  6-6022. 


editor  8c  publisher  for  March  7,  1959 


equipment.  Available  now.  Daily  Inter 
Lake,  Kalispell,  Montana. _ 

24  PAGE 

DUPLEX  TUBULAR  PRESS 

No.  406.  2  to  1  Model,  22%*  60  H.P. 
AC,  G.E.  Drive,  Balloon  Former,  Com¬ 
plete  Stereotype,  Available  July. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Newspaper 

Sun  Valley.  Calif.  Press 

poplar  6-0610 _ Erectors 

PRESS  MOTOR  DRIVES  of  26.  40, 
60,  60.  75,  100,  160  H.P.  AC.  George 
C.  Oxford,  Box  908,  Boise,  Idaho. 

$15,000  BUYS 
48  Pg.  Hoe  Press 

DRIVE  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor.  Avail¬ 
able  immediately.  Contact  Philip  H. 
Young,  Dispatch.  York,  Pa. _ 

GOSS  3  unit  HSLC  press  24/48  pages 
22%*  cutoff  AC  drive  ft  pony  auto- 
plate  machine.  DUPLEX  Model  E 
flatbed  press  and  DUPLEX  angle  bar 
8  page  press.  John  Griffiths  Co.,  Inc., 
416  Lexington  Ave.,  New  York  17. 

HOE  PRESSES 


4 — 6  or  8  Units — Super-Production  Steel 
Cylinder-Roller  Bearing — Ink  Pumi> — 
Columnar  Mounted  Reels  and  Tensions 
—  C-H  Conveyors  —  Portable  Color 
Fountains. 


Located:  BOSTON  GLOBE 
Available :  Immediately 
Priced:  For  quick  sale  or  lease 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 


MACHINERY  and  SUPPLIES 

Press  Room _ 


SCOTT  PRESSES 


8  Identical  Octuple  Presses 
Each  Press  consists  of  4  St^  Cylinder, 
Roller  Bearing  Units  with  1  Unit 
Reversible  and  1  Color  Cylinder.  Heavy 
Duty  3  to  2  Double  Folders  with  C-U 
Conveyors,  3  Arm  Reels  and  Auto¬ 
matic  Tensions.  Trackage  and  Turn¬ 
table.  Steel  Floor  Decking.  Color  Foun¬ 
tains. 


Located:  BOSTON  HERALD  TRAV¬ 
ELER. 

Available:  On  or  about  August  1st 
Priced ;  For  quick  sale  or  lease 

BEN  SHUL^N  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 
Name  your  own  price 
Must  vacate  building  at  once 
4  or  6  Units  Hoe — 23-9/16  in.  cutoff 
Four  units  (64-32  pages)  Arch  type, 
cylinders  roller  bearing,  steel,  bronze, 
fabroil  gearing,  spray  fountains,  dou¬ 
ble  folders  shaft  driven,  tabloid  slitters, 
offsi'le  subway  delivery  to  conveyor, 
substructure  two  roll  positions,  electric 
hoists,  automatic  tensions,  two  Cutler- 
Hammer  76-7.6  H.P.  two  motor  ball 
bearing  drives,  220  v,  3  ph.  60  cycle, 
now  geared  32,800,  ink  tank,  plate 
hoist,  now  using  68  in.  rolls  (9  cols. 
11  ems)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con¬ 
struction,  like  substructure,  gives  80- 
40  pages.  Sell  4  or  6  units.  Will  dem¬ 
onstrate.  Crane  rail  over  press,  unit 
transportation  bases  available. 

W.  B.  Pape — Republican-American, 
Waterbury  20,  Conn.  Ptiaza  4-0141. 

ANNOUNCING 
A  LEASING  SERVICE 

to  responsible,  established  Publishers 

PRESSES  AND  EQUIPMBaiT 
including  delivery  and  installation 

Send  for  complete  details 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4690 
FOR  sale: — 2  to  4  Hoe  Z  Type  Pattern 
units — 7/16"  plates,  22%  cutoff,  68*  to 
70"  newsprint.  Single  folder  with  2  top 
formers,  includes  reels  and  conveyor, 
1  standard  Auto  Shaver.  Write,  phone 
or  wire  Louis  Johnson,  Assistant  Busi¬ 
ness  Manager,  San  Francisco  Chroni¬ 
cle,  California. 


_ Stereotype _ 

FOR  sale: — Used  Stahi  Former-Weeel 
Flat  Router — Hoe  E7at  Shaver — Goes 
Flat  Casting  Box — ^Hammond  RP-12 — 
Newspaper  Publishers  Supply,  1639 
North  Lorel  Ave.,  Chicago  39.  III. 


Wanted  to  Buy 


NETWSPAPEH  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEHEX)  EXIUTPMEHT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  SL.  N.  T.  17  —  OX  7-4690 


WILL  Buy  for  Oaah.  Clomplete  Plant 

also  Individual  Machine  and  Ekpiipment 

— anywhere  in  U.S.A. 

PRINTCRAET  REa’RESENTATTVES 

277  Broadway _ New  York  7,  N.  Y. 

TOP  PRICES  for  Plants  Anywhere 
GEHEHAL  PRINTING  EQUIPMENT 
6708  N.  W.  2nd  Ave.,  Miami  37,  Fla. 
WANTED:  8-page  Duplex  or  Goss  flat¬ 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works,  828 
N,  4th  St.,  Phlla.  6,  Pa. _ 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — ESrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th _ Kansas  City  5,  Mo. 

WANTED — 1  Heavy  Duty  Auto  Shaver 
with  tension  piste  attsehment — 22% 
cutoff:  7/16  pistes.  Write,  phone  or 
wire  Louis  Johnson,  Assistant  Business 
Manager,  San  Fnneisco  Chronicle, 
Cklifomla. 

69 
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lEonted  to  Buy 


DRY  MAT  ROLLER 
WANTED 

Will  purchase  a  good  dry  mat  roller 
anywhere  East  of  Chicago,  for  cash. 
The  Duijuesne  Times,  Uuquesne,  Pa. 
HO  6-6101. 


UINOTYPE— 32,  34,  36,  late  14,  or 
similar.  Describe  accessories,  mats, 
condition,  fully.  All  cjish  if  you  wish. 

Stuart  (hla.)  News.  _ 

WANTED  HEAVY  DUTY  Dry  Mat 
Roller  with  AC  motor,  3  ton  Stereotyi)e 
metal  furnace  and  curved  plate  stereo¬ 
type  router  with  AC  motor.  John 
Griffiths  Co.,  Inc.,  415  Lexington  Ave., 
New  York  17,  N.  Y. 


HELP  WANTED 


Artists  •  Cartoonists 


CARTOONS  WANTED  exclusive  edito¬ 
rial  cartoons  depicting  humorous  situa¬ 
tions  in  department  store  selling  for 
Uv<e  in  house  organ.  Submit  samples 
with  fee  expected,  to  Box  1035,  Editor 
&  Publisher.  Include  stamped  self  ad¬ 
dressed  return  envelope. 


Circulation 


CIRCULATION  MANAGER 

Tough  but  not  bras-sy,  ener¬ 
getic  but  thorough  too,  for 
highly  challenging  position. 
Will  be  well  rewarded  for  re¬ 
sults.  Box  920,  Editor  &  Pub¬ 
lisher, 


Classified  Advertising 


OPENING  MAY  I  for  classified  sales¬ 
man  on  20,000  daily  located  in  heart 
of  Pacific  Northwest  outdoor  paradise. 
Ideal  living,  working  conditions.  Good 
salary,  paid  vacation,  insurance,  etc. 
Prefer  some  experience  but  will  train 
right  man.  Air  mail  replies,  giving  full 
particulars,  to  Classified  Manager,  The 
Herald,  Bellingham,  Washington. 


Display  Advertising 


ADVERTISING  SALESMAN,  for  per¬ 
manent  position  on  high  class  midwest 
dmly.  Must  have  retail  account  expe¬ 
rience,  strong  on  copy  and  layout. 
Prefer  family  man  not  over  40,  who 
wants  to  settle  in  a  growing  com¬ 
munity  and  work  among  congenial  peo¬ 
ple.  Write  details  of  training,  experi¬ 
ence,  personal  data,  references  to  Box 
808,  Eiditor  &  Publisher. 


EXPERIENCED  DISPLAY  ADVER¬ 
TISING  salesman  for  fast  growing 
North  Jersey  ABC  weekly.  Top  start¬ 
ing  salary  plus  commission  to  right 
man.  Must  have  car.  Box  833,  Editor 
&  Publisher. 


GROW  WITH  US !  Fast  growing  sub¬ 
urban  Chicago  (6  evenings).  Build 
present  accounts,  develop  incoming 
firms.  Good  salary  plus  bonuses.  Group 
insurance.  Resume.  R.  C.  Dear,  Daily- 
Journal,  Wheaton,  Illinois. 


SALESMAN  WANTED  by  under  15.- 
000,  Chart  Area  3  daily.  Two  years 
experience  in  sales,  layout,  required. 
Iiiberal  salary,  good  working  condi¬ 
tions.  Give  experience,  starting  salary. 
Box  902,  Editor  &  Publisher. 


ADVERTISING  SALESMAN.  Strong 
on  selling  and  layouts  to  handle  all 
display  on  good  12-14  page  Washing¬ 
ton  coast  weekly.  Start  $90.  Reply  Box 
1019,  Editor  and  Publisher. 


ASSISTANT  TO  department  store  ad¬ 
vertising  manager  in  Midwest  Univer¬ 
sity  town.  Must  be  able  to  write  copy. 
Good  starting  salary.  Send  complete 
resume.  Box  1006,  Editor  &  Publisher. 


DISPLAY  SALESMAN 
The  man  we  are  looking  for  is  now 
employ^  in  the  midwest  on  a  news- 
pape.-  in  the  25,000-40,000  circulation 
bracket.  He  is  an  idea  man  capable 
^  making  layouts  and  selling  them. 
This  tuition  offers  an  excellent  op¬ 
portunity  with  better  than  average  re¬ 
tirement  program  and  life  and  health 
insurance.  In  reply  give  all  details. 
Write  Box  1030,  Editor  &  Publisher. 


HELP  WANTED 


GENERAL  DISPLAY  SALESMAN  on 
good  daily.  Give  exi>erience  and  salary 
desired  with  application.  Box  1032, 
Editor  &  Publisher.  _ 


_ Editorial  I 

FREE  J 

JOB  MARKET  letter,  with  list  of  avail-  ^ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel,  , 
59  E.  Madison,  Chicago,  Illinois. _  ^ 

AVIMION  WRITER  ; 

Chart  Area  2  morning  paper  has  an  * 
opening  for  an  experienced  newspaper-  . 
man  who  has  made  a  specialty  of 
covering  the  field  of  aviation.  Salary  . 
commensurate  with  qualifications  and  1 
aptitude.  Please  submit  resumes  and  t 
clippings,  if  available,  in  confidence  to  i 

Box  930,  Elditor  &  Publisher. _  ! 

COMBINATION  COURT  and  sixirts  < 
reporter  for  daily  in  Chart  Area  6.  ^ 

Immediate  opening,  give  reference. 
Write  Box  931,  Eklitor  &  Publisher.  . 
RETIRED  NEWSPAPER  personnel  for 
part  time  job  requiring  editorial  in¬ 
telligence  on  the  subject  of  newspaper  I 
features.  Also  ability  to  spot  truly  < 
unique  local  advertisements.  Address:  i 
Features,  Box  929,  Editor  &  Pub-  I 
Usher.  I 

WOMEN'S  NEWSWRITER  i 

Must  be  energetic  with  at  least  2  years  ' 
exi)erience.  Journalism  school  graduate 
preferred.  Permanent  interesting  spot 
open  as  Assistant  to  the  Women’s 
Mitor  on  progressive  Southern  Cali¬ 
fornia  daily.  Write  full  details  to  Box 
939.  Editor  &  Publisher. 


ALERT,  aggressive,  professional  news¬ 
man,  who  can  use  camera,  for  radio- 
TV  operation  in  Montana.  Must  have 
good  character  references.  No  mike 
experience  necessary.  $80  a  week.  Box 
1014,  Editor  &  Publisher.  _ 


CITY  EDITOR — For  aggressive,  grow¬ 
ing,  afternoon  daily  in  beautiful^  Finger 
Lakes  region,  lovely  community  for 
family.  Circulation  11,000.  Salary  far 
alx>ve  average.  Only  exi^rienced,  ca¬ 
pable  man  will  be  considered.  Write 
full  details  to  G.  B.  Williams,  The 
Geneva  (N.  Y.)  Times. _ 

OUTSTANDING 

OPPORTUNITY 

FOR 

YOUNG  WOMAN 

In  one  of  America’s  leading  Trade 
As.sociations,  located  in  the  Southeast. 
Position  includes  editorship  of  very 
high  quality  slick  publication  plus  other 
public  relations  assignments.  Applicant 
must  have  writing  background  and  be 
experienced  in  all  phases  of  magazine 
editorial  and  production  work.  Send 
complete  resume  with  work  samples 
and  salary  requirements  to  Box  1016, 

Editor  and  Publisher. _ 

RETORTEfflS  AND  COPY  READERS 
needed  for  dailies  of  combined  88,000 
circulation  In  Chart  Area  9,  city  of 
nearly  150,000.  New  journalism  grad¬ 
uates  start  at  $80  with  excellent  op¬ 
portunity  to  advance.  Some  staffers 
making  $125.  Box  1010,  Elditor  & 
Publisher. 


REPORTER,  experienced  young  man 
for  challenging  work  on  growing  af¬ 
ternoon  daily.  Hunting,  fishing  skiing 
area.  5-day  week,  good  pay  and  bene¬ 
fits.  Bennington,  Vermont,  Banner. 


REPORTER — News  men  or  woman  to 
fit  into  prize-winning  small  daily  with 
opportunity  to  learn  all  phases.  Must 
be  extra  willing  and  cooperative,  cam¬ 
era  ability  helpful.  Apply  ’Twin  City 
News-Record,  Neenah  (Menasha),  Wis. 


REPOR’TER  -  PHOTOGRAPHER  with 
at  least  one  year’s  experience.  List 
references.  State  starting  wage  re¬ 
quirement.  ’The  Hutchinson  News, 
Hutchinson,  Kansas. 


SHARP,  EXPERIENCED  copy  desk- 
man  for  15,000  Chart  Area  2  afternoon 
newbpaper;  $123  for  37%-hour  week 
■  and  good  fringes  to  top  quality  man 
‘  interested  in  growing  wift  us.  Box 
'  1029,  Editor  &  Publisher. _ 

-  WOMAN’S  EDITOR  for  daily  and  Sun- 

-  day  a.m.  in  Chart  Area  3  to  direct 
1  social  department  and  get  woman’s 
.  .slat  on  news.  $75-85,  for  40-hour  week. 

Box  1017,  Editor  &  Publisher. 


HELP  WANTED 


WOMAN’S  PAGE  EDITOR  —  Experi¬ 
enced  in  layout,  feature  writing,  so¬ 
ciety  news,  supervision.  Excellent  op¬ 
portunity  with  a  progressive  afternoon 
daily  in  a  growing  community.  Write 
full  particulars  to  Mr.  Wenrich,  Lan¬ 
caster  Newspapers.  Inc.,  8  W.  King 
St.,  Lancaster,  Pa.  All  replies  confi¬ 
dential. 

YOUNG  JOURNALISM  graduate  with 
two  to  three  years  experience  for  top 
relMjrting  spot  on  Uorida’s  largest 
weekly  newspaper.  Excellent  oppor¬ 
tunity  for  right  man.  Box  1026,  Editor 
&  Publisner, 


_ Free  Lance _ 

FREE  LANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from  ' 
$10  to  $100  for  single  pictures  and  cap-  * 
tions.  Free  information.  Gebbie  Press  I 
PictureG,  151  W.  48th,  N.Y.C. _  I 

_ Mechanical _ I 

EXPERIENCED  MACHINIST 
An  exceptional  opportunity  for  a  Chief 
Machinist  who  can  take  complete  charge 
of  12  Intertype  machines,  Elrods,  and 
3  Teletypeeetter  units.  Day  job,  37 
hour  work  week,  paid  vacations,  sick 
leave  and  company  paid  life  insurance. 
Send  resume  outlining  experience  and 
salary  requirements.  Write  Journal  & 
Courier,  Lafayette,  Indiana. 

FOREMAN  for  5  small  papers.  San 
Francisco  suburbs,  I.  T.  U.  Walnut 
Creek  Sun,  California. 

JACKSONVILLE  JOURNAL  needs  ex¬ 
perienced  composing  room  iiersonnel, 
machinist-operators,  makeup  men  and 
lirinters.  In  reply  send  complete  resume 
of  experience  to  Ralph  Corsette,  Me¬ 
chanical  Superintendent,  Jacksonville 
Journal,  Jacksonville,  Florida. 


PRESSMAN  to  run  Goss  ’Tubular  and 
Scott  press.  Must  be  the  best,  $12,000 
per  year  guaranteed.  State  qualifica¬ 
tions  and  experience.  Chart  Area  6. 
Write  Box  1015,  Editor  &  Publisher. 

TELETYPESETTER  perforator  opar- 
ators.  $3  per  hour.  Book  work,  open 
shop,  day  shift.  Anzel,  611  Broadway, 
N.  Y.,  N.  Y.  GR  7-8600. 


TELETYPESETTER  SALES 
Excellent  opportunity  for  sales  minded, 
advancement-inclined  men  with  print¬ 
ing  backgrounds.  Familiarity  with 
linecasting  machines,  composing  room 
practices,  and  Teletypesetter  equip¬ 
ment  desirable.  Openings  available  in 
Editor  and  Publisher  Chart  Areas  4-5- 
6-7  and  9.  Must  be  able  to  meet  people, 
free  to  travel.  Car  furnished,  ex¬ 
penses,  liberal  employee  benefits.  Sub¬ 
mit  resume  of  experience  and  personal 
background.  Send  to  Mr.  E.  P.  'Tracht, 
Manager  of  Marketing  and  Sales,  Fair- 
child  Graphic  Equipment,  Fairchild 
Drive,  Plainview,  Long  Island,  N.  Y. 


INSTRLCTION 


Classified  Advertising 


NOW — it’s  up  to  318  newspapers  thit 
have  enrolled  students  in  the  20  lotos 
Howard  Parish  Course  in  Clasiified 
Advertising. 

One  big  reason  it’s  a  smart  plan  for 
newspapers  .  .  .  their  salespeople  let 
top  notch  training  AT  HOME  and  ON 
THEIR  OWN  'TIME.  The  salemeople 
'  go  for  it,  because  it  helps  them  do  i 
I  better  job  and  makes  them  worth  more 
to  their  newspapers. 

If  you’ve  been  putting  off  enrollitj 
your  Classified  people  in  this  couree 
that  gets  more  linage  and  revenue  . , , 
now’s  a  good  time  to  quit  being  i 
"putter-offer”  I  Write  or  phone  us  ieir 
names  ...  or  if  you’d  rather,  we’l] 
send  descriptive  brochure  and  regolir 
enrollments  forms.  The  tab  is  just  (0 
I  bucks  apiece,  and  when  your  people 
I  have  finished  the  course,  if  you  dot't 
I  feel  it  was  one  of  the  best  investment! 
'  of  the  year — let  us  know  and  we'll  Knd 
you  a  bushel  of  fresh  Florida  oranga! 

Do  yourself  a  favor.  Check  this  ia- 
I)ortant  newspaper  executive’s  ad  todiy. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Development 
Services  For  Newspapers  Since  1938 

2900  N.  W.  79th  St.,  Miami  47,  Florid! 

PLaza  4-5591 

_ Linotype  School _ 

OHIO  UNOTYPE  SCHOOL 
LOGAN.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 

SITUATIONS  WANTED 


_ Administrative _ 

BUSINESS  OR  CIRCULATION  MAN¬ 
AGER  :  cost  conscious,  promotion 
minded,  capable  of  building  sound  at- 
culation  and  advertising  revenue.  Over 
nine  years  sales,  circulation  manage 
ment  and  office  exi>erience.  Qurt 
I  Areas  3,  4,  6,  6,  or  9.  Box  733,  Editor 

ft  Publisher. _ 

1  EXPERIENCED  ADVERTISING  »«i 
i  Business  Manager,  now  available.  Wi^ 
j  array  of  reference.^.  Protestant  No 
I  drinker.  Box  925,  Editor  ft  Publishtf. 

I 

GENERAL  MANAGER  or  combination 
general-advertising  manager  of  aniill 
city  daily.  22  years  experience  all  u 
associate  publisher  and  advertiiiiig 
manager  of  the  same  newspaper  chain. 
Know  every  aide — Management,  N<w. 
Advertising,  Promotions,  Circulatioo. 
Collections.  3  years  University  of  Mi»- 
souri.  Married.  3  children.  Sold  inter¬ 
est  in  chain.  Resume.  Available  no«, 
anywhere.  V.  Nickless  Jr.,  612  S. 
Park  Rd.,  La  Grange,  Illinois,  Tele 
!  phone  FLwtwood  2-5050. 


Use  CHART  ARE.4  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFlC.\TION 
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Administrative _ 

young  (^)>  ambitious  Industrial  En¬ 
gineer  with  over  7  years  experience 
in  newspaper  production  seeks  job  with 
future  on  progressive  paper.  Presently 
«nployed.  Box  803,  Ekiitor  and  Pub- 
lisher. _ 

magazine  or  newspaper  Busi- 

ntfs  Manager  or  Ad  Director.  Experi¬ 
enced  Publisher  and  National  Repre- 
lentative,  Good  appearance,  health  and 
habits.  Box  926,  Editor  &  Publisher. 
PUBLISHEIR  are  you  in  need  of  a 
man  experienced  as  General,  Circula¬ 
tion,  Promotion,  Adverti.sing,  Office 
Manager,  Shopping  News  Executive? 
This  man  has  an  outstanding  record 
in  all  phases  from  75,000  circulation 
up.  30  years  experience  from  carrier 
to  present  top  position.  Young  family 
man  wishing  to  make  change  to  assist 
publisher  on  small  daily  or  group  of 
weeklies.  California  is  where  I  wish  to 
locate.  Box  1021,  Ekiitor  &  Publisher. 

28  YEARS  EXPERIENCE 

Ten  years  managerial  experience,  18 
years  ail  phases  editorial;  highest  char¬ 
acter,  ability ;  Best  references.  Excel¬ 
lent  record.  Interested  in  administra¬ 
tive  or  editorial  administrative.  Prefer 
Chart  Area  6,  but  not  limited  to  that. 
Box  1034,  Editor  &  Publisher. 

_ Artists  -  Cartoonists _ 

CARTOON  ILLUSTRATIONS,  spots, 
gag  cartoons,  etc.  drawn  to  order. 
Send  your  needs.  Gene  Patrick,  2828 

Apple  Ave.,  Lorain.  Ohio. _ 

SPORTS  CARTOONIST  of  eastern  pa¬ 
per  with  over  350,000  circulation.  Eldi- 
torial  experience,  non  emoker,  non 
drinker,  family  man,  33  years  old, 
10  years  in  newsi>aper  Held.  Listed  in 
Who’s  Who  in  America.  Box  716,  Ekii¬ 
tor  &  Publisher. _ 

CARTOONIST  would  like  position  of 
stall  cartoonist  on  magazine  or  trade 
paper.  Gene  Patrick,  2828  Apple  Ave., 
Lorain,  Ohio. 


Circulation 


CIRCULATION  MANAGER,  now  em¬ 
ployed  desires  change.  16  years  expe¬ 
rience.  Familiar  with  all  phases  of 
circulation,  Motming,  Elvening,  Sunday. 
Age  S3,  Married,  three  children.  Bot 

727,  E^tor  &  Publisher. _ 

EXPEHUENCED  CIRCUXA'nON  MAN. 
7  years  large  Metropolitan  paper,  pro¬ 
motion  minded,  desires  to  be  Circu¬ 
lation  Manager  on  paper  of  10.000 
to  25,000  circulation.  Write  Box  814. 
Editor  4  Publisher. _ 

CIRCULATION  MAN  would  like  to 
relocate  on  paper  under  10,000  class. 
15  years  experience  morning  and  after¬ 
noon.  Know  A.B.C.  and  Little  Mer¬ 
chant  Plan.  Top  producer,  can  put 
your  circulation  department  on  a  pay¬ 
ing  basis.  Proven  records.  Box  918, 
Editor  &  Publisher. 


ENTHUSLASnO  Circulation  Manager 
with  proven  record  of  accranplishment 
m  competitive  markets.  Ebtcelleiit  rec¬ 
ord  covering  twenty  years  experience, 
^ng  on  training  and  leadership.  Top 
references.  Seeking  greater  opportunity, 
with  potential.  Complete  resume  on  re¬ 
quest.  All  replies  kept  confidential. 

937.  Editor  and  Publisher. _ 

CniOTLATION  MANAGEJR  —  11.000 
emMem  daily  excellent  background  and 
wide  experience.  Home  Delivery  and 
Promotion  specialist.  Desires  change, 
tjart  Areas  3.  4.  10  or  11.  Box  1005, 
Editor  &  Publisher. 

Classified  Advertising _ 

CITIFIED  MANAGEHt  (woman), 
h'OTly  experienced  —  now  employed, 
wisira  connection  with  daily  or  semi- 
references.  Box  941,  Ekiitor 
a  Publisher. 

Dispatch-Production 


_ Correspondents  . 

MAGAZINE  EUHTORS.  Ne^  resident 
correspondent  in  New  Mexico?  Work¬ 
ing  newsman  and  photographer  will 
take  assignments.  Write  Box  1039, 
Editor  &  Publisher. _ I 

_ Display  Advertising  : 

ADVERTISING  SPACE  and  sales  pro¬ 
motion  experience,  local  and  national  I 
accounts,  strong  creative  go-getter. 
New  York  metropolitan  area  only.  Box  ^ 
945,  Ekiitor  &  Publisher. _  1 

SALEISMAN  with  excellent  advertis¬ 
ing  background  will  relocate  and  work 
hard  to  become  established  as  a  space 
salesman.  Top  references.  Box  924, 

Elditor  &  Publisher. _ 

AWARD  WINNING  Advertising  Man. 
17  years  experience.  Manager  back¬ 
ground.  Elxcellent  references.  Chart 
Area  2,  Box  1020,  Ekiitor  &  Publisher,  j 

_ editorial _ ; 

^♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
l>ersonnel  coast-to-coast  at  no  charge 
t<i  employer.  Phone,  Write  or  Wire 
HEADUNE  PERSONNEL  (Agency) 

6  E.  46  St.,  New  York.  OXford  7-6728 
MANAGING  EDITOR 
AWARD-winning  managing  editor,  36, 
offers  the  following: 

•HAS  directed  news  operation  on 
quality  dailies  of  10,000  to  60,000  cir¬ 
culation. 

•PRODUCES  lively,  interesting  pa¬ 
per. 

•OUTSTANDING  developer  of  re¬ 
porters,  editors. 

•TOP  production  man. 
•KNOWLE3DGE  of  all  departments. 
•ABLE  in  swinging  all  desks. 
•OOMMUNITY-minded. 

Highest  references.  Including  all  em¬ 
ployers.  WGiy  cot  write  for  details? 

Box  734,  Editor  ft  Publisher. _ 

UNMELLOWED  Veteran  of  one  war. 
3%  dailies,  seeks  desk  job.  Resourceful 
team  man,  can  deliver  under  fire.  Box 
735,  Ekiitor  A  Publisher. _ 

WEST  (X>AST  EDITORS:  Fast,  accu¬ 
rate  deskman  now  on  one  of  nation’s 
largest  dailie  wants  to  return  to  the 
climate  and  country  he  left  four  years 
ago.  ESght  years  wire  service,  dailies. 
Solid  rewrite,  copyreading,  makeup. 
Married,  31,  college  grad.  Box  805, 
Ejditor  &  Publisher. 

AMBI’TIOUS  J-grad,  two  degrees,  29, 
4  years  military  reporting,  14  months 
Congressional  coverage  seeks  challeng¬ 
ing  Washington,  D.  C.  future.  Box 

923,  Ekiitor  &  Publisher. _ 

AWARD  -  WINNING  reporter-deskman 
wants  to  return  east,  28,  family  man, 
solid  experience  on  small  dailies.  Box 
940,  Ekiitor  &  Publisher. _ 

CAN  YOU  USE 

A  3t-year-old  managing  editor  of  an 
8,000  New  England  daily?  Covered 
everything  from  world’s  title  fight  to 
town  big  shot's  funeral.  Strong  on 
makeup,  local  coverage,  politics.  Ex¬ 
sports  rfitor.  Seven  years  same  paper. 
Consider  any  job  on  medium,  large 
daily.  Prefer  Chart  Areas  1,  2  but 
will  go  anywhere  for  right  move.  Top 
references.  Box  921,  Ekiitor  &  Pub¬ 
lisher. 


COMPETENT  WRTIER.  27.  J-school 
grad,  draft  exempt,  seeks  challenging 
writing-editing  ixieition  :  2  years  daily¬ 
weekly  reporting  exiierience;  camera 
know-how.  Box  936,  Ekiitor  &  Pub¬ 
lisher. 


EXPEIRIENCED  Sports  Writer  and 
Desk  Man,  daily  and  weekly.  Seeks 
position  In  Western  Pennsylvania. 
Available  April  1.  Now  employed. 
Write  Box  922,  Ekiitor  &  Publisher. 


^SICTANT  PRODUenON  MANAG- 
31,  now  _  employed,  desires  days, 
years  exiieiience  all  mechanical  de- 
Wtoents,  with  large  metropolitan 
"*’'*Papcr.  Responsible  production  and 
“•«_of  th^  departments.  Good  record 
men.  Now  covering  split 
■ift  6  days  week  3  p.m.-2  a.m.  which 
»  undesirable  for  family  life.  Prefer 
,,  U.S.  Box  933,  Ekiitor  £  Pub- 


REPORTER  -  PHOTOGRAPHER,  26, 
out  of  the  Army  In  March.  Ready  to 
work  April  1.  9  months  experience  in 
general  news,  sports  and  features. 
Forte  sports,  BA  Journalism  1966.  Have 
car.  Chart  Area  12.  Box  904,  Ekiitor 
&  Publisher. 


SYNDICATE  news-features  editor,  1% 
years.  Single,  27,  Yale  grrad  seeks  job 
sports  editor-writer.  Box  913,  Ekiitor 
&  Publisher. 
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Editorial 


REPORTER,  28,  MS  Columbia  Jour¬ 
nalism,  now  on  1UU,()UU  daily,  seeks 
job  with  metropolitan  paper.  Experi¬ 
ence  court,  police  military,  general  as¬ 
signment.  Box  936,  Editor  &  Pub¬ 
lisher. 

TOP  REPORTER.  E’our  years  experi¬ 
ence  in  areas  of  200,000  and  more  in 
population.  Familiar  with  all  beats. 
Will  relocate  anywhere.  Write  to  Box 
917,  Ekiitor  and  Publisher. 

ACnON  WANTED  by  old  hand.  51. 
E'ixed  for  life,  well  liked  on  35,000 
daily  but  want  more  progressive  man¬ 
agement.  Ekiitorial  writer,  analyst,  col¬ 
umnist,  feature  specialist,  trial  expert; 
e.xecutive  experience ;  alert,  aggressive, 
adaptable ;  sound  health,  solvent.  Pre¬ 
fer  Chart  Areas  10,  11.  12;  will  not 
go  to  3,  4,  5  or  9.  State  salary  or 
contract  terms.  Box  1031,  Ekiitor  & 
Publisher. 


BASEBALL  WRITER 

Ambitious,  young  (25)  sportswriter 
seeks  pro  baseball  beat  on  sports- 
minded  paper.  E'our  years  large  dailies, 
J-grad.  Box  1018,  Ekiitor  £  Ihiblisher. 


BRIGHT  YOUNG  MAN,  reporter,  fea¬ 
ture  writer,  25,  BA,  vet,  foreign  news 
agency  experience,  editor  of  monthly, 
would  prefer  Chart  Areas  1,  2.  Box 

1041,  Ekiitor  &  Publisher. _ 

CAPABLE,  young  (26)  newsman  with 
executive  ability  now  in  dead-end  type 
position  witn  top  daily  wants  to  work 
whero  talent  and  self-starting  initiative 
lead  to  advancement.  Need  a  city  edi¬ 
tor,  managing  editor,  assistant  pub¬ 
lisher  with  talent?  Conservative, 
healthy,  single,  unafraid  of  work.  In¬ 
spiring  boss  or  capable  subordinate. 
College  (history  major) ;  Midwesterner. 
Prefer  AM.  Write  or  wire  Box  1002, 

Ekiitor  and  Publisher. _ 

EDITOR,  28  years  experience;  .  corre- 
siiondent  14  years  widely  abroad  ;  city 
editor  of  1,400  daily  to  night  foreign 
editor  million  plus ;  news  editor,  AP 
and  Reuters;  journalism  teacher,  one¬ 
time  typographer;  seeks  small  city, 
independent-minded  editorship;  avail¬ 
able  at  month’s  notice  now,  later.  Box 
1022,  Elditor  &  Publisher. 


EDITORIAL  WORK  on  quality  daily 
newspaper  wanted  by  editor-manager 
of  quality  tri-weekly.  Reporter,  desk- 
man,  editorial  writer.  Go  anywhere. 
College  grad,  married,  47.  Write  Box 
1023,  Ekiitor  &  Publisher. 


EXPEIRIENCED  DEISKMAN,  now  on 
76,000  daily,  seeks  challenging  job  on 
afternoon  paper,  big  or  small.  Vet.  32. 
married,  college  gr^.  Box  1033,  Elditor 
&  Publisher.  _ 


EXPEIRIE'VCED  NEWSPAPERWOM¬ 
AN  seeks  Reporting  spot  and/or  op¬ 
portunity  learn  photography,  layout.  7 
years  on  35,000  dailies,  all  beats,  fea¬ 
tures.  Now  earn  $110.  Prefer  Chart 
Areas  4,  10.  12.  Box  1042,  Ekiitor  & 
Publi.sher. _ 

I  LIKE  TO  WRITE!  I  am  a  college 
grad,  26,  vet,  married.  I  have  an 
excellent  command  of  English  and  can 
write  well.  Want  position  as  reporter 
.  .  .  anywhere.  Box  1007,  Editor  & 
Publisher. 

MANAGING  EDITOR  —  Multi-award 
winner,  who  believes  there  is  no  sub¬ 
stitute  for  local  news,  seeks  paper  over 
25,000  daily  wanting  thorough  and 
imaginative  handling  of  local  news  and 
features,  localization  of  wire  stories, 
and  service  to  community.  Proven  abili¬ 
ty  to  organize  news  staff,  train  report¬ 
ers  and  editors,  obtain  maximum  re¬ 
turn  with  tight  budget  while  main- 
I  taining  high  morale.  Now  directing 
!  news  staff  of  metropolitan  daily,  10 
I  years  experience  in  all  phases,  early 
30s,  BJ,  married.  Winner  national  and 
state  public  service  awards  and  state 
makeup  awards.  Box  1011.  Editor  & 
Phiblisher. 


NHWSMAN,  26.  vet,  BS.  all  beats, 
strong  on  features,  sports,  know  cam¬ 
era.  make-up,  seeks  position  with  fu¬ 
ture  on  medium  daily,  trade  paper  or 
as  publicity  writer.  Can  relocate.  Box 
1024,  Elditor  A  Publisher. 


Editorial 


MANAGING  EDITOR  seeks  midwest 
locale,  10-year  man,  dependable.  Box 

1008,  Ekiitor  &  Publisher. _ 

REPORTEUt— 8  years  daily  experience; 
general  news,  sports,  features,  make¬ 
up.  On  present  job  in  Chart  Area  3 
(circuiation  33,000)  5  years.  Weekly 

salary  $1()8.  Prefer  siwrts.  Seek  chance 
for  advancement.  Desire  move  to  Chart 
Areas  1  or  2.  Family  man.  Age  33. 

Box  1009,  Elditor  &  Publisher. _ 

REPORTER,  25,  now  with  magazine, 
seek.i  return  to  newspaper.  One  year 
daily  experience  reporter,  deskman. 
Handled  make-ut,  know  sports.  Vet, 
Ekiited  college,  army  papers.  Box 

1028,  Ekiitor  &  Publisher. _ 

SIX  YEARS  on  rim  Big  City  dailies. 
Telegraph  chair,  slot,  makeup  sub.  Pre- 
ci.-iion  workmanship.  Trained  to  man¬ 
age.  Resume.  Box  1040,  Ekiitor  &  Pub¬ 
lisher. 

Instructors  _ 


EXPEIRIENCED  (DLLEGE  journalism 
teacher  seeks  location  on  West  (k>ast. 
Editing,  feature  writing,  photography, 
typography  and  makeup.  Master’s  de¬ 
gree,  publications,  references.  Box  938, 
Ekiitor  &  Ehiblisher. 

Mechanical 


MECHANICAL  SUPERINTENDENT/ 
composing  room  foreman  available  due 
to  merger  metropolitan  paper.  Resume, 
references  on  request,  ^x  810,  Ekiitor 

and  Publisher. _ 

AD  COMPOSITOR — Make-up  man,  28, 
vet.,  father.  Wants  steady  situation  in 
Florida.  Reason,  family’s  health ;  rec¬ 
ommended  highly;  not  a  Union  mem¬ 
ber  Imt  is  eligible.  Write  Box  900, 
Elditor  &  Publisher. 

COMBINA’nON  LINOTYPE  OPER¬ 
ATOR,  floorman,  ad  alley ;  seek.s  per¬ 
manent  position  in  Florida.  Thoroughly 
experienced  large  and  small  papers. 
Will  accept  either  weekly  or  daily. 
Non-union.  Reply  Box  928,  Editor  £ 
Publisher. _ 

EFFICIENT 

’This  is  from  a  man  who  knows  how 
to  solve  comiiosing  room  problems,  keep 
costs  down  and  who  also  knows  how 
to  get  along  with  people.  Interested 
in  a  production  control  opportunity. 
Inquiries  welcomed.  Box  906,  Ekiitor 
£  Publisher. _ 

26  YEIARS.  all  phases,  job  shop,  news¬ 
paper.  Age  37,  family.  Resume,  Box 
.535,  Ft.  Smith,  Ark. 


PRINTEIR  ADMAN  seeks  situation 
New  England  area.  Box  1037,  Ekiitor 
£  Publisher. _ 

PRODUemON  MANAGER  or  Mechani¬ 
cal  Superintendent.  Elxpenenced  all 
phases  of  newspaper  Industry.  Ck>n- 
tracts  negotiated.  Wishes  change  South 
or  West.  Family  man.  Age  42.  Box 
1025,  Ekiitor  £  Publisher. 

_ Photography _ 


EIXPERIENCED  news  photographer. 
Elxcellent  photography  background,  top 
references.  Have  equipment  will  relo- 
cate.  Box  826,  Ekiitor  £  Publisher. 

IMAGINATIVE  and  experienced  news 
photographer  who  goes  out  of  his  way 
for  tbe  unusual  picture.  Single,  25. 
vet.  3’/4  years  news  photography.  Elx- 
perience  darkroom  and  Fairchild.  Have 
equipment,  will  relocate.  Box  1038, 
Elditor  £  Publisher. 


Promotion — Public  Relations 


TECHNICAL-SCIENCE  WRITER:  In- 
dustrial  publicity,  house  organ.  Publio 
Relations  agency,  publication.  Com¬ 
muting  distance  of  New  York  City.  Box 
820.  Elditor  £  Publisher. 

FDRMFIR  magazine  assistant  editor, 
present  newspai>er  feature  writer  and 
reporter,  woman,  24.  B.S.J.,  desires 
Public  Relations  position.  Box  1003, 
Elditor  and  Publisher. _ 

HARDWORKING  WRITER  For  Public 
Relations,  Sales  Promotion ;  8  Years 
Experience  covers  Advertising.  Selling, 
News  Reporting.  Box  1004,  Elditor  £ 
Publisher.  _ 


’TOP  NEIWSMAN.  13  years  experience. 
Now  on  metropolitan  daily.  S«*ks  pub¬ 
lic  relations  position.  A.B.  1012,  Editor 
£  Publisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


By  Robert  U.  Brown 


Newspaper  editors  who  are 
pestered  by  publicity  agents  and 
space  hounds  have  a  friend  in 
court.  Denny  Griswold,  editor 
and  publisher  of  Public  Rela¬ 
tions  News,  the  only  weekly  pub¬ 
lication  in  this  field,  takes  a  few 
jabs  at  some  of  the  practices  in 
the  field  which  are  losing  friends 
for  PR  men  among  editors.  As 
an  editor,  Mrs.  Griswold  sees 
at  first  hand  some  of  the  faults 
of  the  practitioners  in  the  field 
she  covers. 

Her  statement  is  so  good  that 
we  reprint  it  here  in  full  from 
the  Feb.  23  issue  of  PR  News 
with  the  suggestion  that  news¬ 
paper  editors  can  use  it  effec¬ 
tively  against  the  offenders. 

*  4^  * 

“The  entire  public  relations 
field  continues  to  lose  the  good¬ 
will  of  editors  because  a  num¬ 
ber  of  PR  practitioners  —  in¬ 
cluding  veterans!  —  persist  in 
phoning  to  say,  ‘Did  you  get  the 
material  I  sent?  I  want  to  make 
sure  it  was  delivered.’ 

“Once  in  a  while,  mail  does 
go  astray.  But  it’s  a  better  than 
a  million-to-one  shot  that  a  let¬ 
ter,  properly  addressed  and  re- 
tuiTi-addressed  and  carrying 
adequate  postage,  will  not  get 
lost.  Unless  the  caller  has  some 
legitimate  reason  for  phoning 
(important  change  in  the  facts, 
new  developments  which  make 
the  story  more  newsworthy,  ac¬ 
cident  to  the  plane  or  train 
which  carried  his  release,  etc.) 
the  editor  can  assume  only  one 
thing:  that  the  call  is  a  stupid, 
transparent  effort  to  get  special 
attention  for  his  story. 

“Although  we  have  frequent¬ 
ly  warned  against  this  practice 
over  the  years,  it  still  continues ; 
and  so  do  the  complaints  of  our 
editorial  friends.  To  these  we 
add  a  few  cries  of  anguish  of 
our  own.  This  week  your  editor 
was  phoned  by  a  PR-staffer  of 
one  of  the  country’s  biggest 
chemical  companies.  We  were 
asked  whether  we  had  received 
a  certain  release  and  were  told 
the  the  company  ‘would  appreci¬ 
ate  seeing  the  story  in  print.’ 
What  editor  runs  an  item  just 
for  ‘appreciation’  from  the 
sender?  And  it  was  wasteful  as 
well  as  irritating.  The  story 
was  newsworthy  and  had  al¬ 
ready  been  accepted _ 

“Other  inexcusable  calls  last 
week:  a  publicist  wanted  to 
know  if  we  would  send  him  ‘clip¬ 
pings’  of  his  story  and  when 
(not  even  IF)  the  story  would 


appear;  and  a  PR  counsel 
wanted  to  ‘drop  over  and  ex¬ 
plain’  the  release  he’d  sent;  and 
a  PR  vicepresident  asked  to 
bring  his  story  over  in  person 
‘to  be  sure  it  reaches  you.’ 

“Particularly  irritating  to  the 
editorial  fraternity  is  to  receive 
a  piece,  brought  by  a  messenger 
who  demands  a  signed  receipt, 
and  then  a  call  asking  if  the 
material  has  been  received.  .  .  . 
The  pet  peeve  of  the  editor  of 
one  metropolitan  daily  is  the  PR 
man  who  sends  the  same  release 
to  four  separate  members  of  his 
department  and  calls  each  to 
make  sure  it  arrived.  ...  A 
western  editor  points  out  that 
his  paper’s  business  and  finan¬ 
cial  departments  receive  about 
400  releases  a  day.  He  quips 
that  he’s  going  to  have  calls  an¬ 
swered  with  a  record  chanting, 
‘Yes,  we  got  it!’ 

“Financial  and  Business  News 
Editor  John  Forrest  of  the  Neiv 
York  Times  tells  us  that  nearly 
15%  of  those  vrho  send  releases 
follow  them  up  with  phone  calls. 
His  harassed  secretary  adds: 
‘Just  this  morning  I  had  to  han¬ 
dle  20  such  calls!  And  each  was 
from  a  professional  who  should 
have  known  better.’ 

“What  the  offenders  appar¬ 
ently  fail  to  realize  is  that  edi¬ 
tors  just  don’t  pick  up  piles  of 
mail  and  throw  them  into  the 
waste  basket.  There  is  no  task 
they  enjoy  more  than  to  dig 
into  their  daily  stack  of  releases 
and  letters.  Every  one  of  them 
is  eagerly  searching  for  good 
stories  and  every  day  hopes  he’ll 
be  rewarded  for  digging  through 
the  mountain  of  mail  by  un¬ 
earthing  a  few  nuggets  of  news. 
And  when  he  sees  something 
good,  he  recognizes  it  as  such  — 
without  the  aid  of  a  phone  call ! 

“Sometimes  we  hear  PR  ex¬ 
ecutives  complain  that  they  have 
difficulty  reaching  editors  by 
phone.  We  can  guess  why.  Al¬ 
most  without  exception  the  corn- 
paints  are  long-winded  prone 
to  send  out  puffs  in  the  guise 
of  news  or  break  faith  with 
editors  (by  issuing  misleading 
information,  offering  a  non-ex- 
clusive  as  an  exclusive,  etc.), 
inconsiderate  as  to  timing  their 
calls,  or  habitual  did-you-get- 
my-release  phoners.  Editors  are 
one  of  the  easiest  groups  in  the 
world  to  reach  by  phone;  but 
they  are  also  noted  for  long 
memories  and  the  ability  to 
maintain  mental  blacklists  of 
pests  and  incompetents.” 


'I'd  like  to  do  some  total  selling  with  a  Little  Giant  ad." 


General  Increase 
To  $143  Minimum 

Los  Angeles 

A  company-wide  general  wage 
increase  totalling  $900,000  per 
year  will  show  up  on  paychecks 
of  Times-Mirror  Co.  employes 
March  4. 

The  wage  increase  is  the  14th 
consecutive  annual  company¬ 
wide  increase  given  Times-Mir¬ 
ror  employees.  Amounts  of  the 
individual  increases  vary  in  dif¬ 
ferent  job  classifications,  said 
Richard  Robinson,  director  of 
personnel.  The  maximum  in¬ 
crease  is  $5  per  week. 

The  increase  brings  the  five- 
year  minimum  for  editorial  de¬ 
partment  employes  to  $143  per 
week. 

Mr.  Robinson  said  the  in¬ 
creases  were  based  on  a  continu¬ 
ing  study  of  comparable  wage 
rates  being  paid  in  southern 
California  industi'y  for  com¬ 
parable  positions. 


Trustee  Appointed 
For  Zerbey  Paper 

POTTSVILLF,,  Pa. 

Miss  Marion  K.  Flanagan,  of 
Palo  Alto,  long-time  office  em¬ 
ploye  of  the  J.  H.  Zerbey  News¬ 
papers,  Inc.  publishers  of  the 
Pottsville  Republican,  was  ap¬ 
pointed  a  co-trustee  of  the  three 
trusts  of  the  J.  H.  Zerbey  News¬ 
papers  Inc. 

She  fills  the  vacancy  created 
by  the  death  of  Joseph  H.  Zer¬ 
bey  III,  former  general  man¬ 
ager  and  managing  editor  of  the 
newspaper  and  member  of  its 
board  of  directors.  The  trusts 
are:  Virgia  A.  Flanagan  Trust, 
the  Newspaper  Trust  and  Union 
Hall  Trust. 

Other  trustees  are  Nelson  J. 
Clayton,  president;  Uzal  Marti, 
secretary-treasurer ;  and  Mrs. 
Frances  Zerbey  Braun,  a  dau^- 
ter  of  the  newspaper’s  founder, 
J.  H.  Zerbey. 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 
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Around  the  moon- 
just  before  deadline! 


It's  in  the  offin?-a  successful  shot  around 
the  moon!  But  the  men  at  the  launching 
|)ad  aren't  concerned  with  your  press 
time.  Chances  are— as  with  so  many  big 
stories— this  story  may  break  just  at  dead¬ 
line  time.  But  if  your  newspaper  is  among 
the  hundreds  that  have  Linotype  Comets 
in  the  composing  room,  you  can  still  make 
the  edition! 

For  no  linecasting  machine  in  the  world 
is  as  fast  and  simple  as  the  Comet.  No 
machine  saves  so  much  time -and  over¬ 
time.  What’s  more,  operators  go  for  its 
unusually  responsive  touch.  And  because 
the  Comet  is  so  easy  to  maintain  and  ser¬ 
vice.  you'll  be  happily  suprised  by  the  lack 
of  downtime,  too. 

So  let  your  Linotype  Agency  give  you  a 
simple  demonstration  of  just  how  much 
the  Linotype  Comet  can  do  for  you.  No 
formality  or  obligation  is  required  to 
arrange  this.  Just  call  soon !  Mergenthaler 
Linotype  Company.  29  Ryerson  Street, 
Brooklvn  5.  New  York. 


COMET 


I’nxt  ,  t'.S.A. 


Judged  Best  in  All  California 


First  Award 

BEST  EDITORIAL  PAGE 


1  st. 


Thirty-six  jiuljjes,  representing:  180  California  newspa|>er8, 
selected  The  San  Francisco  ^icHS  for  a  doiiltle  auard 
from  ainon^  773  entries. 

The  San  Francisco  News  was  one  of  only  three  newspajters 
in  the  state  and  the  ONLY  paper  in  Northern  California 
to  win  a  doulile  honor. 


First  Award 

^  BEST  WOMEN  S  PAGl^..  .  ^ 


awar' 


WINN  I:  K 


8AN  FRANCI^CCJ  NI 


'VVS  2] 


BIiST  HDlTORlAh  I'AGli  OR  I'AGliiJ 

bAIUkS 


NHWSFAFhR  Cf^NTESTS 

CALIFORNIA  NEWSPAPER 
PUBLISHERS 

A^iVOCIATlON 

i  .  * 

_ I^rescntccl  By 

^LTfORKlA  1 

STATE  CHAVllLR.  Of  COMMEKCE^^ 


SAN  FRANCISCO,  f£B.  1Q5S  • 


st..  uv'/iirii. 


W  I  N  N  Ji  K 


::ai.4  I'RANcr.jco  Ni'ws 

h'.^n  V/OMliU’M  INUnth  a'  COVliltAUK 
tz/mt.';  I'j'j.Wj  f.tKJJlAIIOlt  OK  OVLK 

•  J  9  5  B  • 

MliWSTWPiiR  C‘<ii  rniSTS 
C A  Ul’ORNJ A  N L: W  SPA P lill 
PUliLTSHl’RS 

i  A  T  t  o 


d  1  jy 


0AT.T70R7TTA  INK  CO..  INC 


it 


L  SAN  PRAYKiTr.CO,  FEB.  1059 


The  San  Francisco  News 

San  Francisco’s  Leading  Home  Newspaper 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.  Wor/d-r>/egrom<rh«$vn  COLUMBUS . CiHfn  ^ 


.  Rocky  Moufiloin  Now,  EVANSVILLE . t  ou 


.  Post  A  Timc  Stor 


KENTUCKY  .  .  .  Kcnivcity  •dilion, 
Cincinnofi  Poll  A  Timot-Stor 


SAN  FRANCISCO . Now,  Cincinnon  Poll  &  Timoi-Mor 

INDIANAPOLIS . Timti  KNOXVILLE  ....  Now, -StnUnol 


BIRMINGHAM  ....  Poil-Horold  HOUSTON .  ou 

MFMPHIS . Proii.Scimilor  FORT  WORTH . . 

MEMPHIS  .  .  .  Commorcio/  Appool  ALBUQUERQUE . Tr  'iw 

WASHINGTON . Now,  EL  FASO . Moral. 


General  Advertising  Department,  330  Pork  Avenue,  New  Yerk  CHy 


Chicege  Sen  Francitce  Detroit  Cincinnati  FhHedelpliia  D  e< 


